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1956:  The  taxpayers 
were  picking  up  ^ 
the  tab...  • 


A  great  guy,  Orville  Hodge.  Lavish  entertainer.  Big  tipper.  Proud  owner  of  two 
planes,  four  cars,  a  couple  of  speed  boats,  several  homes.  Not  bad  for  State  Auditor 
of  Illinois.  ■  Until  George  Thiem,  Springfield  correspondent  for  the  Daily  News, 
discovered  the  state  was  picking  up  the  tab.  Spending  endless,  tedious  hours  check¬ 
ing  through  state  financial  records,  Thiem  piled  evidence  upon  evidence— assembled 
positive  proof  that  Hodge  had  robbed  Illinois  taxpayers  of  over  $2,500,000 !  ■  The 
man  everyone  thought  would  be  in  the  State  House  by  1960  went  to  the  State  Peni¬ 
tentiary  instead.  Thiem’s  work  earned  him  his  second  Pulitzer  Prize  for  disinter¬ 
ested  and  meritorious  public  service— the  1 1  th  of  12  Pulitzers  for  the  Daily  News. 
■  One  Pulitzer  is  an  Athievement— Twelve,  a  Tradition. 


CHICAGO  DAILY  NEWS 


For  Distinguish  >d 
Community  Service... 

A  ALBAWS 

r..  Knickerbocker  Niiws 


NEW  YORK  STATE  PUBLISHERS  ASSOCIATION 


"  “For  its  courageous  and  persistent  exposure 

’C..  ''  ^  .  to  public  view  of  encroachment  on  the  basic 

rights  of  individuals  and  upon  the  public’s  right 
to  know  how  its  government  is  being  conducted, 
The  Knickerbocker  News  is  awarded  this 
Citation  for  Distinguished  Community  Service. 

'''y  “The  Knickerbocker  News  is  specifically  cited  for  its 
work  in  the  Broughton  case  and  in  the  investigation  of 
Albany  County  purchasing  practices.  Despite  intimidation 
and  harassment  and  difficulty  in  obtaining  the  facts, 
The  Knickerbocker  News,  with  dedication  and  responsibility,  ably 
performed  its  function  as  a  watchdog  of  democracy.” 


I  SARATOGA 


CAPITAL  NE3WSPAPERS 
are  the  DOMINANT  force 
in  Dynamic  Capitaland 


The  Knickerbocker  News 


Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


Saa  Francisco  News  Cali  Bulletin 
Seattle  Pest-Inteilifencer 
Picterial  Sanday  Mafazine  Group 
Puck— The  Cnniic  Weekly 


Les  Angeles  Herald-Euminer 
New  Yerfc  Jenmal-Anierican 
San  Astanie  Uf^t 
Sea  Fraacisce  ExaHiaer 


Albany  Tiaesdinien 

Albany  Keickarbacker  News 

BeltiaMre  News  Aaerican 

Bestea  Retard  Aaerican  and  Soaday  Advwtiser 


1 


in  the  27tli  ^  metro  market! 

A  'Source:  U.S.  Bureau  ol  Budget  and  1MO  Cenaui  o 


In  the  Indianapolis  Metro  Market,  which  has 
jumped  from  33rd  to  27th  in  national  ranking, 
the  shopper’s  natural  impulse  is  to  try  the  new 
products  advertised  in  the  state’s  two  biggest 
newspapers — The  Star  and  The  News. 


*Source:  U.S.  Bureau  of  Budget  and  1960  Census  of  population 

This  action-getting  sales  team  is  the  only  single¬ 
package  media  buy  that  can  give  your  promo¬ 
tions  saturation  coverage  of  Metro  Market 
homes — and  53,6%  of  all  homes  in  Central 
Indiana’s  45-county,  $4.7  billion  trading  area! 


You're  Indiana,  with 


THE  INDIAN.VPOLIS  STAR 

(Morning  &  Sunday) 


THE  INDIANAPOLIS  NEWS 

(Evening) 


Kelly-Smith  Company. National  Representatives 


CONAC 


EDITOR  &  PUBUSHER  CALENDAR 


Financial  advertising  pinpoints  purchas¬ 
ing  power,  and  newspapers  that  lead  the  way 
cover  rich,  blue-chip  markets. 


Here’s  the  top  ten  morning  newspapers  in 
Financial  Advertising  for  1963  with  The  St. 
Petersburg  Times  right  up  front  with  the  "mil- 
lonaires": 


lines 


Los  Angeles  Times 

1,864,061 

New  York  Times 

1,610,549 

Miami  Herald 

1,054,276 

Chicago  Tribune 

1,046,679 

€’t.  pptprsburg  iTimpa 

1,044,944 

Louisville  Courier-Journal 

891,487 

New  York  Herald  Tribune 

821,164 

St.  Louis  Globe  Democrat 

817,594 

Atlanta  Constitution 

814,515 

Albuquerque  Journal 

803,171 

(from  Medio  Records  "first  50"— 1963) 


APRIL 

2- 4— Kansas  Press  Association,  Hotel  Jayhawlc,  Topeka. 

3- 4 — Virginia  Press  Association  Old  Dominion  Advertising  Confe-- 

Thomas  Jefferson  Inn,  Charlottesville. 

3  4  Sigma  Delta  Chi  Region  2  Conference,  Sheraton-Barringer  Motor 
Charlotte,  N.  C. 

4- 5— Kansas  Associated  Press  Wire  Editors,  Broadview  H  ,tel,  Emporia 

5- 6— Advertising  Executives  Association  of  Ohio  Daily  N'  vspapars.  Pi 

Fort  Hayes  Hotel,  Columbus. 

6- 8— National  Association  of  Newspaper  Purchasing  Executives  Conferen 

The  Host  Motel.  Lancaster,  Pa. 

7 -  Silver  Jubilee  Awards  Dinner,  Overseas  Press  Club,  New  York  City; 

8- 10 — National  &  Local  Advertising  Managers  Workshop,  Illinois  Uni 

Building,  University  of  Illinois,  Urbane. 

9 -  Associated  Press  Publishers  meeting,  Indianapolis. 

9- 11 — South  Dakota  Press  Association,  Lawler  Hotel,  Mitchell. 

10- 11 — Colorado  Newspaper  Conference,  University  of  Colorado  School 
Journalism,  Boulder. 

10-11 — Hoosler  State  Press  Association,  Marott  Hotel,  Indianapolis. 

10-11 — Sigma  Delta  Chi  Region  7  Conference,  Lincoln,  Neb. 

10-12 — Region  3,  National  Press  Photographers  Association  Convent 
and  short  course,  Frederick,  Md. 

10- 12— Sigma  Delta  Chi  Region  8  conference,  Sheraton-Oklahoma  Hot 
Oklahoma  City. 

11- 12 — Missouri  Associated  Press  Wire  Editors,  Robldoux  Hotel,  St.  Jose 

1 1-12 — North  Carolina  Press  Women,  Spring  Institute,  Chapel  Hill. 

11- 12 — Northwest  Mechanical  Conference,  Hotel  Duluth,  Duluth,  Minn. 

12- 14— Inter-State  Circulation  Managers  Association,  Americas  Ho 
Allentown,  Pa. 

12-14 — Ohio  Circulation  Managers  Association,  Dayton-Inn,  Dayton. 

12-14— Texas  Daily  Newspaper  Assn.  Advertising  Sales  Seminar,  Sfaf 
Hilton  Hotel,  Dallas. 

14— APME  Continuing  Study  Chairmen,  Statler  Hotel,  Washington,  D. 

14 —  Canadian  Press,  Royal  York  Hotel,  Toronto. 

15- 16 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  Y( 
Hotel,  Toronto. 

15- 16— Illinois  Editors'  Traffic  Seminar,  Nachusa  House,  Dixon. 

16- 18— American  Society  of  Newspaper  Editors,  Statler-Hilton,  Washing^ 

D.C. 

16- 18 — Nebraska  Press  Association.  Sheraton-Fontenelle  Hotel,  Omaha. 

17- 18 — Sigma  Delta  Chi  Region  I  Conference,  Princeton,  N.  J. 

18- 19 — Sigma  Delta  Chi  Region  4  Conference,  Akron,  Ohio. 

18 — Oregon  Newspaper  Publishers  Association,  Admanagers.  Benson  He 
Portland. 

20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Ho 
Now  York. 

20— Associated  Press  membership.  Waldorf-Astoria  Hotel.  New  YorL 
20-May  I  — American  Press  Institute  seminar  for  city  editors,  Coiurr 
University,  New  York. 

22- 24 — Conference  on  Communication  Arts,  University  of  Miami,  C 
Gables,  Fla. 

23- 25— American  Association  of  Advertising  Agencies,  Greenbrier,  Whl 
Sulphur  Springs,  West  Virginia. 

24- 25-— Louisiana  Press  Association,  Western  Hills  Motor  Inn,  Bossier 
La. 

24- 25 — Sigma  Delta  Chi  Region  5  Conference,  Chicago. 

25—  Indiana  Republican  Editorial  Association,  French  Lick. 

25 — Sigma  Delta  Chi  Region  9  Conference.  Salt  Lake  City,  Utah. 

25 — Sigma  Delta  Chi  Region  10  Conference,  Pullman.  Wash. 

25- 26 — South  Dakota  Associated  Press  Managing  Editors  Associsti 
Watertown. 

26- 27— Iowa  Circulation  Short  Course,  University  of  Iowa,  Iowa  City. 


Reach  this  rich  potential  with  advertising 
in  The  St.  Petersburg  Times,  the  only  news¬ 
paper  that  effectively  covers  the  plush  Pinel¬ 
las  Market. 

(^"^iT^ptprBburg  iTimpa^ 

FLORIDA’S  BEST  NEWSPAPER _ ^ 

and 

Evening  Independent 

Represented  by  Story,  Brooks  t  Finley,  Inc. 
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MAY 

1-2 — Sigma  Delta  Chi  Distinguished  Service  Awards  Banquet  and  Reg  j 
I  I  Conference,  Phoenix,  Ariz. 

1-3 — New  Jersey  Press  Association  Advertising  Conference,  Ritz  Caneit 
Hotel,  Atlantic  City. 

3- 9 — Journalism  Week,  University  of  Missouri,  Columbia. 

4- 8 — F.I.E.J.  (International  Federation  of  Newspaper  Publishers),  Flort 

and  Montecatini,  Italy. 

4-15— American  Press  Institute  New  Methods  of  Newspaper  Produ 
Seminar,  Columbia  University,  New  York. 

7-9 — Journalism  Institutes  program.  University  of  Wisconsin,  Madison.! 
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This  magazine 
is  number  one  in 

coverage  of  the 
Los  Angeles  market 


r- , 


HOME,  the  magazine  of 
Southern  California  living, 
reaches  more  than 
1,130,000  able-to-buy 
families....  the  largest, 
most  responsive  audience 
in  America's  2nd  market 


In  the  Lob  Angeles  market  alone,  HOME 
Magazine  distributed  every  week  with 
the  Los  Angeles  Sunday  Times,  out- 
circulates  Reader’s  Digest  (or  Life,  Look 
and  Sunset  combined);  out-polls  The 
Beverly  Hillbillies,  top-rated  TV  show, 
(by  more  than  200,000  homes);  and 
out-sells  iust  about  any  advertising 
medium  you  care  to  mention. 

HOME  gives  you  the  concentrated  cover¬ 
age  and  impact  you  need  in  selling  the 
nation's  second  largest  market. 


CONTENT? 

The  liveliest.  What  attracts  this  prime 
readership?  HOME’S  colorful,  fast-paced 
editorial  format  — reflecting  the  climate 
and  appeal  of  Southern  California  living 
...and  the  interests  and  buying  habits 
of  Southern  California  readers. 

Because  HOME  is  a  stimulating  idea 
magazine,  it  enjoys  a  long  reading  life 
...and  so  does  your  advertising.  71% 
of  the  families  reading  HOME  keep  it  at 
least  one  full  week;  20%  keep  copies 
up  to  four  weeks.  This  long  life  and  high 
readership  pay  off  in  excellent  repeat 
exposure  for  your  sales  message. 


RESULTS? 

The  hottest.  HOME  moves  merchandise 
...for  all  types  of  advertisers  and  for 
all  kinds  of  products  and  services. 

Example: 

“Sales  jumped  21.5%  in  two 
months  with  color  campaign  in 
HOME.” 

White  Horse  Scotch  Whisky 

“We’ve  noted  an  increase  in  the 
number  of  accounts  we  sell,  plus 
added  volume...” 

•  Lily  Lynn,  Inc. 

“High  quality  readership,  prestige 
in  the  market,  and  excellent  sales 
results...” 

Barker  Bros. 

Consistent  sales  results,  year  after  year, 
is  one  reason  why  you’ll  see  the  nation’s 
leading  advertisers  in  HOME  Magazine. 


When  you’re  planning  sales  strategy  in 
The  West,  remember  this., .in  Los 
Angeles  and  Southern  California,  it’s 
HOME  Magazine  first  — for  coverage, 
impact  and  results. 

LOS  ANGELES  TIMES 
HOME  MAGAZINE 

Represented  by  Cresmer,  Woodward, 

O'Mara  &  Ormsbee,  Inc. 


FORMAT? 

The  newest.  With  the  March  1st  issue, 
HOME  introduced  some  exciting  inno¬ 
vations  that  make  the  Southland’s  lead¬ 
ing  magazine  an  even  more  attractive 
buy: 


a  new  850-ljne  size,  greatly  in¬ 
creased  use  of  full-color,  bleed 
availability,  unit  make-up,  fine 
rotogravure  stock,  and  a  stitched 
and  trimmed  format  in  keeping 
with  other  quality  magazines 
across  the  country. 


$  7,000  &  over . 56% 

$10,000  &  over . 68% 

$15,000  &  over . 76% 

$20,000  &  over . 83% 


AUDIENCE  QUALITY? 

The  highest.  HOME  reaches  the  people 
who  count  — the  pace-setters  and 
opinion  leaders  in  the  community,  the 
families  who  control  the  buying  power 
-your  best  customers. 

HOME’S 
coverage  of 
all  Los  Angeles 

Annual  income  families 


HOME  offers  a  direct  line  to  your  best 
customers  in  the  retail  trade,  too  — 
92%  of  the  top  retail  executives  in  the 
Los  Angeles  market  receive  HOME  Mag¬ 
azine  every  week. 


CERTIFIED  DRY  MATS 


rwin  A 


umn 


The  press,  government  and  business  constitute  the  thiee  main 
centers  of  power  in  the  nation,  Senator  Eugene  J.  'b  Carthv 
(D.-Minn.)  t(tld  the  Yale  Daily  .\etvs  obth  antiual  banquet  in 
New  Haven.  He  mentioned  three  areas  of  failure  on  the  part  of 
the  press:  1)  A  tendency  to  be  over-enthusiastic  and  tf>  identify 
issues  with  personalities;  2 1  A  tendency  to  show  a  lack  of 
resjiect  for  the  language;  3)  A  tendency  to  develop  a  ‘'blackbird 
psychology”  in  which  ideas  gain  currency  among  all  columnists. 
Criticism  can  be  more  helpful  than  praise,  but  he  did  laud  the 
press  for  its  insistence  on  uncovering  falsification  b\  govern¬ 
ment  or  business. 

The  Courtesy  Pass 

Mewsirirls  willi  or  without  glasses. 

Very  often  get  press  passes! 

— Frank  Del-Witt 

— Two  E&P  staffers,  as  sidelines,  write  columns  for  two  non¬ 
daily  newspapers.  Philip  Schuyler  writes  “Commuter  Crier”  on 
the  front  page  of  the  Westport  (Conn.)  Town  Crier;  Rick 
Friedman  writes  a  humor  column.  “The  Least  East,”  on  the 
editorial  page  of  Manhattan  East  in  New  York.  .  .  .  Heady 
heads:  “Pickle  Packers  Pick  A  Pretty  Promoter” — Chicago 
Tribune;  “Cocktail  Party  Inaugurates  Drive  For  Funds  to 
Help  the  Alcoholic” — Washinf'ton  Post;  “Time  for  All  Good 
Women  to  Come  to  Aid  of  Figure” — Hartford  Times.  A  column 
of  gags  and  jokes  in  the  Lonpview  (Wash.)  Daily  News  is 
headed  “Bunk.”  A  new  column  on  the  front  page  of  the 
Tucumcari  (N.  M.)  Daily  News  is  called  “in  lower  case”  and 
it’s  by  gil  binshaw.  .  .  .  Davidson  College  (my  old  school  in 
North  Carolina)  is  in  Davidson  (town)  and  has  a  famous 
basketball  player  named  Don  Davidson.  The  Hartford  Times 
thus  handled  the  three  Davidsons  in  a  head:  “Davidson’s 
Davidson  Has  Davidson  Agog”.  .  .  .  Managing  Editor  James  E. 
Rasmusen,  Gary  (Ind.)  Post-Tribune,  writes:  “Confusion  com¬ 
pounded:  A  yelp  here  for  an  editorial  department  staffer  may 
result  in  a  stampede.  The  confusion?  Names  like  these:  Harry 
(Garduk) ;  Mary  (Biegel)  ;  Terry  (O’Rourke) ;  Jerrie  (At¬ 
kin)  ;  Jere  (Hagen) ;  Jerrv  (Gengler) ;  Werrv  (Norm) ;  Parrv 
(Jack).” 

— Headlinei«  about  two  clilTerent  oiHcials:  “Campbell  In  Soup 
I  Again”— Eunice  (N.M.)  Star;  “Cliicken  Noodle  Mixup  Puts  Senator 
I  In  Soup”^f ndionapoiis  News.  Heady  head  in  the  Boston  Trateier: 
I  “Tender  Traps  Snap:  Gals  Get  Guys  With  ‘Soft  Cell’.”  .  .  .  Regular 
I  features  on  opposite  sides  of  the  bottom  of  the  front  page  of  the 
i  Hagerman  (N.M.)  Star  are  headed  “I  Saw”  and  “I  Heard.” 

I  — The  Association  of  American  Editorial  Cartoonists  News 
j  carries  this  eloquent  eulogy  to  the  late  Bruce  Russell,  who 
!  drew  10,000  editorial  cartoons  for  the  Los  Anp^eles  Times,  by 
his  son,  Bruce  Jr.,  20:  “He  spoke  to  a  million  jreople  daily  for 
30  years — of  war  and  peace,  of  wealth  and  hunger,  of  politics 
and  safe  driving,  and  of  God.  He  did  not  know  how  to  be 
a  cynic.  He  spoke  from  his  heart,  which  was  good.  Thank 
God  for  letting  him  be  heard.”  .  .  .  Beloit  College  in  Wisconsin 
is  opening  a  new  collection  of  rare  American  Indian  artifacts  in 


sure  I'm  sure . . . 

I  always  get  my 
best  results  with 
Certified  Dry  Mats! 


A  CERTIFIED  Dry  Mat  for  Every  Need! 

SYNDICATE  NEWSPAPER  BLUE  RIBBON 

for  job  work  for  full-page  and  SILVERTONE 

reproduction  for  quality  baked  work 


rare 

honor  of  the  late  Bob  Becker,  outdoor  editor  of  the  Chicago  ^ 
Tribune  for  35  years.  Mr.  Becker  was  ] 
paperman  in  the  w'orld  to  have  a 
Eumops  Bonariensis  Beckeri — a  species 

in  a  remote  part  of  Bolivia.  .  .  .  „ _ 

commendation  as  an  '  " 

the  invasion  of  Sicily,  writes  that  he  is  now 
writing  several  books  at  his  home  (87  Church 
N.  Y.).  .  .  .  William  H.  Borglund,  general  sales  manager,  Newi 
paper  Enterprise  Association,  writes:  “The  headline  everyon 
missed  (Clay-Liston  fight) :  Vocal  Boy  Makes  Good!” 


CERTIFIED  DRY  MAT  CORPORATION 

Dept.  P,  555  Fifth  Ave.,  New  York  17,  N.  Y. 


ve  a  bat  named  for  him— 
first  discovered  by  him 
john  A.  Moroso  Ill,  who  won 
Associated  Press  war  correspondent  » 
busily  engaged  in 


In  SYRACUSE... ^America’s 


Test  Market 
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SYRACUSE  NEWSPAPERS 


DELIVER  BETTER  THAN 


COVERAGE 


along  with  100%  coverage  of 
Syracuse  and  Onondaga  County  and  57%  of  the 
15-county  Syracuse  region. 

No  other  medium  or 
combination  of  media  in  this  area  can  de¬ 
liver  comparable  coverage  at  comparable 

*As  confirmed  by  a  12-year  continuing  study 
made  by  Selling  Research,  Inc.,  Burgoyne 
Grocery  &  Drug  Index,  Inc.,  and  docu¬ 
mented  by  Sales  Management  Magazine. 

THE  SYRACUSE  NEWSPAPERS 

HERALD-JOURNAL  &  HERALD-AMERICAN  THE  POST-STANDARD 

Evening  Sunday  Morning  &  Sunday 

Circulotion:  Combined  Daily  232,359  Sunday  Herald-American  211,769  Sunday  Post-Standard  103,423 

full  color  available  Represented  nationally  by  MOLONEY,  REGAN  &  SCHMITT 


JOHN  R.  RALPH 

President 

Ralph  Brokerage  Company 

"The  giants  in  the  food  field 
—the  names  we  represent — 
can  naturally  afford  to  test 
advertising  results  in  many 
media.  Where  do  they  draw  the 
best  and  biggest  response? 

From  the  Syracuse  Newspapers, 
consistently." 


editorial 


Growth  of  Newspaper  Color 

¥n  our  first  Color  Issue  in  1957  E&P  said  “newspaper  ROP  color 
is  here  to  stay.  It  is  increasing  rapidly  in  volume.  It  is  improving 
p)erceptibly  in  quality.  In  our  opinion  it  will  continue  to  do  so  in 
both  respects.  . . . 

“ROP  color  has  only  scratched  the  surface  of  a  vast  potential.” 

The  record  of  the  use  of  color  in  newspaper  advertising  during 
1963  which  appears  in  detail  in  this  8th  annual  Color  Issue  shows 
how  prophetic  we  were. 

Last  year  while  total  newspajwr  advertising  linage  increased  2.1%, 
according  to  Media  Records  figures,  color  linage  increased  19,3%. 
While  retail  linage  showed  a  3%  gain  for  the  year,  retailers’  use  of 
color  advertising  in  newspapers  imreased  17.9%.  General  linage  was 
off  5.2%  and  automotive  was  up  .8%  in  1963,  but  general  and  auto¬ 
motive  use  of  color  was  up  20%. 

Color  linage  has  increased  almost  100%  from  114,362,040  lines  in 
1957  to  229,711,883  lines  in  1963.  Since  1951,  color  linage  has  in¬ 
creased  390%  and  in  the  last  10  years  it  has  increased  277%. 

In  1955,  Lake  Shore  Electrotype,  which  collaborated  with  E&P  in 
compiling  the  list  of  newspaper  color  availability  for  this  issue,  said 
that  656  newspapers  in  the  U.S.  and  Canada  offered  color.  In  1962 
the  list  had  grown  to  1,139  newspapers  and  was  even  higher  in  1963. 

The  improvement  in  the  quality  of  ROP  color  produced  by  news¬ 
papers  is  strikingly  obvious  to  those  who  participate  in  the  judging 
of  E&P  color  contests  each  year.  Their  judgment  is  supported  by  the 
increased  use  of  newspaper  color  advertising  by  both  retail  and  na¬ 
tional  advertisers  who  are  aware  of  the  basic  pulling  power  of  news¬ 
paper  advertising  and  the  great  additional  impact  they  can  obtain 
by  using  color. 


The  Cost  of  Printing  Color 

^|''wo  years  ago  E&P  indulged  in  an  argument-in-print  with  the 
publisher  of  McCall’s  magazine  over  the  cost  of  printing  color. 
It  arose  when  McCall’s  announced  it  was  going  to  charge  the  same 
for  a  page  of  color  advertising  as  it  did  for  a  J)age  of  black  and 
white.  It  was  explained  that  some  new  presses  made  this  possible. 

We  scoffed  and  said  anyone  should  know  it  costs  more  to  print 
color  on  any  press  than  it  does  black  on  white.  We  pointed  out 
that  newspapers  were  not  ashamed  to  admit  this  fact  by  charging 
a  premium  for  color  and  advertisers  acknowledge  the  fact  by  buying 
more  and  more  newspaper  color  at  premium  rates.  McCall’s  publisher 
called  us  “irresponsible”  and  “presumptuous.”  One  year  later  McCall’s 
reinstituted  its  premium  charge  for  color. 

If  any  advertiser  or  agency  doubts  that  it  costs  a  newspaper  more 
to  print  color  advertising  that  it  does  to  print  black  on  white,  they 
should  read  the  article  in  this  issue  which  details  the  major  invest¬ 
ment  required  in  equipment,  personnel  and  allocation  of  space  to 
achieve  the  capability. 

The  amount  of  money,  manpower  and  space  will  vary,  of  course, 
from  paper  to  paper.  But  this  one  recital  of  experience  in  one  Miami 
plant  is  enough  to  indicate  the  millions  of  dollars  of  investment  more 
than  1,000  newspapers,  large  and  small,  from  coast  to  coast  have  made 
in  this  relatively  new  technique. 

Add  to  that  the  $100,000,000  a  year  newspapers  have  been  spending 
annually  on  the  average  for  many  years  in  new  plants  and  new'  equi|>- 
ment.  Who  says  they  are  old  fashioned,  outmoded,  asleep  at  the 
switch? 


But  let  u$,  tcho  are  of  the  day,  be  so6cfJ 
putting  on  the  breastplate  of  faith  an^] 
lore;  and  for  an  helmet,  the  hope  o< 
salration.^Thessaloniant,  V;  8. 
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RESPONSIBIUTY 


Your  editorial  “Trial  Publicity”  (March 
14)  implies  the  press  isn’t  to  blame  for 
“trial  by  newspaper”  situations.  If  lawyers 
would  only  “keep  their  lips  buttoned,”  you 
say,  such  accusations  would  disappear. 

It  seems  to  me  that  the  press  must  be 
held  responsible  for  what  it  prints.  We  are 
all  basically  familiar  with  the  rules  of 
evidence,  and  if  we  violate  these  rules,  it 
isn’t  the  lawyers’  fault.  If  we  allow  our¬ 
selves  to  be  used  by  publicity-seeking 
lawyers,  then  no  one  is  to  blame  but  our¬ 
selves. 

The  recent  Sinatra  Jr.  kidnap  trial  in 
Los  Angeles  provided  a  classic  case  of 
press  irresponsibility,  I  believe.  One  of  the 
two  metropolitan  newspapers  (the  one 
that  calls  itself  “One  of  the  World’s  Great 
Newspapers”)  disregarded  Judge  East’s 
request  prior  to  the  trial  for  press  re¬ 
straint  in  covering  the  proceedings.  De¬ 
fense  lawyers  told  Times  reporters  they 
had  a  witness  who  would  testify  the  kid¬ 
napping  was  “masterminded”  by  a  mys¬ 
terious  “Wes.”  The  Times  printed  the  story 
on  Page  1  and  almost  caused  a  mistrial. 
“Wes”  never  showed,  of  course. 

I  suppose  you  would  argue  that  printing 
the  story  wasn’t  the  Times’  fault.  But  I’d 
argue  with  you. 

R.  D.  Funk 

Managing  Editor, 

Evening  Outlook, 

.Santa  Monica,  Calif. 


Congratulations  on  your  editorial  en¬ 
titled  “Trial  Publicity”  (March  14). 

This  is  exactly  tbe  same  argument  I 
advanced  in  a  talk  before  the  annual  Judi¬ 
cial  Conference  of  the  U.  S.  Fifth  Circuit 
Court  of  Appeals  some  years  ago  when 
Justice  Jackson’s  opinion  was  being  de¬ 
bated. 

Bert  Struby 

Macon  (Ga.)  Telegraph. 


THE  BEST 


editor  8c  publisher  for  March 


Congratulations  to  Rick  Friedman  for  a 
great  story  about  a  great  New  England 
editor.  That  story  in  the  March  21  issue 
about  Bill  Rotch  of  the  Milford  (N.  H.) 
Cabinet  was  the  best  thing  I  have  read  in 
the  “Weekly  Editor”  Department. 

John  C.  Bond 

Rockland,  Mass. 

28,  1964 


‘The  First  Thing  I’ll  Need  Is  a 
Witty,  Chubby,  Cigar-Smoking 
Press  Secretary!’ 


Parker,  Washington  Post 


A  CORRECTION 

Thanks  for  showing  me  in  such  good 
company  in  the  photo  in  your  Feb.  22 
issue.  But  the  caption  boosted  me  too  high. 
J.  Bill  Frame,  editor  of  the  Lebanon  Demo- 
crat,  is  president  of  the  Tennessee  Press 
Association.  My  task  was  chairman  of 
TPA’s  Press  Institute. 

Coleman  A.  Harwell 

Herald  &  Citizen, 

Cookeville,  Tenn. 

*  #  « 

ERNIE  PYLE 

I  am  trying  to  locate  newspapermen  and 
women  who  knew  Ernie  Pyle  for  a  book 
I  am  writing.  My  address  is:  4602  Craw¬ 
ford  Court,  South  Bend,  Indiana,  46614. 

Richard  L.  Lattimer 


Short  Takes 

Hetidlines : 

Officers  Talk 
to  Driver 
After  Death 

— Spokane  (Wash.)  Spokesman-Re¬ 
view 

• 

Auto  Driven 
By  Slain 
Youth  Found 

— Waterbury  (Conn.)  Republican 

• 

Stork  Aids  Cupid 
At  Stewart  AFB 

— Newburgh  (N.  Y.)  Evening  News 

• 

U.  S.  Grant 
Sought  for 
Shuttle  Dus 

— Syracuse  (N.  Y.)  Her  aid- Journal 

• 

Son  of  Gun  Inventor 
Dies  in  Palm  Springs 
— Ogden  (Utah)  Standard-Examiner 
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I  Winning  Combination: 
Some  Have  It,  Some  Don’t. 


Only  AP  has  a  play-by-play  wire  in 
every  big  league  ball  park,  giving 
member  papers  the  whole  story  wher¬ 
ever  their  teams  are  in  action.  Each 
play-by-play  wire  comes  to  our  New 
York  sports  desk  so  it  can  keep  its 
eye  on  every  game;  call  signals  on  all 
unusual  developments:  start  bulletins 
moving  the  instant  each  game  ends; 
clear  box  scores  within  minutes  of  the 
final  out. 


Only  AP  has  its  own  baseball  statis¬ 
tical  service.  We  started  it  13  years  ago 
and  ever  since  it  has  been  producing 
and  servicing  the  complete  statistics 
of  major  league  batting  and  pitching 
—every  week.  Midweek,  AP’s  statisti¬ 
cal  experts  write  exclusive  features 
and  answer  knotty  questions. 

Only  AP  has  a  high  speed  (66  words 
per  minute)  Sports  Wire,  offering  both 
monitor  copy  and  money-saving  type¬ 


setting  tape.  You  get  baseball  boxes, 
in  type,  in  the  composing  room,  up  to 
30  minutes  faster  than  they  can  be  set 
off  on  all  caps  wire. 

Remember,  when  it  comes  to  Base¬ 
ball,  somebody  has  to  win. 

It  might  as  well  be  you. 

AP 

The  Associated  Press 


...for  significant  achievements  in  journalism  in  1963.. 


The  NewYorkTimes 
wins  two  of 

Long  Island  University’s 
George  Polk 
Memorial  Awards 


To  David  Halberstam  of  The  New  York 
Times ...  the  foreign  reporting  award  “for  his 
coverage  of  the  Vietnamese  war  and  the  crises 
in  the  regime  of  the  Ngo  family.” 


To  A.H. Raskin  of  The  NewYorkTimes... 

a  special  award  “for  his  detailed  examination 
of  the  New  York  newspaper  strike,  the  longest 
and  costliest  in  newspaper  history.” 


Every  Saturday  Since  1884 


March  28,  1964 


Houston  Press  Dies  at  52; 
Chronicle  Buys  Its  Assets 


Jones  Family  Paper  Gains  Edge 
In  Circulation  Race  with  Post 


HOI’STON 

The  scrappy  52-year-old  Hous¬ 
ton  Priss,  a  Scripps- Howard 
afternoon  newspaper,  ceasTd 
publication  March  20  and  the 
Houston  ('hronicle,  also  an  after¬ 
noon  newsi»aper,  lx)U{rht  its  land, 
buildinp:,  Kiuipment  and  other 
physical  assets  for  an  undis¬ 
closed  sum. 

A  spirited  circulation  race  is 
expected  to  l)e  continued  with 
increased  intensity  between  the 
Chronicle  and  the  morning  Hous¬ 
ton  Post.  The  two  papers  already 
were  running  a  neck-and-neck 
race  for  circulation  leadership. 

und  Neck 

I  The  last  six-month  report  of 
[  the  Audit  Bureau  of  Circula¬ 
tions  last  Sept.  30  gave  the  Press 
circulation  as  88,754.  (Its  edi¬ 
tors  said  it  was  90,400  at  the 
time  of  suspension).  The  Sept. 
20  circulation  of  the  Post  was 
224,649  daily,  22,874  Saturday, 
250,301  Sunday.  The  Sept.  30 
circulation  of  the  Chronicle  was 
226,598  daily,  210,672  daily, 
226,598  daily,  210,672  Saturday, 
265,358  Sunday. 

The  Chronicle  at  that  time  had 
the  largest  Sunday  circulation 
in  Texas  and  the  Dallas  Morning 
News  had  the  largest  daily  cir¬ 
culation  in  the  state. 

(Only  New  York,  Washington 
and  Boston  remain  on  the  list  of 
U.S.  cities  which  have  more  than 
two  newspaper  ownerships.) 

The  Chronicle  immediately 
employed  all  Press  circulation 
supervisors,  purchased  the  cir¬ 
culation  list  along  with  all  other 
assets  and  promptly  delivered 
on  March  21  the  Chronicle  to  all 
former  Press  subscribers  using 
the  1100  Press  carriers.  An 
extra  press  was  put  into  use  and 
the  usual  run  of  the  Chronicle 
was  increased  by  75,000  papers. 

The  Post  invited  all  former 
Press  readers  to  subscribe  to  it 
and  offered  free  subscriptions 
through  the  remainder  of  March. 

The  Chronicle  retained  the 
home  delivery  price  of  $1.45  a 
month  for  six-day  seiwice  to 


Press  subscribers.  Its  regular 
Monday-Saturday  price  is  $1.60 
a  month.  With  Sunday  added, 
the  price  wilt  be  $2  a  month. 
The  Chronicle  said  this  is  25 
cents  a  month  “less  than  the 
other  Houston  newspaper,  a 
•saving  of  $3  per  year.” 

A  “big  and  exciting”  March 
29  issue  of  the  Sunday  Chronicle 
was  promised.  The  Chronicle 
adxnsed  Press  readers  it  was 
discontinuing  the  Prize  Word 
contest  and  a  twins  picture 
feature. 

Arlo  Wagner,  former  public 
service  director  of  the  Press,  was 
hired  for  the  Chronicle  staff  to 
supervise  the  Spelling  Bee  which 
has  been  a  basic  Scripps-How- 
ard  Newspaper  event. 

The  Houston  bureau  of  United 
Press  International  will  move 
into  the  Chronicle  building  at 
Texas  and  Ti-avis  at  a  later  date. 

350  Employes 

The  Press  had  350  employes, 
52  of  whom  were  editorial 
workers.  Ed  Ray,  who  was  man¬ 
aging  editor  of  the  Press,  said 
that  apparently  all  of  the  edi¬ 
torial  workers  will  be  given  jobs 
around  the  country.  Managing 
editors  of  several  out-of-town 
newspapers  came  here  to  inter¬ 
view  ex-.staffers  of  the  Press, 
all  of  whom  received  severance 
pay. 

“We  are  happily  surprised  at 
the  many  inquiries  we  have  re¬ 
ceived,”  said  Mr.  Ray.  “Appar¬ 
ently,  good  newspaper  people  are 
still  wanted  and  needed.” 

Mr.  Ray  and  George  Carmack, 
longtime  editor  of  the  Press, 
were  expected  to  continue  in  the 
Scripps-Howard  organization. 

The  Chronicle  employed 
Charles  Murray,  assistant  man¬ 
aging  editor;  Ted  Hutchinson, 
news  editor;  Louis  Hofferbert, 
rewrite;  Kent  Demaret,  police 
and  crime  reporter;  Maxine 
Mesinger,  nightclub  gossip  col¬ 
umnist;  Betty  Ewing,  society 
columnist ;  Frank  Gragrizzaffi, 
photographer;  and  Paul  Hochuli, 
theater  critic. 
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The  Chronicle  took  over  all 
Press  comics  and  columnists, 
except  those  of  the  Scripps- 
Howard  Newspaper  Alliance.  It 
added  18  comics  and  36  features 
and  writers.  The  columns  it 
began  publishing  included  those 
of  Robert  Ruark,  Richard 
Starnes,  Henry  J.  Taylor,  Inez 
Robb,  Dr.  George  Crane,  Polly 
Cramer,  Ruth  Millett,  Dr.  W.  G. 
Brandsadt  and  Gaynor  Maddox. 

Fealurt's  to  (Umtinue 

“We  are  expanding  our  tele¬ 
vision  feature  page,”  said  Wil¬ 
liam  P.  Steven,  editor  of  the 
Chronicle.  “We  are  running  all 
former  Press  features  in  the 
same  position  and  format  so 
Press  readers  will  feel  at  home 
in  the  Chronicle.  We  have  in¬ 
creased  our  news  hole  by  about 
18  columns  a  day.” 

Jack  R.  Howard  and  Mark 
Ferree  of  the  Scripps-Howard 
high  command  came  to  Houston 
to  close  the  business  negotiations 
with  John  T.  Jones,  president  of 
the  Chronicle.  The  Houston 
Press  Co.  is  being  liquidated. 
Business  Manager  Ray  L. 
Powers  said  the  suspension  of 
the  Press  was  caused  by  losses 
in  the  last  several  years. 

The  announcemen  t  of  the 
transaction  was  on  the  street  in 
the  noontime  edition  of  the  Press 
before  any  word  leaked  to  radio 
.stations.  The  staff  was  notified 
shortly  after  a  statement  went 
to  the  composing  room  to  be  set 
into  type.  It  was  surmised  that 
everyone  was  so  stunned  no  one 
thought  of  breaking  the  news 
outside  the  building. 

Physical  .Assets  Bought 

The  physical  assets  bought  by 
the  Chronicle  included  the  Press 
building  at  2001  Rusk  Ave.  and 
l  eal  estate  that  includes  all  but 
one  parcel  of  a  city  block.  It  is 
regarded  as  valuable  real  estate 
as  it  is  on  a  lead-off  street  to  a 
new  freeway  to  be  built. 

All  of  the  equipment  in  the 
building,  including  such  smaller 
items  as  typewriters  and  cam¬ 
eras,  went  in  the  sale.  Chronicle 
executives  said  they  will  use  the 
presses  and  stereo  equipment  in 
their  operation. 

William  H.  Gardner,  man¬ 


aging  editor  of  the  Post,  said  it 
has  employed  five  former  Press 
editorial  workers:  Ann  Valen¬ 
tine,  women’s  editor;  Paul 
White,  business  editor;  Marge 
Crumbaker,  reporter;  Leon  For- 
sheimer,  copy  editor;  Jim  Cox, 
photographer. 

Mr.  Gardner  said  the  Post  is 
negotiating  with  other  Press 
personnel. 

The  Post  said  it  increased  its 
press  run  by  60,000  copies.  The 
news  hole  was  only  slightly  in¬ 
creased  at  this  time,  but  it  may 
be  increased  more  later. 

Mrs.  Oveta  Culp  Hobby,  war¬ 
time  head  of  the  Woman’s  Army 
Corps  and  Secretary  of  Health, 
Education  and  Welfare  in  the 
Eisenhower  Administration,  is 
president  and  editor  of  the  Post. 
Her  husband,  W.  P.  Hobby, 
lK)ard  chairman  of  the  Houston 
Post  Co.,  is  a  former  Texas 
Governor. 

‘Glorious  Days  End’ 

At  the  top  of  the  front  page 
of  the  Houston  Press  on  March 
20 — Vol.  53,  No.  153 — was  this 
statement,  signed  simply  “The 
Houston  Press:” 

“On  Sept.  26,  1911,  a  new 
daily  newspaper  was  born  in 
Houston. 

“That  paper  was  the  Houston 
Press  and  for  more  than  52 
years  it  has  been  published  in 
Houston  by  the  same  Scripps- 
Howard  ownership  and  without 
missing  a  day’s  publication. 

“Those  52  years  have  been 
glorious  days  for  Houston. 

“During  those  years,  the  Press 
has  established  a  reputation  for 
integrity  and  for  coverage  of 
the  news. 

“Now  this  52-year  history 
comes  to  an  end.  The  plant  and 
certain  other  assets  of  The  Press 
have  been  sold  to  the  Houston 
Chronicle  Publishing  Co.  and 
today’s  issues  of  The  Press  will 
1)0  the  final  ones  for  our  paper. 

“It  would  not  be  right  to  close 
that  history  without  expressing 
our  appreciation  to  the  readers 
of  the  Press  for  their  loyalty. 

Tribute  to  Employees 

“In  parting,  we  salute  the 
many  men  and  women  of  The 
Press — down  through  the  years 
they  made  The  Press  tradition 
the  fine  thing  that  it  was.  No 
higher  tribute  could  be  paid  them 
than  to  say  they  were  top  news¬ 
papermen  and  newspaper¬ 
women.” 

The  Press  announced  it  will 
(Continued  on  page  127) 
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Reedy  in  White  Ho‘  ise; 
Salinger  to  Capitol? 


Gain  of  727 
In  AP  Noted 
By  Gallagher 

The  Associated  Press  made  a 
net  Rain  of  727  members  and 
subscribers  to  its  services  around 
the  world  in  the  past  year,  Gen¬ 
eral  Manager  Wes  Gallagher 
reported  this  week. 

With  440  new  subscribers,  he 
said,  Wirephoto  turned  in  “its 
greatest  margin  of  news  super¬ 
iority  over  its  competitors  in 
history.” 

In  World  Serxdces,  the  most 
notable  gains  were  in  Latin 
America. 

Mr.  Gallagher’s  report  up¬ 
dated  the  member-subscriber 
figures  given  to  the  annual  meet¬ 
ing  of  AP  last  April.  At  that 
time  there  were  1,729  domestic 
publications  and  2,380  broadcast 
stations  on  the  membership 
record.  The  broadcast  group  is 
now  “more  than  2,500,”  accord¬ 
ing  to  Mr.  Gallagher’s  report. 
A  year  ago  Wirephoto  service 
went  to  411  subscribers. 

Meeting  April  20 

Mr.  Gallagher  was  in  the  Far 
East  this  week,  visiting  bureau 
chiefs  and  interviewing  world 
leaders.  He  planned  to  return 
home  l)efore  the  AP  meeting 
April  20.  President  Johnson  will 
speak  at  the  luncheon  that  day 
in  the  Waldorf  Astoria  Hotel. 

The  General  Manager  opened 
his  review  of  the  year  with 
reference  to  the  events  in  Dallas 
last  November  and  the  criticism 
directed  at  the  press. 

“Mass  reporting  of  some  ma¬ 
jor  news  events,”  he  commented, 
“is  becoming  so  unruly  that  it 
puts  all  media  in  a  bad  light. 
The  profession  badly  needs  a 
solution  and  is  groping  for  one. 

“This  should  not  obscure  the 
basic  fact,  however,  that  at  the 
time  of  the  assassination  the 
nation  demanded  and  needed  to 
know  every  detail  of  the  events 
in  Dallas  and  Washington.  The 
quick  identification  of  Lee  Har¬ 
vey  Oswald  and  his  background 
shut  off  rumors  which  could 
have  fueled  ideological  hatreds 
to  the  point  of  possible  violence.” 

The  year’s  major  stories — the 
murder  of  the  President,  segre¬ 
gation-integration  disputes,  the 
revolution  in  Viet  Nam,  the 
death  of  Pope  John  XXIII— 
“all  these  stories  and  much  more 
flowed  over  AP  wires  in  a  tor¬ 
rent  of  three  million  words  a 
day,”  Mr.  Gallagher  noted. 

His  report  also  reviewed  the 
technical  changes  that  are 
coming  in  the  distribution  of 
news  and  it  pledged  AP  to  keep 
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in  the  forefront  of  these  develop¬ 
ments. 

Purt-habe  of  Exclu»•ive^ 

The  AP  was  aggressive,  he 
pointed  out,  in  purchasing  for 
its  members  exclusive  news  and 
picture  copy  when  that  was  the 
“only  way  to  get  it.”  This  in¬ 
cluded  byliners  by  two  rescutnl 
miners  in  Hazelton,  Pa.;  an 
interview  with  Premier  Khrush¬ 
chev  by  II  Giorno  of  Milan; 
a  series  of  five  articles  by  a 
British  wTiter  who  made  a  three- 
week  tour  of  Red  China;  and 
first  pictures  of  the  Al»erdeen 
quintuplets. 

Mr.  Gallagher  also  defended 
the  reporting  from  Viet  Nam 
against  the  insinuations  al)out 
accuracy  and  analytical  talent 
of  the  correspondents  in  general. 

“Subsequent  events,”  in¬ 
cluding  the  overthrow  of  the 
Diem  gov’^ernment  and  instability 
of  its  successor,  l)ore  out  the 
day-to-day  repoi-ting  of  our  men 
on  the  spot,”  he  wrote. 

In  the  racial  situation  at 
home,  Mr.  Gallagher  said,  the 
.4P  reported  not  only  the  vio¬ 
lence,  but  also  the  peaceful 
accomplishments  by  Negroes 
and  whites  trying  to  solve  their 
problems. 

• 

Ray  Kest,  Toledo 
Circulator,  Dies 

Toledo,  Ohio 

Raphael  (Ray)  Kest,  circula¬ 
tion  director  of  the  Blade  and 
the  Toledo  Times  and  a  member 
of  the  lx)ard  of  directors  of 
Toledo  Blade  Co,,  died  March  23 
of  cancer.  He  was  63. 

Mr.  Kest’s  career  Avith  the 
Blade  started  nearly  50  years 
ago.  He  was  a  director  of  the 
International  Circulation  Man¬ 
agers  Association.  He  was  one 
of  the  founders  of  the  Old  News- 
l)oys  Goodfellow  Association,  an 
organization  that  helps  under¬ 
privileged  children. 

Mr.  Kest  started  work  for  the 
Blade  in  1916  in  street  sales. 
Except  for  a  brief  period  with 
the  Deiroit  Journal,  then  an 
affiliated  paper,  he  serv’ed  with 
the  Blade  and  Times  organiza¬ 
tion.  He  was  name<l  circulation 
director  in  1944. 

• 

Book  Aids  Library 

Portland,  Me. 

The  John  F.  Kennedy  Me¬ 
morial  Library  will  receive  $2,- 
621.86  from  the  Guy  Gannett 
Publishing  Co.,  the  net  profit 
from  the  sale  of  12,165  copies 
of  “Four  Days  —  The  Historical 
Record  of  the  Death  of  Presi¬ 
dent  Kennedy.”  Sale  of  the 
United  Press  International- 
American  Heritage  Foundation 
lx)ok  was  at  $2  a  copy,  yielding 
a  profit  of  21.5  cents  per  copy. 


By  Pat  Muiir<»e 

Washington 

The  Salinger  Era  at  the  White 
House,  best  described  by  a  vet¬ 
eran  newsman  there  as  “jolly 
chaos,”  has  been  followed  by 
a  kind  of  pleasant  “Mexican 
stand-off”  between  his  successor 
and  the  press. 

Says  an  old-timer  on  The 
Beat: 

“We’ll  be  just  as  pleasant  as 
can  be  for  the  first  couple  of 
weeks.  Then  something  will  come 
up  and  Reedy  will  think  he’s  in 
a  shark’s  i>en.” 

As  for  6-foot-2  George  E. 
Reedy,  who  succeedetl  to  Pierre 
Salinger’s  $21,000  “host  spot” 
rather  i)recipitously  last  week¬ 
end,  he  says: 

“imperturbability  is  the  ma¬ 
jor  aspect  of  this  job.  I’ve 
already  discovered  that.” 

Mr.  Salinger  notified  the  Pres¬ 
ident  on  Thursday  afternoon 
(March  19)  of  his  intention  to 
resign  his  post  at  his  6  o’clock 
briefing.  This  gave  Mr.  John¬ 
son  very  little  time  to  get  Mr. 
Reedy  out  of  a  local  hospital  and 
on  the  job  that  very  day. 

With  LBJ  Since  19.S1 

Mr.  Reedy,  who  first  went 
to  work  with  Mr.  Johnson  in 
1951,  recalls  with  a  smile: 

“One  day  I  was  covering  the 
Senate  Armed  Services  Pre¬ 
paredness  Committee  (for 
United  Press)  and  the  next  day 
I  was  working  for  the  Commit¬ 
tee  and  not  lieing  quite  sure  just 
how  it  happened.  But  like  every¬ 
thing  else  with  Lyndon  Johnson, 
it  went  rapidly.” 

Senator  Johnson  was  chair¬ 
man  of  the  Committee  and  he 
made  George  its  staff  director 
the  next  year.  In  1953-60  Mr. 
Reedy  was  on  the  Democratic 
Policy  Committee  and,  up  until 
his  present  job,  he  was  a  Special 
Assistant  to  the  President. 

Actually,  Mr.  Reedy  has  played 
the  low-key  role  as  a  man  who 
could  tell  you  in  a  flash  how 
Senator  Johnson  felt  about  a 
certain  subject,  who  worked 
fabulously  long  hours  in  a  rela¬ 
tively  tranquil  pool.  Those  days 
are  gone  and  he  says: 

“I’ve  still  got  my  home  phone 
hooked  up.  God  and  everybody 
willing.  I’ll  still  keep  it  that 
way.” 

But  few  veteran  observers 
here  feel  that  he  either  will  or 
should  do  so. 

A  briefing  for  the  press  last 
Saturday  was  scheduled  for 


noon  but  Mr.  Ree(l\  called  a 
rather  hungry  and  jebellious 
group  of  newsmen  into  his  office 
— finally — at  1:50  p.ni. 

Mr.  Reedy  opened  the  session 
with  a  jibe  at  himself,  saying 
that  he  was  “no  .Mussolini* 
l>ecause  he  couldn’t  “get  the 
trains  to  run  on  time.” 

Equal  to  the  humor  of  the 
situation  was  Eddie  Folliard  of 
the  Washington  Post,  who 
asked: 

“Have  you  anything  for  us 
at  this  12  o’clock  briefing?” 

Someone  else  was  heard  to 
ask  “has  your  watch  stopped?” 

Finally,  Mr.  Reedy  turned 
good-naturedly  to  A1  Spivak  and 
•said  in  mock  surprise: 

“Don’t  tell  me  vou’re  hungry, 
Al.” 

In  Came  the  President 

The  briefing  then  moved  into 
the  reading  of  an  announcement 
by  Mr,  Reedy  when  the  door 
connecting  his  office  to  the 
President’s  own  offices  opened 
and  the  President  asked  good- 
naturedly: 

“Is  it  all  right  with  you  all  if 
I  monitor  George’s  press  con¬ 
ference?” 

Sure  enough,  it  was  “all  right” 
with  the  newsmen. 

Next  followed  an  interesting 
session  with  the  President  and 
the  two  score  newsmen  crowded 
into  the  press  office. 

Many  a  hungry  newsman  had 
to  dash  out  and  file  his  story, 
mainly  about  the  diplomatic 
rupture  in  Panama,  then  finally 
get  around  to  eating  at  3  or 
later. 

The  “routine”  nature  of  Mr. 
Johnson’s  comments  actually 
serv'ed  only  to  irritate  some  of 
the  waiting  newsmen  who  noted 
that  Lady  Barbara  (Ward) 
Jackson,  an  English  journalilt, 
had  l)een  visiting  with  the  Preei- 
dent  for  the  preceding  hour  and 
a  half. 

Resigning  with  Mr.  Salingw 
was  his  top  aide,  Andrew 
Hatcher,  who  will  assist  ui 
Pierre’s  cam])aign  for  a  Ui. 
Senate  seat  in  California. 

While  Mr.  Reedy  searches 
one  or  more  aides,  he  is  beiw 
“back-stopped”  by  Malcolm  Kil- 
duff,  a  hold-over  from  Salinger’* 
crew. 

RcsIchI  Up 

For  the  few  weeks  l)efore  he 
took  over  the  press  job.  Mi 
{Continued  on  page  130) 
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SATURDAY  AFTERNOON — The  President  breaks  into  a  press  briefing 
to  talk  about  Panama.  That's  Merriman  Smith  of  UPl,  at  the  left;  Pat 
Munroe  of  E&P  poking  his  head  high  to  hear;  and  George  Reedy 
lighting  up. 


DEAR  MR.  PRESIDENT:  I  submit 
my  resignation  ...  I  leave  the 
office  with  sadness  and  with  many 
warm  recollections  ...  I  have 
made  the  decision  for  personal 
reasons. 

PIERRE  SALINGER 


DEAR  PIERRE:  I  accept  your  res¬ 
ignation — but  only  with  the  great¬ 
est  regret  .  .  .  You  have  served 
your  country  well  ...  I  hate  to 
see  you  go. 

LYNDON  B.  JOHNSON 


OUT  OF  THE  WINGS  and  onto 
center  stage  at  the  White  House 
stepped  six-feet-tall  George  E. 
Reedy,  46,  bushy-haired,  pipe¬ 
smoking  ex-newspaperman,  to  be 
President  Johnson's  press  secre¬ 
tary.  He  has  been  LBJ's  special 
assistant  for  13  years. 


QUESTION  AND  ANSWER — "Will  the  II  o'clock  briefing  still  be  held 
at  noon?"  a  reporter  asks.  "We'll  just  handle  it  flexibly  and  see  what 
is  convenient,"  Reedy  replies. 


re  hf  this  PLATFORM  "plucky"  Pierre  stands  in  his  rac  for  the 

Democratic  nomination  for  U.S.  Senator  in  California:  "I  have  not 
“  been  just  a  White  House  press  agent.  I  sat  in  on  policy-making  meetings 

))  in  both  the  Kennedy  and  Johnson  administrations." 

I96i  EDITOR  ac  PUBLISHER  for  March  28,  1964 


OLD  HANDS  in  the  news  business:  When  he  worked  for  the  San 
Francisco  Chronicle  in  the  I950's,  Pierre  won  an  award  for  getting 
himself  sent  to  jail  to  expose  conditions  there;  George  started  on  the 
Philadelphia  Inquirer  in  1937,  moved  to  United  Press. 
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‘See  America  By  Car’ 
Ads  in  148  Papers 


The  American  Petroleum  In-  unusual  route.  Each  ad  is  keyed 
stitute  which  used  84  newspa-  to  a  jfroup  of  cities, 
pers  to  carry  the  “See  America  “This  is  a  truly  localized  cam- 
Best  ...  by  Car”  advertisinp  that  has  proven  the  effec- 

messape  last  year  has  expanded  tiveness  of  newspapers,”  Mr. 
the  1964  schedule  to  148  news-  Lesser  remarked.  A  survey  con- 
papers.  ducted  by  an  independent  re- 

Details  of  the  $1  million  cam-  seaiTh  organization  last  year 
paign,  exclusive  in  newspapers  attributes  a  27  percent  trip  in¬ 
fer  the  past  three  years,  were  crease  in  the  campaign  markets, 
made  known  this  week  by  the  he  said.  He  added  that  there 
J.  Walter  Thompson  Co.  at  a  was  a  50  percent  increa.se  in  the 
meeting  for  newspaper  repre-  number  of  persons  asking  serv- 
sentatives  who.se  pajwrs  hav'e  ice  station  attendants  for  route 
been  chosen  to  get  the  adver-  directions,  and  a  50  percent 
tising.  rise  in  traffic  through  towns 

Gerald  Lesser,  marketing  along  the  mapped  routes, 

manager  for  JWT,  .said  the  36-  Mr.  Lesser  disclosed  that 
market  campaign  breaks  the  Texaco  and  Sinclair,  both  of 

week  of  April  19  and  continues  whom  refrained  from  support- 

through  October.  The  schedule  ing  the  budget  the  past  three  Newark,  N.  J.  the  cost  of  the  project  well  over 

calls  for  more  than  850  inser-  years,  hav'e  contributed  to  the  A  new  multi-million-dollar  $2,000,000. 

tions  of  1750-line  ads,  plus  a  1964  ad  budget.  home  for  the  Xewark  Star-  The  Star-Ledger  is  a  mom- 

national  tie-in  schedule  of  210-  The  point  of  the  meeting  wdth  Ledger  of  the  S.  I.  Newhouse  ing -Sunday  newspaper  with 
line  ads  for  40  newspapers,  the  representatives  was  to  urge  group  is  planned  on  an  urban  230,000  circulation  daily  and 

About  150  insertions  figure  in  the  salesmen  to  get  their  respec-  renewal  site  in  the  heart  of  the  377,000  Sunday, 

the  tie-in  Heritage  Trail  ads.  tive  papers  to  lend  merchandis-  city.  Edward  D.  Sugrue,  secretary- 

A  total  of  956  insertions  ap-  ing  .support.  Enlargement  of  the  Newark  treasurer  of  the  Evening  News 

peared  in  last  year’s  list  of  Local  gas  and  oil  companies  News  plant  also  is  on  the  plan-  Publishing  Co.,  announced  pre- 
new'spapers.  have  ad  budgets  available  for  ning  boards,  it  was  announced  liminary  plans  for  that  newspa- 

Mr.  Lesser  said  the  1964  ef-  tie-in  advertising.  Auto  deal-  this  week.  This  also  is  a  down-  per’s  addition  and  renovation 

fort  has  not  been  changed.  It  ers,  too,  have  been  watching  the  town  structure.  jobs  according  to  designs  by 

is  designed  to  show  Americans  campaign  very  closely,  Mr.  Donald  Newhouse,  a  son  of  Lockwood  Greene  Engineers, 
how  much  interest  and  fun  Lesser  said.  He  asked  newspa-  the  publisher,  said  plans  for  a  Several  years  ago  the  News 
there  is  in  taking  a  “close-to-  pers  for  continuetl  editorial  building  designed  by  William  acquired  the  Lyric  Theater  and 

home-vacation,”  he  said.  To  ac-  .support.  Ginsberg  Associates,  New  York  the  12-story  Ordway  Building 

complish  this,  the  agency  has  Brochure  kits  are  being  sent  engineers,  had  been  submitted  at  Market  and  Beaver  Street! 
prepared  165  different  ads  to  newspapers  outlining  linage  to  the  City  Council  and  Plan-  Doth  of  these  structures  will  be 

which  feature  a  detailed  map  possibilities  and  merchandising  ning  Board  for  approval.  razed  and  replaced  by  an  ex- 

coupled  with  description  of  an  ideas.  The  building  would  be  erected  tension  to  the  present  News’  10- 

on  tract  building.  The  latter, 


PLAN  for  Newark  Star-ledger  Building  (architect's  rendering  by 
William  Ginsberg  Associates)  has  been  submitted  to  the  Mayor  and 
City  Council  by  Donald  E.  Newhouse,  vicepresident  of  Newark  Morning 
Ledger  Co.  The  building,  proposed  for  a  site  in  an  urban  renewal  arts 
would  replace  the  Star-Ledger's  present  plant  which  has  been  iii 
use  since  1917. 


Don  Schanche  Named  Girl  Student  Takes 
Editor  of  Holiday  Hearst  Contest  Prize 

Don  A.  Schanche  has  been  Coed  participants  scored  anew 
named  editor  of  Holiday  maga-  in  the  William  Randolph  Hearst 
zine.  He  succeeds  the  late  Ted  Foundation’s  journalism  awari' 
Patrick.  program  w'hen  Jean  Heller,  Ohio 

Before  joining  Curtis  in  1960,  State  University,  took  first  place 
Mr.  Schanche  was  associated  in  the  spot  news  competition, 
with  Life  magazine,  where  he  Her  triumph  follow'ed  first  and 
specialized  in  military^  affairs  .second  awards  to  coeds  taking 
and  the  U.S.  space  and  missile  part  in  the  editorial  writing 
programs.  In  1954  he  helped  contest. 

establish  Sports  Illustrated  and  “More  credit  to  the  girls,” 
was  the  magazine’s  first  .staff  commented  Randolph  A.  Hearst 
w'riter.  He  w’as  a  war  corre-  Foundation  trustee,  in  pointing 
spondent  in  Korea  for  the  for-  to  the  attainments  of  the  women 
mer  International  News  Service,  students  in  the  first  five  month; 
and  he  also  held  positions  in  of  the  Foundation’s  fourth  an- 
INS  bureau  chief  in  Raleigh,  nual  awards  program. 

North  Carolina,  and  city  editor  Miss  Heller  won  a  S"’ 
of  the  Marietta  (Ga.)  Daily  .scholarship  and  is  now  in  lin' 
Journal.  for  one  of  the  10  top  awards. 
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The  Most  Versatile  Medium 
For  Color — Newspapers 

Growth  of  ROP  Linage  Continues 
Alongside  Other  Opportunities 


ROP  COLOR  vs.  BLACK  &  WHITE 
ADVERTISING  INDEX.  1951-1963 


ments  in  slick  ma>>azines,  has 
had  a  long  run  in  the  syndicated  1^5^ 

Sunday  supplements  and  in  the  1955 

two-score  or  more  locally-edited  1 955 

magazines.  35q  1 957 

Gravurt'  ('ulor  on  Page  One  [959 

Now,  due  to  the  perfection  of 
special  “electric-eye”  press  .o,- 

^uipment,  roto  color  can  be  had  1 953 

in  daily  newspapers  —  at  least 
a  dozen  of  them,  with  many 
more  being  made  ready  to  han- 
dle  it  in  the  next  few  months. 

This  is  the  preprint  color  insert 

that  so  many  major  advertisers  aBHIiEP-^BI 

have  used  with  spectacular  sue-  JjjBSB|fe3HE| 

cess  over  the  past  five  years.  In 

its  earliest  development  it  was  20(^S|||||||||h||m||b 

known  as  hi-fi  color  and  the 

strange  creeping  habits  of  press 

I'ollcrs  made  it  necessary  for 

agencies  to  design  recurring  , cnE^BHBE 

copy  in  a  .socalled  “wall-paper”  ^ 

pattern.  The  newest  version  of  jBSIII^flBR^ 

preprint  is  termed  SpectaColor, 

a  name  given  it  by  the  New 

lork  Daili/  News  which  pio- 

neered  the  installation  of  in-  1951  1952  1953  19 
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ROP 

BLACK  & 

COLOR 

WHITE 

1951 

100.0 

100.0 

1952 

105.2 

103.4 

1953 

129.8 

108.3 

1954 

148.7 

IIO.O 

Ij 

1955 

192.6 

118.8 

;|| 

1956 

233.5 

124.5 

1957 

244.3 

122.8 

1958 

261.9 

121. 1 

1| 

1959 

327.3 

128.6 

i| 

I960 

379.2 

131.0 

1961 

409.3 

126.6 

1 

1962 

411.0 

127.7 

1963 

490.7 

129.4 

1] 

Index  Numbers 

h 

scheduling  requirements,  .selec¬ 
tion  of  markets,  and  reasonable 
cost.  As  desirable  as  gravure 
color  may  be  to  promote  a  color¬ 
ful  i)roduct,  preparation  of  the 
ad  takes  at  least  two  weeks  be¬ 
fore  publication.  In  contrast, 
there  are  numerous  newspaper 
shops  around  the  country  where 
it  is  almost  daily  routine  to 
process  a  full-color  job  within 
24  hours.  Some  editorial  color 
has  l)een  seen  in  the  paper  in 
less  than  four  hours  from  the 
moment  the  camera  clicked  on 
the  scene.  This  speedy  produc¬ 
tion  has  l)een  made  possible  by 
electronic  color  separation  de¬ 
vices. 

This  issue  of  E&P  is  the  8th 
annual  one  devoted  to  Color  in 
Newspapers,  with  special  atten¬ 
tion  to  HOP  Color.  Its  charts, 
tables  and  listings  are  the  lat¬ 
est  data  in  the  field  and  adver¬ 
tising  agencies  constantly  use 
it  as  a  checklist  throughout  the 
year  for  availabilities,  costs,  etc. 

Upward  Trend 

Notable,  at  a  glance,  is  the 
continuing  upward  ROP  color 
linage  figures,  as  compiled  from 
the  newspapers  measured  by  Me¬ 
dia  Records  and  from  statistics 
of  others  supplied  directly  to 
E&P  by  their  publishers.  The 
Media  Records  group  alone 
scored  a  gain  of  19.3%  over 
1962  total  color  linage  to  a  new 
high  of  229,711,883  in  390  pa¬ 
pers.  The  additional  listing  ac¬ 
counts  for  208,034,479  lines  in 
the  U.  S.  and  Canada  in  nearly 
600  additional  papers. 

Significantly,  the  availability 
data  charts  indicate  that  an  ad¬ 
vertiser  can  buy  color  in  news¬ 
papers  that  represent  approxi¬ 
mately  90%  of  total  daily  cir¬ 
culation.  The  number  of  papers 
capable  of  accepting  and  print¬ 
ing  up  to  three  colors  is  now 
close  to  700. 

Until  a  few  years  ago.  New 
York  City  dailies  didn’t  invite 
color  ads  because  of  press  limi¬ 
tations  and  other  production 
factors  that  prevented  them 
from  making  the  necessary  ad¬ 
justments.  In  the  past  year,  all 
three  of  the  evening  papers  and 
the  morning  Herald  Tribune  ran 
large  volumes  of  ROP  color  — 
one  and  black  —  sometimes  hav¬ 
ing  two  or  three  ads  in  the  same 
day.  Recently,  the  New  York 
Times'  Sunday  edition  carried  a 
department  store  tabloid  news¬ 
print  section  which  had  a  .spot 
of  color  on  the  cover. 

Tops  3  Million  Lines 

In  the  nationwide  record,  the 
Miami  (Fla.)  Herald  retained 
a  firm  hold  on  the  No.  1  spot 
in  color  linage  in  1963,  running 
3,414,924  lines  daily  and  Sun¬ 
day.  Retail  accounted  for  more 
than  2,000,000  lines.  General 
(Continued  on  page  122) 
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Cudahy  Color  Ads 
Spark  Retail  Gains 


Omaha 

Cudahy  Packinp  Company  has 
had  such  remarkable  success 
with  a  series  of  preprint  color 
ads  that  plant  manaprers  have 
reported  the  proprram  of  retailer 
advertising  allowed  them  to  en¬ 
joy  twice  the  volume  of  branded 
product  sales  previously  ordere<l 
by  the  same  customers. 

According  to  Jerry  Kt*efe, 
Cudahy’s  director  of  advertising 
and  sales  promotion,  the  Hi-Fi 
progj'am  started  last  Noveml>er 
with  ads  run  by  a  supermarket, 
Safeway,  in  the  Portland  Ore¬ 
gonian,  and  for  the  Dillon  food 
chain  in  Kansas  newspapers — 
Hutchinson  News,  Wichita  Eagle 
Beacon  and  Salina  Journal. 
This  ad  now  has  ai)peared  in  20 
newspapers. 

A  second  ad  w'as  tie<l  into 
storewide  selling  events  .sup- 
porte<l  by  complete  in-store 
point-of-.sale  material  to  assist 
in  merchandising.  Twenty-two 
retailers  ran  this  ad  in  28  news- 


Used  By  61  Papers 

An  Easter  ad  was  used  by  G1 
papers. 

The  ads  appeared  in  papers 
large  and  small,  from  the  Safe¬ 
way  Grocery'  ad  in  the  Seattle 
Times,  circulation  276,600,  to  an 
independent  in  Marked  Tree, 


.4rk.,  in  the  Marked  Tree  Trib¬ 
une,  circulation  1,500. 

Corporate  full  color  news- 
|)aper  adv’ertising  w’as  discon¬ 
tinued  by  Cudahy  in  1961,  Mr. 
Keefe  .said,  when  the  sales  man¬ 
agement  of  its  seven  plants  con¬ 
sidered  it  was  not  getting  full 
value  from  the  media  unless  a 
volume  order  was  obtained  from 
a  retailer. 

With  the  introduction  of  re¬ 
tail  Hi-Fi  ads  the  company  .sales 
managemtmt  now  considers  the 
jirogram  its  most  potent  mer¬ 
chandising  tool. 

“It  not  only  offers  Cudahy  a 
wider  coverage  of  merchandising 
))ictorials  of  its  branded  prod¬ 
ucts  in  the  l  etailer  outlets,”  Mr. 
Keefe  emphasized,  “but  an  as¬ 
surance  of  distribution  and  fea¬ 
tured  display  of  these  products.” 

Beiiidits  Enjoyed 

Although  the  retailers  who 
have  run  the  ads  have  experi- 
»‘nced  greatest  increases  in 
Cudahy  Bar-S  meat  product 
movement,  retailers  in  these 
same  market  areas  have  enjoyed 
the  l)enefit  of  the  packing  com- 
jjany’s  brande<l  products  ex¬ 
posure. 

The  offer  is  made  by  Cudahy 
to  all  of  its  customer  retailers 
whose  purchases  may  substan¬ 
tiate  the  expense,  thereby  mak¬ 


ing  it  a  fair  business  jiractice 
to  alt  within  the  same  market¬ 
ing  area.  It  is  a  program  that 
has  lieen  used  by  lx)th  the 
largest  chain  customer  and  the 
smallest  independent  retailer. 

Cudahy  produces  its  own  re¬ 
tailer  cooperative  advertising 
from  layout  and  photography  to 
complet(*d  jjroduction  of  Hi-Fi 
roll.s. 

In  addition,  Cudahy  has 
made  available  bi.sta  mats  for 
HOP  retailer  advertising. 

The  Hi-Fi  newspaper  ad  pro¬ 
gram,  i)roduced  by  Marathon 
Corporation,  has  cau.sed  demand 
for  in-store  point  of  sale  ma¬ 
terial  to  sujiport  the  advertising, 
where  previously  only  the  most 
enteri)rising  sales  representa¬ 
tive  of  the  company  could  attain 
retail  accejdance  of  in-store  di.s- 
play  material,  Mr.  Keefe  .said. 

V<»liiiiie  liMTcaM*«l 

Now  with  Hi-Fi,  the  company 
has  increastnl  its  volume  of 
{)oint-of-sale  material  by  200 
per  cent.  Where  there  has  been 
the  usual  concern  for  waste  of 
point  of  sale  material,  it  now  has 
l)ecome  difficult  to  satisfy  the 
demands  of  retailers  with  any 
negligible  waste  factor. 

Cudahy  stockholders  in  a  sup- 
plementai’y  meeting  in  Chicago 
this  month  W'ere  told  by  Mr. 
Keefe: 

“This  advertising  program  has 
proven  to  our  retailers  the  sin¬ 
cerity  of  the  company  in  de¬ 
veloping  merchandising  that  will 
accelerate  the  movement  of  Bar- 
S  products  from  retailers’  self- 
ser\'ice  meat  cases.” 


Mr.  Keefe  told  E&P  that  some 
l)apers  ran  page  one  iditorial* 
alx)ut  their  color  ads  and  one 
l)aper  even  scentwl  its  ad  with  a 
l>acon  aroma. 

“It  smelled  terrible,”  Mr. 
Keefe  said,  “but  the  results 
didn’t.” 

^Nothing  Like 
Newspapers  ’ 

San  Fkancisco 

“There’s  nothing  like  newspa- 
l)er  advertising  to  get  <lirectand 
immediate  results,”  according  to 
Richard  Davega,  general  man¬ 
ager  for  White  P'ront  Stores  in 
Northern  California. 

The  discount  executive’s  re¬ 
marks  were  addressed  to  the 
California  Newspaper  .4dvertis- 
ing  Executives  .Association  in  a 
report  on  plans  to  establish  six 
new  White  F'ront  stores  in 
Northem  California. 

This  move  calls  for  the  use  of 
all  newsi)apers  in  the  San  Fran¬ 
cisco  Bay  area,  Mr.  Davega  said. 
He  pointed  out  that  White  Front 
cojjy  appears  in  all  metropolitan 
dailies  and  J6  suburban  newspa¬ 
pers  in  its  Los  Angeles  area  ad¬ 
vertising. 

White  F'ront  also  u.ses  tele¬ 
vision  and  other  media,  but  re¬ 
lies  basically  on  newspapers,  he 
declared.  At  least  half  of  the 
advertising  budget  is  assigned  to 
newspapers  all  the  time.  In 
major  selling  events  the  news- 
jrapers  get  85  to  90  jrer  cent  of 
the  appropriation,  he  explained. 


ROP  COLOR  TOTAL  ADVERTISING  OF  THE  FIRST  TWENTY-FIVE  NEWSPAPERS 
Measured  By  Media  Records,  Inc. 


,  Miami  Herald — M  t  S  . 

Los  Angeles  Times — M  &  S  . . 
Milwaukee  Journal — E  S  S  .. 
Salt  Lake  City 
Tribune— M  &  S 
Nashville  Tennessean — M  &  S  . 
Fort  Worth  Star- 

Telegram— E  t  S  . 

Minneapolis  Star 

a  Tribune — E  &  S  . 

Houston  Chronicle — E  &  S _ 

Omaha  World 

Herald— E  ft  S  . 

Salt  Lake  City  Deseret 

News-Telegram — E  . 

Columbus  Dispatch — E  &  S  . . 
Long  Beach  Press  Telegiam 
a  Independent-Press  fele- 

gram — E  a  S . 

Chicago  Tribune — M  a  S  .... 
San  Jose  Meicury  a 

Mercury  News — M  a  S  . 

Washington  Post — M  a  S . 

Denver  Post — E  a  S  . 

Dallas  Times-Herald — E  a  S  .  ) 
St.  Paul  Pioneer  Press 

a  Dispatch— E  a  S  . 

Orlando  Sentinel — M  a  S  _ 

Akron  Beacon  Journal — E  a  S 
Richmond  Times- 

Dispatch — M  a  S  . 

Sacramento  Bee — E  a  S . 

Houston  Post — M  a  S . 

St.  Petersburg  Times — M  a  S 
San  Jose  News — E  . 


Lines 

Miami  Herald— M  a  S  _  2.858.638 

Milwaukee  Journal— E  a  S  _  2.636.872 

Los  Angeles  Times— M  a  S  _  2.610.942 

Nashville  Tennessean— M  a  S  _  2,585,325 

Fort  Worth  Star-Telegram— E  a  S _  2.357,145 

Omaha  World  Herald— E  a  S _  2,249,020 

Salt  Lake  City  Tribune— M  a  S _  2.240.670 

Houston  Chronicle— E  a  S  _  2.106,243 

Denver  Post — E  a  S  _  2,051,875 

Chicago  Tribune — M  a  S  _  1,930,352 

Dallas  Times-Herald — E  a  S  _  1,866,453 

Long  Beach  Independent-Press 

Telegram— E  a  S . .  1,842.627 

St.  Paul  Pioneer  Press  a  Dispatch — E  a  S  1,827,793 

Orlando  Sentinel— M  a  S _  1,801,254 

Salt  Lake  City  Deseret  News  Telegram — E  1,791,513 

Dallas  News— M  a  S  _  1,767,553 

Seattle  Times— E  a  S  _  1,760.698 

Akron  Beacon  Journal — E  a  S _  1,744,007 

Columbus  Dispatch— E  a  S _  1.733.933 

Nashville  Banner — E  _  1,656,991 

Washington  Post— M  a  S  _  1,653,486 

Houston  Post— M  a  S  _  1.633,361 

Sacramento  Bee— E  a  S  _  1,617,176 

New  Orleans  Times-Picayune — M  a  S _  1,605,132 

Honolulu  Star-Bulletin  a  Star-Bulletin 

a  Advertiser— E  a  S _  1,583,616 


1950 

Lines 

1.  Milwaukee  Journal — E  a  S _  1,082.540 

2.  New  Orleans  Times-Picayune  a  States — 

M  &  S  — — —  844,433 

3.  Chicago  TrTbune^M’¥’s’VJlV~.”V  816;540 

4.  Dallas  News— M  a  S _  766.863 


5.  Birmingham  News — E  a  S _  701,142 

6.  Dallas  Times  Herald— E  a  S _  683,712 

7.  Oakland  Tribune— E  a  S _  657.344 

8.  Tulsa  World— M  a  S _  609,346 

9.  Los  Angeles  Examiner — M  a  S _  598,211 

10.  New  Orleans  Item — E  a  S _  558,352 

11.  Los  Angeles  Times — M  a  S _  539,384 

12.  Sacramento  Bee — E  _  507,073 

13.  Houston  Chronicle — E  a  S _  493,919 


14.  San  Francisco  Chronicle — M  a  S _  477,072 

15.  Cincinnati  Post — E  _  463,643 

16.  St.  Louis  Post  Dispatch — E  a  S _  462,619 

17.  San  Diego  Union— M  a  S _  453,775 

18.  Cincinnati  Times  Star — E _  427,695 

19.  Tulsa  Tribune— E  _  403,606 

20.  San  Diego  Tribune — E _  397,277 

21.  Salt  Lake  City  Tribune — M  a  S _  396,154 

22.  Fort  Worth  Star  Telegram — E  a  S _  389,888 

23.  Fresno  Bee— E  a  S - - -  388,668 

24.  Memphis  Commercial-Appeal— M  a  S  —  383,983 

25.  Nashville  Tennessean — M  a  S _  376,016 

*  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 
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Computers  and  Offset  Bring 
583  to  Mechanical  Parley 


Wide-Range  Discussions  Cover 
New  Developments  and  Forecast 


lU-  Jerome  H.  Walker 


done  with  mirrors,  Mr.  Kamp 
remarked.  And  that’s  exactly 
how  his  invention  works,  util¬ 
izing  time-honored  photographic 
principles. 

Instant  Proofs 


stemmed  the  tide  of  rising  costs 
within  the  industry.” 

Mr.  Andersson  envisioned  an 
early  development  of  an  on-line 
keyboard  which  will  eliminate 
the  necessity  to  punch  paper 
tape  for  typesetting.  Then  will 
come,  he  said,  devices  which 
will  read  manuscripts  and  pro¬ 
duce  signals  to  operate  line¬ 
casting  machines. 

“We  are  working  toward 
high-speed  photocomposing 
units,  but  there  is  a  large  breech 
in  our  technology  here,”  Mr. 
Andersson  said.  “A  high-speed 


Philadelphia 

Curiosity  about  computers 
and  experience  with  offset  com¬ 
bined  to  build  up  a  registration 
of  583  participants  in  the  Mid- 
Atlantic  Newspaper  Mechanical 
Conference  here  March  19-21. 

The  conference  director,  G. 
Richard  Dew,  general  manager 
of  the  Pennsylvania  Newspaper 
Publishers  Association,  said  this 
was  a  record  attendance.  Regis¬ 
trants  from  six  states  included 
publishers,  general  managers, 
production  executives,  crafts¬ 
men  and  suppliers. 

At  a  .session  devoted  entirely 
to  reports  on  the  use  of  com¬ 
puters  in  typesetting,  the  dele¬ 
gates  heard  how  hot  metal  type 
composition  can  lie  stepped  up  in 
volume  and  speed  with  much 
less  manpower  than  is  required 
I  in  conventional  jiroduction  meth¬ 
ods.  And  the  changeover  can  be 
effected  in  20  days! 

Represi'ntatives  of  large  and 
.small  newspapers  listened  in¬ 
tently  to  experts  who  explained 
why  they  envisioned  a  practical 
extension  of  computerization 
techniques  to  the  cold-type  proc¬ 
esses,  even  to  the  virtually  auto¬ 
matic  processing  of  intricate 
advertising  copy. 

In  the  Future 

The  application  of  some  of 
these  advanced  methods  in  the 
composing  room,  the  conference 
was  told,  awaits  more  rapid 
development  of  jiresses  that 
would  make  feasible  the  by¬ 
passing  of  some  intermediary 
production  steps  that  are  now 
I  essential  to  large-scale  printing 
of  daily  newspapers. 

A  Saturday  morning  .session 
on  offset  printing  attracted  an 
j  audience  of  more  than  200  per- 
j  .sons  and  here  they  heard  how 
j  the  nationwide  wave  of  conver- 
.  sion  to  this  form  of  publishing 
j  is  revitalizing  journalism  in  the 
;  .smaller  communities.  Editors 
I  have  been  emancipated  from 
backshop  chores,  such  as  helping 
to  keep  a  75-year-old  press  from 
breaking  down,  and  they  are 
now  free  to  give  their  undivided 
attention  to  improving  the  con- 
EDITOR  8c  publisher 


tent  of  their  papers.  Some 
showed  examples  of  small-city 
dailies  and  suburban  weeklies 
that  glowed  with  color  and 
sparkled  with  fine  pictorial 
treatment. 

Conventional  printing  methods 
had  their  spots  on  the  program, 
as  well.  In  these  sessions  the 
emphasis  was  on  new  things — 
water-based  color  inks,  material 
that  makes  hand-packing  of 
stereo  mats  obsolete,  zinc  wrap¬ 
around  plates  for  direct  print¬ 
ing,  color  plates  made  from  an 
electronic  engraver,  and  high¬ 
speed  linecasting  machines.  Im¬ 
provements  as  well  as  short¬ 
comings  of  new  devices  were 
liointed  out  in  candid  appraisals 
of  performance. 

New  Devices 

In  the  exhibit  hall  of  the 
Bellevue-Stratford  Hotel  were 
the  usual  arrays  of  equipment 
and  also  some  gadgets  that  are 
just  coming  on  the  market.  Par¬ 
ticularly  in  the  offset  field  is 
necessity  the  mother  of  inven¬ 
tion.  Allyn  S.  Brown,  who  owns 
a  part  of  a  weekly  newspaper 
group  at  Cambridge  Springs, 
Pa.  and  works  on  the  road  as  a 
salesman  for  Fairchild  graphic 
arts  equipment,  presented  an  in¬ 
genious  cutting  device,  mounted 
on  a  light  table,  which  expedites 
the  handling  of  “cold-type”  ma¬ 
terials  in  the  assembly  of  ads. 
Scissors  are  eliminated.  Coupled 
with  the  simple  machine  is  a 
“grass  skirt”  technique  for 
keeping  flimsy  bits  of  paper 
from  becoming  messed  up.  All 
that’s  required  is  some  waxed 
jiaper  sold  in  supermarkets  for 
wrapping  goods  put  into  a  home 
freezer. 

Mr.  Brown  said  he  expects 
the  marketing  of  the  “GSS  Cut¬ 
ter”  will  finance  his  son’s  col¬ 
lege  education. 

Robert  Kamp,  a  former  owner 
of  a  photo-engraving  shop  who 
turned  to  publisher  and  printer 
of  offset  newspapers  in  the  Phil¬ 
adelphia  suburban  area,  devel¬ 
oped  an  inexpensive  photo-com¬ 
posing  aid  which  simplifies  the 
job  of  ad  makeup  in  precise 
alignment.  It  looks  like  it’s  all 
or  March  28,  1964 


Another  company  which  is  a 
newcomer  in  the  graphic  arts 
equipment  business  demon¬ 
strated  a  mechanism  which  pro¬ 
vides  instant  proofs  from  a  line- 
ca.sting  machine  .  .  .  line  by  line, 
if  desired.  This  is  the  Casco 
Line-O-Proof,  made  by  Casco 
Corporation  of  Sycamore,  Illi¬ 
nois.  The  first  installation  is  in 
the  DeKalh  (Ill.)  Chronicle  com- 
liosing  room  and  soon  there  will 
l)e  several  in  a  Chicago  news- 
jiaper  plant. 

The  attachment  of  a  Line-0- 
Proof  can  lie  made  to  a  line¬ 
casting  machine  in  less  than  two 
hours.  A  roll  of  specially-treated 
paper  is  fed  into  the  mechanism 
and  as  each  slug  drops  into  place 
on  the  galley  a  slight  contact 
pressure  provides  a  double  set 
of  proofs.  A  proof  may  lie  torn 
off  at  any  time,  either  to  detect 
faulty  performance  by  the  line¬ 
casting  machine  or  to  make  im¬ 
mediate  corrections,  as  in  the 
case  of  type  being  set  on  dead¬ 
line.  The  duplicate  proof  may  go 
to  the  makeup  editor  to  guide 
him  in  making  revisions  on  the 
spot. 

Credit  for  the  invention  has 
l)een  given  to  Raymond  McIn¬ 
tyre,  a  former  printer  with  the 
Com  Belt  dailies  in  the  East  St. 
Louis  area,  who  is  joining  Casco 
Corporation,  which  made  the 
actual  development.  Each  Line- 
O-Proof  machine  sells  for  $1,500. 

The  Casco  Corporation,  inci¬ 
dentally,  is  related  to  Rough 
Rider  Industries  which  used  to 
specialize  in  the  manufacture  of 
non-destructible  containers  for 
movie  film  and  boxes  which  col¬ 
lege  students  would  use  for 
mailing  their  laundry. 

‘  Day  When  .  .  .’ 

It  was  during  the  computer 
session  that  P.  L.  Andersson  of 
the  ANPA  Research  Institute 
declared:  “The  day  of  the  news¬ 
paper  computer  is  just  begin¬ 
ning,  and  the  programs  we  have 
seen  so  far  do  not  come  any¬ 
where  near  taxing  the  potential 
of  the  general  purpose  computer 
,  .  .  There  will  be  a  day  when 
we  can  say  truthfully  that 
graphic  arts  technology  has 


photocomposing  system  can 
dump  characters  onto  photo¬ 
graphic  paper  at  the  rate  of 
some  500  a  second ;  but,  after  we 
have  the  photographic  image, 
what  are  we  going  to  do  with  it? 

“Of  course,”  he  added,  “there 
is  a  continuing  trend  toward 
higher-speed  etching  systems 
and  also  toward  plastic  plates 
which  may  alleviate  some  of  the 
difficulty  as  far  as  letterpress  is 
concerned.” 

Meanwhile,  Mr.  Andersson 
pointed  out,  the  size  of  the  news¬ 
paper  which  can  economically 
use  offset  is  slowly  creeping 
forward. 

“It  is  not  unreasonable,”  he 
said,  “to  say  that  some  time  in 
the  not  too  distant  future,  large 
metropolitan  papers  may  lie  able 
to  convert  to  offset  and  thus 
enjoy  the  advantages  of  high¬ 
speed  photocomposition.” 

The  breakthrough  in  this  di¬ 
rection  has  been  made  by  the 
Grit  publishing  operation  at 
Williamsport,  Pa.,  it  was  indi¬ 
cated  in  the  report  at  the  offset 
session  by  James  H.  Lamade  of 
that  organization.  Since  April 
Fools’  Day  1963,  he  noted,  the 
nationally-circulated  tabloid 
weekly  newspaper  for  rural 
homes  has  been  printed  on  the 
specially-designed  Hoe-Aller  off¬ 
set  press.  It  frequently  has  64 
jiages  on  a  near-million  copy 
run  and  contains  a  considerable 
amount  of  full-color.  However, 
the  transition  to  photocomposi¬ 
tion  has  not  yet  b^n  made.  Hot 
metal  is  lieing  set  and  proofs 
are  used  for  makeup. 

Goniputer  Operation 

Franklin  D.  Schurz  Sr.,  pub¬ 
lisher,  and  George  Kunz,  pro¬ 
duction  superintendent,  of  the 
South  Bend  (Ind.)  Tribune, 
gave  a  complete  account  of  the 
IBM  1620  computer  installation 
which  has  operated  for  five 
months  without  any  need  for  a 
“back-up”  due  to  breakdown  at 
crucial  moments.  Only  one-third 
of  the  expensive  machine’s  ca¬ 
pacity  is  utilized  in  tape  prepa¬ 
ration  functions  but  it  is  planned 
to  make  further  use  of  its 

{Continued  on  page  131) 
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BIG  LINAGE  YEAR  SEEN 


Ad  Bureau  Promotes 
Use  of  Color  Copy 


The  past  year  was  a  banner 
year  for  newspaper  color,  and, 
so  far  in  1964  it  shows  everj’ 
sign  of  being  as  good  a  year  or 
better,  according  to  Rolwrt  Mc- 
Lauchlen,  Sales  Manager  — 
Color,  Bureau  of  Advertising, 
ANPA. 

On  both  the  local  and  national 
level,  color  is  l)eing  promoted 
to  more  and  more  advertisers 
and  more  and  more  sales  are 
being  made,  he  said.  The  Bu¬ 
reau,  which  has  lieen  playing 
a  part  in  expanding  the  use  of 
color,  finds  the  1963  successes 
impi'essive.  The  following  are 
some  highlights  Mr.  McLauch- 
len  pointed  out  about  this. 

New  car  ROP  linage  was  up 
by  118.3  percent  over  1962,  or 
17,5;>2,000  lines  against  8,039,- 
000.  Two  major  makes,  Chevro¬ 
let  and  Cor\’air,  accounted  for 
more  than  10,000,000  lines  —  up 
from  2,000,000  in  1962.  New  car 
linage  in  1963  contributetl  20.9 
percent  of  the  total  against  11.6 
percent  in  1962,  an  increase  of 
21.4^7^. 

Biggest  User 

In  the  major  advertising  field 
of  gasoline  and  oil  accounts.  Sun 
Oil  w’ith  2,250,000  lines,  was  by 
far  the  biggest  user  of  color. 
This  was  even  more  significant 
in  that  it  was  Sun’s  first  major 
use  of  newspapers  in  some 
years.  This  Sun  schedule  ap¬ 
peared  in  83  newspapers.  Amer¬ 
ican  Oil  continued  its  heavy  use 
of  color,  ranking  numl)er  tw’o 
with  1,387,000  lines.  Tidewater 
Oil  jumped  from  no  color  in 
1962  to  a  1963  total  of  244,000 
lines  in  a  list  of  76  newspapers. 
Gulf,  the  leader  for  the  last  two 
years  in  total  newspaper  invest¬ 
ment,  increased  its  ROP  list  of 
newspapers  from  5  to  37,  and 
linage  from  6,000  to  319,000.  All 
told,  gas  and  oil  accounted  for 
7.6  percent  of  1963’s  color  total 
—  up  from  1962’s  5.9  percent. 
The  gas  and  oil  linage  in  1963 
w’as  up  54.8  percent. 

Beer  provided  a  number  of 
color  success  stories,  last  year. 
In  addition  to  a  great  deal  of 
activity  with  Hi-Fi  preprints, 
Carling  Black  Label  Beer  used 
524,000  lines  in  116  newspapers. 
This  was  an  increase  from  239,- 
000  lines  in  71  newspapers  dur¬ 
ing  1962.  A  large  number  of 
other  beers  increased  use  of 
color  —  Olympia,  Old  Milwau¬ 
kee,  Sterling,  Schlitz,  Pabst 
Blue  Ribbon,  Piel’s,  Lone  Star, 
Hamm’s,  Falls  City  and  Busch 
20 


Bavarian.  The  l)eer  and  ale 
classification  accounted  for  5.9 
percent  of  the  total  ROP  color 
linage.  This  was  a  gain  of  5.1 
percent  ovei-  1962. 

Package  (k>ior 

Cigarettes  provided  good  ex¬ 
amples  of  newspaper  color 
launching  a  new  product.  Lark 
cigarettes  were  introduced  dur¬ 
ing  1963  and  used  a  list  of  180 
newspapers  with  combined  lin¬ 
age  of  1,977,000.  Paxton,  too, 
during  its  pro<luct  introduction, 
turneii  to  ROP  color,  using  658,- 
000  lines  in  a  list  of  194  news¬ 
papers.  And  Winston  continued 
to  be  the  largest  user  of  ROP 
color  outside  of  the  automotive 
classification.  They  ran  2,410,- 
000  lines  in  200  newspapers.  Al¬ 
together  cigarette  color  adver¬ 
tising  accounted  for  8.5%  of  all 
1963  ROP  color  linage. 

Soft  drinks  showed  a  sharp 
rise  of  50.4  percent  over  1962, 
or  more  than  5,000,000  lines  of 
ROP  color  during  1963  against 


3,340,000  in  1962.  Outstanding 
examples  were  the  newly  intro¬ 
duced  low  calorie  soft  drinks. 
Pepsi-Cola’s  Diet  Cola  ran  a 
total  of  1,113,000  lines  in  149 
newspapers.  Their  new  Teem 
product  ran  in  .59  newspapers 
with  a  total  of  335,000  in  color 
linage,  and  Pepsi-Cola  continued 
to  lead  the  established  soft 
drinks  in  color  with  974,000 
linage.  Royal  Crown’s  Diet-Rite 
increased  its  use  of  newspaper 
color  from  450,000  lines  in  89 
newsjtapers  during  1962,  to  815,- 
000  lines  in  143  newspapers  last 
year. 

The  general  food  classification 
was  led  in  color  usage  by  Na¬ 
tional  Dairy’s  Sealtest  Division. 
Its  milk,  ice  cream  and  fruit 
drinks  accounted  for  more  than 
3,000,000  lines.  Kraft  Miracle 
Margarine,  another  National 
Dairy  product  led  its  field  with 
382,000  lines.  And  the  Ameri¬ 
can  .Dairy  Association  more 
than  doubled  its  usage  to  430,- 
000  lines.  Among  other  leading 
food  product  users  of  color  were 
Heinz  Soups,  with  483,000  lines 
in  newspapers,  and  Heinz  Pickle 
Bazaar  with  279,000  lines  in  108 
newspapers.  Ideal  Dog  Foods 
(Wilson  Co.)  doubled  its  list  of 
newspapers  in  1963  and  used 
388,000  lines. 

Further  increases  were  noted 
among  consistent  heav’y  users 


ROP  COLOR  LINAGE 

(For  390  newspapers  as  measured 
by  Media  Records,  Inc.) 

Year  Lina9e 

1951  .  46,817.024 

1952  49,257,765 

1953  60,781,949 

1954  69,602,904 

1955  .  90,171,242 

1956  109,318,171 

1957  114.362.040 

1958  122,621,232 

1959  153,215.443 

1960  1  77,548,837 

1961  I9I.626,44( 

1962  192,524,439 

1963  229.711,813 


A  separate  listing  of  figures  sup¬ 
plied  by  publishers  of  545  U.S.  and 
61  Canadian  dailies  contains  a  total 
of  211,177,303  lines  of  ROP  color 
advertising. 


FIVE  LEADING  RETAIL  ADVERTISERS 

IN 

ROP  COLOR  ADVERTISING 
IN  EACM  OF 

THE  HR.ST  FIVE  LEADINC;  RETAIL  ROP  COLOR  NEWSPAPERS 
YEAR — 1963 


CLASSIFICATION 


LINAGE 


MIAMI  HERALD— M  &  S 

Burdine's  . .  Dept.  Stores  .  377,541 

Sears,  Roebuck  &  Co . Dept.  Stores  .  262,898 

Lindsley  Lumber  Co . Bldg.  Suppl.  &  Contr. .  251,685 

Jefferson  Dept.  Store  .  General  Stores  .  136,095 

Jordan  Marsh  . Dept.  Stores  .  128,093 


SALT  LAKE  CITY  TRIBUNE— M  &  S 

Southeast  Furniture  Co . 

Furn.  &  Hsid.  . 

553,269 

. . .  290,164 

Grand  Central  Stores  . 

Drug  Stores  . 

..  176,037 

ZCMI  . 

Dept.  Stores  . 

..  150,229 

Grand  Central  &  Grand  American 

Grocers  (Chain)  . 

109,865 

FORT  WORTH  STAR  TELEGRAM- 

-E  4  S 

Buddies  Supermarkets  . 

Grocers  (Chain)  . 

391,034 

Leonards  . 

Dept.  Stores  . 

144.253 

127,458 

Montgomery  Ward  &  Co . 

Dept.  Stores.  . 

127,008 

Davis,  A.  L  . 

Grocers  (Ind.)  . 

...  121,424 

NASHVILLE  TENNESSEAN— M  &  S 

Hill,  H.  G.  Stores  . 

Grocers  (Chain)  . 

.  .  251,956 

Sears,  Roebuck  &  Co . 

Dept.  Stores  . 

.  .  152,569 

Harvey  &  Co . 

Dept.  Stores  . 

146,721 

Kroger  . 

Grocers  (Chain)  . 

...  111,616 

Cain-Sloan  Co . 

Dept.  Stores  . 

...  109,362 

OMAHA  WORLD-HERALD— E  & 

S 

Skagway  . 

.  Dept.  Stores  . 

.  . .  284,668 

Brandeis  . 

.  Dept.  Stores  . 

...  241,539 

Hinky  Dinky  . 

.Grocers  (Chain)  . 

...  222,033 

Richman  &  Gordmans  . 

Paramount  Radio,  Furniture 

.Clothing  Stores  fM4W)  ... 

...  145,815 

&  AppI . 

Furn.  4  HsId . 

. . .  83,657 

of  ROP  color.  Zenith  added  20 
newspapers  to  its  list  and  in¬ 
creased  linage  from  788,000  to 
1,103,000.  Fuller  Paints  led  its 
competitors  with  527,000  —  up 
from  89,000  in  1962.  Eastman 
Kodak  al)out  held  level  with  a 
total  linage  of  1,332,000  in  149 
newspapers. 

It  was  very  evident  from  the 
kinds  of  ROP  color  advertising 
appearing  during  1963,  that 
more  advertisers  and  agencies 
were  l)ecoming  better  acquainted 
with  the  mechanical  and  pro¬ 
duction  problems  of  the  medium, 
Mr.  McLauchlen  said.  Better 
creative  planning  was  very  no¬ 
ticeable.  More  advertisers  used 
the  impact  of  color  as  an  atten¬ 
tion  getter,  rather  than  merely 
an  attempt  to  reproduce  the  ac¬ 
tual  color  of  the  product  or  the 
package.  Improved  printing  fa¬ 
cilities  offered  by  newspapers 
showed  up  in  the  quality  of 
ROP  color  advertising.  Greater 
uniformity  of  color  from  coast 
to  coast  was  achieved.  Standard¬ 
ized  AAAA-ANPA  colors  helped 
adv'ertisers  and  newspapers 
achieve  Ijetter  results. 

During  1963  the  Bureau' 
AANR  National  Sales  Force 
made  color  presentations  to  ma¬ 
jor  national  advertisers.  The 
“Eye  of  the  Beholder”  and  the 
“Retailers’  Coloring  Book”  films 
for  the  use  of  newspaper  sales 
staffs  were  made  availablt 
These  sales  tools  plus  brochures 
stressed  the  effective  selling  ad¬ 
vantages  of  newspaper  color  as 
w’ell  as  bringing  out  its  high 
values  compared  to  magazine 
color. 

Mr.  McLauchlen  said:  “Tte 
industry  looks  forward  to  a  solid 
increase  in  use  of  newspap® 
color  in  1964,  and,  in  its  ne* 
programs  of  communicatK* 
meetings  and  presentations  witii 
advertising  agencies,  will  ex¬ 
ploit  every  opportunity  to  puA 
the  values  of  newspaper  coloe 
to  those  who  buy  advertising. 
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The  grapes  were  purple. 


Red  hot  water  bottle. 


Picking  up  icy  blue  message. 


For  Creativity  in  Color,  Never  Say  ‘Never’ 


from  a  very  excellent  piece  of  what  the  finished  piece  looked 
copy  and  the  spirit  of  the  visual  like.  Through  my  personal  con- 
To  seemed  just  right.  I  decided  to  tact  with  these  people,  I  learned 
that  run  the  ribbons  in  pink  and  blue  that  if  I  cared  enough  to  do  a 
and  prepared  the  art  in  such  a  good  job,  others  could  also  care 
way  that  at  one  point  the  rib-  as  much. 

bons  overlapped,  to  give  a  pur-  The  end  result  of  that  first 
pie.  What  an  innovation  this  color  advertisement  was  aston- 
In  other  words,  color  was  .seldom  seemed  to  me  —  to  produce  a  ishing  to  everyone  who  .saw  it, 
used  as  a  sales  objective.  The  third  color,  even  though  it  only  and,  according  to  the  cash  reg- 
was  “If  we  happened  in  a  tiny  spot  on  the  isters  the  following  day,  not 
can’t  get  good  blacks,  how  can  drawing.  very  many  readers  missed  it. 

When  I  delivered  the  finished  In  a  small  smoky  mill  town,  a 
drawing  to  the  engraver  I  was  color  ad  appeared  as  a  refresh- 
met  with  far  more  sympathy  ing  breeze,  and  kind  comments 
than  I  had  ever  anticipated.  I  from  customers  were  music  to 
explained  very  carefully  the  ef-  my  ears  .  .  .  l)ecause  they  opened 
feet  I  wanted.  I  made  it  clear  the  door  to  an  entirely  fresh 
that  if  the  finished  result  was  approach  to  newspaper  adver- 
off-register,  or  if  the  color  was  tising.  Of  all  the  ads  I  produced 
weak,  or  if  the  color  got  blotchy,  for  the  store  following  that 
I  wcwld  probably  be  cut  up  into  color  “opener,”  only  four  ap- 
little  pieces.  I  spent  one  hour  peared  without  color.  I  used 
with  the  engraver  and  he  opaque  violet;  mustard  over 
couldn’t  have  been  more  under-  transparent  rose  and  royal  blue; 
standing  and  helpful.  It  was  the  deep  red  overprinting  bright 
first  time  I  had  come  face  to  red;  bright  orange  over  mixing 
face  with  an  engraver.  Later  he  white;  flag  blue  with  process 
introduced  me  to  a  pressman  blue  on  typography ;  and  a  sepia 
and  I  could  tell  by  our  conver-  duotone  over  beige  ink.  Every- 
.sation  that  neither  had  ever  time  I  came  up  with  a  wild 
produced  an  ad  like  this  before,  color  combination,  I  felt  like  a 
It  was  gratifying  and  surpris-  school  teacher  giving  a  test  to 


itv  .\rnol(l  Vur^a  make  an  appearance  it  was  most 

CrraiiM-  Art  .Supervisor  often  .someone’s  attempt  merejy 
itoiwk  I  1  to  make  the  ad  look  “pretty. 

.select  an  ROP  color 
In  1946,  when  I  graduated  matched  a  specific  shade  of  lip- 
from  school,  my  first  job  was  stick,  for  example,  seemed  out 
with  a  department  store  as  a  of  the  question.  No  one  had  the 
layout  artist.  It  didn’t  take  long  courage  to  trust  the  end  result, 
to  learn  most  of  the  gaping  pit- 
falls  in  newspaper  advertising. 

1  can  recall  many  disappointing  general  attitude 
results  in  black  and  white  re¬ 
production.  It  seems  that  either  we  ever  get  good  color?' 
the  pres.ses  were  too  heavily 
inked,  or  not  inked  enough.  Any¬ 
thing  in  between  didn’t  happen  In  19,33,  I 
often  enough.  I  lemember  the 
heated  telephone  conversations 
between  the  art  director  and  the 
foreman  of  the  press  room,  when 
the  ad  i 

was  washed  out  beyond  recogni¬ 
tion. 

At  that  time,  color  was  avoid¬ 
ed  like  the  plague.  When  it  did 


In  Small-(jty  Paper 

was  assigned  a 
series  of  full  page  newspaper 
advertisements,  to  announce  the 
opening  of  a  new  store.  These 
were  to  appear  in  the  McKees- 
in^the  morning  paper  port  Daily  News.  I  had  agreed 
to  do  the  series,  i)rovided  that 
I  could  use  color.  Almost  every¬ 
one  involved  with  this  series 
was  against  the  idea.  One  of 
the  buyers  associated  ROP  color 
with  the  comics.  Another  mem¬ 
ber  of  the  team  reminded  me 
of  the  additional  cost.  By  the 
time  I  finally  got  the  approval 
of  the  president  to  proceed  with 
color,  I  was  determined  to  make 
sure  the  results  would  be  worth¬ 
while.  At  last,  I  had  a  chance 
to  explore  an  area  which  I  knew 
nothing  about.  Nothing! 

The  first  ad  in  the  series  fea¬ 
tured  a  bursting  champagne  bot-  Prior  to  this  visit  to  the  en- 
tle,  treated  in  the  coarse  texture  graver,  the  normal  procedure 
of  a  battered  woodcut.  (If  it  was  to  call  for  a  messenger  and 
didn’t  reproduce  who  would  discuss  the  job  with  the  produc- 
know  the  difference?)  To  the  tion  man  in  the  advertising  de¬ 
black  drawing  of  the  bottle  I  partment.  I  had  been  led  to  be- 
attached  colored  ribbons  which  lieve  that  engravers,  stereotyp- 
appeared  to  be  fluttering  in  the  ers  and  pressmen  were  insensate 
Arnold  Varga  air.  The  whole  idea  .stemmed  monsters  who  simply  didn’t  care 
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*DELiGHTFt  LNEXPECTEH  BEAUTY^ 

In  New  York,  Ad  Agencies 
Don’t  Know  ROP  Color 

Man  from  Chicago  Tells  Them 
What  They’re  Missing  in  Papers 

By  (Chester  L.  Posey 

Senior  V'ireprejiiilent,  Oealive  l)ir»H-lor, 

M(’(^nn-Kri<‘kM>n  Inc. 


One  result  of  putting  together 
these  remarks  is  a  sure-thing 
bet  which  I  pass  on  to  the 
wagering  men  and  gin  rummy 
players  in  the  audience: 

It’s  seven  to  two  that  no  New 
York  City  advertising  agency 
will  lie  able  to  dig  up  more  than 
one  4-color  ROP  proof  without 
going  back  more  than  a  year. 

In  fact,  when  you  question  art 
directors  and  production  people 
on  the  subject  you’i'e  more  like¬ 
ly  to  get  a  blank  stare  and  some 
such  rejoinder  as,  “Oh,  you 
mean  hi  fi,  don’t  you?’’ 

The  simple  truth  is  that  New 
York  oriented  agency  people 
think  4-color  newspaper  repro¬ 
duction  went  out  when  Hearst’s 
American  stopped  waving  the 
American  flag  on  its  masthead 
every  Fourth  of  July. 

Cause  for  Neglect 

And  here  lies  what  I  think 
is  the  most  curious  and  provoca¬ 
tive  aspect  of  this  subject — that 
market  which  is  headquarters 
for  the  majority  of  newspaper 
advertising  in  this  country  is 
the  only  major  city  today  that 
does  not  offer  ROP  full  color.  .4 
medium  which  gets  no  exposure 
tends  to  get  neglected.  Neglected 
by  account  people,  by  creative 
people,  by  management  people 
and  by  clients.  To  be  sure,  me¬ 
dia  buyers  recognize  the  value 
and  the  availability  of  ROP 
color,  but  they  quickly  find  out 
that  this  is  a  strange  beast  to 
Plans  Boards,  brand  groups  and 
creative  people.  .4nd  I  suspect 
that  a  couple  of  times  at  bat 
against  a  recalcitrant  art  direc¬ 
tor  and  production  man  will  dis¬ 
courage  the  most  ardent  sup¬ 
porter  of  newspaper  color. 

A  quick  survey  among  some 
of  the  largest  agencies  in  New 
York  indicates  that  most  of  the 
senior  art  directors  have  not 
prepared  copy  for  4-color  ROP 
in  many  years,  and  some  of 
them,  even  those  at  the  top  of 
the  ladder,  have  never  prepared 
this  kind  of  an  ad  in  their  lives. 

Doii’l  Realize  Progress 

When  questioned,  the  common 
response  is  something  like  this: 


“Full  color  newspaper?  On  75 
screen?  What  do  you  want  to 
do,  destroy  our  brand  image?’’ 
Most  of  them  have  not  seen  ex¬ 
amples  of  I’eally  fine  use  of 
ROP  color  in  years.  Few  of 
them  realize  the  tremendous 
progress  that  has  been  made  in 
reproduction  and  printing  tech¬ 
niques.  Only  a  handful  feel  com¬ 
petent  to  handle  art  or  photog¬ 
raphy  for  this  purpose. 

Art  Director  S-ared 

In  fact,  one  executive  art  di¬ 
rector  here  in  New  York  said, 
“I’d  l)e  scared — I  wouldn’t  know 
how  to  prepare  art  for  4-color 
newspaper  reproduction.’’ 

This  is  a  sad  state  of  affairs. 
ROP  color  offers  abundant 
values  and  advantages  for  ad¬ 
vertisers.  Properly  pi-oduced  it 
looks  magnificent,  it  can  inte¬ 
grate  advertising  between  mag¬ 
azine  and  newspaper  campaigns, 
it  is  eminently  merchandisable 
and,  most  importantly,  I  believe 
that  ROP  color  more  than  re¬ 
turns  its  premium  jjrice  in 
reader  impact.  In  fact,  there  are 
Starch  studies  that  prove  this. 

Why  do  I,  a  New  York  crea¬ 
tive  man,  take  up  the  standard 
in  l)ehalf  of  ROP  color?  Very 
simple  —  I  spent  the  last  10 
years  in  Chicago.  In  the  Mid¬ 
west  one  rarely  embarks  upon 
a  major  newspapt'r  cami)aign 
without  considering  4-color  ROP. 
Most  Midwestern  newspapers 
display  every  week  examples 
of  the  effective  use  of  this  space. 
When  I  w’as  creativ'e  director 
in  our  Chicago  office,  nearly 
half  of  the  color  ads  I  had 
mounted  on  the  cork  wall  in  my 
office  were  ROP  color;  here  in 
our  New  York  office  with  many 
times  the  billing  I  have  not  had 
a  color  newspaper  ad  to  put  up 
in  18  months. 

DiiTcrent  in  the  MidneMl 

In  Chicago  we  used  color  for 
a  variety  of  food  advertising, 
notably  and  with  great  success 
for  Swift  &  Company.  We’ve 
shown  turkey  and  franks  and 
ham  and  roast  beef  and  sausage 
in  color  and  so  appetizing  that 
the  ads  would  make  you  hungry 


right  after  lunch.  And  we’ve 
.shown  people  in  color  and  beer 
in  color  and  we’ve  usefl  photo¬ 
graphs  as  well  as  art.  And  our 
art  directors  and  production 
men  became  sufficiently  familiar 
with  the  use  of  color  so  that  we 
rarely  had  a  clinker. 

Most  agencies  in  Chicago, 
Minneapolis,  St.  Louis,  Detroit, 
Cleveland,  Kansas  City,  know 
and  use  ROP  color  with  con¬ 
fidence  and  familiarity. 

In  New'  York  color  finds  little 
support. 

It  is  not  only  lack  of  familiar¬ 
ity  that  makes  New  York  agency 
ptK)ple  avoid  the  use  of  4-color 
ROP.  There  are  a  couple  of 
other  reasons.  One  of  them,  I 
think,  is  the  almost  universal 
misuse  of  2-color  advertising  in 
newspapers  —  a  jihenomenon 
we  do  occasionally  see  in  New 
York  papers.  As  soon  as  an  ad¬ 
vertiser  decides  to  put  up  the 
money  for  a  second  color  he  ap¬ 
parently  feels  he’s  got  to  go  wild 
w’ith  it.  If  he’s  buying  red  as 
the  extra  color  he’s  got  to  have 
a  red  ad  w'ith  touch  of  black 
here  and  there.  If  it’s  green 
he’s  buying  then  the  page  has 
got  to  look  like  St.  Patrick’s 
Day.  The  l)est  art  directors  I 
know'  all  agree  that  a  .second 
color  is  most  effective  when  it 
is  used  sparingly;  and  yet  the 
minute  they  get  hold  of  that 
second  color,  slop!  —  it  covers 
the  ad  like  Sherwin-Williams 
paints  cover  the  earth. 

He  Wanted  Full  (^lur! 

This  compulsion  to  use  all  the 
color  you  pay  for  reminds  me 
of  the  story  of  an  automotive 
client  I  dealt  w'ith  many  years 
ago.  The  art  director  and  I 
agreed  that  the  best  looking 
model  of  this  particular  car  was 
the  all  black  2-door  hardtop,  and 
we  wanted  to  introduce  this 
black  car  as  big  as  w'e  could  in 
a  4  -  color  magazine  spread. 
When  the  client  saw'  the  layout 
he  w'as  aghast.  “If  I’m  spending 
all  this  dough  for  full  color  I 
want  a  full  color  car!  If  I  want 
to  show'  a  black  car  I’ll  buy  black 
and  white!  Get  me  a  red  car  or 
a  green  car!  Black  cars  are  for 
newspapers!’’ 

Another  reason  for  the  New 
York  skepticism  on  ROP  color 
is  the  fact  that  most  creativ'e 


Chester  L  Posey 


people  do  not  believe  you  can 
get  good  reproduction  on  75 
screen.  When  asked  why  they 
don’t  use  more  color,  most  art 
directors  and  production  men 
w'ill  say  quickly,  “Because  the 
color  is  so  poor.’’  Certainly,  no 
color  reproduction  on  75  screen 
is  going  to  look  as  fine  in  de¬ 
tail  as  color  reproduction  on  120 
screen  coated  stock. 

.4  Daring  Idea 

Furthermore,  if  you  take  the 
usual  magazine  photograph  and 
try  to  reproduce  it  in  the  news- 
jiapers  as  you  have  in  the  mag¬ 
azines,  the  comparison  w'ill  cer¬ 
tainly  not  favor  the  newspaper. 
But  this  is  taking  ROP  color 
out  of  context.  The  black  and 
w'hite  reproduction  w’e  get  on 
television  sets  isn’t  very  good 
if  W'e  compare  it  with  black  and 
white  magazine  or  even  black 
and  W'hite  new'spaper.  But  on 
television  it  looks  great.  And  in 
the  new'spapers  ROP  color 
stands  out  not  as  a  crude  ex¬ 
periment  but  as  a  delightful  and 
unexpected  piece  of  beauty  and 
appetite  appeal  among  the  drab¬ 
ness  of  all  those  black  and  white 
l)ages. 

If  I  w'ere  still  in  Chicago  I 
w'ould  l>e  tempted  to  fault  New 
York  on  tw'o  counts:  First,  sta¬ 
tistics  prove  that  New  York  is 
tw'ice  as  w'indy  as  Chicago,  and 
second  New  York  has  yet  to 
w'ake  up  to  the  potential  in  ROP 
color.  I  might  even  go  as  far 
as  to  say  that  Chicago  has  all 
the  color  w’hile  New  York  has 
all  the  wind. 

And  if  I  W'ere  trying  to  sell 
more  ROP  color  to  New  York 
agency  people  I  w'ould  base  ray 
approach  on  their  unfamiliarity 
and  relative  insecurity  w'ith  this 
use  of  the  medium.  It  might  be 
fun,  for  example,  to  get  out  a 
series  of  mailings  to  New  York 
creative  people  which  consisted 
of  the  current  edition  of  the 
New  York  Times  with  an  ROP 
color  ad  slipped  into  the  middle 
and  tabbed.  That  would  rattle 
a  lot  of  coffee  cups  around 
Madison  Avenue! 
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Eugene  C.  Pulliam,  cenfer,  publisher  of  the  Arizona  Republic  and  the 
Phoenix  Gazette,  is  shown  with  Richard  Coffee,  left,  and  Irvin  Moore, 
team  captains  in  "Race  to  Outer  Space"  advertising  sales  contest. 


‘Outer  Space’ 
Race  Boosts 
Retail  Linage 

Phoenix,  Ariz. 

A  “Kate  to  Outer  Space”  con¬ 
test  amoiiir  display  advertising 
salesmen  of  the  Arizona  Repub¬ 
lic  and  the  Phoenix  Gazette  re¬ 
sulted  in  the  signing  of  143  con¬ 
tracts  from  Dec.  1  through  Feb. 
29. 

Louis  (L  Reynolds,  the  news¬ 
papers’  retail  advertising  man¬ 
ager,  .said  the  aim  of  the  con¬ 
test  was  to  obtain  not  only  new 
contracts  but  increased  con¬ 
tracted  space  among  existing 
contracts. 

Emphasis  was  placed  on  spe¬ 
cific  service  category  accounts 
such  as  funeral  homes  and  title 
and  insurance  companies  for  ads 
to  run  on  normally  light  days. 

Members  of  the  retail  and 
national  advertising  staffs  were 
included  on  two  14-man  teams, 
which  l)ore  the  names  Rangers 
and  Titans.  The  Rangers,  headed 


by  Irvin  .Moore,  placed  first  with 
71  contracts.  The  Titans,  di¬ 
rected  by  Richard  Cotfee,  ob¬ 
tained  0)9.  Ray  Brown,  the  semi- 
retired  church  page  advertising 
representative,  labeled  as  “Space 
Man  X,”  turned  in  three  con¬ 
tracts  to  bring  the  total  to  143. 

The  race  consisted  of  trying 
to  reach  various  “planets”  by 
signing  a  specified  number  of 
contracts  for  each.  The  competi¬ 
tors  could  go  all  the  way  from 
the  moon,  attainable  with  two 
contracts,  to  Pluto  with  14. 
Moore  was  the  only  individual 
competitor  to  reach  Pluto. 

Cash  awards  were  distributed 
among  the  salesmen  at  the  con¬ 
clusion  of  the  contest  period. 

Media  Records’  report  for 
January,  Mr.  Reynolds  con¬ 
cluded,  shows  that  such  sales 
efforts  i)ay  off.  The  Gazette 
ranked  first  in  total  advertising 
linage  among  afternoon  news- 
])apers  and  the  Republic  placed 
fifth  among  morning  papers.  In 
the  list  of  six-  and  seven-day 
jiapers,  the  Republic  in  January 
ranked  ninth  with  its  morning 
and  Sunday  ]niblication  and  the 
Gazette  jilaced  34th  with  its  six- 
day  afternoon  publication. 


Glamorene’s 
Ads  Will  Run 
For  13  Weeks 

Forty-seven  newspapers  in  38 
markets  w'ill  receive  the  bulk  of 
Glamorene’s  $500,000  spring 
advertising  budget. 

Richard  Littman,  vicepresi- 
dent-.sales — for  the  manufac¬ 
turer  of  household  cleaning 
liroducts,  said  the  push  in  daily 
newspapers  is  one  of  the  biggest 
ever  undertaken  by  the  com- 
l)any.  A  total  of  287,776  lines 
will  be  used. 

Newspapers  will  receive  as 
many  as  three  ads  per  week,  over 
a  13- week  period.  Some  sched¬ 
ules  start  this  month;  others 
start  in  April.  Ads,  prepared  by 
Fletcher  Richards,  Calkins  & 
Holden  Inc.,  will  l)e  in  various 
sizes:  800  lines,  600  lines  and  60 
lines.  Each  newspaper  will  re¬ 
ceive  large  cojiy  as  well  as  small 
insertions. 

Mr.  Littman  said  that  the 
liresent  schedule  calls  for  inser¬ 
tions  in  one  newspaper  in  each 
of  the  markets,  but  more  news¬ 
papers  will  be  added  during 
future  months. 

“What  we  want  is  impact  on 
the  local  level,”  Mr.  Littman 
said.  “With  multiple  insertions, 
over  13  consecutive  weeks  or 
more,  we  think  we  can  help 
dealers  move  our  products  in 
heavy  volume.” 

Mr.  Littman  said  that  an  ad¬ 
ditional  $50,000  has  been  ear¬ 
marked  for  spot  radio  announce¬ 
ments  on  the  local  level  in  some 
markets. 

Ads  will  advertise  such  Gla- 
morene  products  as  the  com¬ 
pany’s  Power  Wax,  PDQ,  a 
liquid  drain  opener.  Oven 
Cleaner  and  Rug  Shampoo,  In 
addition,  the  800  line  insertions 
will  push  the  company’s  do-it- 
yourself  home  rug  cleaning 
rental  program. 

• 

New  Alphabet  Styles 

Photo  Typositor  has  added  36 
new  alphabet  styles  —  serif  and 
sans-serif  type  faces  —  to  its 
master  film  library  now  con¬ 
sisting  of  over  600  lettering  and 
type  faces.  They  are  illustrated 
in  Supplement  No.  3  which  is 
available  free  on  request  from 
Photo  Typositor,  Inc. 

• 

Demo’s  Pick  DDB 

The  Democratic  National 
Committee  has  chosen  Doyle 
Dane  Bembach  to  handle  its 
national  advertising  for  the 
1964  presidential  election  cam¬ 
paign.  Billings  amount  to  more 
than  $3,000,000. 
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Bank’s  ^Retail’  .Ads 
Seek  Yoiin^  Customers 

The  young  business  man  and 
business  woman  are  the  prime 
targets  for  the  Irving  Trust 
Company’s  first  bank  retail  ad¬ 
vertising  campaign,  in  New 
York  City  newspapers. 

The  campaign  is  unusual  in 
design  and  concept.  Instead  of 
the  usual  hard-sell  approach  on 
banking  services,  Irving  appeals 
to  the  young  man  or  woman 
through  cultural  and  recrea¬ 
tional  interests:  be  it  skiing, 
eating  out,  visiting  the  museum, 
listening  to  a  concert,  planning 
a  trip  to  Paris,  .  .  .  and  then 
suggesting  that  the  first  step  to 
lietter  living  is  opening  an  ac¬ 
count  at  the  Irving — “the  bank 
for  bankers  and  businessmen.” 

An  important  accent  through¬ 
out  the  campaign  is  that  Irving 
likes  to  grow  with  its  customers, 
and  provide  additional  banking 
services  as  horizons  widen  and 
opportunities  open  up. 

Advertisements  in  the  new 
series  measure  600  lines,  and 
will  appear  in  the  general  news 
section.  J.  Walter  Thompson 
Company  is  the  agency. 

Small  Banks’  Ad 
Opportunity  Seen 

San  F’rancisco 

Newspapers  are  most  impor¬ 
tant  to  independent  banks,  Law¬ 
rence  D.  Dunham,  Danver-Fitz- 
gerald-Sample  Inc.,  told  the  In¬ 
dependent  Bankers  Association 
of  the  Twelfth  Federal  Reserve 
District. 

These  banks  have  a  competi¬ 
tive  advantage  in  advertising 
because  the  branch  banking  sys¬ 
tems  cannot  vary  the  presenta¬ 
tion  of  their  image  community 
by  community,  he  also  pointed 
out. 

He  declared  it  is  a  mistake 
for  an  independent  to  imitate 
the  branch  systems’  advertising. 
Mr.  Dunham  also  urged  bank¬ 
ers  to  assign  specific  adjectives 
to  their  ad  budgets  and  the  use 
of  research  as  a  guide. 


Heinz  Seeks  Retuiler 
.4ds  for  Baby  Foods 

PiTT.SBURGII 

Heinz  Baby  Foods  will  cele¬ 
brate  Baby  Week  (April  25- 
May  2)  in  a  broadened  advertis- 
,  ing  and  marketing  program 
[  planned  for  its  coming  fiscal 
year. 

The  stars  of  Baby  Week  — 
the  babies  themselves  —  are 
featured  in  a  series  of  five  ad¬ 
vertising  mats  that  Heinz  has 
prepared  for  use  in  co-operative 
advertising.  The  mats  carry  no 
brand  identification,  but  lay 
stress  instead  on  Baby  Week 
bargains  at  the  retail  outlet. 

Ben  H.  .4nderson,  Heinz  Baby 
Foods  product  manager,  said 
the  Baby  Week  kit  will  be  fol¬ 
lowed  by  a  12-month  schedule 
,  of  spot  television  commercials 
I  and  baby  book  advertisements. 
Maxon  Inc.,  Detroit,  is  the 
agency. 


.Adt)  Explain  Jobs 

PlIIEADELPIIIA 

The  Jobs  for  Pennsylvania 
Committee  has  selected  Lewis 
and  Gilman  Inc.,  as  its  adver¬ 
tising  agency.  Their  first  assign¬ 
ment,  an  eflucational  campaign 
informing  the  public  of  proposed 
changes  in  the  Unemployment 
Compensation  law,  will  feature 
full  page  newspaper  ads  explain¬ 
ing  how  the  changes  will  bring 
more  jobs  to  Pemnsylvanians. 

• 

McC-E  Proniol<;»  Sanno 

McCann  -  Erickson  Inc.  has 
namefl  Alfred  R.  Sanno  vice- 
jiresident  in  charge  of  the  media 
department  of  the  N.  Y.  home 
office. 

Mr.  Sanno  will  have  over-all 
responsibilities  for  media  plan¬ 
ning  and  operations  for  all  home 
office  accounts,  reporting  direct¬ 
ly  to  Edwanl  A.  Grey,  senior 
vicepresident. 
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....retail  winners........———— 

^Swiss  Festival’ 

in  the  St.  Louis  Post’Dispatch 


a  series.' 


The  Swiss  Festival  theme  was  the  fourth  in  a  series  of 
successful  foreiffn  mechandise  promotions  staged  by  the 
Stix,  Baer  &  Fuller  department  store  in  St.  Louis. 

Each  year  the  store  salutes  one  nation  and  for  a  period 
of  two  weeks  a  concerted  newspaper  advertising  and  pro¬ 
motional  effort  is  styled  to  reflect  the  spirit  of  the  country 
in  the  store  and  the  city. 

The  ad  reproduced  here  appeared  as  the  title  page  of 
a  six-page  section  that  ran  in  the  Post-Dispatch  to  launch 
the  event.  A  different  section  was  carried  by  the  St,  Louis 
Globe  Democrat  with  the  same  theme,  but  not  the  same 
title  page  ad. 

Intended  to  bear  a  resemblance  to  a  Swiss  travel  poster, 
the  full  page  institutional  ad  was  printed  in  three  colors 
— red,  blue  and  black — and  the  same  contemporary  art 
design  was  the  visual  motif  used  throughout  the  promotion 
on  shopping  bags,  brochures,  flyers,  event  programs,  and 
menu  covers. 

The  inside  pages  of  the  section  featured  Swiss-made 
merchandise  and  special  events  happening  in  the  store 
and  in  the  city  during  the  festiv'al.  Additional  merchan¬ 
dise  and  event  ads  continued  to  run  every  day  for  the  next 
11  days  following  the  opening  section.  Full  page  and 
slightly  less  than  page  ads  were  scheduled  alternately 
and  simultaneously  in  both  newspapers. 

One  of  the  highlights  of  the  two-week  festival  was  a 
Scholarship  Competition  sponsored  by  Stix,  Baer  &  Fuller 
and  open  to  high  school  seniors.  The  winner  was  awarded 
a  month  in  Switzerland,  expenses  paid. 

The  primary  purpose  of  these  annual  events,  says  Gerald 
E.  Satterlee,  the  store’s  advertising  manager,  is  to  “sell 
great  quantities  of  merchandise  from  the  countrj’  being 
saluted  and  to  build  heavy  store  traffic  so  that  all  goods 
both  foreign  and  domestic  will  sell.”  This  year’s  event, 
he  said,  was  a  “total  success,  rivaling  Christmas  sales 
volume.”  Next  year’s  event  is  now  well  into  the  planning 
stage,  he  said. 


(Cited  by  SAEA  as  “best  advertising  idea  in  1963.“) 


Newspapers 
On  Retailers’ 
QuizProgram 

“Where  Are  Newspapers 
Headed?”  will  be  the  subject  of 
an  inquiry  by  newspaper  and 
retail  executives  attending  the 
sales  promotion  convention  of 
the  National  Retail  Merchants 
Association  at  the  Hotel  Ameri¬ 
cana,  New  York,  May  10-13. 

In  announcing  the  program, 
Edward  F.  Engle,  manager 
of  the  association’s  sales  pro¬ 
motion  division,  stated  that  “the 
session  on  newspapers  will  be 
the  highlight  of  the  meeting.” 

Questions  to  be  asked  at  the 
session  include: 

Are  metropolitan  dailies  going 
the  way  of  the  railroads? 

Will  they  retain  a  hold  on  a 
younger  generation  which  has 
been  nurtured  on  television? 

Are  they  as  flexible  editorially 
as  in  the  past? 
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Do  they  interest  a  wide  spec¬ 
trum  of  the  population? 

Have  newspapers  moved  with 
the  times  and  are  they  being 
read  as  deeply  as  they  used  to 
be? 

Are  they  still  one  of  the  vital 
forces  for  good  in  the  commun¬ 
ity? 

These  and  other  matters  of 
interest  to  retailers  and  news¬ 
papers  alike  will  be  explored  by 
Montgomery  Curtis,  director, 
American  Press  Institute;  John 
Denson,  executive  editor,  New 
York  Journal  American;  and 
Louis  Seltzer,  editor,  Cleveland 
Press. 

Panelists  will  include  Joseph 
Lorin,  vicepresident.  Grey  Ad¬ 
vertising  Agency,  William  J. 
McLaughlin,  management  con¬ 
sultant  and  former  publicity 
director,  McCurdy  &  Co.;  Joseph 
R.  Rowen,  advertising  director, 
W.  T.  Grant  Co,;  and  O.  Wil¬ 
liam  Spoor,  publicity  director, 
Loveman,  Joseph  &  Loeb. 

The  keynote  address  on  Mon¬ 
day,  May  11,  will  be  delivered 
by  David  C.  Stewart,  president, 
Kenyon  &  Eckhardt  Inc.  on  “the 


explosive  challenges  in  modern 
advertising.” 

Other  sessions  will  cover: 
planning  the  fall  season,  Ger¬ 
ald  Doherty,  sales  promotion 
consultant ; 

using  newspaper  color  adver¬ 
tising  effectively,  Adolphe  Le- 
Duc,  publicity  director,  'T.  Eaton 
Co.,  Ltd.  Montreal; 

the  lessons  to  be  learned  from 
shopping  center  advertising, 
Paul  Hirt,  advertising  promo¬ 
tion  manager,  Chicago  Sun- 
Times  and  Daily  News; 

display  1964 — new  directions, 
panel  discussion  and  presenta¬ 
tions  by  display  authorities. 

using  regional  editions  of 
national  magazines,  Mel  Grin- 
span,  vicepresident  &  sales  pro¬ 
motion  director,  Sam  Shainberg 
Co.,  Memphis,  and  C.  D,  Kut- 
tner,  president,  Kuttner  Ad¬ 
vertising,  Chicago; 

Investors’  School — a  special 
event  for  bulls  and  bears,  Wil¬ 
liam  H,  Kendrick,  director.  In¬ 
vestors’  Information  Program, 
New  York  Stock  Exchange; 
Mrs.  Mary  F.  Foster,  publicity 
director,  Forbes  &  Wallace, 
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Springfield,  Mass.,  and  Budd 
Gore,  rtcepresident  in  charge  of 
publicity,  Halle  Bros.,  Cleveland. 

how  a  smaller  store  made  a 
big  celebration  of  its  f>0th  year 
and  branch  store  opening,  Ger¬ 
ald  Brown,  vicepresident,  Eames 
&  Son,  Ltd.,  Hamilton,  Ont.; 

institutional  advertising  can 
build  a  better  business  for  re¬ 
tailers,  Louis  Tannenbaum,  vice- 
president,  Bureau  of  Adver¬ 
tising,  American  Newspaper 
Publishers  Association; 

the  latest  word  on  Christmas 
club  plans,  Lester  Harrison, 
president,  Lester  Harrison  Inc. 

• 

Alfa  Romeo  in  Papers 

Newspaper  advertising,  both 
placed  nationally  and  through 
local  dealers,  will  be  used  by 
Alfa  Romeo,  Inc.,  for  its  sports 
cars,  according  to  Arturo  M.  ; 
Reitz,  vicepresident.  Mr.  Reit*  ' 
announced  that  the  E.  T.  How¬ 
ard  Company,  New  York,  has 
been  appointed  its  new  adver- : 
tising  agency.  Advertising  and 
promotion  will  be  increased  to 
keep  pace  with  mounting  sales, 
he  said. 
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HOW  TO  HANDLE  PETS 


Our  Dr.  Frank  Miller,  D.V.M.,  ^ives  the  best  advice  in 
his  “Wonderful  \W)rld  of  Animals.”  See  for  yourself. 
The  Chronicle  Features  Syndicate,  555  Sutter  Street, 
San  Francisco,  California,  would  like  to  send  you  samples. 


SHARE  IN 

SOUTH 

CAROLINA'S 

RECORD 

5-YEAR 

INDUSTRIAL 


MORE  THAN  $1-BILLI0N 
was  invested  here  in  new 
and  expanded  plants  from 
1959  through  1963,  said 
the  Governor  of  S.  C.  and 
the  State  Development 
Board.  The  largest  growth 
is  in  the  markets  served 
by  the  Greenville,  Colum¬ 
bia  and  Charleston  news¬ 
papers,  When  you  advertise 
in  these  newspapers,  you 
share  in  this  State's  in¬ 
dustrial  growth! 


For  rates  and  detailed  in¬ 
formation.  contact  the 
newspapers  listed,  or  their 
national  representatives. 


•  340  NEW  PLANTS 

•  504  PLANT  EXPANSIONS 

•  71,877  NEW  JOBS 


GREENVILLE 

N*w»  ond  PoMlmont  ft*pr.  Word’GrH9kh  Co. 

COLUMBIA 

Slofo  ond  ftocord  R^pr.  Tht  Rrmnhom  Co. 


Cover  More  Than 
2l3rds.  of  South  Carolina's 

SALES  POTENTIAL 


Arthur  Sehinon  Dies, 
MrCorniick  Trustee 

Chicago 

Arthur  A.  Schmon,  58,  a  di¬ 
rector  of  the  Chicago  Tribune 
Company  and  a  tru.stec  of  the 
McCormick  -  Patterson  Trust, 
died  March  18  in  the  Drake 
Hotel  here.  He  had  just  re¬ 
turned  from  a  vacation  in  the 
Bahamas. 

On  Feb.  17,  Mr.  Schmon,  who 
managed  the  Tribune  .subsidi¬ 
aries  in  Canada  as  board  chair¬ 
man  and  chief  executive  of  On¬ 
tario  Paper  Co.  Ltd.,  married 
Mrs.  Chesser  M.  Campbell,  wid¬ 
ow  of  the  former  publisher  of 
the  Tribune  and  president  of  the 
Tribune  Company.  His  first 
wife  died  last  year.  A  son,  Rob¬ 
ert  McCormick  Schmon,  is  pres¬ 
ident  of  the  Ontario  Paper  Co. 
and  also  of  Quebec  North  Shore 
Paper  Co. 

Mr.  Schmon,  a  native  of  New¬ 
ark,  N.  J.,  and  graduate  of 
Princeton  University,  became 
associated  with  the  late  Col. 
Robert  R.  McCormick,  editor 
and  publisher  of  the  Tribune, 
while  serving  under  him  in 
France  in  World  War  I.  After 
the  war  he  became  manager  of 
the  Tribune’s  timber  operations 
in  Canada. 


GEORGE  POLK  WINNER — This  picture  by  Roger  Asnong,  an  Asso¬ 
ciated  Press  string  photographer  at  Elisabethville  in  Katanga  Province, 

The  Congo,  won  the  news  photography  prize  in  Long  Island  University's 
16th  annual  George  Polk  Memorial  Awards.  It  shows  a  Belgian  cement 
factory  worker  emerging  from  his  bullet-riddled  car  after  he  had  been  WILLIAM  A.  KUENZEL,  photog- 
wounded  and  his  wife  and  a  friend  had  been  killed  by  UN  peace  troops,  rapher  for  the  Detroit  (Mich.) 

News  for  more  than  50  vears; 
Hopes  Automation  March  13. 

Improves  Service 

Evanston,  Ill. 

A  hope  that  computerization 
and  further  automation  of  news¬ 
papers  would  lead  to  greater 
service  to  readers  and  help  slow 
the  cost-price  spiral  was  ex¬ 
pressed  here  Feb.  28  by  Irwin 
Maier,  president  of  the  Journal 
Company. 

Mr.  Maier,  publisher  of  the 
Milwaukee  Journal  and  the  Mil¬ 
waukee  Sentinel,  spoke  at  North¬ 
western  University’s  M  e  d  i  1 1 
School  of  Journalism,  which  is 
conducting  10  lectures  by  news¬ 
paper  executives  under  the  Rob¬ 
ert  R.  McCormick  charitable 
trust. 

New'spapers,  radio  and  tele-  J.  N.  M.  Brown,  73,  veteran 
vision  have  an  expanding  eco-  Canadian  newspaperman;  spe- 
nomic  future,  Mr.  Maier  told  cialized  printer  in  recent  years; 
the  .students.  March  9. 

He  said  it  was  his  opinion 
that  “employe  ownership  can  do 
much  to  help  preserve  a  free 
and  independent  press  in  our 
country.’’ 

He  said  employe  ownership 

“does  not  solve  all  newspaper,  Ted  Patrick,  62,  editor  of 
radio  and  television  economic  Holiday  magazine  since  1946; 
problems  or  all  employe-man-  onetime  advertising  copy  writer; 
agement  relationship  problems,  first  chairman  of  new  American 
but  it  does  help  to  a  great  ex-  Society  of  Magazine  Editors.  He 
tent.”  began  his  career  writing  .sports 

The  Journal  Company  is  for  the  Rutherford  (N.  J.)  R*- 
largely  employe-owned.  jmblican;  March  11. 
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Alfredo  Horned,  82,  exiled 
liublisher  of  El  Pais  and  Excel¬ 
sior  of  Hav’ana;  March  14  in 
Miami. 


Daniel  T.  O’Connpll,  85,  a 
retired  associate  justice  of  the 
Superior  Court  of  Massachu¬ 
setts  who  was  political  editor 
of  the  Boston  Post  early  in  his 
career;  March  10. 


Walter  A.  Frost,  88,  author 
and  playwright;  onetime  Mm- 
sey’s  Magazine  editor  and  syn¬ 
dicate  manager  of  the  New  York 
Post  in  the  1920s;  March  10. 


AND  FULL  COLOR 


Bert  Link,  79,  Pittsburgh 
(Pa.)  Press  artist  who  once 
drew  a  syndicate  strip  about 
poker  players;  March  6. 


fvmm  f  irtt  laif 
To  Uh  AHtr  dm  Tragtdf 


Look  c^in. 


i  new  froa  The  Aacrkan  IbfaKoo 


tliii  one  look:  (Low  *tw"  and  lumdDft  wkh  rat  — ofcinf  pkautc.! 
Ititwlowni*'ttr"afidiuootiiiewcprmttc«refiiltBonaUp*cktwMl 
mm  canom.  D  Caritno  ha  a  diMiiicnvt  UcBd,  Kigh  potwitv  paper,  ipccul 

^Wm£m  vcttia.  and  a  new  "flavor  filter”  with  accivatad  ckar^l  which 
^jh^^  actaaliy  rnricha  the  taate.OWe  befleve  yowll  want  to  try  Cariton. 
Ivafl  Wk  alao  believe  von  will  find  it  a  new  and  plcaMaUc  smoking 
eapcrience,  Gia  Carkon  the  time  k  takes  you  to  smoke  a  carton. 


See  for  yourself. 


A  little  bit  of  color  goes  a  long  way. 

The  San  Diego  Union  and  Evening  Tribune  offer  superior  attention  getting  ROP  color— black 
and  one,  two  or  three  colors.  Whatever  the  color,  the  results  always  come  up  money  green. 
Advertisers  like  that.  We  do.  too.  Our  award-winning  color  equipment  and  skilled  personnel 
assure  advertisers  that  their  most  exacting  requirements  will  be  met.  Write  for  color 
samples  or  send  for  our  “ROP  Color"  and  “Partial  Page  Stereo  Color”  16mm,  sound 
and  color  films.  Available  for  showing  without  charge.  Write  Manager.  General  Advertising. 


Oiljc  iliega  Mnioh  Evening  Tribune 


•THE  RING  OF  TRUTH' 


Cofllcif  Mcwspoplfi  ^ 


15  Hometown  Daily  Newspapers  covering  San  Diego,  California  —  Greater  Los  Angeles  —  Springfield,  Illinois  —  and  Northern  Illinois.  Served  by  the  Copley 
News  Service  with  a  Washington  Bureau  and  Bureaus  in  other  major  centers  of  the  world.  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


not  be  available  until  udjoum- 
inent  of  Zonta  International’i 
convention  July  5-9. 

The  San  Francisco  Hilton  pro- 
vision.s  call  for  use  of  the  85  by 
225-foot  ballroom  as  a  press 
room.  Special  transmission  facil¬ 
ities  are  to  be  set  up  in  the  first 
basement.  The  hot«rs  phone 
San  Francisco  room  will  be  on  this  floor. 
Intense  interest  in  the  Repub-  ^ 

bean  National  Convention  here 

July  13-16  is  lieinpr  displayed  by  The  Standing  Committee  of 
lioth  international  and  domestic  Correspondents  in  Washington 
press.  will  handle  daily  press  creden- 

This,  added  to  the  hea\'y  hotel  tials  for  the  Republican  Conven- 
demand  from  other  quarters,  tion  and  also  for  the  Democratic 
means  there  simply  will  not  be  National  Convention  in  Atlantic 
enough  first  class  space  to  meet  City,  N.  J.,  starting  .\ug.  24. 
desires,  according  to  the  conven-  Daily  newspapers  and  press 
tion  housing  subcommittee.  associations  desiring  .seats  in  the 

This  situation  also  applies  to  daily  press  section  of  these  con¬ 
state  delegations  and  even  to  ventions  should  apply  to:  War- 
officers  of  the  convention,  said  ren  S.  Duffee,  Senate  Press  Gal- 
John  Laxalt  in  Hotel  St.  Francis  lery,  U.S.  Capitol,  W’ashington, 
headquarters  set  up  by  the  con-  D.  C. 

vention  subcommittee  headed  by  Press  photographers  desiring 
Edmund  C.  Converse  of  Las  credentials  for  either  convention 
Vegas,  Nev.  should  apply  to  George  R.  Gay- 

Basic  reservations  are  being  lin.  Senate  Press  Photographers 
handled  by  special  committees  Gallery,  Rm.  #317,  U.S.  Senate, 
organized  in  each  state.  The  Washington,  D.  C. 
local  headquarters  is  utilized  Weekly  newspapers  seeking 
chiefly’  for  coordination  of  the  credentials  for  correspondente 
housing  program.  should  apply  to  Samuel  C. 

Local  planning  has  been  set  Brightman,  Democratic  National 
back  a  few  w’eeks  by  the  change  Committee,  1730  K  Street,  N.W., 
in  the  hotels  selected  for  press  Washington,  D.  C.,  and  William 
headquarters.  These  will  now  be  B.  Sprague  Jr.,  Republican  Na- 
in  the  San  Francisco  Hilton,  tional  Committee,  1625  Eye 
under  construction  here.  It  is  Street,  N.W.,  Washington, 
taking  reservations  beginning  The  Standing  Committee  of 
May  25.  Correspondents  has  no  respon- 

Transfer  from  the  Fairmont  sibility  for  the  assignment  of 
was  necessary  because  of  the  hotel  rooms  at  the  conventiona 
need  to  install  news  and  photo  Applications  for  reser\’ations 
transmission  facilities  at  least  should  be  made  to:  Edmund  C. 
a  week  in  advance  of  the  con-  Converse,  St.  Francis  Hotel,  Apt. 
vention.  K,  San  Francisco,  Calif.,  and 

These  originally  were  planned  Samuel  C.  Brightman,  Demo- 
for  the  Fairmont  ballroom.  The  cratic  National  Committee,  1730 
hotel  shift  resulted  from  the  K  Street,  N.W.,  Washington, 
disclosure  that  this  area  would  D.  C. 


GOP  Hotel 
Reservations 
Open  May  25 


CCHOOSE  AN  ISSUE 
ANY  ISSUE  OF  THE 
TULSA  DAILY  WORLD 
AND  TULSA  TRIBUNE 


And  see  for  your 
self  the  fine  quali¬ 
ty,  high  standard 
color  advertising 
that  rolls  off  our 
presses.  It’s  a  habit 
with  us.  in  fact  dur¬ 
ing  1963  the  Tulsa 
World  and  Tribune 
ran  more  than 
1,800,000*  lines  of 
color  advertising. 
To  tell  your  story 
with  that  EXTRA 
something  .  .  . 


wy  scans  Of  MK 


THINK  COLOR  IN  THE  TULSA  WORLD  AND 
TULSA  TRIBUNE 


Represented  Nationally  by  the  Branham  Company 


■MAYOR  OF  WEST  44th  STREEP  ii  what  the  citation  called  Nathw 
W.  Goldstein,  circulation  director,  New  York  Times,  when  he  was  pre¬ 
sented  a  "Good  Scout"  award  by  the  Boy  Scouts  of  America.  Tkt 
citation  told  how  Mr.  Goldstein  started  at  the  Times  at  16  as  an  offiM 
boy,  and  continued:  "Personable,  eagerly  helpful,  he  has  a  way  et 
doing  things  for  people  a  little  over  and  above  the  call  of  duty. 
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MORNING-SUNDAY 


EVENING 


r 


ONCE  AGAIN 
ADVERTISERS 
HAVE  PUT  US 
IN  THE  ELITE 


FOR  GREATER-THAN-EVER  FLEXIBILITY 


\ 
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ftMiwt iiy < 
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Black-and-white  statistics  in  Media  Records  do,  indeed, 
tell  a  colorful  story  about  the  St.  Paul  Dispatch-Pioneer  Press 
and  its  advertisers.  In  1963,  they  placed  enough  ROP  color 
advertising  in  our  pages  to  put  the  Dispatch-Pioneer  Press 
into  18th  place  in  the  nation  — and  there's  not  the  slightest 
indication  that  the  color  picture  is  going  to  fade  in  '64. 

Small  wonder . . . 

Color  success  stories  by  the  score  underline  the  impact 
of  color  advertising  in  these  two  outstanding  newspapers . ,, 


as  one  advertiser  after  another  reports  "results  even  beyond 
our  most  optimistic  expectations." 

And  just  because  we're  in  the  elite  "Top  20"  among 
American  newspapers,  we're  not  resting  smugly  on  our 
laurels.  A  new  7-unit  Goss  Headliner  has  just  been  installed 
to  provide  Dispatch-Pioneer  Press  color  advertisers  with 
greoter-than-ever  flexibility. 

That's  why  we  soy.  "To  sell  'em  in  St.  Paul,  soy  it  in 
COLOR... in  the  St.  Paul  Dispatch-Pioneer  Press." 


PIONEER  PREtl 


Representatives 

SAWYER-FERGUSON-WALKER,  INC. 

New  York  •  Detroit  •  Chicago  •  Philadelphia  •  Atlanta 
Los  Angeles  •  San  Francisco  •  Minneapolis  •  St.  Paul 


AGENCY  PRESIDENT 

Fresh  Minds  Making 
Fresh  Copy  for  Cunard 

By  Philip  N.  Schuyler 


Ted  Bates  and  Company  Inc.,  different  minds  were  put  on  the 
of  which  Rudolph  Montgelas,  51,  account. 

has  been  President  since  1959,  “We  realized  that  Cunard 
long  has  been  noted  as  a  tele-  would  require  a  distinct  change 
vision  agency  primarily  for  in  approach  from  package  goods 
packaged  goods  clients.  advertising,”  he  said.  “For  the 

What  is  not  generally  known,  USP  (Unique  Selling  Proposi- 
however,  and  what  Mr.  Mont-  tion)  we  always  seek,  we  decided 
gelas  is  quick  to  point  out,  is  it  should  be  based  on  the  impres- 
that  Bates  also  does  a  major  sive  massiveness  of  the  two 
job  in  print  advertising.  One  of  Queens  the  Elizabeth  and  the 
its  clients  is  a  perfect  example.  Marj'-together  with  the  un¬ 
it  is  Cunard  Steam-Ship  Com-  ^^^t^ble  combination  of  tr^i- 
pany  Ltd.,  which  spends  100  ®”tish  seamanship,  fine 

.  . ..  j  ...  uj  .  food  and  servuce  for  which  Cun- 

percent  of  Its  advertising  budget  famous.” 

in  newspapers  and  magazines.  this  is  made  up  of  a 

A  Distinct  Change  thousand  and  one  details.  The 

picture  could  not  be  presented 
When  Bates  became  the  ad-  to  people  in  flashes  on  a  screen, 
vertising  agency  for  Cunard,  it  must  be  exciting  printed  copy, 
March  1,  1963,  Mr.  Montgelas,  which  people  could  read  and 
president,  saw  to  it  that  many  study.” 


CAREFULLY  REPRODUCED 


by  a  color  crew 
who  take  personal 
pride  in 
their  work! 


>^45,448 
/  LINES  in 
.'^566  COLOR  ADS 
during  1963 


In  Lehigh  Valley's  Most 
Dominant  Media 


THE  MORNING  CALL 
★  EVENING  CHRONICLE 
^  SUNDAY  CALL-CHRONICLE 

Allentown,  Pa. 

Represented  Nationally  By 
Story,  Brook  and  Finley,  IfK. 
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Rudolph  Montgelas 


Ba.sed  on  this  reasoning  by 
Mr.  Montgelas  and  the  Bates 
team  assigned  to  the  account,  it 
was  agreed  that  print  be  the 
primary  medium  and  that  the 
advertising  should  be  exclusively 
in  newspapers  and  magazines. 
Currently  the  second  Spring 
campaign  under  Bates’  direction 
is  in  progress.  Thirty-four  news¬ 
papers  in  31  markets  are  on  the 
schedule.  The  photography  is 
exciting.  The  copy  is  compelling. 
Full  pages  or  three-quarter 
pages  are  bought. 

Wlien  You  Have  a  Lot  to  Say 

“We  really  spell  out  the  story 
of  trans-Atlantic  steamship 
travel,”  Mr.  Montgelas  said. 
“When  you  have  a  lot  to  say  you 
naturally  turn  to  the  news¬ 
papers  and  magazines  as  your 
advertising  medium.  A  trip 
abroad  is  a  major  investment 
for  most  people.  You  must  tell 
them  what  they  are  going  to  get 
for  their  money;  and,  in  the 
case  of  Cunard  that  is  a  great 
deal.” 

The  assembly  of  the  facts  be¬ 
hind  the  Cunard  copy  now  in 
newspapers  constitutes  an  inter¬ 
esting  feature  of  the  campaign. 
All  trans-Atlantic  and  cruise 
passengers  from  the  agency, 
were  instructed  to  kep  diaries 
of  their  trips.  Mr.  Montgelas 
himself  made  two  crossings  on 
the  Queen  Mary,  once  in  1963, 
and  once  in  1962. 

The  observations  made  by 
Mr.  Montgelas  on  his  trips 
formed  the  beginning  of  what 
has  become  an  encyclopedic  fact 
book  on  Cunard.  All  of  the  ac¬ 
count  team  and  others  from  the 
agency  who  have  made  trips 
have  contributed  to  it.  When 
Richard  T.  Hall,  account  super¬ 
visor  and  vicepresident,  traveled 
both  ways  on  the  Queen  Mary, 
his  notes  covered  14  pages. 
Today  the  fact  book  numbers 
44  pages  of  single  space  type¬ 
writer  text,  divided  into  12 
chapters. 


Others  whose  oh.^crvationi 
and  records  have  gone  into  tht 
fact  book  include  John  Lyden 
vice-chairman  of  the  l)oard,  who 
has  management  resiwnsibility 
for  the  account;  Courtlandt  P. 
Dixon,  senior  vicepre.^ident  and 
group  head;  Jorg  Holzle,  ac¬ 
count  executive;  Jeremy  Gury 
senior  vicepresident  in  char^ 
of  creative  operations;  Donald 
E.  Booth,  vicepresident  and  crea¬ 
tive  supervisor;  and  Antony 
Smith,  a  copy  writer. 

“What  we  were  trying  to  do 
with  the  fact  book  was  to  get  as 
many  minds  as  we  could  taking 
a  crack  at  writing  copy,”  Mr. 
Montgelas  said. 

“Joseph  Gauss,  art  director, 
went  to  Nassau.  He  was  able  to 
get  unusual  pictures  of  the 
Queen  Elizabeth,  including  one 


Th*  man  on  Mm  rlgM  haa  low  omcat 
acaHarad  about  Europa.  Raab  why  ha  tlwti 
Ma  viaM  to  tham  on  a  flanl  Cunacb  Qu{f)i 


magnificent  aerial  photograph 
that  we  used  in  a  triple-gate¬ 
fold  in  Holiday  magazine.” 

$35  Million  in  Print 

Ted  Bates  &  Co.,  spends  about 
75%  of  the  agency’s  annual 
billings  in  television,  but  Mr.  ' 
Montgelas  pointed  out  that  there 
are  not  many  agencies  in  the 
country  that  invest  $35,000,000 
in  a  single  year  in  print,  and 
Bates  did  that  in  1963  out  of  a 
total  domestic  billings  of  $150,- 
000,000,  and  $181,000,000  inten 
nationally. 

“My  hunch  is  that  our  print 
billings  will  probably  be  up  in 
1964,”  Mr.  Montgelas  said. 

The  agency’s  billings  have 
doubled  in  the  past  five  yeara 
Ten  years  ago,  according  to  Mr. 
Montgelas,  the  amount  Bates 
invested  for  clients  in  adver 
tising  was  just  short  of  $40,- 
000,000.  There  are  only  20 
clients,  but  most  of  them  haw 
many  different  national  branda 

Although  prefacing  his  re 
marks  with  the  statement  that 
the  agency  could  not  possibly 
claim  that  the  advertising  alone 
was  responsible,  Mr.  Montgelas 
quoted  from  a  recent  Cunari 
release  figfures  showing  that  in 
(Continued  on  page  32)  j 
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YOUR  EGGS? 


(A)lortiil.’'  Hasy.  The  Miami  Herald 
ranks  first  in  the  nation  in  ROP  Ciolor 
Advertisin.y,  Tliat  sells  a  lot  ot  e^gs, 
whether  they’re  Haster-bri.nht  or 
hreaktast-w'hite. 

hut  it's  not  jnst  the  availability  t)t 
trisp,  true,  full-circulation  color  cov¬ 
erage  that  makes  The  Miami  Herald 
a  truly  great  newspaper.  It's  a  lot 
of  things. 

It's  being  second  among  all  IJ.S. 
newspapers  in  News,  Retail  Adver¬ 
tising  and  Total  Advertising  Linage, 
and  third  among  all  U.S.  newspapers 
m  Total  Cdassified  Linage. 

It’s  maintaining  the  enviable  posi¬ 
tion  of  dominance  in  the  South’s 
largest  retail  market  —  a  9-coHnty 
market  bijtner  than  any  oj  J6  entire 
states! 

Such  leadership  is  the  result,  not 
the  cause  of  The  Herald’s  being  a 
great  news|->aper. 

More  important,  behind  all  these 
figures,  one  fact  is  clear.  The  Miami 
Herald  serves  up  those  eggs  just  the 
way  you  like  ’em;  SOLD! 


TOP  THREE  NEWSPAPERS  IN 
COLOR  ADVERTISING,  1963 

AAedia  Records 

1.  THE  MIAMI  HERALD  3,414,924  LINES 

2.  THE  LOS  ANGELES  TIMES  2,997,384  LINES 

3.  THE  MILWAUKEE  JOURNAL  2,988,207  LINES 


iHtamt Iff rali 


EXCITING  THINGS  ARE  HAPPENING 

AT  THE  SOUTH'S  LARGEST  AND  MOST  INFLUENTIAL  NEWSPAPER 

REPRESENTED  NATIONALLY  BY  STORY,  BROOKS  AND  FINLEY,  INC. 
A  MEMBER  OF  FLORIDA'S  GOLDEN  MARKETS  GROUP 


THE  LUBBOCK 
AVALANCHE-JOURNAL  _ 
in  1963  ran  780  color 
§  advertisements  for 
a  record  1,384,250  lines 


of  ROP  Color! 


COLOR  is  a  growing  thing  in 
Lubbock,  Texas!  We're  doubly 
proud— our  1962  color  linage  was 
an  all-time  high,  but  we  topped  it 
14%  in  '63  . . .  and  this  year’s 
more  colorful  than  ever! 


WAYNE  HENLY,  Adv.  Director 
LESTER  M.  HORNER,  Mgr.  Gen.  Adv. 


TEXAS  DAILY  PRESS  LEAGUE.  INC. 
National  Rapresentative 


Liquor  Ads  on  Radio? 
N.Y.  Times  Says  Yes 

The  New  York  Times  jolted 
the  advertising,  broadcasting 
and  liquor  industries  this  week 
all  by  an  announcement  that  its 
radio  station,  WQXR,  would  be 
willing  to  broadcast  commercials 
for  whiskey  after  10:30  p.m. 

Whiskey  advertising  has  been 
taboo,  under  the  broadcast  in¬ 
dustry  code.  Howev’er,  the 
Times’  station  does  not  sub¬ 
scribe  to  the  code.  Elliott  M. 
Sanger  Sr.,  general  manager  of 
WQXR,  said  it  w'as  because  of 
the  ban  on  liquor  advertising. 
The  station  has  aired  commer¬ 
cials  for  “mixing”  sodas  and 
for  cocktail  mixes. 

Howard  H.  Bell,  director  of 
the  code  authority  of  the  Na- 


pleted  arrangements  to  adver¬ 
tise  whiskies.  Schenley’s  will 
sponsor  half-hour  musical  pro¬ 
grams  from  11:30  p.m.  to  mid¬ 
night,  Monday  through  Satur¬ 
day,  and  McKesson  &  Robbins 
will  advertise  Muirhead  Scotch 
brand  half-hours  between  10:30 
and  11  on  Monday,  Wednesday, 
Thursday,  Friday  and  Saturday. 
Both  sponsorships  l)egin  the  first 
week  of  April  and  run  for  13 
weeks. 

Norman  S.  McGee,  vicepresi¬ 
dent  in  charge  of  sales  for  the 
station,  said  that  for  the  present 
no  additional  time  would  be 
made  available  for  hard-liquor 
advertising.  Mr.  McGee  .said  the 
station  will  not  accept  liquor  ad¬ 
vertising  on  Sundays. 


Milwaukee  Jouni  .l  | 
Writers  Are  Abroiid 

Miiwaukh 

Milwaukee  Journal  leadeit 
will  get  reports  in  M.irch  and 
April  from  four  reporters  trav¬ 
eling  in  15  foreign  countries  and 
two  American  dependencies. 

Present  conditions  in  Latin 
America  will  be  covered  by  Don 
C.  Trenary,  men’s  section  edi¬ 
tor. 

Ross  M.  Dick,  business  editor, 
is  accompanying  memln'rs  of  the 
Wisconsin  trade  mi.ssion  to 
western  Europe. 

Common  Market  countries  are 
being  visited  by  Thomas  A 
Blinkhorn,  an  editorial  writer. 

Paul  M.  McMahon,  travel  edi¬ 
tor,  will  report  on  a  Caribbean 
and  South  Atlantic  cruise. 


tional  Association  of  Broadcast¬ 
ers,  said  he  thought  the  Times’ 
station  was  instituting  “an  un¬ 
wise  policy.” 

Mr.  Sanger  said  the  Distilled 
Spirits  Institute  had  appealed 
to  “the  Tiffany  of  radio” — the 
Times  station  —  not  to  set  an 
exami)le  that  might  have  nation¬ 
wide  repercussions.  But  several 
advertising  agencies  expressed 
an  interest  in  the  station’s  of¬ 
fer,  Mr.  Sanger  reported. 

On  Thursday  of  last  week, 
Schenley  Industries  Inc.,  and 
McKesson  &  Robbins  Inc.  com- 


15  More  in  Ajjeiiry, 
Larger  Spare  Taken 

Los  Angeles 
Addition  of  15  people  to  the 
staff  has  prompte<l  Carson  Rol>- 
erts  Inc.,  advertising  agency,  to 
lease  3000  square  feet  of  addi¬ 
tional  office  space  at  8455  Bev¬ 
erly  Blvd.,  not  far  from  the 
three-storj’  building  where  re¬ 
modeling  W’as  completed  only 
last  fall. 

Recent  staff  additions  included 


Piek  Top  Teens 

More  than  180,000  votes  were 
cast  in  the  recently-concluded 
E eansville  (Ind.)  Sunday  Cour¬ 
ier  and  Press  contest  to  pick  the 
most  popular  teenager  in  the 
circulation  area.  This  was  ap¬ 
proximately  double  the  totals  of 
any  previous  contest  of  its  type. 
Winner  earned  24,853  votes,  a 
winning  margin  of  about  1,000 
votes. 


Robert  Reagan,  art  director  at 
Pacific  Title  and  Art  Studios; 
Bob  Furman,  former  agency  pro¬ 
ducer  with  Wade  Advertising, 
Desilu  Studios  and  Batten,  Bar¬ 
ton,  Durstine  and  Osborne; 
Peter  Loeserl,  new’  art  director, 
from  Doherty,  Clifford,  Steers 
and  Shenfield,  New’  York;  Mario 
Donna,  art  v’eteran  from  Foote, 
Cone  and  Belding;  John  Miyau- 
chi,  15-year  agency  veteran; 
Michael  Davenport,  copy  writer; 
Alan  Johnson,  from  New’  York; 
Ken  Carson,  w’ith  17  years  in 
New  York  agencies;  Lee  Chap¬ 
man,  back  from  Europe  tour; 
Grady  Richardson,  TV  traffic 
administrator;  Tony  Asher,  for- 


College  Recniitnieiit 

Appointment  of  Richard  Law¬ 
rence  Scherzer  to  handle  collegt 
recruitment  and  account  man¬ 
agement,  media  and  creative  de¬ 
velopment  programs  for  Grey 
Advertising  Agency,  Inc.,  was 
announced  this  w’eek.  Mr.  Scher¬ 
zer  joined  the  agency  from  Bam¬ 
berger’s,  New  Jersey  depart¬ 
ment  store. 

Montgelas 

(Continued  from  page  30) 

1963  the  line  carried  178,29§i 
passengers,  or  3,978  more  than 


Corp. ;  and  Jill  Murray,  formerly  percent. 


1962,  an  increase  of  two 


with  BBDO. 


George  L.  O’Reilly,  Cunard’i 
director  of  advertising  and  pu 
lie  relations,  said  it  had  ' 
for  a  number  of  years  the  co: 
pany’s  policy  to  make  select) 
use  of  new’spapers,  and  that  Ted 
Bates  &  Co.,  had  recommended’ 
this  be  continued. 

“As  far  as  we  can  judge,  the 
combination  of  the  creative 
know-how’  of  the  Bates  agency 
and  this  selective  use  of  news¬ 
papers  has  been  most  success¬ 
ful,”  Mr.  O’Reilly  said. 

During  World  War  II  Mr. 
Montgelas  served  in  the  U.S. 
Army  as  a  public  relations  spe¬ 
cialist. 

He  is  married  to  the  former 
Barbara  Trowbridge  of  Darien, 
Conn.,  where  they  now’  live. 
They  have  four  children. 

EDITOR  at  PUBLISHER  for  March  28,  1964 
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There’s  only  one  Colormatic 


You  have  to  see  the  real  thing— in  action— to  appreciate  the  fact  that  custon 

the  Hoe  Colormatic  is  in  a  class  by  itself.  No  other  press  can  equal  the  before 

Colormatic's  record  of  proven  performance  in  the  field  . .  .with  regular  been  n 
daily  production  runs  of  up  to  70,000  papers  per  hour.  No  other  press  ture— I 

offers  as  many  automated  operational  features . . .  including  the  most  Hoe;  b 

advanced  and  reliable  ink  motion  system  ever  developed.  The  Hoe  sound 

Colormatic  is  the  result  of  over  three  years  of  research,  engi-  ■■ 
neeringand  testing  ...  all  accomplished  under  Hoe's  roof,  at 


customer’s  time  and  money.  Once  the  Colormatic  was  ready— and  not 
before— it  was  introduced  to  the  industry.  Many  improvements  have 
been  made  on  the  Colormatic.  No  doubt  others  will  be  made  in  the  fu 
ture— because  research  and  development  are  continuing  activities  with 
Hoe:  but  the  basic  engineering  concepts  of  the  Colormatic  have  been 
sound  .  .  .  from  the  beginning.  Hoe  is  understandably  proud  of  the 
^  Colormatic.  So  is  every  newspaper  that  owns  one.  We  would 
I  ■■  appreciate  the  opportunity  of  showing  you  the  real  thing  ...  in 


^'^'s expense  . .  .  not  on  the  customer’s  property,  r^ot  on  the  colormatic  action!  R.  Hoe  &  Co.,  Inc.,  910  E.  138th  St.,  Bronx  54,  N.  Y 
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Don't  send  a  thick  to  do  a  hen's  work! 


It’s  like  trying  to  cover  a  SSVfz  billion  market 
by  mailing  a  post  card. 

Readers  of  the  10  strong  dailies  in  the  West- 
chester-Rockland  market  live  in  over  200,000 
households  and  help  keep  retail  sales  up  to  more 
than  $1.5  billion.  While  you  are  telling  these  high 
income  readers  about  your  product,  our  own 
merchandising  men  are  digging  in  working  with 


your  salesmen  and  brokers.  Last  year  in  the 
food  field  alone,  over  70,000  display  ads,  letters, 
broadsides  and  product  stories  were  sent  out  to 
help  sell  our  advertiser’s  products. 

In  that  same  year,  Westchester-Rockland  fam¬ 
ilies  spent  over  a  million  dollars  a  day  for  food 
($1,385,572.*  every  shopping  day  of  the  year). 

•Sales  Management  Survey  of  Buying  Power  1963. 


Westchester  Rockland  Group 


8  Church  Street,  White  Plains,  N.Y. 

REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 


THE  NEWSPAPERS  THAT  KEEP  YOU  GROWING! 


DAILY  NEWS,  Tarrytown 
CITIZEN  REGISTER,  Ossining 
EVENING  STAR.  Peekskill,  Affiliated 


REPORTER  DISPATCH,  White  Plains 
DAILY  ITEM,  Port  Chester 
DAILY  TIMES,  Mamaroneck 
JOURNAL-NEWS,  Rockland  County 


HERALD  STATESMAN,  Yonkers 
DAILY  ARGUS,  Mt.  Vernon 
STANDARD-STAR,  New  Rochelle 


I  Color  Added 
By  Ingenious 
Reverse  Play 

It’s  a  "lire  bet  there  v'ill  be 
another  tliree-color  jilus  black 
pajte  in  the  Anhland  (Ohio) 
Tims-Gazitte  this  year.  All 
because  of  a  1963  Christmas 
^  present  from  the  pressman. 
Gene  Conrad. 

He  tinkcri'd  with  a  37-year-old 
press  which  has  one  unit  fore 
and  two  aft  of  the  folder.  He 
plotted  and  schemed.  The  result: 
A  thrccMolor  plus  black  (3irist- 
mas  prcctinpT  line  cut  to  Times- 
Gazette  readers  in  a  24-i)aKe 
paper.  Without  color,  jness 
capacity  is  48  pap:es. 

Color,  of  course,  is  nothing 
new.  But  it  is  a  well-turned  feat 
to  print  three  colors  plus  black 
on  one  iiape  when  two  of  the 
three  units  are  separated  by  the 
folder.  As  far  as  Mr.  Conrad 
knows,  it  is  something  of  a 
rarity. 

Elsewhere,  color  is  pretty 
much  a  straight  through  opera¬ 
tion.  Like  the  pass  in  football, 
it’s  all  forward.  Mr.  Conrad, 
however,  had  to  call  a  tricky 


Gene  Conrad 


rever.se  jilay,  use  split  rollers 
and  jiortahle  fountains  in  order 
to  come  up  with  the  touchdown 
l)lay. 

Here’s  how  he  did  it: 

Working  with  the  hack  two 
units,  he  Iwgan  one  unit  in 
black.  He  threaded  the  web  to  the 
middle  unit  where  he  picked  up 
yellow.  Then  he  angle-barred 
on  the  same  unit,  twisting  the 
web  over  to  the  left  side  where 
he  jiicked  up  red.  The  reverse 
jilay  continued  to  the  rear  unit 
for  the  third  color,  blue. 

From  there,  it  was  a  forward 
pass  to  the  folder. 


The  tricks:  Split  rollers  on 
the  two  rear  units,  portable 
fountains,  and  an  angle  bar  for 
the  reverse  play. 

“What  we’re  taking  advantage 
of,”  said  the  34-year-old  Conrad, 
“is  the  highest  use  of  units  with 
the  least  amount  of  space.  Get¬ 
ting  the  most  out  of  the  least.” 

The  touchdown  play  all 
started  with  a  suggestion  from 
Earl  Weiskittel,  pressroom 
superintendent  of  the  Youngs¬ 
town  Vindicator.  He  visited  the 
T-G  pressroom  one  day, 
wondered  about  running  black 
on  one  side  of  the  split  roller 
and  color  on  the  other. 

That’s  when  the  light  bulb 
flashed  for  Mr.  Conrad.  “Well, 
if  I  can  get  one  color  and  black 
his  way,”  mused  Gene,  “why 
can’t  I  pick  up  two  more  colors 
on  the  rear  unit  by  simply  con¬ 
tinuing  the  web?”  His  investi¬ 
gation  paid  off. 

In  Register 

The  problems?  Aside  from  a 
few  breaks  in  the  web  at  the 
start,  the  main  problem  was 
register.  At  top  speed,  the  regis¬ 
ter  fell  off.  Adjustable  compen¬ 
sators  fixed  that  though  during 
the  run,  and  the  register  held. 

Mr.  Conrad  is  not  resting  on 
his  laurels.  He’s  got  an  extra 
point  kick  he  would  like  to  try 


— rigging  up  the  front  unit, 
where  page  one  is  printed,  for  a 
two-color  plan.  “All  we  need,” 
he  said  one  day  while  examining 
the  unit,  “is  an  angle  bar  and 
an  adjustible  compensator.” 

And  ahead?  “Well,  I’d  like  to 
try  running  some  three-color 
pictures,”  he  said. 

• 

Eugene  Expands 
('olor  Farililies 

Eugene,  Ore. 

Additional  color  equipment  is 
now  lieing  installed  by  the  Eu¬ 
gene  Register-Guard,  it  is  an¬ 
nounced  by  Alton  F.  Baker  Jr., 
jiublisher,  and  Edwin  M.  Baker, 
general  manager. 

Two  more  units,  one  with  a 
color  hump,  are  being  added  to 
the  Hoe  Color  Convertible  press. 
This  will  give  the  Il-G  a  total 
of  six  units. 

The  expansion  will  provide  a 
jiress  capacity  of  96  ]>ages  with 
spot  color  and  80  with  full  color. 

Both  balloon  formers  and 
fully  automatic  jiasters  are  be¬ 
ing  added  on  all  six  units. 

Color  iihotography  is  used 
regularly  for  important  local 
news  and  sports  events.  Full 
color  photos  feature  the  special 
R-G  Sunday  magazine,  Emerale 
Empire  Living. 


COLOR 


Brid9e$  The  DULUTH-SUPERIOR  Market 

RETAIL  SALES  UP  7.5% 


ND 
MARKET 


r  in  Minnesota  and 
in  Wisconsin  too 


Represented  nationally  hy 

SAWYER  •  FERGUSON  •  WALKER  •  COMPANY 

NEW  YORK  —  CHICAGO  —  DETROIT 
PHILADELPHIA  —  ATLANTA  —  MINNEAPOLIS 
LOS  ANGELES  —  SAN  FRANCISCO 
editor  8C  publisher  for  March  28,  1964 


$329,591,000  TOTAL  RETAIL 
SALES  — METRO  AREA 


282,000  TOTAL  METRO 
AREA  POPULATION 


81,484  DAILY  CIRCULATION 


77,581  SUNDAY  CIRCULATION 


'SOURCE:  1963  SALES  MANAGEMENT 
“SURVEY  OF  BUYING  POWER  ’ 


DULUTH  HERALD 

^etDs-dttliune 

DULUTH  I,  MINNESOTA 
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Artists  Cut 
Production 
Cost  of  Ads 


A  new  time  and  cost-saving 
process  for  preparing  news¬ 
paper  advertising  art  combining 
line  drawings  and  halftones  has 
been  developed  by  New  Center 
Illustrators,  757  Third  Avenue, 
New  York.  NCI  is  the  branch  of 
a  Detroit  firm. 

Black  and  white  and  ROP 
color  advertisements  profit  by 
the  process,  for  which  patents 
are  pending,  according  to  John 
Kuntz,  co-manager  of  the  New 
York  office.  Advertising  agency 
production  managers  are  assured 
of  exact  register,  when  the 
finished  artwork  goes  to  en¬ 
gravers  and  eventually  to  press¬ 


rooms,  Mr.  Kuntz  said.  There  is 
no  guarantee,  however,  that  the 
register  will  be  maintained 
after  the  plates  get  on  news¬ 
paper  presses. 

Mr.  Kuntz  estimated  it  takes 
one-third  less  time  using  the 
new  method  over  the  old  means 
of  accomplishing  the  same  pur¬ 
pose,  thereby  reducing  costs  to 
advertisers. 

Under  the  new  method,  after 
the  line  drawing  has  been  com¬ 
pleted,  a  photographic  negative 
is  made  of  it  on  a  glass  plate. 
The  glass  plate  is  used  to  avoid 
shrinkage.  Whatever  opaquing 
is  necessary  is  done  first.  The 
image  is  transferred  from  the 
negative  by  means  of  light  to  a 
chemically  treated  board  (Gesso 
Panel).  Next,  that  portion  of 
the  art  to  be  represented  in 
halftone  is  rendered  on  this 
same  board.  The  line  drawn  posi¬ 
tive  is  placed  over  the  halftone 
in  perfect  register  and  a  clear 


acetate  is  pulled  from  this 
completed  art. 

For  color  the  process  is  essen¬ 
tially  the  same,  the  colors  being 
separated  on  the  board  with  the 
black  plate  being  the  key  for 
the  acetate. 

The  process  was  developed  by 
Roy  Cragrnolin  and  David  Blos¬ 
som,  both  illustrators  experi¬ 
enced  in  automotive  art  for 
newspaper  reproduction.  Any 
product  to  be  pictured  in  exact 
detail  in  advertisements  lends 
itself  to  the  same  process.  Mr. 
Blossom  was  formerly  an  art 
director  for  J.  Walter  Thompson 
Company  that  handles  the  Ford 
account.  Mr.  Cragnolin  is  widely 
known  for  his  automotive  illus¬ 
trations. 

Their  method  has  been  used 
for  preparing  art  for  Stude- 
baker  dealer  ads  (D’Arcy  Ad¬ 
vertising  Company)  and  also 
for  black  and  one  color  ads  for 
Pall  Mall  ads  (Sullivan,  Stauf¬ 


Tacoma  isn’t  the  only  frog  in  the  pond 


fer,  Colwell  &  Bayles). 

“One  reason  it  is  faster  than 
previous  methods,  is  th.it  a  con¬ 
tinuous  operation  is  po;;.sible  in 
preparing  the  art,”  Mr.  illossom 
said.  He  called  the  metl.od  “pri¬ 
marily  an  artist’s  tool  to  pro¬ 
vide  advertising  agencies  with 
perfectly  registered  art  work  in 
less  time  and  at  less  cost.” 


10  Press  Units 
For  Allentown 
Call-Chronicle 


The  Call-Chronicle  News¬ 
papers  of  Allentown,  Pa.,  have 
ordered  a  Colormatic  press  from 
R.  Hoe  &  Co.  as  part  of  a  $2.5- 
million  expansion  program. 

William  W.  Hender.son,  Hoe 
vicepresident  for  sales  and  en¬ 
gineering,  said  the  order  con¬ 
sists  of  10  press  units  with 
automatic  reel,  tension  and 
paster  mechanisms. 

There  will  be  one  combination 
folder  with  a  set  of  formers 
positioned  above  the  regular 
formers  to  accommodate  a  total 
of  four  newspaper  sections  at 
once  on  a  straight  run.  Eight 
sections  can  be  handled  on  a 
collect  run. 

There  are  also  three  Color¬ 
matic  color  cylinders  and  one  ^ 
color  couple  mounted  on  one  of 
the  units. 

Samuel  W.  Miller  and  Donald 
P.  Miller,  Call-Chronicle  pub¬ 
lishers,  said  the  target  date  for 
operation  of  the  new  press  is 
spring,  1965. 

The  press  will  be  laid  out  with 
ample  spacing  between  units  to 
permit  insertion  of  standby  42- 
inch  diameter  rolls  into  loading 
positions  in  the  reel  room  with¬ 
out  the  need  for  “racking”  reels 
while  the  press  is  operating. 


Washington  State  is  a  big  pond.  Quite  rich  in  frogs. 

And  the  Tacoma  market  is  the  second  biggest  among  all 
the  many  frogs  in  the  Washington  State  pond. 

The  Tacoma  market,  Washington  State’s  second  market, 
lies  adjacent  to  the  Seattle  market  but  is  separate  and  dis¬ 
tinct.  The  people  in  this  important  area  read  The  Tacoma 
News  Tribune  almost  to  the  exclusion  of  the  Seattle  dailies. 
In  fact,  the  Seattle  newspapers  combined  provide  a  very 
thin  13%  coverage  in  the  Tacoma  market,  while  the  News 
Tribune  gives  you  a  big  82%  penetration.  People-readers, 
that  is . . .  not  frogs! 

When  you’re  planning  a  promotion  in  the  Pacific  North¬ 
west,  Think  Twice  About  Tacoma  and  advertise  in  The 
Tacoma  News  Tribune  and  a  Seattle  newspaper. 


ARVID  SWANSON 
iMnater  of 
KELLEY-CLARKE  CO. 
Seattle  brokerage  firm 
says:  "We  brokers  and 
distributors  in  the  Pa¬ 
cific  Northwest  know 
that  the  Tacoma  mar¬ 
ket  is  a  big  ‘frog  in 
the  pond'  and  we  also 
know  we  must  use  the 
Tacoma  News  Tribune 
to  sell  this  market." 


TACOMA  NEWS  TRIBUNE 

COVERING  WASHINGTON  STATE'S  2ND  MARKET  /  CIRCULATION  88,000 
Represented  by  SAWY ER-FERGUSON-WALKER  COMPANY 


Sees  KM)  Newspapers 
Set  for  SpeetaColor 

Bruce  Logan,  president  of 
Preprint  Corp.,  New  York,  says 
his  firm  has  agreements  with  20 
newspapers  in  the  U.S.  to  han¬ 
dle  the  complete  centralized 
servicing  of  SpectaColor.  These 
newspapers  have  an  aggregate 
circulation  of  more  than  6,400,- 
000. 

He  predicts  that  by  the  end  of 
1964  the  circulation  of  news¬ 
papers  equipped  to  run  Specta¬ 
Color  will  comprise  from  25  to 
40  percent  of  the  total. 

Total  preprint  volume  is  ex¬ 
pected  to  hit  one  billion  impres¬ 
sions  in  1964,  compared  to  259,- 
000,000  in  1963.  Mr.  Logan 
expects  to  see  100  newspapers 
using  the  equipment  by  the  end 
of  this  year. 
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Akron  Beacon  Journal  Color  Sells 

AKRON 


...in  Retail  ROP  Color  Advertising  in  Ohio 
...in  Total  Food  Advertising  in  Ohio 


Akron  the 


th 


Largest  Metro  Area 


among  all  newspapers 
in  the  nation  in 
Total  Advertising 


There  must  be  a  reason  for  such  rankings,  a  reason  you  should  investigate 
for  faster  movement  of  your  products.  And,  best  of  all,  you'll  be  pleasantly 
surprised  at  the  low  cost  and  high  home  coverage  offered  by  Akron’s  ONLY 
Daily  and  Sunday  newspaper.  When  you  buy  the  Akron  Beacon  Journal, 
you  place  your  product  in  a  Market  with  effective  buying  power  of  1  Billion 
880  Million  Dollars.  Population  865,500. 

"1,181,950  lines  in  1963.  Source:  Media  Records 
"  * Source:  Standard  Rate  and  Data 
''*'^38,439,910  lines  in  1963.  Source:  Media  Records. 

IT  ONLY  TAKES  ONE  TO  COVER  THIS  RICH  FREE-SPEMDIMO  MARKET 


MUUN 

BEACON 

JODENAL 

JOHN  S.  KNIGHT,  Prwidant  and  Editor 
Rapraaontod  by;  Story,  Brooks  ft  Finloy 


Daily 


V/2 

Lines  of 
Local 


1963 


COLOR 


11,580,257  lines  to  be  exact) 


UP 


m 


From  1962  when  the  Daily  In¬ 
dependent  Ranked 


4 


TH  in  the 
whole  U.S.A. 


Among  All  6-Day  Newspapers 
in  Local  Color! 


serving 


GRAND 

ISLAND 


^RDCITY 

AURKET 


Full  or  Spot  Color 
Any  Weekday 
Except  Wednesday 

(Food  day,  color  capacity 
presently  limited) 

99.4°/o  City  Coverage 
66.2%  7-Couiity  Trade  Area 


A  STAUFFER  PUBLICATION 

NELSON  ROBERTS  &  ASSOCIATES 
National  Representative 
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ONE  OF  A  SERIES — Three  men  interested  in  SpectaColor  advertising 
examine  a  page  that  ran  in  the  New  York  World-Telegram  &  Sun 
recently.  It  was  one  of  10  pages  which  the  Scripps-Howard  Newspaper 
scheduled  in  the  first  month  it  offered  standard-page  size  SpectaColor 
preprints.  Left  to  right,  they  are:  Len  S.  Pinover  of  Intaglio  Service, 
Matt  Meyer,  the  paper's  business  manager;  and  Bruce  Logan,  president 
of  Preprint  Corporation. 


Advises  Uniform 
Color  Advertising 
Rec[uirements 

Chicago 

Uniform  and  lower  minimum 
requirements  for  color  adver¬ 
tising,  efforts  toward  better  re- 
protluction  in  some  newspapers 
and  uniformity  among  all  in 
page  size  was  advised  by  Harry 
Barger,  manager  of  Wilson  & 
Company’s  food  merchandising 
division,  in  an  address  to  the 
Chicago  Chapter,  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives. 

Mr.  Barger  said  that  page 
sizes  vary  as  much  as  15  per¬ 
cent,  adding,  “we  are  a  lot  more 
interested  in  putting  our  money 
into  circulation  and  frequency 
than  into  printing  plates. 

He  listed  advantages  his  com¬ 
pany  gains  from  use  of  news¬ 
papers,  .stressing  exclusivity  and 
the  “built-in  self-merchandising 
factor.  Other  advantages  in¬ 
clude  high  readership  by  women, 
the  opportunity  to  build  a 
greater  consumer  franchise  and 
obtain  immediate  sales  due  to 
inherent  news  value,  and  flexi¬ 
bility  for  quick  scheduling. 

Important  in  the  general  pic¬ 
ture,  he  said,  is  depth  of  news¬ 
paper  coverage.  “The  daily  op¬ 
portunities  a  national  advertiser 
has  to  advertise  in  newspajiers 
give  him  a  real  advantage  in 
making  more  sales,”  Mr.  Barger 
declared. 

Editor  Srolds  Negro 
leader  For  Picketing 

ClilVELAND 

Pickets  from  the  National  As¬ 
sociation  for  the  Advancement 
of  Colored  People  marched  in 
front  of  the  Plain  Dealer  build¬ 
ing  here  for  two  hours  March 
18,  protesting  editorials  which 
had  criticized  their  leadership 
and  racial  demonstrations. 

At  a  meeting  in  his  oflSce, 
Thomas  Vail,  editor  and  pub¬ 
lisher  of  the  Plain  Dealer,  told 
Harold  P.  Williams,  executive 
secretary  of  the  local  NAACP, 
that  the  picketing  amounted  to 
an  attack  on  the  foundations  of 
the  fi-ee  press.  He  declared  the 
newspaper  would  continue  to 
print  its  editorial  opinions 
forthrightly  and  ivould  oppose 
threats  and  pressures  from  any 
source. 

Later,  Mr.  Williams  com¬ 
mented  that  he  w’ould  have  said 
the  same  thing  “if  I  were  in  his 
position.” 

The  editorial  that  touched  off 
the  picketing  was  critical  of  the 
negro  group  for  issuing  an  “ul¬ 
timatum”  to  Cleveland  banks  in 
respect  to  real  estate  loans. 


5  Agencies 
Place  Ads  in 
SpectaColor 

The  W orld-Telegram  was  the 
first  newspaper  in  New  York 
City  to  publish  standard-size 
SpectaColor  recently.  The  Her¬ 
ald  Tribune  joined  the  ranks 
the  next  day. 

During  the  first  45  days  of 
operation,  the  World-Telegram 
had  nine  SpectaColor  advertise¬ 
ments  on  schedule. 

(Matt  Meyer,  business  man¬ 
ager,  said  the  World-Telegram 
has  published  numerous  adver¬ 
tisements  in  quarter  roll  and 
half  roll  runs  with  complete  suc¬ 
cess  and  a  minimum  of  expected 
web-breaks,  using  Hurletron 
Insetrol  equipment. 

During  the  first  month,  Jac¬ 
ques  Caldwell,  manager  general 
advertising,  listed  six  products 
from  five  agencies  which  experi¬ 
mented  with  full  standard-size 
SpectaColor  advertisements  in 
the  World  -  Telegram.  These 
were:  Minute  Rice,  General 
Foods  Corp.;  Borden’s  Cottage 
Cheese,  Borden’s  Farm  Products 
(both  placed  by  Young  &  Rubi- 
cam) ;  Dewar’s  Scotch,  Schen- 
ley  Import  Division  (by  Klepp- 
ner  Co.) ;  Heinz  Soups  (by 
Doyle  Dane  &  Bernbach) ;  Chev¬ 
rolet  (Campbell  Ew’ald,  De¬ 
troit)  ;  and  Rambler,  American 
Motors  (by  Geyer,  Morey  and 
Ballard). 

Still  another  innovation  re¬ 
sulted  in  the  placement  of  the 
Rambler  advertisement  which 
carried  a  strike-in  of  New  York 


dealer  names.  “This  was  the 
first  time  such  a  strike-in  was 
attempted  at  excessive  high 
jness  speeds,”  stated  Mr.  Cald¬ 
well,  “It  helped  further  to  local¬ 
ize  the  Rambler  offering.” 

A  brochure  listing  all  of  the 
specifications,  mechanical  re¬ 
quirements,  and  rates  are  avail¬ 
able  from  the  newspaper’s  (3en- 
eral  Advertising  Department 
and  from  Scripps-Howard  of¬ 
fices. 

The  institution  and  develop¬ 
ment  of  the  use  of  SpectaColor 
at  the  World-Telegram  was  a 
team  effort  by  the  mechanical 
and  advertising  departments. 
William  Culver,  mechanical  su¬ 
perintendent,  Ray  Bryant,  as¬ 
sistant  mechanical  superintend¬ 
ent,  Jacques  Caldwell,  manager 
general  advertising  and  Don 
Reis  of  the  general  advertising 
department  studied  methods 
first-hand  both  at  Nashua  Corp. 
and  Intaglio  Service  Corp. 

• 

China-Burn  Teacher 
Settles  Lihel  Snit 

Vancouver,  B.  C. 

Irina  Rebrin,  University  of 
British  Columbia  faculty  mem¬ 
ber,  has  settled  her  1960  libel 
suit  against  the  Toronto  Tele¬ 
gram  for  an  undisclosed  figure 
believed  to  be  approximately 
$12,000.  The  case  was  dis¬ 
missed  in  Supreme  Court  here. 

Born  in  China  of  Russian 
parents.  Miss  Rebrin,  language 
lecturer,  came  to  Canada  from 
Brazil  on  a  visitor’s  visa  in 
1958.  At  the  time  of  the  alleged 
libelous  article  March  21,  I960, 
she  faced  deportation.  Recently 
she  was  notified  by  the  govern¬ 
ment  that  she  may  remain  in 
Canada. 
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Yes,  you’ll  find  more  color  in  the  pages  of  the  San  Jose  Mercury  and  News  than  in 
any  other  Northern  California  newspaper  .  .  .  much  more  than  in  their  noted  neigh¬ 
bors  in  San  Francisco  and  Oakland.  Surprised?  You  really  shouldn’t  he,  for  the  San 
Jose  Mercury  and  News  covers  the  dommatmg  buying  market  in  Northern  California 
.  .  .  the  metro  county  that  has  the  highest  average  adjusted  gross  income  in  California 
.  .  ,  the  greatest  number  of  income  returns  reporting  $10,000  and  over  among  all  of 
Northern  California’s  major  counties. 

Smart  advertisers  know  that  only  the  San  Jose  Mercury  and  News  reaches  this 
huge  dollar  market  —  color  helps  them  sell  more  products  to  more  people. 


R.O.P.  COLOR  LINAGE— 1963* 

NEWSPAPER 


NATIONAL  R.O.P. 
LINE  RATIN6 


San  Jose  Mercury  -  7  days . 14-th 

Sacramento  Bee  -  7  days . 22nd 

San  Jose  News  -  @  days . 25th 

Oakland  Tribune  -  7  days . 59th 

San  Francisco  Chronicle  -  7  days  .  .  76th 
San  Francisco  Examiner  -  7  days  .  .  82nd 

'  *  Source:  M«dfo  ftmcorjs,  Inc. 


NUMBER  LINES 
R.O.P.  COLOR 

2,177,814 

1,846,1  52 

1,803,565 

1,277,854 

1,124,077 

1,064,386 


SAN  JOSE 
MERCURY 

news 


REPREStNTlD  NATIONALLY  BY 
Sawyer- Ferguson -Walker  Company 


in  ’63  than  any  other  Northern  California  Newspaper* 
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THE  ONLY  MEDIA  EFFECTIVELY  REACHING  METRO  SAN  JOSE’S  $1,500,000,000  BUYING  MARKET 


I 


the  Klischoprraph,  ROP  Color  Advaiirins  a  aggressive  and  bum. 

,  r'  T»  nesslike  attitude  than  ever  be¬ 
lli  Kiiropeaii  Papers  fore.” 

Newspaper  color  is  advancing  Although  they  would  not  like 
in  Europe  for  advertising,  both  to  see  newspapers  sutfer,  the 
ROP  and  rotogravure  insets,  ac-  European  advertising  agencies 
cording  to  Jacques  G.  Hirsch,  look  forward  to  tv,  believing  it 
president  and  managing  direc-  will  force  advertisers  to  increase 
tor,  Borland  &  Gray  S.A.,  Paris  their  budgets,  according  to  Mr. 
and  Brussels.  Hirsch. 

Mr.  Hirsch  was  interviewed  “French  provincial  newspa- 
at  the  recent  symposium  for  its  pgrs  are  very  strong  and  it  will 
foreign  interests  Grey  Adver-  bg  ^any  years  before  local  tv 
tising  Agency,  Inc.,  held  in  New  stations  and  regional  tv  net- 
York.  Arthur  Fatt,  chairman  of  ^orks  will  be  able  to  compete 
Grey,  introduced  executives  of  effectively  with  local  iiewspa- 
foreign  agencies  in  which  the  pg^s  for  advertising. 

had  acquired  stock.  the  talk  of  commer- 

ROP  color  IS  developing  par-  ^  everyone  realizes  that 

ticularly  in  France,  Belgium  „g^  pg^  still  remains  the 
and  Holland,  Mr.  Hirsch  said.  ,  ^ 

Some  newsnaners  restrict  ad-  introduce  a  new 

-  —  .  ,  i.  j  i.  -1  ^  ^  1  A  product  and  the  quickest  way 

line  ^reen  picks  up  the  detail  v_ertisers  to  one  color  —  red.  communicate  to  mass  audi- 
and  the  highlights,  but  some  of  But  larger  papers  have  intro-  ^^t  short  notice  ”  Mr 

the  richness  in  color  is  lost.  <luced  the  second  and  also  full  concluded  ’  ’ 

“This  test  definitely  points  to  Successful  with  color  is 

the  practicality  of  using  finer 
screens  than  75,”  said  Vandy 
Forrester,  engraving  room  man¬ 
ager  for  The  Herald  and  a 
pioneer  developer  of  ROP  color. 

“We  will  be  trying  inbetween 
screens  soon  to  determine  which 
is  liest.” 

The  Herald  makes  liberal  use 
of  ROP  color  for  its  section 
fronts,  especially  in  its  Thurs¬ 
day  and  Sunday  packages. 


duced  on 

which  can  be  set  to  reproduce 
both  black  and  white  and  color. 

The  Herald’s  direct  printing 
process  consists  of  mounting 
engravings  on  magnesium  sad¬ 
dles  which  are  then  placed  on 
the  press  cylinders  in  the  same 
manner  as  a  stereo  casting. 

Tom  Corcoran,  mechanical 
superintendent  of  the  Miami 
Herald,  in  instituting  the  experi¬ 
ment  with  100  line  screen,  had 
control  sets  of  plates  made  in 

The  results  of  this  experi-  75  line  screen.  These  were  cast 
mentation  have  been  mixed,  but  by  the  stereo  department, 
the  Herald’s  production  staff 
believes  that  it  has  shown  that 
direct  printing  opens  the  way 
to  finer  screens  for  newspapers. 

Several  methods  were  used  to 
make  the  plates  on  the  Klischo- 
graph.  'Transparencies  were 
separated  when  their  quality  was 
good,  in  the  usual  way.  That  is, 
the  machine  made  three  sets  of 
plates  from  one  transparency, 
one  for  each  color  for  The  Her¬ 
ald’s  three  color  runs.  The  Klis- 
chograph  also  reproduces  from 
color  prints. 

In  some  cases,  the  art  work 
needed  retouching,  or  montage 
effects  were  called  for  by  the  edi¬ 
tors.  Bromides  were  made  in 
order  to  affect  the  desired 
changes.  And  the  black  and 
white  bromides  were  then  repro- 


‘100’  Screen 
Brightens  Up 
Color  Pages 


u  '  •  1  Independent  Union 

French  provincial  newspa-  * 

pers  have  introduced  a  weekly  GALVESTON,  Texas 

four-color  section  which  is  the  Employes  in  the  composing 
lieginning  of  the  Sunday  sup-  room  of  the  Galveston  News- 
plement  idea,”  Mr.  Hirsch  said.  Tribune  voted  recently  by  about 
“Daily  newspapers  fear  the  2  to  1  for  Gulf  Coast  Independ- 
coming  of  commercial  tv.  They  ent  Printers  Union  to  be  their 
feel  they  must  take  defensive  bargaining  agent.  The  Intema- 
action.  Formerly  they  were  un-  tional  Typographical  Union  rep- 
challenged  as  an  advertising  resented  the  composing  room 
medium.  Today  they  are  adopt-  staff  prior  to  a  strike  in  1957. 


SpectaColor . . .  R.O.P.  . . .  full  color . . . 

Hi-fi . . .  spot  —  you  name  it,  Rockford  Morning  Star  and 
Register-Republic  can  handle  it  for  you.  And, 
Remarkable  Rockford  newspaper  readers  will  respond. 
They  do  regularly.  Ask  for  the  facts. 


ROCKFORD  MORNING  STAR 


ROCKFORD,  ILLINOIS 

for  SpvctaColor  call  Preprint  Corporation 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Miami  Rainbow  Room 
Is  Next  to  Presses 


INK  ROOM  at  the  Miami  Herald  features  13  ANPA  standard  colors  in 
55  gallon  barrels,  with  four  2,200  gallon  vats  to  hold  red,  yellow,  blu* 
and  bright  red.  Middle  row  of  barrels  has  pumps  in  each  cover.  Five  fo 
one  pump  at  left  makes  ink  run  faster.  Tagged  cans  resting  on  barreli 
at  left  are  mounted  into  the  Goss  presses  to  feed  INK  PAKS. 


The  color  ink  room  at  the 
Miami  (Fla.)  Herald  is  a  cus¬ 
tom-built  adjunct  to  the  press¬ 
room  from  which  any  color  in  the 
rainbow  is  almost  instantly 
obtainable. 

A  combination  of  the  latest 
equipment,  veteran  plumbing 
talent,  wizardry  at  improvisa¬ 
tion  and  invention  have  de¬ 
veloped  an  ink  ready  room  which 
operates  at  peak  efficiency  to 
supply  the  color  for  the  news¬ 
paper  which  in  1963  letl  the 
nation  in  ROP  color  advertising. 

An  old  fuel  tank  sits  in  one 
corner  reclaiming  used  ink  to  be 
piped  automatically  after  filter¬ 
ing  into  the  black  ink  system 
that  feeds  directly  from  another 
part  of  the  Herald  into  the 
pressroom. 

Much  Is  Reclaimed 

Four  filters  are  used,  two  in 
the  suction  device  which  picks 
up  the  old  ink  from  a  barrel, 
and  two  in  the  fuel  tank  which 
feeds  the  system. 

About  4,500  gallons  are  re¬ 
claimed  this  way  per  month. 

Dominating  the  scene  are  four 


2,200  gallon  vats  which  look  like 
boilers. 

These  are  painted  red,  blue, 
yellow  and  bright  red  for  the 
color  inks  they  contain.  The  ink 
is  delivered  in  a  special  Flint  Ink 
truck  to  the  loading  dock  two 
floors  below  the  ink  room  from 
where  it  is  fed  to  each  tank 
under  pressure.  An  indicator 
rides  a  ruler  up  and  down  the 
side  of  each  tank  to  show  how 
full  it  is. 

Each  color  tank  is  fitted  out 
with  another  reclaiming  device 
for  clean  ink  that  has  not  been 
contaminated. 

It  consists  of  a  55  gallon  bar¬ 
rel,  the  type  in  which  ink  mix¬ 
tures  are  shipped,  mounted  on 
a  plumbing  attachment  which 
pumps  the  ink  back  into  the 
tank.  This  also  has  a  bypass  in 
case  some  of  the  ink  in  the 
barrel  turns  out  to  be  contam¬ 
inated. 

Located  with  easy  access  to 
the  presses  through  an  open 
double  door,  the  ink  room  gets 
a  steady  stream  of  empty  4 
gallon  cans,  INK  PAKS  and 
feed  hoses  which  fit  into  the 
Herald’s  Goss  presses. 


These  hav’e  to  be  cleaned  and 
maintained,  while  new  ones  must 
be  ready  to  take  their  places. 

(Heaning  Machine 

When  the  excess  ink  has  been 
removed  for  reclaiming,  this 
equipment  is  ready  for  cleaning. 

The  Herald  has  a  Magnus 
machine,  designed  originally  for 
cleaning  auto  parts,  to  perform 
this  chore. 

The  Cans,  PAKs  and  hoses  are 
immersed  in  Stoddard  solvent 
to  remove  the  remaining  ink. 
This  fluid  is  similar  to  that  used 
in  the  dry  cleaning  industry, 
leaving  behind  it  a  minimum  of 
oily  residue. 

The  equipment  is  then  rinsed 
in  water  containing  emulsifier. 
The  cans  are  washed  inside  by 
l>eing  placed  over  fixed  l)ayonet- 
style  pipes  through  which  the 
water  is  forced  under  pressure. 
The  hoses  are  fitted  on  a  mani¬ 
fold  to  be  blown  out  by  com¬ 
pressed  air. 

The  Herald,  like  most  news¬ 
papers  using  ROP  color,  keeps 
a  stock  of  ANPA  standard 
colors.  This  consists  of  the  13 
most  called  for  basics.  When  a 
call  comes  for  a  special  color, 
however.  Bud  Scott,  ink  room 
supervisor,  prefers  to  mix  it 
himself. 

“We  can  reclaim  some  of  the 
uncontaminated  ink  that  way. 
Very  often  I  can  use  a  left  over 
color  mixture  as  the  basis  for 
matching  a  new  color  sample.” 

The  colors,  other  than  the 
four  in  vats,  come  to  the  Herald 
in  barrels. 

The  Herald  has  provided 
stands  for  the  barrels  on  casters, 
so  that  they  can  be  easily  moved 
around  the  room  for  cleaning 
the  floor  or  for  rearrangement. 

The  ink  is  pumped  into  the 
four  gallon  cans  from  the  bar¬ 
rels,  where  if  it  is  a  combination 
color,  the  ink  has  been  mixed 
by  air  agitation. 

A  long  pipe  forces  air  through 
the  ink  from  the  bottom  folding 


the  viscous  mixture  into  itself 
and  thus  creating  a  consistent 
color. 

Most  of  the  parts  the  INK 
PAKS  which  control  the  flow  of 
ink  into  the  press  with  a  float 
device  similar  to  the  float  in  an 
old  fashioned  toilet,  the  can  and 
the  hoses,  are  snap-on  fittings. 
These  require  maintenance  and 
must  be  kept  in  good  condition. 
They  are  made  of  aluminum 
for  lightness. 

Matching  color  is  done  under 
uniform  lighting  conditions.  The 
Herald’s  color  photo  lab,  the  ink 
room  and  the  tables  outside  at 
the  presses,  all  have  the  same 
examo-light  under  which  color 
is  compared  with  samples. 

The  amount  of  ink  to  be  used 
is  projected  a  week  in  advance. 
Mr.  Scott  carefully  studies  the 
plans;  the  size  of  the  run, 
whether  straight  or  collect,  the 
number  of  presses  to  be  used. 

All  these  have  a  bearing  on 
how  much  ink  will  be  used  and 
how  many  cans  need  be  filled 
for  makeready. 

“We  like  to  keep  flexible," 
says  Mr.  Scott,  who  works  with 
three  assistants  to  keep  the 
color  ink  room  operational  over 
a  sixteen  to  seventeen  hour 
period,  seven  days  a  week. 

“Although  we  like  to  have 
things  planned  in  advance,  if  an 
advertiser  comes  in  with  a  last 
minute  color  change,  we  can 
provide  it.” 

To  further  refine  the  Herald’s 
printing  operation  and  keep 
track  of  ink  use,  Mr.  Scott  has 
been  assigned  to  make  a  study  on 
use  of  ink  per  square  inch  of 
newsprint. 

•  ^  1 

Adds  Sunday  Section 

Bt'FFAlO 

The  Courier-Express  began  ■ 
publication  on  Sunday,  March  | 
22,  of  Focus,  a  supplement  con- 1 
taining  news  of  television,  radio,  I 
theater,  music,  art  and  other  | 
cultural  affairs.  I 


NATIONAL  ADVERTISERS  LOVE  COLOR  IN  ALTOONA  —In  fact  national 

accounts  increased  their  '63  color  linage  30%  over  1962! 
Whatever  it  is  .  .  .  our  84%  household  coverage,  our  $158 
million  retail  sales,  or  our  33  years  of  color  know-how,  we 
have  what  it  takes  to  sell  their  products,  with  color,  in  the 

Hltoona  SlRitrot 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Adveriiiing  Manager 
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When  it  comes  to  color  printing,  The  Star  confesses  extravagances.  Master 
matchers  in  the  stereotype  room,  electric-eye  registration  equipment  on  the 
presses,  a  full-time  color  department. 

You'd  think  that  would  be  enough.  But  the  color  department  supervisor, 
Delbert  Irish,  insisted  on  100%  cross-hair  accuracy  in  the  registration  of  color 
plates  on  the  printi/ig  cylinder.  He  took  to  pilfering  the  machine  shop  for 
pipes,  parts,  even  talked  a  printer  out  of  four  novelty-store  girlie  viewers. 

The  contraption  he  built  proved  it  could  zero-in  registration! 


Does  all  this  fussiness  pay  off?  Last  year.  Star  color  lineage  increased  23.39% 
over  1962.  And  The  Star  won_  two  Editor  and  Publisher  color  excellence 
awards  in  the  last  three  years. 


ROP  &  SpectaColor 
Stir  Up  Heinz  Soups 

By  Philip  N.  Schuyler 


A  newspaper  campaign  that 
“went  through  with  a  smile  all 
the  way,”  according  to  the 
agency’s  production  manager, 
made  combined  use  of  Specta¬ 
Color  and  ROP  color  to  stir  up 
Heinz  soups  this  winter  and 
last  fall. 

“Excellent!”  said  Jerry  Wer- 
tans,  production  manager  of 
Doyle  Dane  Bernbarch  Inc.  re¬ 
garding  reproduction  of  the 
four-color  copy.  Mr.  Wertans 
has  already  won  two  Editor  & 
Publisher  ROP  Color  awards. 
He  is  submitting  the  Heinz  ads, 
hoping  one  will  bring  him  his 
third  prize.  There  were  four 
different  ads  in  the  campaign, 
repeated  twice  in  29  newspa¬ 
pers.  The  New  York  News  and 
the  New  York  World-Telegram 
&  Sun  ran  the  same  ads  in 
SpectaColor. 

“We  think  SpectaColor  is  one 
of  the  most  exciting  things  that 
has  happened  in  the  print  me¬ 
dia  for  a  long  time,”  Leonard 
L.  Press,  vicepresident  and  ac¬ 


count  supervisor  for  Heinz  at 
DDB.  “It’s  just  beautiful.” 

2  ReaM>n8  for  Color 

Mr.  Press  said  the  agency 
recommended  newspaper  color 
for  its  first  campaign  for  this 
client,  for  two  reasons  as  it 
started  out  to  compete  vigor¬ 
ously  with  the  leader  in  the  con¬ 
densed  soup  field.  They  are: 

“First,  we  picked  a  medium 
in  which  Heinz  could  dominate. 
Campliell’s,  the  chief  competi¬ 
tor,  is  running  heavily  in  net¬ 
work  and  spot  tv. 

“Secondly,  we  wanted  the 
drama  only  a  full  newspaper 
page  in  full  color  could  give  us. 

“We  used  no  black  and  white 
at  all,  only  those  newspapers 
that  could  give  us  color.  'That 
meant  that  in  some  markets  we 
had  limited  coverage;  but  we 
believe  the  color  made  up  for 
that  lack.” 

Mr.  Press  said  the  campaign 
had  accomplished  what  it  set 
out  to  do.  It  was  w’ell  received 


Winston-Salem  woman  aiiout 


JOURNAL-SENTINEL  COLOR 

She'll  tell  you  she’s  sold  on  it  .  .  .  because  Journal  and 
Sentinel  COLORACTION  brings  results.  Full-color  facilities 
twice  a  day  every  day  of  the  week.  Plus  dominant  coverage 
of  an  important  11-county  market  where  over  a  half-million 
people  spend  nearly  three  quarters  of  a  billion  in  retail  sales. 
National  Rep.  Kelly  Smith  Co. 


by  both  consumers  and  the 
trade,  he  said.  The  merchandis¬ 
ing  was  forcible,  creating  con¬ 
siderable  trade  excitement. 

Expressing  the  hope  that 
eventually  SpectaColor  will  be 
widely  offered  by  daily  newspa¬ 
pers,  possibly  resulting  in  a  re¬ 
duction  in  cost,  Mr.  Press  com¬ 
mented  that  as  of  now  “Specta¬ 
Color  and  ROP  are  extremely 
expensive.”  He  said  plans  for 
adv'ertising  soups  in  1964-65 
have  not  yet  been  announced. 

KOI’  G»‘l8  95%  Rating 

Mr.  Wertans  estimated  Spec- 
taColor’s  present  cost  at  “twice 
or  nearly  three  times”  ROP 
color.  He  showed  scrap  books 
of  all  the  ads.  He  rated  the  ROP 
reproduction  at  95%. 

“Of  course,  in  SpectaColor 
you  expect  and  get  reproduc¬ 
tion  exactly  as  ordered,”  he  said. 
“Actually,  in  this  case,  ROP 
color  was  almost  like  Specta¬ 
Color.  It  was  remarkably  fine 
and  shows  the  giant  advances 
that  have  lieen  made  by  news¬ 
papers.” 

Crux  of  the  fine  reproduction 
record  was  the  careful  prepara¬ 
tion  given  in  advance  to  the  ads 
by  Mr.  Wertans  and  Robert 
Hoare,  production  supervisor. 

“The  art  work  was  not  the 
■same  for  ROP  as  for  Specta¬ 
Color,”  Mr.  Wertans  said.  “Some 
years  ago  you  might  expect 
about  150%  loss  from  originals 
when  reprotluced  by  fast  presses 
on  newsprint.  But  both  agencies 
and  the  newspapers  have  become 
educated  in  this  art  and  the 
loss  is  infinitesimal  now. 

“Newspapers  cannot  take  all 
the  credit  for  the  improvement. 
Art  directors  and  production 
managers  in  agencies  are  now 
aware  of  the  problems  and  over¬ 
come  them  in  advance.  Although 
these  are  four-color  ads,  in  most 
cases  there  were  only  two  or 
three  colors  in  the  art,  with  the 
fourth  only  in  the  Heinz  logo¬ 
type.  We  eliminated  the  prob¬ 
lem  colors  —  blue,  for  instance, 
which  might  turn  out  green  and 
muddy. 
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“Yellow,  red  and  black  were 
all  we  needed  to  create  lively 
Rhode  Island  red  chickens,  and 
for  fresh  vegetables  f)om  the 
garden,  you  could  almost  pick  - 
up  from  the  newspaper  page 
and  test  by  squeezing.” 

DDR's  Mctliovls 

Production  thoroughness  is 
axiomatic  at  DDB.  Perfection 
is  what  this  agency  seeks  in  all 
phases  of  the  craft  under  the 
constantly  constructive  guidance 
of  William  Bernbach,  president. 

As  is  customary  at  DDB,  the 
campaign  l)egan  with  a  visit  to 
Pittsburgh  and  a  thorough  in¬ 
vestigation  of  the  entire  process 
of  cooking  as  conducted  at 
Heinz.  The  plant  was  inspected 
from  end  to  end.  All  technical 
personnel  were  interviewed. 
Abundant  was  the  word  for  the 
note  taking. 

Twelv'e  from  the  DDIJ  staff 
made  this  original  visit,  headed 
by  Mr.  Bernbach.  Others  in¬ 
cluded  Mr.  Press;  Ned  Doyle; 

C.  R.  Fisher,  account  executive; 
Marvin  Corwin,  marketing  di¬ 
rector;  Alair  Greenberg,  re¬ 
search  director;  Burt  Stein- 
hauser,  art  director,  and  Paula 
Green  copy  supervisor. 

Helping  the  agency  execu¬ 
tives  in  Pittsburgh  were  among 
others  H.  J.  Heinz  Jr.,  himself; 
Louis  A.  Collier,  vicepresident 
for  marketing  and  sales;  Paul 
Townsend,  marketing  vicepresi¬ 
dent;  John  George,  product  I 
manager,  and  James  A.  Gordon, 
advertising  manager. 

Personalizes  Copy 

It  was  decided  to  personalize 
the  colorful  coi)y  by  having 
Henry'  Heinz  do  the  talking  to 
the  public  from  the  newspaper 
platform.  While  Paula  Green 
wrote  the  text,  every  word  of 
it  was  approved  prior  to  pub¬ 
lication  by  Mr.  Heinz. 

For  those  who  relish  detail 
in  what  they  read  as  they  do 
quality  in  what  they  eat  the 
resulting  copy  is  rich  cream. 
But,  because  of  the  color  and 
the  size  of  the  illustrations,  even 
the  glancers  get  an  appetizing  I 
eyeful. 

Miss  Green  scribbles  and  doo-  ^ 
dies  before  she  goes  to  her  type-  [ 
writer  to  complete  the  finished  | 
text.  This  is  cutting  up  the  raw  | 
food,  cleaning  it  carefully,  be-  ] 
fore  putting  it  on  the  stove  to  ; 
boil. 

“We  collected  an  enormous 
amount  of  material  at  Heinz," 
she  said.  “There  were  so  many 
good  things  there,  the  problem  I 
was  not  to  overstuff  the  copy.  | 

“You  might  call  it  a  kind  of  | 
‘method  writing.’  I  became  so  || 
interested,  I  actually  was  Mr.  k 
Heinz.”  p 

Others  said  that,  in  addition  I 
to  appealing  to  the  general  pub- 
{Continued  on  page  46) 
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rake  a  second  look  at  those  figures! 

Tliisi  is  pnM»l‘  of  lilt*  r«*sults  —  protiiioiii^  ultilily  «*f'  The  Poiiliae  Press.  People  who  huy  eolor 
ill  Poiiliue  know  they  {lel  more  than  the  usual  return  on,  their  advertising'  investinent.  That’s 
why  they  use  so  inueh  eolor  in  this  S.'l I (1,0(10,0(1(1  market. 

The  pages  of  The  Pontiac  Press  carried  a  Big  938,173  lines  of  color  ROP  in  1963  — ^and 
we're  not  counting  Sundays  or  supplements.  Who  else  in  Michigan,  or  in  a  metropolitan 
market  of  our  stature,  can  match  477  color  advertisements  in  some  326  publishing  days. 

(Inly  the  daily  pa^es  id'  The  Pontiac  Press,  color  or  no,  can  olTer  the  complete  metropiditan 
Pontiac  market  of  .{.{0,000  people.  Only  The  Pontiac  Press  offers  home  coverafje,  90%  home 
delivery  and  non-duplicated  audience. 

THE  PONTIAC  PRESS 

Pontiac,  Michigan  —  Circulation  63,149 
ABC  Statement,  September  30,  1  963 

Sawyer-Ferguson-Walker  Co. 

Detroit  -  New  York  -  Chicago  -  Philadelphia 
Minneapolis  -  Atlanta  -  Los  Angeles  -  San  Francisca 


Heinz  Ads 

(Continued  from  page  44) 


lie,  the  series  of  four  ads  also 
attracted  the  attention  of  men 
and  women  of  letters,  editors 
and  writers  for  ma^i^azines,  who 
were  goaded  by  Paula’s  imagi¬ 
nation  “to  take  a  look  at  what 
is  going  on  at  Heinz.”  At  the 
Heinz  plant  itself,  the  ads  were 
posted  as  morale  builders  for 
those  who  produce  what  Miss 
Green  so  ably  descriljed,  and 
Mr.  Steinhauser  pictured. 

Color  Pholofirapiiy 

Mr.  Steinhauser,  who,  like 
Mr.  Wertans,  thought  the  news¬ 
paper  ROP  reproduction  was 
“great  throughout.”  said  that 
one  root  was  the  “direct,  honest 
color  photography  that  was 
used.”  Donald  Mack  was  the 
commercial  photographer  re¬ 
sponsible. 

“We  did  not  try  to  glamour¬ 
ize  the  products,”  he  said.  “For 
instance,  in  the  lumpy  mush¬ 
room  soup  ad,  we  left  in  the 
black.  It  gave  the  bowl  of  soup 
a  trompe  d'  oeil  effect.  People 
wrote  us  that  they  felt  as  they 
turned  the  newspaper  page  that 
they  could  pick  up  the  spoon 
and  start  trying  to  stir  out  the 
lumps.” 


peared  to  be  drawn  rather  than 
photographed.  Mr.  Steinhauser 
.said  Mr.  Mack  spent  a  whole 
day  with  the  messy  birds  to  get 
the  two  pictures  finally  used. 

“Believe  me,  I  now  under¬ 
stand  what  the  expression 
‘chicken-headed’  means,”  Mr. 
Steinhauser  commented. 

Here  are  the  four  headlines 
in  the  series: 

“I  hate  lumpy  cream  of  mush¬ 
room  soup.  Don’t  you?”  asks 
Henry  Heinz. 

“No  one  can  buy  fresher 
vegetables  than  we  do.  No  one,” 
says  Henry  Heinz. 

“Skinny  chickens  make  thin 
soup,”  says  Henry  Heinz.  “We 
don’t  use  them.” 

“Fresh  noodles  for  every  can 
of  chicken  noodle  soup,”  says 
Henry  Heinz.  “We  wouldn’t  use 
anything  else.” 

‘Lumpy  Soup’ 

This  quick  taster  of  the  mush- 
i-(X)m  soup  ad  as  it  appeared  in 
News  SpectaColor  gulped  and 
sort  of  spat  out  the  superbly 
reproduced  contents  of  the  china 
bowl,  because,  by  golly,  it  was 
lumpy. 

“We  at  DDB  thought  this 
‘not-our-way-of-doing  it’  picture 
was  much  more  powerful  be¬ 
cause  it  was  less  expected  than 
a  smooth  soup  would  have  been,” 
Miss  Green  suggested. 

Those  jolted  by  those  expen¬ 
sively  reproduced  lumps  into 


reading  Miss  Green’s  copy  got 
this  reassurance: 

“Lumpy  cream  of  mushroom 
soup  is  unpleasant,  unattractive, 
and  unnecessary. 

“You  should  not  have  to  stand 
over  the  soup  pot,  rubbing  lumps 
out  with  your  spoon. 

“Cream  of  mushroom  soup 
should  be  soft  and  smooth  and 
free  of  lumps,  even  in  the  can. 
It  should  be  thick  but  not  stiff, 
creamy  but  not  heavy.  It  should 
pour  freely,  and  blend  easily 
and  almost  immediately  with 
cold  milk  or  cold  water. 

“This  is  the  real  test. 

“I  can  as.sure  you  that  Heinz 
Cream  of  Mushroom  Soup  will 
pass  it. 

“You  see,  we  do  not  use  ordi¬ 
nary  starch.  It  is  too  heav^y.  It 
lumps  up  when  it  is  cooked,  re¬ 
sists  blending,  settles  back  into 
lumps  when  it  cools. 

“Instead,  we  buy  a  very  spe¬ 
cial  maize  starch  that  has  been 
put  through  extra  refining  steps. 
It  is  light,  fine-grained,  and  deli¬ 
cate.  It  melts  into  the  rich 
cream  we  use.  It  is  almost  lump- 
proof. 

“It  costs  us  twice  as  much 
as  the  run-of-the-mill  starch 
other  people  use.  Still  I  insist 
on  it. 

“My  grandfather  had  a  say¬ 
ing,  ‘If  you  are  not  satisfied 
with  a  dish,  change  it  to  make 
it  better,  or  do  not  make  it  at 
all.  Never  put  out  a  dish  for 
others  that  you  would  not  proud¬ 
ly  set  out  for  yourself.’ 

“We  do  not  slight  a  single 
ingredient,  least  of  all  our  mush¬ 
rooms. 

“We  never  use  a  woody, 
flabby,  or  discolored  one.  Never. 
Our  mushrooms  are  tender, 
young,  snowy-white  with  firm, 
closed  caps.  Their  taste  is  ele¬ 
gant  and  delicate.  They  are 
I  raised  especially  for  us,  picked 
j  every  night,  delivered  to  our 
;  kitchen  every  dawn,  and  are  in 
i  our  Cream  of  Mushroom  Souj) 
!  by  morning  every  day. 

“No  one  makes  a  cream  of 
mushroom  soup  as  delicate  or  as 
smooth  as  ours.  No  one. 
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ABC  COPIES 

B/WIC  B/W2C 

*75  *135 

PLUS  LINAGE  CHARGE 
NO  MINIMUM  SIZE 
CAN  YOU  BEAT  IT? 

Asbury  Park 

PorCQ  Ooily  onJ 

A  Sunday 

ASBURY  PARK,  N.J. 
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The  Rhode  Island  Reds  ap- 


KEY  TO  THE  EXECUTIVE  WASHROOM  FOR  JOHNSON?' 


Certainly— he  showed  us  how  to  buy  SPECTACOLOR  IN  LOUISVILLE 
for  the  same  CPM  as  ROP  4-color  in  other  markets! 

The  average  CPM  for  ROP  4-color  in  the  top  100  markets  is  $11.50. 
Compare  that  to  $10.76  for  printing  and  publishing  accurate  cut-off, 
full-color  gravure  in  Louisville,  Ky. . . .  SPECTACOLOR  now  running 
in  The  COURIER-JOURNAL  and  The  LOUISVILLE  TIMES,  available 
soon  in  25  leading  newspapers  with  eight  million  circulation. 

See  your  Branham  man  for  details, 


“If  you  are  ever  n  Pitt*, 
burgh,  please  come  into  the 
Heinz  Soup  Kitchen.  I  vould  be 
proud  to  have  you  watch.” 

Newspafier  Lij-l 

No  wonder  it  became  difficult 
to  keep  shelves  stocked  with 
Heinz  soups  as  57  varieties  be¬ 
gan  to  flow  down  gullets  of  mil¬ 
lions  whose  appetites  were 
whetted  by  colorful  pictures  in 
these  newspapers: 

Chicago  Daily  Netvs,  Chicago 
Sun  Times,  Chicago  Tribunt, 
Cincinnati  Post  and  Times-Star, 
Clci'eland  News  and  Press,  Day- 
ton  News  and  Journal,  Detroit 
News,  Des  Moines  Register  and 
Tribune,  Long  Beach  Independ¬ 
ent  and  Press-Telegram,  Lot 
Angeles  Herald-Examiner,  Lot 
Angeles  Times,  MinneapoVt 
(Minn.)  Star,  Newark  (N.  J.) 
Star-Ledger,  Omaha  Evening 
World-Herald,  Passaic  Herald, 
Philadelphia  Bulletin,  Philadel¬ 
phia  Inquirer,  Pittsburgh  Post- 
Gazette ,  Pittsburgh  Prest, 
Santa  Ana  (Calif.)  Register, 
St.  Paul  Pioneer  Press  and  Dis¬ 
patch, 

Color  Tabloid 


Aids  Industry 

San  Diego,  Calif. 

Lavish  use  of  color  will  carry 
a  special  San  Diego  Union  re- 
port  developed  to  aid  in  the 
city’s  search  for  new  industry, 
it  is  announced.  Publication  is 
set  for  April  12. 

A  special  tabloid  section 
printed  by  rotary  offset  on  high- 
grade  newsprint  is  planned  by 
Kenneth  Flood,  advertising  di¬ 
rector.  Features  are  being 
supervised  by  Herbert  Klein, 
editor. 

Color  will  begin  with  a  full- 
color  cover  and  extend  throu^- 
out,  the  Union  advised.  Extra 
copies  will  be  provided  for  ns-  1 
tional  distribution  across  coun¬ 
try  through  the  offices  of  Nelson 
Roberts  &  Associates,  national 
advertising  representatives.  | 

The  section  will  describe  the  I 
area’s  features  and  facilities.  It  I 
is  designed  as  a  major  effort  to  I 
assist  BID,  the  San  Diego  H 
Chamber  of  Commerce  Build  | 
Industrial  Growth  committee 
formed  to  attract  industrial  i 
developments.  1. 

•  I 

Carrier  Institute  | 

Boston 

Twelve  newspapers  —  10  in 
New  England  and  2  in  Canada 
— sent  24  representatives  to  a 
four-day  Carrier  Leadership 
Institute  here  March  15-18.  The 
program  was  sponsored  by  the 
New  England  Association  of 
Circulation  Managers. 
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MORE  COLOR  BUILDS  MORE  SALES  THROUGH 
AMERICA’S  “ROP  COLOR  NEWSPAPER” 


U  O  P  Color  linage  gains  of  over 
13%  in  1963  capped  a  record  volume 
of  26,317,496  lines  of  ROP  Color 
in  The  Milwaukee  Journal  in  the 
past  10  years— highest  total  in  the 
nation!  Last  year’s  volume  of 
2,988,207  lines  was  the  second  high¬ 
est  on  record  here. 

This  volume  comes  naturally  to 
the  newspaper  which  has  been 
recognized  as  the  “ROP  Color 
Newspaper  of  the  Year”  for  three 
years  running.  Each  year  the  award 
was  made— in  1959,  ’60,  ’61— The 
Journal  was  judged  tops  by  the 
University  of  Missouri  School  of 
Journalism,  the  National  Press 
Photographers  Association,  the 
Encyclopaedia  Britannica  and,  later, 
the  World  Book  Encyclopedia. 

30  Years  of  “Know-How’’ 

Constantly  searching  for  new 
techniques— testing  them  on  our 
own  editorial  subjects— produced 
the  “know-how”  to  win  this  recogni¬ 
tion.  And  30  years  of  experience. 


creating  and  producing  color  ad¬ 
vertisements  has  produced  profit¬ 
able  results  for  advertisers. 

“Plus  Value”  of  color  was  docu¬ 
mented  in  The  Journal’s  pioneer 
color  research,  COLOROPTICS. 
Color  advertising  attracted  40% 
more  readership  for  greater  reten¬ 
tion,  dramatic  sales  results. 

ROP  Color  Service  Helps 

That’s  why  even  modest  budget 
advertisers  use  ROP  Color.  Besides 
results— they  also  benefit  from  The 
Journal’s  ROP  COLOR  SERV¬ 
ICE.  Advertisers  can  use  color 
work  successfully  developed  in 
other  markets  for  a  fraction  of 
original  cost.  Or  they  may  pool 
their  original  color  work  for  use  in 
other  markets  and  recover  a  portion 
of  the  initial  preparation  cost. 

Point  your  sales  toward  the 
rainbow  with  ROP  Color  in  The 
Milwaukee  Journal— at  the  lowest 
cost  per  thousand  of  any  news¬ 
paper  delivered  color  available. 


The  Milwaukee  Journal 

Member  of  Million  Market  Newspapers,  Inc. 


New  York  Chicago  Detroit  Los  Angeles 

Florida  Representative:  The  Leonard  Co. 


San  Francisco 


COLOR  SCORES  HIGHER ! 


1.  Independent,  Press-Telegram  POP  color  advertising  linage  has  been  growing  in 
volume  each  year.  In  1963,  these  newspapers  ranked  6th  in  the  evening  field  and 
7th  in  the  morning  among  all  newspapers  in  the  United  States  in  POP  volume. 

Here’s  the  first  ten: 


Morning  Newspapers 

Lines 

Evening  Newspapers 

Lines 

1. 

Miami  Herald 

2,452,152 

1.  Salt  Lake  City  Deseret  News  Telegram 

2,283,738 

2. 

Salt  Lake  City  Tribune 

2,351,032 

2.  Milwaukee  Journal 

2,137,951 

3. 

Los  Angeles  Times 

2,087,809 

3.  Omaha  World  Herald 

1,819,662 

4. 

Chicago  Tribune 

1,868,117 

4.  San  Jose  News 

1,803,565 

5. 

San  Jose  Mercury 

1,810,827 

5.  Nashville  Banner 

1,800,182 

6. 

Nashville  Tennessean 

1,794,318 

6.  Long  Beach  Press-Telegram 

1,793,156 

7. 

Lon(^  Beach  Independent 

1,784,324 

7.  Minneapolis  Star  &  Tribune 

1,770,858 

8. 

Washington  Post 

1,778,543 

8.  Denver  Post 

1,765,669 

9. 

Orlando  Sentinel 

1,497,306 

9.  Houston  Chronicle 

1,719,405 

10. 

San  Bernardino  Sun 

1,415,910 

10.  Cincinnati  Post  &  Times-Star 

1,712,743 

Source:  Media  Records,  Inc. 

Year  1963 

\IUK  ' 
\\\\  I 


Along  with  quantity,  we  print  quality.  We  have  the  equipment  and  the 
know-how  to  produce  POP  color  advertising  as  desired  by  the  advertiser. 

2.  New  color  versus  black-and-white  advertising  survey  available. 

You  will  find  it  helpful  in  selling.  It  shows  that  one  color  and  black  outpulled 
black-and-white  by  an  average  of  79.1%.  This  survey  was  made  "at  the 
cash  register  level”  on  actual  sales  of  merchandise.  It  is  the  second  and 
most  recent  test.  Price:  $1  per  copy.  Address  Advertising  Director, 
Independent,  Press-Telegram,  Long  Beach  12,  Calif. 


Long  Beach,  Calif.  Represented  nationally  by  Sawyer- Ferguson -Walker  Co. 


ED 


Daily  Newspapers  Offering  ROP  color:  rates  and  data 

Compiltd  by  Editor  &  Publithor  and  Laka  Shorn  Elactrotypa,  Chicago,  March,  1964. 
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color 
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PO- 

ALABAMA 

Anniston  Star 

1000 

$85 

1000 

$70 

None 

$50 

No 

All 

All 

No 

6-3 

2-2 

V'es 

No 

Birmingham  News-Post  Herald 

1000 

$500 

1000 

$450 

None 

$350 

Ves 

All 

All 

Yes 

4-4 

2-2 

No 

No 

Cullman  Times 

.  one 

$15 

All 

Decatur  Daily 

75% 

Buiuua 

No 

.All 

All 

Yes 

3-3 

1-1 

Dothan  Faigle 

None 

$120 

None 

$80 

None 

$40 

No 

All 

All 

Ves 

3-2 

1-1 

No 

Yes 

Fk>rencc  Times  &  Tri-Cities 
Daily 

1000 

$85 

1000 

$70 

1000 

$.50 

No 

All 

All 

Yes 

3-2 

1-1 

Yes 

No 

1000 

$70 

No 

All 

Yes 

21 

Halcyville  Northwest  Alabaman 

None 

$30 

None 

$15 

No 

Yes 

5-5 

■mh 

No 

laujuiV'jiiQi 

KnWRAVWMa 

Yes 

3-3 

2-2 

No 

V'es 

Mobile  Tress  Register 

uiMia 

■■ESS 

A'es 

All 

-All 

^'cs 

2-2 

1-2 

Yes 

Yes 

Montjjoinery  Advertiser,  Ala. 
Journal 

1000 

$175 

1000 

$150 

1 000 

$100 

A’es 

All 

All 

A'es 

3-2 

Yes 

Yes 

None 

$120 

None 

$80 

None 

$40 

No 

All 

All 

Yes 

3-3 

4-2 

V'es 

Yes 

AUSKA 

Anchorage  News 

1000 

$104 

1000 

$80 

1000 

$66 

No 

All 

All 

4-4 

1-1 

No 

Yes 

Fairhanks  News-.Miner 

420 

$185 

420 

$125 

None 

$65 

No 

.All 

•All 

A'es 

5-3 

2-2 

V'es 

Yes 

ARIZONA 

Flagstaff  .Arizona  Daily  Sun 

1000 

$90 

600 

$55 

600 

$45 

No 

All 

All 

No 

3-2 

2-2 

No 

No 

Mesa  Tribune 

(lOO 

$40 

No 

All 

V'es 

3-2 

1-1 

No 

No 

Tboenix  Journal 

1000 

25% 

All 

Phoenix  Republic  Gazette 

1000 

$500 

1000 

$400 

1000 

$300 

No 

All 

All 

Yes 

4-4 

3-3 

Yes 

No 

Scottsdale  Trogress 

84  in, 

.  $50 

No 

All 

Yes 

1-1 

Tucson  .Arizona  Star  &  Citizen 

1000 

$200 

1000 

$170 

1000 

$140 

No 

All 

All 

Yes 

7-5 

2-3 

Yes 

No 

Yuma  Sun  St  Arizona  Sentinel  1000  $120  1000  $80  1000  $45  Yes  All  All  Yes  7-5  No  Yes 


BIvtheville  Courier  News 


K1  Dorado  News  Times 


Fayetteville  Northwest  Arkansas 
Times 


Forrest  City  Times-Herald 


Fort  Smith  Times  Record 
Southwest  American  1 


Hot  Springs  Sentinel-Record 
New  Kra 


1000  $125 


33yi%  No 


MTuFS  No 


SuTWTFS  Yes 


All  Yes 


SiiMTWTF  No  .1-3 


Rogers  News 


Texarkana  Gazette  &  News  1000  $130 


(1)  .'-<lay  option  required  3  colors  Thurs. 


Alameda  Times  Star 


Alhamhra  Post-Advocate 


Anaheim  Bulletin 

1000 

$150 

1000 

$100 

1000 

$50  : 

iunTmiTiinM»ntf?!Tff 


Berkeley  tiazette 


Brawley  N 


Burbank  Review 


Ihico  Fmterprise- Record 


Concord  Transcript 


Culver  City  Star  News  & 

V  anguard  588 


FI  Cajon  V'alley  News _ 

El  Centro  Post,  Imperial  V^alley  Press 
Escondido  Times-Advocate  560 


Eureka  Humboldt  Standard  Times 


Fairfield  Suisun  Republic 


All  No 


MTTF  Yes 


588  $70 


1000  $.3 


588 

$40 

No 

All 

All 

A'es 

1000 

$.24  li. 

All 

All 

980 

.10% 

No 

Su.MTVVF 

V'es 

560 

$40 

No 

.MTuFS 

MTuFS 

1000 

$55 

No 

All 

Yes 

Glendale  News-Press _ 1000 

Grass  Valley-Nevada  City  Union 
Hanford  Sentinel  600 


ayward  Review 


_ $85 

"600  $7F 


_ $50 

None _ $40 

600  $45 


560  $60 


All _ 

All  Yes  2-2 


Inglewood  News 
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Min.  Size 
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P0- 
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Pl- 

CALIFORNIA  (Conf.) 

Lancaster  Antelope  Valley 
I-edgrr-Gaaette 

1000 

$45 

No 

All 

No 

5 

2-2 

No 

Lodi  News-Sentinel 

None 

$70 

None 

$35 

No 

MTWFS 

Tb 

N'es 

2-2 

1-1 

Los  Aneelrs  Herald- Kxaminer  1000 


Madera  Tribune 


_ $600 

600  $37.50 


Register _ 60 

Newport  Beach-Costa  Mesa  Orange 

Coast  Daily  Pilot _ 

Oakland  Tribune _ 100 

Oceanside  Blade-Tribune 


600  $50 

1000  35% 

1000  $50 


Pasadena  liidej-" 
Star- News 


Petaluma  Argus-Courier 
Pomona  Piosrcss-Bulletin 


_ !!e  Recorder _ 

Red  Elutt  News 


1000  $250 


1000  $225 


1000  $175 


1000  $35 

600  $60 


560  $50 

560  $40 


All 

All  Yes 


MTTFS _ 

All  No 


San  Diego  I'nion  Trib-a:ie 
“S^tT^ci  i.-uuio  V.-Ulry 
Valley  Times 


San  F 
&  Examiner 


San  Gabriel  Valley  Tribune 
Jose  Mercury-News 

San  1-eamlro  News _ 

San  Luis  Obispo  Telegram- 
T  ribune 


San  Mateo  Times  & 
News  Leader 


1000  $600 

1000  $160 


1000  $350 
600  $90 


V^es _ 4-4 

Yes  2-2 


$427.50 

$100 

V'es 

$225 

Yes 

$45 

$40 

No 

S48.30 

No 

No  No 

N’es  No 

Yes 


cs  Its 

Yes  Yej 


Yes  No 


No _ 

Yes  Yts 


Santa  Maria  Times _ 600  $100 _ 600 

Santa  Monica  „ 

Evening  Outlook _ 'A  Page  $140  %  Page 

S.-.nta  Paula  Chroo'cle _ None _ $90 _ None 

Santa  Rosa  Press  Democrat  1000  $187,50 

Storicton  Rr.-ofd _ 1000  $190 _ 1000 

Sunnyvale  Standard-Register  leader _ 

Torrance,  Redondo  Beach- 

Hermosa  Beach-Manhattan 

Beach  Breere _ None  $180 _ None 

Tulare  Advance-Register 

&  Times _ None  $65  None 

Turlock  Journal _ None 

Vallejo  Times-Herald  & 

News-Chronicle  560 _ 75% _ 560 


Ventura  Star-Free  Press  None  $130  moiie 


Visalia  Times-Delta _ None _ $90 _ None 

Watsonville  Register-Pajaronian  &  Sun _ None 


Whittier  News 


Willows  Journal 

Woodland  Democrat  Page  $100  1000 


(1)  Now  being  computed 

50 


$100  Page  $60 

$70  None _ $45 

$125 _ 600  $'52.i 

$165 _ 1000  $1111 

588  $50 


5-3 

2-2 

Yes 

Yes 

4-3 

2-2 

No 

No 

7-3 

1-1 

No 

7-4 

1-3 

Yes 

No 

No  No 

No  No 
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Why  does  the  back  of  the  patented  Bista  mat 
look  something  like  a  jig  saw  puzzle? 


tir  « 


The  back  of  a  Bista  mat,  used  for  ROP  color  advertis-. 
ing,  looks  more  like  a  jig  saw  puzzle  than  it  does  like  any 
conventional  mat.  That  is  because  of  our  exclusive  pre- 
makeready  material. 

These  pre-makeready  friskets  are  hand  cut  and  hand 
fitted  to  the  back  of  each  Bista  Pre-Madeready  mat  to 


protect  highlights  and  keep  halftone  areas  printing  cleanly. 

This  is  just  one  of  the  features  that  has  made  the  Super- 
Bista  Pre-Madeready  mat  the  most  widely  used  ROP  color 
mat  in  the  industry.  In  fact,  the  Bista  mat  is  used  by  more 
national  and  regional  advertisers  on  full-color  insertions 
than  all  other  types  of  mats  combined. 


Super-Bista  Pre-Madeready  mats  are  fully  protected  by  U.S.  patents.  They  are  available  from  the  following  Electrographic  Corp.  divisions:  Lake 
Shore  Electrotype  Division,  Chicago,  829-9700  •  Reilly  Electrotype  Division,  New  York  City,  MUrray  Hill  6-6350  •  Michigan-Northern  Division, 
Detroit,  875-6780  •  Advance  Electrotype  Division,  Indianapolis,  MEIrose  2-1371  •  American-Western  Graphics  Division,  San  Francisco,  UNderhill 
3-2911.  Also  from  Pacific  Press  Inc.,  Los  Angeles,  LUdlow  9-3181  (Sales  Agent  for  Electrographic  Corporation). 
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COLORADO 

Boulder  Camera 

1 011(1 

$1 ’0 

1000 

$80 

1000 

$40 

Yes 

All 

All 

Yes 

3-2 

1-1 

No 

Ym 

Colorado  Springs  Kree  Press 

%  Page 

$28 

.\o 

All 

Yea 

2 

1-1 

No 

Yes 

Ccdorado  Springs  (iazette- 
Telegraph 

Page 

s.too 

Page 

$200 

1000 

$60 

Xu 

All 

All 

)es 

7-7 

1-1 

No 

No 

Denver  I*ost 

1000 

50*:; 

1000 

4(1 7c 

UlOO 

25% 

Ves 

All 

All 

Yes 

7-7 

1-1 

Yes 

No 

Denver  Rocky  Mountain  News 
(Tabloid) 

1000 

$310 

1000 

$210 

1000 

$130 

No 

All 

All 

Yes 

S-2 

2-1 

Yes 

No 

Fort  Collins  ('oloratloan 

None 

$80 

None 

$40 

MTu 

.SuWTF 

3-2 

Grand  Junction  Sentinel 

5(.0 

$105 

560 

$70 

560 

$35 

Yes 

All 

All 

Yes 

4-2 

2-2 

No 

Ym 

(freeley  Tribune  &  Republican 

Page 

$120 

Page 

$80 

1000 

$40 

No 

All 

All 

No 

4-3 

2-2 

La  Junta  Tribune- Democrat 

600 

$3S 

.\ll 

Pueblo  Chieftain  &  Star-Journal  nOO 

$173 

600 

$125 

600 

$75 

No 

All 

All 

Yes 

8-3 

1-1 

No 

No 

Rocky  Ford  (lazette 

hOO 

$35 

All 

Sterling  lournal  Ad\ocate 

1000 

$40 

No 

All 

No 

2 

2-2 

CONNECTICUT 

Bnclmiiort  Telegram  &  I’o.^t 

Page 

$3.S0 

Page 

$290 

1000 

$150 

No 

All 

All 

Yes 

7-4 

3-3 

Bristol  Press 

850 

$85 

No 

.MTuK.S 

Yes 

7 

Danbury  News-Times 

1000 

$125 

1000 

$75 

No 

MTiiFS 

.\lTuK.S 

Yes 

5-5 

2-1 

Yes 

Yes 

(ireenwich  Times 

KKK) 

$70 

No 

MTT 

Yes 

3 

2-2 

Hartford  t'ourant 

Page 

$405 

Page 

$290 

1000 

$150 

Ves 

Su.MTWFS 

Th 

Yes 

7-7 

3-2 

Hartford  Times 

l’.age 

$420 

Page 

$.105 

1000 

$165 

Yes 

All 

.\ll 

Yes 

6-3 

2-1 

No 

No 

Meridan  Rei'ord  &  Journal 

1000 

$85 

No 

All 

No 

5 

1-1 

Middletown  Press 

1000 

$210 

1000 

$140 

1000 

$70 

No 

All 

All 

Yes 

2-2 

2-2 

No 

No 

New  Britain  Herald 

No 

All 

No 

7 

2-2 

New  Haven  Journal-t'ourier 
&  Register 

1000 

$350 

1000 

$250 

1000 

$L50 

Yes 

All 

All 

Yes 

.5-3 

3-3 

Yes 

No 

Norwich  Bulletin 

600 

$90 

No 

All 

\'es 

3 

2 

Stamford  .\dvorate 

1000 

$100 

No 

All 

No 

5 

2-1 

Torrington  Register 

1000 

$50 

No 

.MTuF 

No 

7 

2-1 

W'nterbury  Republican  & 
American 

1000 

$175 

1000 

$175 

1000 

$90 

Yes 

All 

All 

Yes 

7-7 

1-2 

Yes 

Y« 

Willimantic  Chroniole 

1000 

$50 

DELAWARE 

Dover  Delaware  State  News 

Page 

$120 

Page 

$85 

1000 

$50 

All 

.All 

Wilmington  News  &  Journal 

Page 

$325 

600 

$225 

600 

$125 

\’es 

All 

All 

Yes 

7-7 

1-1 

No 

No 

DISTRICT  OF  COLUMBIA 

Washington  News  (Tabloid) 

1000 

$350 

600 

$250 

600 

$150 

Yes 

All 

.All 

Yes 

3-3 

1-2 

No 

No 

Washington  Post 

1000 

$600 

1000 

$400 

1000 

$275 

Ves 

All 

All 

Yes 

5-3 

1-6 

No 

Yts 

Washington  Star 

1000 

$550 

1000 

$375 

1000 

$250 

Yes 

All 

.All 

Yes 

4-2 

2-5 

No 

No 

FLORIDA 

Bradenton  Herald 

1000 

$75 

No 

-All 

2 

2.2 

Clearwater  Sun 

None 

$60 

No 

-All 

Yes 

1-3 

3-3 

('ocoa  Tribune 

1000 

$50 

All 

Daytona  Beach  Journal  &  News 

600 

$156 

600 

$104 

600 

$60 

No 

All 

All 

Yes 

5-5 

2-2 

Yes 

No 

DeLand  Sun  News 

600 

$25 

No 

All 

No 

1-3 

Delray  Beach  News  Journal  (1) 

1000 

$120 

1000 

$80 

1000 

$45 

All 

All 

Fort  Lauderdale  News 

1000 

$375 

1000 

$305 

1000 

$205 

No 

All 

All 

Yes 

4-4 

2-1 

No 

No 

Fort  Myers  News  Press 

600 

$140 

600 

$100 

600 

$55 

No 

All 

All 

Yes 

2 

No 

No 

Fort  Pierce  News  Tribune 

1000 

$50 

No 

All 

No 

3 

2-1 

Fort  Walton  Beach  Playground  News 

1000 

$60 

All 

Gainesville  Sun 

1000 

$120 

1000 

$70 

AH  - 

All 

Yes 

7-7 

2-2 

Yes 

Yts 

HolL-wood  Sun-Tattler 

700 

$185 

700 

$135 

700 

$75 

No 

All 

All 

Yes 

5-5 

No 

Yes 

Jacksonville  Times-L'nion 
&  Tournal 

None 

$700 

None 

$500 

None 

$300 

No 

All 

All 

Yes 

10-10 

Yes 

No 

Kcv  West  Citizen 

1000 

$.0334  li. 

All 

Yes 

2 

1-1 

Lakeland  Ledger 

1000 

$140 

1000 

*85 

No 

All 

All 

Yes 

Lake  Wales  Highlander 

1000 

35% 

No 

SuTh 

No 

3 

2 

Leesburg  Commercial 

None 

50% 

None 

35% 

Marianna  Jackson  (bounty  Floridan 

1000 

30% 

All 

Yes 

10 

2-2 

No 

No 

Miami  Herald 

None 

$550 

None 

$425 

None 

$250 

Yes 

All 

All 

Yes 

5-2 

6-6 

Yes 

Miami  News 

None 

$400 

None 

$300 

None 

$200 

Yes 

All 

All 

Yes 

6-3 

1-2 

No 

Yts 

Miami  Beach  Sun  (Tabloid) 

None 

$125 

None 

$90 

None 

$50 

All 

All 

A’es 

2-2 

2-2 

Yes 

Yts 

Ocala  Star- Banner 

1000 

$100 

1000 

$50 

No 

SuMTTF 

W 

V>s 

2-1 

2-2 

Orlando  Sentinel  Star 

None 

$275 

None 

$225 

None 

$175 

Yes 

All 

All 

Yes 

7-5 

4-2 

Yes 

No 

Panama  City  News  Herald 

1000 

30% 

No 

All 

Yes 

3 

Pensacola  News  Journal 

1000 

$250 

1000 

$210 

1000 

$170 

No 

All 

All 

Yes 

4-4 

2-2 

Yes 

No 

Pompano  Beach  Sun-Sentinel 

None 

$100 

None 

$80 

None 

$55 

No 

All 

■All 

Yes 

5-3 

2-2 

No  Yts 

St.  Augustine  Record 

980 

$50 

No 

All 

No 

2 

St.  Petersburg  Times 

I ndependent 

1900 

$400 

1000 

$300 

1000 

$200 

Yes 

All 

All 

Yes 

7-3 

3-3 

Yes 

Yts 

Sarasota  Herald-Tribune  &  Jouiml 

1000 

*70 

All 

Yes 

7 

2-2 

Yes 

No 

Tallahassee  Democrat 

1000 

$125 

1000 

$95 

1000 

*60 

No 

All 

All 

Yc» 

7-4 

4-2 

Yes 

No 

Tampa  Tribune  Times 

1000 

$550 

1000 

$450 

1000 

$350 

No 

All 

All 

Yes 

7-4 

2-2 

Yes 

No 

West  Palm  Beach  Post  Times 

1000 

$200 

1000 

$160 

1000 

$125 

No 

All 

All 

Yes 

7-7 

2-2 

Yes 

y« 

Winter  Haven  News-Chief 

None 

*30 

No 

.All 

Yes 

4 

1-1 

No 

No 

(1)  Publiahed  Mornings  Nov.  thru  May;  Semi-weddy  May  to  Nov. 
52 
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What  a  difference  COLOR  makes  •  •  • 

•  •  •  in  the  Billion-Dollar  Valley  off  the  Bees 

Color  acids  a  vital  extra  dimension  to  the  circulation  leadership  and  the  outstanding  news  coverage  of  the 
three  Bees.  In  this  market  are  27  counties  with  a  disposable  income  of  more  than  4  billion  dol¬ 

lars.  Let  ROP  color  in  The  Bees  do  a  better  sales-producing  job  for  you  here. 


McCLATCHY  NEWSPAPERS 

National  Representatives  . . .  Creamer.  Woodward,  O'Mara  &  Ormsbee.  Inc. 


The  Bees  give  national  advertisers  discounts  on  ^  bulk,  ^tentinuity.  or 

standard  pages.  Check  Cresmer,  Woodward,  O'Mara  and  Ormsbee,  Inc.  for  details 


Daily  Newspapers  Offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Lake  Shore  Electrotype,  Chicaqo,  March,  IfM. 


Patch  Sth 


3  Colors 
and  Black 
Min.  Sire 

3-Color 

extra 

charpe 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 

ofWk. 

Process 

color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full  & 

Spot  Col. 

No.  of 
Progs 
and 
Proofs 

mats 

fo.-4 

color 

pattial 

PQ. 

Cyl 

lor-4 

color 

partial 

PI 

GEORGIA 

Alltany  Htrahl 

soo 

50% 

V.. 

All 

Yes 

5 

2-1 

Atlanta  Constitution  journal 

I’age 

$625 

I’atte 

$525 

1000 

$■475 

All 

All 

Yes 

10-5 

1-2 

Nil 

No 

Augusta  Chronicle  Herald 

1000 

$125 

Ves 

All 

Yes 

2 

('olumitus  laedcer  Knquirer 

1000 

$200 

1000 

$150 

1000 

$100 

No 

All 

All 

Yes 

3-3 

3-3 

Yi. 

Nn 

(lainesville  Times 

1000 

$35 

^’es 

All 

Yes 

3 

2 

Macon  Telecraph  News 

1000 

$150 

No 

■MTWFS 

Yes 

Marietta  journal 

1000 

$75 

.All 

Moultrie  Observer 

1000 

$35 

No 

All 

No 

3 

Savannah  News  Press 

1 000 

«200 

1000 

$2.10 

1000 

$170 

Ves 

All 

All 

Yes 

5-4 

2-2 

Yts 

Yf» 

Thomasville  Times-Knterprise 

None 

$85 

N(Mie 

$45 

All 

All 

Yes 

3-3 

2-2 

No 

No 

\  aldosta  Times 

600 

25% 

•All 

Yes 

1 

1 

5  i  -i 

Yr* 

Waycross  loumal  Herald 

1000 

$120 

1000 

$85 

1(K)0 

$50 

No 

All 

All 

No 

7-7 

2-2 

Ye. 

W'est  Point  Valley  Times  News 

None 

25% 

Yes 

All 

No 

2 

2-1 _ 

No 

No 

HAWAII 

Hilo  Hawaii  Triliunr  Herald _ 600 _ 55^- _ 600 _ .t.t  No _ M'l  uK 

Hnnoliilii  Advertiser  & 

_ Star-Bidletiii _  1000  $.155  1000  $2X0  600 _ J$230  Yes _ All _ 


SiiWT  Yes  3-2  1-1 _ _ Yr. 

All  Yes  7-7 _ 2-2 _ Yes  Xo 


IDAHO 


Boise  Statesman 

11100 

$180 

1000 

$140 

1000 

$100 

No 

MT\VS 

•SuThF 

Yes 

10-7 

1-1  _ 

Yes 

Xo 

Coeiir  ti'.AIene  I’ress 

1000 

$45 

No 

•All 

Yes 

2 

_ _ 

Idaho  Kails  Post  Re^iMer 

1000 

$100 

1000 

$75 

1000 

$45 

No 

.All 

All 

Yes 

3-2 

2-2 

\  es 

No 

I.cwisloii  Tribune 

1000 

$140 

1000 

$110 

1000 

bo 

No 

SuTuFS 

MTT 

No 

5-3 

1-1 

No 

No 

Moscow’  Idahonian 

None 

$90 

None 

$45 

Yes 

All 

All 

Yes 

5 

1-1 

Nampa-Caldwell  Free  Pre.ss  & 

MTAVFS 

Th 

Yes 

3-3 

New’s-Tri!>une 

None 

$100 

560 

$75 

560 

$50 

No 

_ 

_ 

Pocatello  State  Journal 

600 

$100 

600 

$75 

600 

$45 

No 

.Su.MTAVT 

K 

No 

3-2 

2-2 

No 

No 

Twin  Kails  Times-News 

1 000 

$120 

1000 

$80 

1060 

$40 

No 

All 

.All 

Yes 

3-2 

_ 

Yes 

No 

ILLINOIS 

Alton  Telegraph 

■4  Page 

S-=10 

No 

MTiiF 

Yes 

Aurora  Beacon- News 

602 

$165 

602 

$145 

602 

$125 

No 

SuMTWTF 

Sa 

Yes 

7-7 

3-3 

No 

No 

Belvidere  Indei>endent 

1000 

$80 

KHK) 

s.so 

All 

.All 

BloomiiiRton-Xormal  PatitaKraph 

1000 

$200 

1000 

$1.50 

1000 

$85 

No 

S.iTWTF 

MS 

Yes 

5-5 

2-2 

Yes 

No 

('anton  Ledger 

1000 

$90 

1000 

$70 

1 000 

$50 

No 

All 

All 

Yes 

6-6 

2-2 

No 

No 

t'entralia-Central  Citv-\Yaniac 

4entin?l 

1001) 

$411 

No 

Su.MTWK 

Yes 

4 

No  _ 

No 

Shampagn-l  rbana  Courier 

1000 

$60 

\o 

All 

Yes 

4 

1-1 

lifOO 

!t:6t) 

No 

MT\YK 

Yes 

4-4 

2-2 

P.age 

$630 

1000 

$525 

\'o 

AM 

All 

Yes 

7-2 

3-2 

Page 

$630 

Pace 

$630 

1 000 

$525 

All 

All 

Chicago  Defemler 

It  too 

25% 

Yes 

All 

No 

3 

2-2 

(.'hicago  News 

Page 

$8.50(1 ) 

Page 

$850(1) 

1000 

$4,50 

No 

.All 

All 

Yes 

6-3 

2-2 

Chicago  Sun-Times 

Page 

$650(2) 

Page 

$650(2) 

I’age 

No 

All 

All 

Yes 

6-3 

2-2 

Chicago  Tribune 

Page 

$800 

1000 

$700 

1000 

$500 

Yes 

All 

All 

Yes 

7-5 

?-3 

_ 

Danville  ('ommercial-News 

1000 

$150 

1000 

$110 

1000 

$65 

No 

All 

All 

Yes 

7-7 

2-1 

S  es 

Yes 

Dixon  Telegraph  1-4 

$120 

!4  Page 

$80 

*4  Pace 

$40 

No 

MTuFS 

\YT 

No 

7-3 

2-1 

\  es 

DuQuoin  Call 

■ni!!T!H 

$25 

No 

All 

No 

5 

_ 

Kffingham  News 

$45 

No 

No 

4-2 

So 

KIgin  Courier-News 

Page 

$155 

Page 

$135 

1000 

$115 

No 

All 

All 

Yes 

7-7 

1-1 

_ _ 

Freei>ort  Journal-Staiiilard 

Page 

$70 

Page 

$55 

1000 

$35 

All 

All 

Yes 

3-3 

3-2 

_ 

Galesburg  Register-Mail 

1000 

$100 

1000 

$75 

1000 

$50 

No 

All 

All 

Yes 

4-2 

2-2 

^  ts 

Harrisburg  Register 

1000 

$35 

No 

All 

Yes 

2 

2-2 

Herrin  Spokesman 

None 

$25 

All 

Joliet  Herald-News 

Page(3) 

$175 

1000(3) 

$155 

1000(3) 

$135 

No 

All 

All 

Yes 

5-5 

2-2 

_ 

_ _ 

Kankakee  Journal 

1000 

$160 

1000 

$95 

1000 

_$65 _ 

No 

All 

All 

Yes 

_ 4-3 _ 

2-2 _ 

2*2 

Yes 

No 

Kewanee  Star-Courier 
I^Salle-Peru-Oglesby 
News-Tribune 

604 

1000 

$100 

$140 

604 

1000 

$l00 

$100 

'A  Page 

1000 

$40 

$60 

Yes 

All 

All 

Yes 

3-3 

1-1 

Yes 

No 

Litchfield  News-Herald 

None 

$35 

All 

_ 

- - 

Macomb  journal 

1000 

$35 

No 

All 

2-2 

_ 

- — 

Mattoon  lournal-(^azette 

None 

$75 

None 

$50 

No 

All 

All 

Yes 

3-3 

1-1 

_ 

Moline  Dispatch  (4) 

1000 

$240 

1000 

$212 

1000 

$102 

No 

■All 

All 

Yes 

3-2 

2-2 

Yes 

Monmouth  Review  Atlas 

Pace 

$105 

None 

$70 

None 

$35 

Y-s 

All 

All 

Yes 

2-2 

1-1 

_ 

Mount  V'ernon  Register-News 

_ 

None 

$60 

All 

Yes 

3 

3-3 

1-2 

2-2 

No 

N’o 

Nt 

Ottawa  Retmblican-Times 

Pekin  Times 

Peoria  lournal-Star 

“TimYo 

1000 

$1 00 

$242.50 

1000 

1(M)0 

$.50 

$175 

No 

Yes 

All 

All 

All 

No 

Yes 

6 

5-5 

2-2 

2-1 

Yes _ N* 

— y7s  n. 

Quincy  Herald-Whig 

Rockford  Star  &  Register- 

1000 

.50% 

1000 

40% 

1000 

25% 

No 

All 

All 

Yes 

5-5 

7-5 _ 

3-2 

2-1 

>  es 

— 

Republic 

_ l^KV _ 

$240 

Page 

$190 

14  li. 

$140 

N  es 

All 

All 

iTy 

Yes  Vb 

Rock  Island  Argus  (5) 
Springfield  State  lournal 

All 

Yes 

3-3 

Ym _ ^ 

Register 

1000 

$265 

1000 

$215 

1000 

$140 

No 

All 

Sterling-Rock  Kails  Gazette 
Taylorville  Breeze-Courier 

None 

$50 

'4  Page 
None 

$45 

$25 

No 

No 

All 

All 

All 

3 

3-2 

1-1 

1-1 

- - 
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a®>E  TO  FEATUMS 


f!Xa»N 


The  Boston  Globe  is  FIRST  in  retail  color  advertising 

The  Boston  Globe  is  FIRST  in  general  color  advertising 

The  Boston  Globe  is  FIRST  in  classified  color  advertising 

The  Boston  Globe  is  FIRST  in  total  color  advertising  — 

The  Boston  Globe  is  FIRST  in  total  advertising  linage,  too 
—  morning,  evening  and  Sunday 


The  Boston  Globe  -  Morning,  Evening,  Sunday.  A  Million  Market  Newspaper:  New  York,  Chicago,  Detroit,  Los  Angeles,  San  Francisco 


Daily  Newspapers  Offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Edifor  &  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  I9M. 


ILLINOIS  (Coet.) 


Waiikeftan-Niirth  CliicaKO 
New^-Siiii 


Wheaton  Journal _ 

(1)  If  4-day  option  is  given  for  2  or  3  colors,  charge  is  ! 

(2)  $200  credit  if  complete  printing  material  siiin>lied. 

(3)  Color  ads  in  any  issue  dependent  on  size  of  edition. 
(41  Comb,  with  Rock  Island  -Argus. 

(5)  Comb,  with  Moline  Dispatch. 


3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

pg. 

Stk 

Cyl. 

for4 

color 

partial 

PI 

inoo 

$113 

lonn 

$91 

1000 

$69 

No 

.All 

All 

5-5 

2-2 

_  No 

lUINOIS  (Cont.l 


Anderson  Herald  Bulletin 
Bloomington-Bedford  Herald- 
Telei>hone  &  Times-Mail 

(Hinton  Ointonian _ 

Columbus  Republican _ 

Connersville  News-Examiner 


Crawfordss-ille  Journal  & 

Review _ 

Elkhart  Truth _ 

Elwood  C all-Leader 


Evansville  Courier  &  Pres 


Fort  Wayne  lournal-tiazette 
&  News-Sentinel 


Yes _ 

No  MTWF 
No  All 


Page _ $50 

loop  $60 

600  $50 


No  MTWTF 
Yes  All 


MTWTF 

All 

All 


Franklin  Journal 


Franklin  Star 


None  $70 


None  $70 


1000  $150 


None  $35 


Hammond-East  Chicago  Times  1000 


Indianapolis  Star  &  News 


Indianapolis  Times  1000 


Jasper  Herald 


Kokomo  Tribune 


Lafayette-West  Lafayette 

Journal  &  Courier  _  1 000 

LaPorte  Herald-.Argu 


l>el>anon  Report _ 

Logansport  Pharos-Tribune 
Ik  Press  1000 


Madison  Courier _ 

Marion  Leader-Tribune 
&  Chronicle  None 


Michigan  City  N 


Mishawaka  Times 


Muncie  Star  &  Press  1000 


New  .Albany  Tribune 


New  Castle  Courier-Times 


lOOO  $230 


1000  $105 


1000  $120 

1000  $100 


No  All 

No  All 


1000  $90 


None  $80 


1000  $100 


No  All 


All 


Yes  5-3 


A  es 


None  $120 


Plymouth  Pilot-News 


Rushville  Retniblican  &  Telegram 


Seymour  T ribune _ 

Shelbyville  News 
South  Bend  T ribune 


Terre  Haute  Tribune-Star 


Union  Citv  Times-Gazette 


Vincennes  Sun-Commercial 


Boone  News-Republican _ 

Burlington  Hawk-Eye  1000 

Carroll  Times  Herald 
Cedar  Rapids- Marion  Gazette  1000 
Centerville  lowegian  &  Citizen 


Clinton  Herald 


Council  Bluffs  Nonpareil _ , 

Davenport-Bettendorf  Democrat 
&  Times  1000 


Des  Moines  Register  A  Tribune  Page 

Dubuque  Telegraph-Herald _ 

Fort  Dodge  Messenger 
&  Qtronicle  1 000 


No  SuMTTFS 
No  All 


_ MTuF 

No  MTTFS 


1  Iowa  City  Press-Citiren 

Page 

$100 

1000 

$70 

1000 

$45 

No 

All 

All 

Yes 

Keokuk  Gate  City  _ 

Mason  City  Globe-Gazette 


No  No 

No  No 


Yes  No 

No  Yts 


Yes  Yes 


Yes  No 
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SALT 

LAKE 

A  LEADER  IN 
ROP  COLOR 


Last  yean  Salt  Lake's  two  news¬ 
papers  published  5.154 J 13  lines 
of  color  advertising 


ROP  Color  Total  Linage 
(Morning-Evening  and  Sunday) 

1 .  Miami  Herald 

2.  Los  Angeles  Times 

3.  Milwaukee  Journal 

4.  Salt  Lake  Tribune 

5.  Nashville  Tennessean 
(Deseret  News  ranks  10th) 


ROP  Color  Morning 
Newspapers  (Daily  Only) 

1 .  Miami  Herald 

2.  Salt  Lake  Tribune 

3.  Los  Angeles  Times 

4.  Chicago  Tribune 

5.  San  Jose  Mercury 

ROP  Color  Evening 
Newspapers  (Daily  Only) 

1.  Deseret  News  &  Telegram 
(Salt  Lake) 

2.  Milwaukee  Journal 

3.  Omaha  World  Herald 

4.  San  Jose  News 

5.  Nashville  Banner 

ROP  Color  Morning 
and  Sunday  Newspapers 

1 .  Miami  Herald 

2.  Los  Angeles  Times 

3.  Salt  Lake  Tribune 

4.  Nashville  Tennessean 

5.  Chicago  Tribune 

ROP  Color— Evening  and  Sunday 

1 .  Milwaukee  Journal 

2.  Ft.  Worth  Star-Telegram 

3.  Minneapolis  Star  and  Tribune 

4.  Houston  Chronicle 

5.  Omaha  World  Herald 

6.  Deseret  News  &  Telegram 
(Salt  Lake) 

(No  Sunday  paper) 


Salt  Lake  Is  America's  39th  Newspaper  Market 
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HARRIS  COUNTY  DOMED  STADIUM 

Lloyd  &  Morgan  and  Wilson,  Morris,  Crain  &  Anderson 
..  Houston,  Texas  Architect 
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Two  hundred  and  eight  (208)  feet  high,  and  seven  hundred 
and  twelve  (712)  feet  in  diameter,  this  new  domed  stadium 
in  Houston,  Texas,  is  continuously  air  conditioned  to  keep 
as  many  as  66,000  spectators  dry  and  comfortable  in  any 
weather,  including  gale  winds  of  165  miles  per  hour.  It  utilizes 
an  air  handling  system  to  increase  or  decrease  humidity  and 
heat  as  required,  circulating  2,500,000  cubic  feet  of  air  per 
minute.  The  system  provides  approximately  6,000  tons  cool¬ 
ing  capacity.  All  air  handling  equipment  was  furnished  by 
Buffalo  Forge,  for  heating,  cooling,  humidifying,  dehumidify- 
ing,  air  supply  and  exhaust.  To  this  leading  Buffalo  industry, 
the  Houston  stadium  is  one  more  of  an  impressive  series  of 
engineering  feats. 


IS 


Your  message  in  the  Buffalo  Evening  News 
reaches  8  out  of  10  families  in  Buffalo  and  suburbs. 

Buy  The  NEWS  — your  direct  line  to  this 
great  market’s  majority! 


‘A  survey  of  Buffalo  Forge 
aommistrative,  finance, 
engineering  and  advertising 
officers  and  personnel  reveals 
that  92%  have  The  NEWS 
delivered  to  their  homes. 

A  documented  100%  read 
The  NEWS  reguiarly I 


TO  REACH  THE  READER  -  CHOOSE  THE  LEADER 
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Arizonans  fhronij  to 
The  Rrpnh/ir's 
riilfnral  nrnnts 


Arizona  authors  are  honored  at  each  luncheon.  Republic  columnist  Don  Dedera  served 
as  master  of  ceremonies  in  November;  cartoonist  Bil  Keane,  in  February. 


THINK  BIG 
WHEN  YOU 
THINK  OF 

PHOENIX 


BIG  NAME  WRITERS  SELL  OUT  THE  HOUSE 
AT  BOOK  AND  AUTHORS’  LUNCHEONS 


Arizonans  are  alert  and  vital.  They  read 
with  the  best  of  them  —  and  listen  with 
gusto  when  The  Republic  gives  the  world 
of  literature  a  voice.  Our  first  two  Book 
and  Authors’  Luncheons  this  season  were 
received  with  such  enthusiasm  that  num¬ 
ber  3  had  to  be  moved  to  larger  quarters. 
On  May  6  one  thousand  appreciative  lis¬ 
teners  will  hear  Bennett  Cerf,  Vincent 
Sheean  and  Peg  Bracken.  Tied  in  with  The 
Sunday  Republic  Book  Section,  the  series 
of  three  Book  and  Authors’  Luncheons 
each  features  three  best-selling  authors. 


Ella  Winter  (And  Not  To  Yield),  Leland 
Cooley  (The  Richest  Poor  Folks)  and 
Neil  Morgan  (The  Westward  Tilt)  ap¬ 
peared  in  November,  Sterling  Hayden 
(Wanderer),  Mrs.  Frank  Lloyd  Wright 
(The  Roots  of  Life)  and  Glendon  Swarth- 
out  (The  Cadillac  Cowboys)  were  on  the 
February  program. 

Vigorous  advance  editorial  and  advertis¬ 
ing  promotion  in  The  Republic,  and  full- 
scale  follow-up  coverage  of  the  first  two 
luncheons  assure  Arizonans  another  suc¬ 
cessful  game  of  “Authors”  come  May  6. 
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What 
can  The 
Philadelphia 
Inquirer 
do 

for  me  ? 


PLENTY !  If  you^re  in  the  automobile  business. 


Advise  you  on  how  many  plan  to  buy  new  and  used 
automobiles  within  the  next  six  months  (and  the 
newspapers  they  read)  •  Give  you  inventory  reports 
of  automobile  ownership  by  make  •  Offer  you  quar¬ 
terly  tabulations  of  new  car  registrations,  by  county 
•  Measure  your  advertisement’s  readership  (our  ex¬ 
clusive  “Exposure/Ratings”  service)  •  Provide  in¬ 
formation  on  readership  of  Philadelphia  newspapers 


— by  sex,  day  of  week,  duplicated  readers,  occupa¬ 
tion,  city  vs.  suburbs  (suburban  advantage — 73% 
of  the  market’s  automotive  sales  are  made  here)  • 
Offer  detailed  market  information  in  a  new  172  page 
book  •  Give  you  the  added  impact  of  R.O.P.  Color 
and  SpectaColor  •  And,  through  the  area’s  lead¬ 
ing  newspaper  for  32  years,  we’ll  SELL  YOUR 
AUTOMOBILES  AND  ACCESSORIES. 


^Inquirer 
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Another  First  For  The  Seattle  Times: 


ieattlt  @ime$ 

Represented  by  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc. 

New  York  •  Philadelphia  •  Atlanta  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles 


The  First  Time  Any  Pacific  Northwest  Newspaper 
Has  Simultaneously  Won  Both  Awards 


At  the  fall  conference  of  the  Pacific  Northwest  Newspaper  Advertising  Association,  The 
Seattle  Times  received  both  awards  for  color  advertising  reproduction.  One,  for  a  black 
and  three  color  advertisement,  the  other  for  a  black  and  one  color  advertisement. 

This  is  the  first  time  one  newspaper  has  won  both  awards. 

Thank  you,  California  Ink  Company.  Thank  you,  Oregon  Photo  Engravers'  Association. 
Both  awards  were  for  advertisements  placed  by  The  Bon  Marche,  a  member  of  Allied 
Stores  Corporation. 

This  is  the  same  kind  of  reproduction  and  color  fidelity  every  advertiser  can  expect  from 
the  newspaper  read  by  7  out  of  every  10  Seattle  families,  the  newspaper  delivering  more 
readers  and  more  selling  to  the  growing  market  of  the  Pacific  Northwest. 

ANOTHER  FIRST!  The  Seattle  Times  last  month  was  awarded 
first  prize  by  the  National  Association  of  Home  Builders  for  its 
1963  Parade  of  Homes  Section  in  the  color  classification. 
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NEW  MEXICO  (CoRt.) 

I.ovitigton  Leader 

Xwie 

$30 

No 

All 

Yes 

2 

Ko>well  Record 

None 

$60 

No 

.VII 

Yes 

3 

2-1 

Santa  Ke  New  Mexican 

loou 

65‘/e 

1000 

45% 

1000 

2  5  Vo 

No 

All 

All 

Yes 

2-2 

2-1 

No 

Ym 

NEW  YORK 

Albany  Times-Union  & 
Kiiic4<erl>ocker  News 

Page 

$350 

1000 

$275 

1000 

$200 

No 

All 

-Ml 

Yes 

S-3 

2-2 

itinKhamton  Press 

1000 

$125 

No 

All 

Yes 

7 

2 

Uuifalo  Courier- Express 

None 

$325 

None 

$225 

None 

$175 

Xo 

All 

All 

Y'es 

7-5 

3-3 

RulTalo  News 

500 

$500 

500 

$375 

500 

$250 

Yes 

All 

All 

Yes 

2-2 

No 

Y« 

Corning  Leader 

None 

$85 

None 

$50 

Xo 

All 

All 

Yes 

2-2 

1-1 

No 

No 

Dunkirk-Fredonia  Observer 

1000 

$50 

No 

MTTFS 

Yes 

3 

1-1 

Elmira  Star-Gazette  & 

.\dvertiser 

1000 

$150 

1000 

$100 

No 

All 

All 

Yes 

7 

2-2 

Herkimer-Ilion  Telegram 

1000 

$50 

.MTTFS 

3 

1-1 

Hornell  Tribune 

1000 

$60 

All 

3 

Hudson  Register-Star 

1000 

$50 

All 

Jamestown  i’ost-Juurnal 

1000 

$75 

No 

MTTF'S 

No 

3 

1-1 

No 

No 

Kingston  Freeman 

1000 

$55 

1000 

$45 

1000 

$35 

No 

All 

All 

No 

3-3 

1-1 

No 

Yes 

Lockjort  Union  Sun  &  Journal 

1000 

$50 

No 

MTWFS 

Y'es 

6 

1-1 

Middletown  Times  Herald- 
Record  (Tabloid) 

1050 

$157.50 

1050 

$105 

No 

MTWF 

MTWF 

Yes 

5-4 

2-4 

Newburgh-Beacon  News 

1000 

$75 

V'es 

AU 

A’es 

2 

2-2 

New  York  Herald  Tribune 

1000 

$750 

No 

MTWTF 

No 

5 

1-3 

-New  York  Journal  .American 

1000 

45% 

No 

-MTT 

No 

5 

2-2 

No 

No 

-New  York  Post  (Tabloid) 

1000 

$800 

600 

$400 

Yes 

All 

All 

Yes 

2-1 

1-1 

New  York  World-Telegram 
&  Sun 

1000 

$800 

Yes 

MTT 

Yes 

7 

2-4 

Daily  News  Record 

600 

$1100 

600 

$800 

600 

$500 

Yes 

All 

All 

No 

6-6 

1-1 

No 

No 

$1100 

600 

Yes 

All 

All 

No 

6-6 

1-1 

No 

No 

Women’s  Wear  Daily 

600 

$1100 

600 

$800 

600 

$500 

Yes 

All 

.\ll 

No 

6-6 

1-1 

No 

No 

Page 

Page 

■SOB 

Yes 

All 

All 

Y’cs 

3-2 

2-3 

No 

Yes 

lamg  Island  Star  Journal 

Page 

$800 

Page 

$700 

1000 

$450 

Yes 

All 

All 

Yes 

3-2 

2-3 

No 

Yes 

Staten  Island  Advance 

Page 

$200 

Page 

$150 

1000 

$100 

Yes 

All 

All 

Yes 

3-2 

2-3 

No 

Yes 

Niagara  Falls  Gazette 

Page 

$200 

1000 

$135 

1000 

$85 

No 

All 

All 

V'es 

7-4 

2-2 

Ogdensburg  Journal  & 

Advance-  News 

1000 

$40 

No 

All 

Yes 

7 

2-2 

No 

No 

All 

No 

3 

1-1 

Oneonta  Star 

1000 

$35 

No 

.MTTFS 

Yes 

5 

Oswego-Fulton  Palladium-Times 

1000 

$40 

No 

All 

No 

3 

1 

Plattsburgh  Press-Republican 

1000 

$110 

1000 

$85 

1000 

$60 

No 

All 

•All 

Y'es 

6-6 

1-1 

Yes 

No 

^■TiTiTil 

iHIIH 

FoughkecpMC  louriial 

1000 

$100 

No 

■Ml 

No 

7 

1-1 

No 

No 

Rochester  Democrat  &  Chronicle, 
Times-Union 

1000 

$357.50 

1000 

$292.50 

1000 

$227.50 

No 

.\ii 

-All 

Yes 

7-7 

2  1 

Yes 

No 

IfiW 

■■EiSI 

$65 

$50 

No 

All 

All 

Y’es 

3-3 

2-2 

Yes 

Yes 

Scbenectadv  Gazette 

Page 

$200 

Page 

$170 

1000 

$125 

Yes 

.\ll 

All 

Yes 

7-7 

2-2 

Schenectadv  Union-Star 

1000 

$100 

No 

MTWTF 

Y'es 

5 

3 

Syracuse  Herald-Journal  & 
Post-Standard 

Page 

$774.47 

Page 

$602.36 

1000 

$200 

Yes 

All 

All 

Yes 

3-3 

2-2 

Troy  Record  &  Times  Record 

1000 

$190 

600 

$165 

600 

$125 

No 

All 

All 

Yes 

6-4 

2 

Yes 

No 

$225 

$150 

No 

All 

All 

Yes 

3-3 

2-2 

Watertown  Times 

Page 

$195 

Page 

$165 

1000 

$125 

Nj 

All 

All 

V’es 

7-7 

1-2 

NORTH  CAROUNA 

Asheville  Citizen-Times 

1000 

25% 

No 

All 

Y’es 

4 

2-2 

No 

No 

Burlington  Times-Xews 

1000 

$50 

No 

All 

Yes 

3 

1-1 

Charlotte  Observer  &  News 

Ncwie 

$400 

None 

$250 

None 

$125 

Yes 

.\ll 

All 

A’es 

7-3 

3 

Yes 

No 

(.'oncord  Tribune 

1000 

$40 

No 

All 

No 

4 

2-4 

Durham  Herald  &  Sun 

1000 

$325 

1000 

$200 

1000 

$100 

No 

All 

All 

Y'es 

7-3 

1-1 

Yes 

No 

No 

All 

Yes 

3 

Fayetteville  Observer 

1000 

$125 

1000 

$90 

1000 

$65 

No 

MTWFS 

Th 

Yes 

2-2 

Yes 

iriTiTil 

^HTiTiTil 

$85 

BDiESl 

Xo 

wviiinB 

WT 

Yes 

4-3 

1-1 

Yes 

No 

Goldsboro  News-.\rgus 

1000 

$75 

1000 

$50 

Yes 

■Ml 

-All 

Y'es 

3-3 

1-2 

(ireensboro  Record  &  News 

Page 

$300 

1000 

$200 

1000 

$100 

Yes 

•Ml 

•All 

Yes 

4-3 

1-1 

Greenville  Reflector 

1000 

$75 

1000 

$55 

1000 

$35 

No 

■All 

•All 

Yes 

3-3 

M 

No 

No 

Hickorv  Record 

None 

$50 

^HTiTiTil 

HEilil 

No 

.\ll 

•All 

Yes 

4-5 

3-3 

Kannapolis  Indeiiendent 

1000 

$45 

SuMTWT 

No 

2 

2-1 

No 

No 

No 

All 

Y'es 

3 

2-1 

Lexington  Dispatch 

1000 

$35 

No 

MTWFS 

No 

3 

1 

Lumberton  Robesonian 

600 

$35 

No 

All 

No 

? 

1 

Morganton  News-Herald 

None 

$35 

Yes 

All 

No 

3 

No 

Yes 

■aiWitjj.gjtwwnBTn— 

■am 

$35 

No 

All 

No 

3 

1-1 

No 

Yes 

Raleigh  News  &  Observer, 
Times 

1000 

$325 

1000 

$225 

1000 

$125 

No 

All 

All 

Yes 

3-2 

2-2 

No 

Yes 

$35 

No 

All 

No 

? 

Roanoke  Rapids  Herald 

None 

$35 

No 

All 

Yes 

3 

1 

Rockingham  Richmond 

County  Journal 

None 

$100 

None 

$40 

No 

All 

All 

Yes 

S-S 

1-1 

No 

No 

EDITOR  ac  PUBLISHER  for  March  28,  1964 


4 


66 


If  your  classified  columns 
look  something  like  this . 


Wouldn’t  you  rather  see 
them  look  more  like  this? 


And  wouldn’t  your  readers 
really  appreciate  the  change? 

Linotype  Spartan  Book  is  the  most  legible 
type  face  you  could  choose  for  your  classi¬ 
fied  columns.  You  can  see  it  by  looking  at 
that  sample  above.  Your  Linotype  Produc¬ 
tion  Engineer  will  show  you  how  painless 
the  changeover  can  be.  Just  ask  him. 
Or  write  Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  New  York. 


Mergenthaler 
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PS-  PI- 

NORTH  CAROLINA  (Coat.) 

Rocky  Mount  Triegram 

Page 

$90 

1000 

$(>0 

1000 

$40 

No  SuMTWFS 

Th 

Yes 

3-2 

2-2 

Salisbury*  St)encer- East 

Spencer  rost 

None 

$100 

None 

$85 

None 

$60 

Yes 

All 

All 

Yes 

3-3 

3-1 

No 

Yes 

Sanford  Herald 

1000 

$70 

1000 

$35 

No 

MT\V 

ThKS 

Ves 

3-2 

1-1 

Shelby  Star 

1000 

$45 

No 

All 

Yes 

3 

1-1 

Statesville  Record  &  laatuiniark 

600 

$100 

6(10 

$70 

60(1 

$40 

No 

All 

All 

No 

3-2 

1-1 

Tarboro  Southerner 

None 

$40 

No 

wr 

No 

2 

Thomasville  Times 

100(1 

$75 

1000 

$50 

No 

All 

All 

Yes 

4-4 

1-1 

Yes 

Washington  News 

'4-1’age 

$35 

No 

All 

No 

2 

2-2 

Nn 

Wilmington  Star-News 

1000 

$80 

1000 

$(4) 

No 

All 

All 

Ves 

3-3 

2-2 

No 

No 

Wilson  Times 

lOOO 

$180 

lOOO 

$150 

No 

MTuFS 

\VT 

Yes 

3-3 

2-2 

No 

Winston-Salem  Journal  &  Twin 
City  Sentinel 

1(101) 

$225 

1000 

$165 

None 

$85 

No 

All 

All 

Yes 

5-2 

2*2 

Yes 

No 

NORTH  DAKOTA 

Bismarck  Tribune 

100(1 

$50 

No 

All 

Yes 

4 

1-2 

No 

No 

Fargo  Forum- Moorheati 
(Minn.)  .News 

1(*00 

40% 

1000 

35% 

1000 

25% 

No 

All 

All 

Yes 

4-4 

2-2 

Yes 

Yes 

Grand  Forks  Herald 

None 

$135 

Nmie 

$95 

None 

$65 

Yes 

All 

All 

Yes 

5-5 

1-2 

Yes 

Yes 

Mandan  Pioneer 

560 

S3'4% 

No 

All 

Yes 

2 

1-1 

Minot  News 

UUiO 

$no 

1000 

$100 

1000 

$65 

No 

All 

All 

Yes 

6-4 

2-2 

No 

Yes 

OHIO 

Akron  Beacon  Tournal 

P-'-gf 

.$450 

Page 

$300 

1000 

$150 

Yes 

All 

All 

Yes 

7-5 

2*2 

Alliance  Review 

1000 

$180 

1000 

$120 

1000 

$60 

No 

All 

All 

Yes 

5-3 

4-2 

Yes 

^  fS 

.\shland  Times  Gazette 

hOO 

$150 

(4)0 

$115 

600 

$75 

No 

\VT 

MTuFS 

Yes 

S-3 

1-1 

Yes 

No 

Ashtabula  Star-Beacon 

1000 

$75 

No 

All 

No 

3 

4-2 

Yes 

No 

Athens  Messenger 

1000 

$50 

No 

All 

No 

3 

2 

Bowling  (jreen  Sentinel-Tribune 

1000 

$75 

1000 

$50 

No 

All 

All 

No 

5-4 

1-2 

Bryan  Times 

50  in.  $35 

No 

.Ml 

Yes 

3 

1 

Cambridge  letfersonian 

600 

$100 

(>00 

$75 

600 

$50 

No 

All 

All 

Yes 

3-2 

2-2 

Yes 

_ Yes 

t'anton  Reiiository 

Page 

$300 

Page 

$200 

1000 

$100 

Yes 

.Ml 

All 

Yes 

S-S 

2-2 

_ 

t'elina  Standard 

None 

$100 

None 

$50 

No 

All 

All 

No 

3-2 

Cincinnati  Enquirer 

1000 

$400 

1000 

$290 

600 

$180 

Yes 

All 

All 

Yes 

3-3 

6-4 

No 

_ ^s 

Cincinnati  Post  &  Times-Star 

1000 

$400 

1000 

$290 

H40 

$180 

Yes 

All 

All 

Yes 

3-3 

3-3 

No 

^  es 

Circlcville  Herald 

None 

$50 

No 

All 

No 

2 

1-1 

_ _ 

Cleveland  Plain  Dealer 

Page 

$940 

Page 

$840 

1000 

$355 

Yes 

All 

All 

Yes 

7-3 

4-4 

CTleveland  Press 

Page 

$1168.62 

Page 

$1038.24 

1000 

$350 

Yes 

All 

All 

Yes 

7-7 

3-3 

Columbus  Citizen-Toumal 

1000 

$510 

1000 

$362 

1000 

$255 

Yes 

All 

All 

Yes 

7-7 

2-2 

Yes 

No 

Columbus  Dispatch 

1000 

$350 

1000 

$250 

1000 

$175 

All 

All 

— 

Conneaut  News-Herald 

1000 

$60 

No 

SuMTFS 

Yes 

3 

2 

- 

('oshocton  Tribune 

1000 

$60 

MTFS 

Dayton  loumal  Herald  &  Ntw> 

55% 

l’.age 

45% 

1000 

35% 

No 

All 

All 

Ves 

5-5 

3-3 

Defiance  Crescent-News 

Page 

$115 

Page 

$85 

1000 

$50 

No 

MTWTF 

Sa 

Yes 

3-3 

2-1 

Dover  Reporter 

600 

$45 

No 

All  (1)  Yes 

3 

2-2 

— 

East  Liverpool  Review 

1000 

$50 

No 

All 

No 

2 

1 

Elyria  Chronicle-Telegram 

1000 

$130 

1000 

$100 

1000 

$65 

No 

All 

All 

Yes 

5-3 

2-2 

Yes 

No 

Fairborn  Herald 

1000 

$45 

All 

Findlay  Republican-Courier 

1000 

$75 

1000 

$50 

No 

MT\YS 

ThF 

No 

4-3 

2-2 

No 

No 

Fostoria  Review-Times 

1000 

50% 

No 

All 

No 

5 

1 

No 

No 

Fremont  News-Messenger 

1000 

$100 

1000 

$75 

1000 

$50 

No 

MTWFS 

All 

Yes 

5-2 

1-2 

No 

\ts 

Geneva  Free  Press 

1000 

$50 

Ves 

All 

Yes 

3 

Hamilton  Tournal-News 

1000 

$155 

1000 

$120 

1000 

$75 

No 

All 

All 

Ves 

4-4 

2-2 

No 

I  ronton  Tribune 

1000 

$50 

No 

All 

No 

3 

2-2 

No 

Kenton  Times 

1000 

$150 

1000 

$100 

1000 

$50 

No 

All 

All 

Yes 

6-3 

3-1 

No 

No 

I^ancaster  Eagle-Gazette 

1000 

$60 

1000 

$50 

No 

All 

All 

Yes 

5-5 

1-1 

lama  News 

1000 

35% 

All 

No 

laondon  Madison  Press 

None 

$90 

None 

$60 

None 

$30 

Yes 

All 

All 

No 

4-1 

1-1 

No 

l»rain  Tournal 

1000 

$200 

1000 

$1.50 

1000 

$100 

Yes 

All 

All 

Yes 

3-2 

2-2 

Yes 

No 

Mansfield  News-Tournal 

1000 

$150 

1000 

$120 

1000 

$75 

Yes 

.Ml 

All 

3-3 

1-2 

^  es 

Marietta  Times 

594 

$100 

594 

$75 

594 

$.50 

No 

All 

.Ml 

Yes 

2-2 

1 

^  es 

Marion  Star 

1000 

$65 

No 

All 

Yes 

5 

2-2 

Martins  Ferry-Bellaire 
Times-I..eader 

1000 

$175 

1000 

$125 

1000 

$75 

Yes 

All 

All 

Yes 

4-2 

1-1 

Yes 

Yes 

2000 

$175 

1500 

$125 

1000 

$75 

No 

MTuFS 

SWT 

Yes 

5-3 

2-2 

No 

Mount  Vernon  News 

1000 

$50 

No 

.Ml 

Yes 

6 

1 

No 

Napoleon  Northwest  Signal 
(Tabloid) 

600 

$70 

I'OO 

$50 

600 

$30 

Yes 

All 

All 

Yes 

4-2 

2-2 

Ves 

No 

Newark  Advocate  & 

American  Tribune 

1000 

$105 

1000 

$60 

Yes 

MTWFS 

MTWFS 

Yes 

4-4 

3-3 

600 

$60 

Yes 

All 

Yes 

2 

1-1 

Niles  Times 

1000 

$100 

1000 

$45 

Yes 

All 

All 

Yes 

3-2 

1-1 

$120 

$90 

980 

$60 

No 

All 

All 

Yes 

10-7 

2 

1000 

$55 

All 

Yes 

No 

\es 

Portsmouth  Times 

1000 

$75 

No 

All 

Yes 

3 

1-1 

_ — 

Ravenna-Kent  Record-Courier 

1000 

$175 

1000 

$125 

1000 

$75 

No 

All 

All 

No 

7-3 

6 

1-1 

1-1 

No 

No 

No 

Salem  News 

1000 

$110 

1000 

$75 

No 

MTuFS 

WTh 

No 

3 

2 

No 

Sidney  News 

Page 

$150 

1000 

$100 

1000 

$50 

No 

F 

MTTS 

No 

4-3 

2-1 

Yes 
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NEWSPAPER  COLOR  HEADQUARTERS 


No  question.  The  coin  with  the  impact  is  the  coin  with  the  color.  And  that’s 
especially  true  in  newspaper  advertising  where  the  competition  for  atten¬ 
tion  is  always  hot  and  heavy.  In  Detroit  the  advertiser  who  wants  a 
free  hand  in  fitting  newspaper  color  schedules  to  sales  schedules 
goes  to  color  headquarters — the  Detroit  Free  Press.  That’s 
because  we  deliver  top  quality  full  color  every  day  of  the 
week — another  Free  Press  exclusive  for  Detroit. 


Pjettxrit  0xtt 

MICHIGAN'S  ONE  AND  ONLY  MORNING  NEWSPAPER 
Represented  by  Story,  Brooks  &  Finley,  Inc. 


See  the  difference  your  readers  see  i 


in  color  accent! 


WHY  MORE  PUBLISHERS  COME  TO  GOSS 


total  color  for 
editorial  and  advertising 
gives  you 

competitive  advantages 


Color  in  your  editorial  features  attracts  readers— 
boosts  circulation.  It  puts  you  in  a  hard-to-beat 
competitive  position  against  other  local  news  and 
entertainment  media.  It  attracts  color-conscious 
local  and  national  advertisers. 


Goss  offers  you  complete  press  selection  —  Whether 
you  want  to  print  your  newspaper  by  letterpress  or 
web  offset,  Goss  alone  gives  you  the  widest  choice 
in  press  capacity  and  ROP  color  flexibility.  Two 
great  Headliner®  letterpress  presses,  Mark  I  and 
Mark  II  .  .  .  and  three  web  offset  presses— the 
Urbanite,®  Suburban®  and  the  Community  to 
choose  from ! 


Goss  Headliners  are  pre-engineered  to  accommo¬ 
date  all  your  needs  of  color  arrangements  while  you 
hold  maximum  page  capacity  on  basic  units.  And 
they  print  at  speeds  up  to  70,000  P.P.H. 


One  example  of  the  great  variety  and  flexibility  of  color  arrange¬ 
ments  available  with  Goss  HEADLINER  Mark  I  and  Mark  II  presses. 


Goss  Web  Offset  Presses— more  than  1000  units  now 
on  edition— offer  highest  achievements  in  offset  color 
flexibility  design  for  all  size  circulations.  Owners  of 
the  Urbanite  (40,000  P.P.H.)  and  the  Suburban 
(18,000  P.P.H.)  are  getting  color  production  far 
beyond  expectations.  Even  the  new,  compact  Goss 
Community — now  delivering  10,000  P.P.H. — can 
print  spot  color. 

If  you  are  acutely  aware  of  the  need  for  color  capac¬ 
ity  to  add  sparkle  to  your  newspaper,  let  Goss  show 
you  how  you  can  get  it  most  economically.  We’ll 
give  your  inquiry  prompt  attention. 


THE  GOSS  COMPANY,  CHICAGO,  ILL.  60650 


Specialists  in  Newspaper,  Magazine  and  Roto  presses 
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Take  a  full  page,  full  color  ad 
from  Life  magazine . . . 

blow  it  up  to  2400  lines- 
and  you  have  SpectaColor! 


Full  color  magazine  quality  in  newspapers . . . 
in  the  markets  of  your  choice . . .  offering  you 
unique  and  dynamic  marketing  advantages 
probably  unmatched  in  advertising.  This  is 
SpectaColor  .  .  .  brilliant,  eye-stopping  and 
providing  unlimited  merchandising  possibili¬ 
ties.  SpectaColor  is  available  right  now  in  the 
markets  listed  at  right . . .  with  many  more  to 
follow  before  year’s  end.  Who  is  using  Specta¬ 
Color?  To  name  a  few:  General  Foods,  Chev¬ 
rolet,  Heinz,  Ford,  Schenley,  Borden,  Ram¬ 
bler,  Diet-Rite  Cola  . . . 

Now  that  you  know  about  SpectaColor, 
would  you  spend  last  year’s  budget  the  same 


way  again?  Know  everything  about  Specta¬ 
Color  , . .  its  limitless  areas  for  creativity,  the 
flexible  marketing  strategy  it  can  bring  to 
your  product  or  service,  the  definite  competi 
tive  edge  it  can  provide  over  other  media,  the 
cost  advantages  made  possible  by  a  sustain¬ 
ing  program.  For’ complete  information  con¬ 
tact  Preprint  Corporation,  the  technical  liai¬ 
son,  coordination  and  research  center  for 
SpectaColor  programs. 

PBEPBim. 

Serving  Hi-Fi  and  SpectaColor  Preprints 


The  following  newspapers  are  prepared  to  handle 
Sp)ectaColor  insertions  and  have  appointed  Preprint 
Corporation  as  the  central  service  and  development 
organization  for  SpectaColor  programs; 

Baltimore  Sun  •  Boston  Herald  Traveler  •  Charlotte 
Observer  &  News  •  Chicago  Daily  News  •  Chicago 
Sun  Times  •  Fort  Worth  Star  Telegram  •  Hartford 
Courant  •  Indianapolis  Star  &  News  •  New  Haven 
Register  &  Journal  Courier  •  New  York  Herald 
Tribune  •  New  York  World-Telegram  &  Sun  •  Nor¬ 
folk  Virginia  Pitot  &  Ledger  Star  •  Peoria  Journal 
Star*  Philadelphia  Bulletin*  Philadelphia  Inquirer* 
Providence  Journal  &  Bulletin  *  Richmond  Times  Dis¬ 
patch  &  News  Leader  *  Rockford  Star  &  Register 
Republic  *  Toledo  Blade  &  Times  *  Washington  Post 
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U.  S.  Farmers  buy  more  John  Deere  farm  machinery  than  any  other  make 

If  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 

Public  Relations  Department  •  Deere  &  Company, Moline, III. •Tel.  Area  Code  309,  764-4311  Ext.  5981 


A  major  design  breakthrough  by  John  Deere  engineers  has  increased 

the  harvesting  capacity  of  John  Deere  Combines  as  much  as  20  percent  this  year. 


I 

Daily  Newspapers  Offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  t  Publishor  ond  Lako  Shore  Electrotype,  Chicago,  March,  I9M. 


Patch  Stk 


3  Colors 
and  Black 
Min.  Site 

3^olor 

extra 

charge 

2Colws 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Site 

1-Colof 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
fuil& 

Spot  Col. 

No.  of 
Progs 
and 
Proofs 

mats 

for-4 

colur 

part;al 

pg- 

Cyl. 

for-4 

colir 

partiil 

PI- 

WASHINGTON 

Aberdeen  World 

1‘age 

$211.6K 

1680 

$100.80 

1000 

$40 

No 

.Ml 

All 

Yes 

6-3 

2-2 

Y(s 

Yb 

Bellingham  lierald 

None 

$150 

None 

$100 

None 

$50 

No 

SuWT 

MTuF 

Yes 

3  3 

1-1 

Yes 

Ms 

Bremerton  Sun  &  News 
Searchlight 

None 

$1K0 

None 

$120 

None 

$60 

Yes 

•Ml 

All 

Yes 

2-1 

2-2 

Yes 

Yes 

Centralia  Chehalis  Chronicle 

None 

$1.15 

•None 

$90 

Nwie 

$45 

No 

-■Ml 

All 

Yes 

3-2 

2-2 

Yes  Y»  ! 

Everett  Herald 

Page 

$.09  li. 

1000 

$.07  li. 

1200 

$.06  li. 

No 

All 

All 

Yes 

5-5 

1-1 

Ixingview-Kelso  News 

None 

$150 

None 

$100 

None 

$50 

No 

-MTWFS 

Th 

No 

7-7 

2-2 

No 

s; 

Muses  Lake  Columbia  Basin 

Herald 

None 

$80 

None 

$40 

Yes 

.MTWT 

F 

Yes 

3-3 

1 

Utympia  Olympian 

None 

$140 

None 

$95 

Notie 

$50 

No 

All 

.Ml 

Yes 

5-3 

1-1 

Yes 

s; 

Pasco-Kennewick>Kichland 
Tri-City  Herald 

KMIU 

$90 

1000 

$60 

None 

$40 

No 

All 

All 

Yes 

4-4 

None 

$100 

None 

$50 

No 

All 

All 

Yes 

3-3 

2-1 

Seattle  Post-Ititelligencer 

1000 

$475 

1000 

$425 

$265 

Yes 

.Ml 

All 

Yes 

2-2 

2-2 

Yes 

No 

Seattle  Times 

KHHI 

$475 

1000 

$425 

$265 

Yes 

All 

All 

Yes 

10-6 

4-4 

No 

Yb 

S]tokane  Sf>okesman  Review 
ii  Chronicle 

1000 

$475 

1000 

$375 

500 

$175 

No 

All 

All 

Yes 

3-2 

2-2 

Yes 

No 

Tacoma  News-Tribune 

1000 

$450 

Kinm 

1000 

$175 

No 

All 

All 

Yes 

6-6 

2-2 

Yes 

Mo 

Vancouver  Columbian 

600 

$110 

None 

No 

All 

All 

3-2 

3-1 

\es 

No 

Walla  Walla  Cnion-Bulletin 

None 

75<^ 

None 

50% 

None 

25% 

No 

All 

All 

Yes 

3-3 

2-2 

Yes 

Yb 

600 

$165 

(>00 

■im 

$55 

No 

All 

All 

Yes 

2-2 

2-2 

V'es 

No 

Yakima  Herald  &  Republic 

1000 

$160 

1000 

$125 

1000 

$75 

No 

All 

All 

Yes 

■■■■■ 

WEST  VIRGINIA 

Beckley  Po>t-Herald  & 

Raleigh  Register 

600 

$150 

600 

$115 

600 

$65 

No 

Su.MTWF 

ThS 

Yes 

3-1 

2-2 

No 

No 

Bluetield  Telegraph  &  Sunset 
News-Observer 

None 

$1.15 

None 

$110 

None 

$85 

•Ml 

All 

Yes 

5-3 

1-1 

No 

No 

Charleston  Gazette  &  Mail 

1000 

$325 

1000 

$250 

1000 

$175 

Yes 

All 

All 

Yes 

10-5 

2-2 

No 

Yb 

Fairmont  Times-West  Virginian 

1000 

$75 

All 

Yes 

4 

1-1 

No 

No 

Huntington  Herald* Dispatch 
&  Advertiser 

1000 

$225 

1000 

$175 

1000 

$100 

Yes 

-Ml 

All 

Yes 

4-3 

2-1 

Yes 

No 

M  organtow  n  1  )omin  ion-  News 
&  Post 

1000 

$100 

1000 

$75 

1000 

$50 

No 

All 

All 

Yes 

3-3 

2-1 

No 

No 

Moundsville  Kcho 

None 

$50 

No 

All 

V'es 

Parkersburg  News  6:  Sentinel 

600 

$100(1) 

No 

All 

No 

7 

2-2 

No 

No  ‘ 

Wheeling  Intelligencer  & 
News-Register 

Page 

$.120 

Page 

$256 

1000 

$145 

No 

All 

Sa 

Yes 

6-4 

4-2 

Yes 

Yb 

(1)  $125  on  Thur.  &  Sun. 

WISCONSIN 

A  ppleton-  N  eenah  •  M  ena  sha 
Post-Crescent 

1000 

$190 

1000 

$150 

1000 

$70 

No 

All 

All 

Yes 

14-14 

1-1 

Yes 

Yb 

Beloit  News 

1000 

$U0 

M  1  Hill 

$43 

No 

All 

Sa 

Yes 

7-3 

2-2 

Yes 

Yb 

ChipiKTwa  Kails  Herald-Telegram 

680 

Nd 

MTWF 

*\o 

2 

1-1 

No 

Yb 

Kau  ('laire  Leader  4it  Telegram 

None 

No 

All 

Yes 

2 

11 

Yes 

_ 

Fond  Du  Lac  Commonwealth  Rei»orter 

Page 

$120 

■SQIi 

iiiiyii'ii  m 

^'cs 

6-6 

1-2 

Green  Bay  Press-Gazette 

1000 

$210 

1000 

$165 

1000 

$80 

Yes 

•Ml 

All 

Yes 

7-7 

1-2 

Yes 

No 

lanesville  Gazette 

1000 

iS'A^c  1000 

25% 

No 

All 

All 

Yes 

3-3 

2 

No 

No 

Kenosha  News 

None 

$120 

None 

$90 

None 

$60 

No 

MTWF 

ThS 

Yes 

4-3 

1-1 

Yes 

_ No 

La  Crosse  Tribune 

1000 

$100 

1000 

$85 

1000 

$70 

No 

All 

All 

Yes 

4-4 

1-2 

Yes 

No 

Madison  Wisconsin  State  Journal 
&  Capital  Times  Page 

$250 

P.age 

$250 

1000 

$125 

No 

All 

-Ml 

Yes 

7-3 

1-1 

Manitowoc-Two  Rivers  Herald- 
Times  &  KeiTorter  1000 

$II.<i 

1000 

$85 

None 

$55 

Yes 

MTuFS 

WT 

No 

3-2 

2-2 

Yes 

Yb 

Marinette  Eagle-Star 

1000 

$60 

Yes 

.Ml 

No 

2 

Yes 

Marshheld  News- Herald 

1000 

$60 

No 

All 

No 

2 

1-1 

Milwaukee  lournal 

1000 

$425 

1000 

$350 

1000 

$300 

Yes 

All 

-Ml 

Yes 

7-7 

2-4 

No 

_ No 

Milwaukee  Sentinel 

1000 

$325 

1000 

$275 

1000 

$225 

Yes 

All 

All 

Yes 

7-7 

2-4 

No 

No 

Oshkosh  Northwestern 

None 

$115 

None 

$95 

None 

$65 

No 

All 

All 

Yes 

6-4 

2 

Yes 

_ No  1 

Racine  Jounial-Times  & 
Bulletin 

1000 

$125 

1000 

$112.50 

1000 

$100 

No 

■Ml 

All 

No 

5-3 

2-2 

Yes 

_ No 

Shawano  l^eader 

5(>0 

50% 

560 

40% 

560 

30% 

All 

All 

No 

4-3 

1-1 

_ 

Shebovgan  Press 

1000 

$120 

1000 

$85 

1000 

$60 

No 

All 

All 

Yes 

7-7 

2-1 

V  es 

\ti 

Stevens  Point  lournal 

None 

$40 

No 

MTWFS 

No 

2 

Yes 

_ Y« 

Superior  Telegram 

840 

55%, 

840 

45% 

840 

35%, 

No 

MTTFS 

W 

Yes 

3-3 

2-2 

Yes 

No 

Waukesha  Freeman 

I’age 

$100 

Page 

$75 

1000 

$50 

No 

All 

All 

Yes 

3-3 

2-2 

No 

_ No 

Wausau  Rei'ord'Herald 

None 

$105 

None 

$85 

None 

$50 

Yes 

All 

All 

Yes 

5-3 

1-2 

No 

Wisconsin  Rapids  Tribune 

Page 

$100 

‘A  Page 

$80 

None 

$60 

No 

All 

All 

Yes 

5-3 

2-2 

\  es 

_ No 

WYOMING 

Casper  Star  &  Tribune 

1000 

$100 

No 

All 

Yes 

5 

1-1 

No 

_ ^  1 

Cheyenne  Wyoming  Eagle  & 
Wvoming  State  Tribune 

Page 

75% 

840 

50%, 

840 

i3A% 

No 

All 

All 

Yes 

14-7 

2-2 

_ 

Laramie  Boomerang 

1000 

33  A% 

All 

No 

2 

2-2 

No 

No_ 

Rawlins  Times  (Tabloid) 

1000 

$30 

No 

All 

Yes 

2 

1-1 

Yes 

Rock  Springs  Rocket 

1000 

$30 

No 

All 

No 

3 

1 

Sheridan  Press 

588 

$.03  lin. 

Nc 

MTWFS 

No 

2 

1 

Worland  Northern  Wyoming 

80 

News  (Tabloid) 

980 

33'/i% 

No 

All  No  2 
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IKE  MAGIC 


You  don’t  have  to  be  a  magician  to  change  ink  from  black  to  red  or 
any  other  colors  of  your  choice  on  the  SCOTT  Super  Seventy.  We’ve 
perfected  a  method  of  cleaning  and  changing  ink  reservoirs  that  dras¬ 
tically  reduces  the  former  time  required  in  making  color  changes. 
SCOTT  Super  Seventy  units  are  equipped  with  this  new  device. 
Coupled  with  our  patented  Clean  Ink  System  and  our  Rotamatic  Ink 
Feed,  these  units  offer  virtually  automatic  black  and  multi-color  print¬ 
ing.  The  operator  has  finger-tip  control  of  individual  column  or  page¬ 
wide  adjustments. 


Send  for  our  latest  catalog  describing  these  presses 
and  their  multitude  of  patentable  features. 
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3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full  & 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

coin. 

parti.rl 

pg 

Stk 

Cyl. 

for4 

colsr 

partial 

PI. 

ALBERTA 

CANADA 

Calgary  .Mlierlan 

I*aiie 

$.09  li. 

600 

$.07!ili.  600 

$.05^  li. 

No 

All 

All 

Yes 

5-2 

2-2 

(.  algary  Herald 

10(10 

$.J1  li. 

lOOO 

$.15  li. 

1000 

$.09  li. 

All 

All 

Ves 

3-2 

1 

^e, 

.No 

Kdnionton  Journal 

1000 

$400 

UMH) 

$300 

1000 

$200 

Ves 

MTT 

WFS 

Ves 

1-1 

I.ethbridge  Herald 

Olio 

$.10  li. 

oOO 

$.08  li. 

600 

$.05  li. 

No 

MTTF.S 

MTTF.S 

No 

5-3 

1 

No 

No 

Medicine  Hat  News 

e>oo 

$100 

600 

$75 

600 

$.50 

Ves 

All 

All 

Ves 

5-2 

No 

No 

Re<l  Deer  Advocate 

600 

$110 

600 

$75 

No 

All 

All 

Ves 

2-2 

1 

BRITISH  COLUMBIA 

Kandnops  Sentinel 

(.(Ml 

$125 

600 

$75 

All 

All 

7-7 

2-2 

Kelowna  C'ourier 

(>00 

$125 

600 

$75 

Nes 

.\ll 

All 

Ves 

7-4 

Nanaimo  Free  Press 

(4)0 

$125 

600 

$75 

Ves 

All 

All 

Ves 

4 

2-2 

Nelson  News 

600 

$95 

600 

$50 

No 

All 

All 

No 

3-3 

1-1 

No 

Y« 

New  Westminster  The  ('olumbian 

None 

$125 

None 

$75 

\os 

All 

All 

4-2 

3-1 

Penticton  Herald 

600 

$125 

600 

$75 

All 

All 

7-5 

2-2 

Priru'e  Gewge  Citizen 

600 

$100 

600 

$60 

All 

All 

Trail  Times 

(>00 

$50 

No 

All 

No 

7 

1 

Vancouver  Province  &  Sun 

None 

75% 

None 

.50% 

None 

35% 

No 

All 

All 

Yes 

4-3 

1-3 

Yr« 

Yes 

Victoria  (.'olonist  iir  Times 

1000 

$210 

KKK) 

$160 

1000 

$110 

No 

All 

All 

Yes 

4-2 

3-3 

\cs 

No 

MANITOBA 

IWtajje  Tea  Prairie  (^aphic 

None 

$100 

None 

$50 

No 

All 

All 

No 

2 

1-1 

Winnii»eK  Free  l*ress 

600 

$198 

600 

$138 

600 

$84 

No 

All 

All 

Yes 

7-2 

3-3 

Ves 

Winnipeg  Tribune 

1000 

$240 

1000 

$170 

600 

$100 

No 

All 

.\11 

Yes 

3-2 

1-2 

No 

Yes 

NEW  BRUNSWICK 

Freilerictirti  (Ileaner 

1  jon 

$90 

600 

$45 

600 

$30 

No 

MTTFS 

W 

No 

2-2 

1 

No 

No 

Moncton  L’Kvangeline 

600 

$65 

No 

All 

No 

5 

1-1 

Yes 

No 

Moiuton  Times  Transcript 

6(H1 

$50 

No 

All 

Yes 

4 

2 

Saint  lohn  Teleftraph* Journal 
Times-(^lol4e 

(lOO 

$180 

bilo 

$130 

600 

$70 

No 

All 

All 

Yes 

6-4 

3 

No 

No 

NEWFOUNDLAND 

Corner  Brook  Western  Star 

600 

$50 

No 

MTTFS 

Yes 

4 

1 

St.  John’s  News 

600 

$27 

All 

7 

2-2 

St.  John’s  Telegram 

600 

$100 

600 

$5o 

Ves 

All 

All 

Yes 

4-4 

2-1 

No 

No 

NOVA  SCOTIA 

Amherst  News 

600 

$50 

Yes 

All 

No 

7 

1-1 

Halifax  Chronicle- Herald  & 
Mail-Star 

1000 

$225 

1000 

$175 

600 

$125 

No 

All 

All 

No 

7-3 

1-1 

No 

Yes 

Ne^v  Glasgow  News 

(4)0 

$100 

No 

SuMTWTF  No 

2 

2 

Sydney  Ca|»e  Breton  Pivst 

600 

$140 

600 

$1(KI 

600 

$60 

No 

All 

.Ml 

No 

3-3 

1-1 

No 

No 

ONTARIO 

Barrie  Examiner 

600 

$125 

600 

$75 

Yes 

All 

All 

No 

2-2 

2-1 

Brantford  Expositor 

600 

$140 

600 

$95 

600 

$50 

No 

All 

All 

No 

4-4 

2-1 

No 

Yes 

Chatham  News 

600 

$125 

600 

$75 

Yes 

All 

All 

No 

7-4 

t  'ornwall  Standard-Freeholder 

600 

$125 

600 

$75 

No 

All 

All 

Yes 

4-2 

1-1 

No 

No 

Fort  William  Times  Journal 

600 

$165 

600 

$125 

600 

$75 

All 

All 

Yes 

3-4 

1-1 

No 

No 

tialt  Reporter 

600 

$175 

600 

$125 

600 

$75 

Yes 

All 

All 

Yes 

7-4 

2-2 

Guelph  Mercury 

600 

$175 

600 

$125 

600 

$75 

Yes 

All  - 

All 

No 

3-3 

2-2 

No 

Yes 

Hamilton  Spectator 

1 000 

$400 

1000 

$300 

1000 

$20(1 

Ves 

All 

All 

Yes 

4-4 

1-2 

Yes 

Yes 

Kingston  Whig-Standanl 

f>00 

$175 

600 

$125 

(.00 

$75 

No 

.\11 

All 

Yes 

4-3 

2-2 

No 

No 

Kirkland  I^ke  Northern  News  6(MI 

$175 

600 

$125 

(4)0 

$75 

Yes 

All 

All 

Yes 

5-2 

2 

No 

Yes 

Kitchener-Waterloo  Record 

(>00 

$160 

600 

$120 

600 

$70 

Yes 

All 

All 

No 

3-2 

1-1 

No 

Yes 

LimNay  Post 

600 

$60 

600 

$40 

600 

$20 

All 

All 

No 

4-4 

2-2 

No 

Yes 

I»ndon  Free  Press 

1000 

$300 

1000 

$200 

1000 

$100 

No 

-Ml 

All 

Yes 

4-4 

2-1 

No 

No 

Niagara  Falls  Review 

600 

$150 

600 

$100 

600 

$50 

No 

All 

All 

Yes 

3-3 

1-2 

No 

No 

North  Bay  Nu^t^et 

1000 

$150 

1000 

$110 

600 

$60 

Yes 

All 

All 

Yes 

7-4 

1-1 

No 

No 

Orillia  Packet  &  Times 

600 

$125 

600 

$75 

Ves 

All 

All 

Yes 

7-4 

3-1 

Oshawa-Whitby  Times 

600 

$175 

600 

$125 

600 

$75 

All 

Alt 

No 

7-4 

2-2 

No 

No 

Ottawa  Citizen 

600 

$.20  li 

600 

$.15  li 

600 

$.10  li. 

Yes 

All 

All 

Yes 

4-4 

1 

No 

No 

Ottawa  Tournal 

600 

$165 

600 

$125 

(.00 

$90 

No 

All 

All 

Yes 

3-3 

1-2 

No 

Yes 

Ottawa  I>e  Droit 

600 

$215 

600 

$145 

600 

$75 

No 

All 

All 

No 

7-4 

1-2 

No 

No 

Owen  Sound  Sun-Times 

600 

$100 

600 

$60 

No 

MTTF.S 

MTTFS 

No 

4-4 

2-2 

Pembroke  Observer 

600 

$125 

cOO 

$75 

Ves 

All 

All 

3 

3 

PeterliomuRh  Examiner 

600 

$125 

600 

$75 

Ves 

MTuFS 

MTuFS 

No 

4-2 

1-1 

600 

$125 

600 

$75 

All 

All 

7-4 

2-2 

Yes 

Ves 

600 

$1 .40 

$110 

Ves 

All 

All 

Yes 

4-4 

2-1 

No 

No 

St.  Thomas  Times-Toumal 

600 

$100 

(4)0 

$60 

No 

All 

All 

Yes 

4-3 

2-2 

Sarnia  Observer 

600 

$175 

600 

$125 

(4)0 

$75 

Ves 

All 

All 

Yes 

7-3 

1-2 

No 

No 

Sault  Ste.  Marie  Star 

f>00 

$180 

600 

$120 

(.00 

$60 

No 

No 

3-2 

3-2 

Yes 

No 

Stratford  Beacon-Herald 

600 

$125 

600 

$90 

600 

$50 

No 

All 

All 

Yes 

4-2 

2-2 

Yes 

No 

Sudburv  Star 

600 

$135 

600 

$85 

All 

All 

Yes 

7-4 

2-2 

No 

No 

Timmins  Press 

600 

$125 

600 

$75 

Ves 

All 

All 

Yes 

7-4 

2-1 

Toronto  Globe  &  Mail 

350 

$650 

350 

$3.50 

350 

$200 

No 

MTW 

All 

Ves 

7-3 

1-3 

No 

_ ^ 
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Sports  Shows  Assailed; 


Ballots  Say, 

Akron,  Ohio 

Then'  was  such  a  commotion 
in  the  Iharon  Journal’s  news 
room  vou  would  have  thought 
Liz  and  Elddie  were  meeting 
face  to  face,  reporter  Larry 
Fields  told  readers. 

Two  of  the  more  warlike 
memlH'is  of  the  staff  were  hav¬ 
ing  a  foot-stomping  brawl.  They 
were  Hghting  about  sports  — 
hut  not  completely  like  “sports.” 

It  went  .something  like  this: 

In  this  corner,  with  a  blond 
typewriter  and  weighing  139 
pounds,  is  Women’s  Editor 
Betty  Jaycox,  the  Society  Kid 
and  defender  of  the  faithful, 
which,  naturally,  all  her  readers 
are. 

Her  opponent,  weighing  165 
iwunds  and  wearing  glasses,  is 
Adniini.strative  Sports  Editor 
Jack  Patterson,  the  Akron 
Avenger  and  defender  of  all 
who  wear  slacks  and  don’t  zip 
on  the  side. 

Their  feud  revolved  around 
Dick  Shippy  (television  editor) 
territory. 

Betty  insists  there  are  too 
many  sports  programs  on  tv. 

Patterson  suggests  that  Betty 
stick  to  her  own  department  of 
bridge  clubs  and  brides  and 
leave  the  sweat  socks  to  him. 

The  gong  sounded  on  Feb.  4 
when  Betty  wrote  .she  was  sick 
of  sports  on  tv. 

Her  attack  was  answered  by 
various  celebrities. 

Jackie  Gleason  said:  “What 
does  she  mean  there  are  too 
many  sports  on  tv?  There’s  just 
Jack  Benny  and  me  —  and  he 
doesn’t  tip  too  good.” 

Zsa  Zsa  Gabor  purred:  “I 
tink,  dollinks,  dere  are  too  many 
.sports  on  tv  and  not  enough  in 
jewelry  stores.” 

Betty  printed  a  ballot  and  in¬ 
vited  her  readers  to  fill  it  out 
and  mail  it  in  if  they  shared 
her  opinion. 

This  move  triggered  a  dig  by 
Editorial  Page  Editor  Robert  H. 
Stopher.  He  thundered  that  her 
ballot  was  reminiscent  of  the 
kind  used  in  Red  Russia  —  there 
was  no  space  listed  for  those 
who  didn’t  agree  with  the  So¬ 
ciety  Kid. 

Betty  just  smiled  at  this  on- 
.slaught  and  Iwught  another  let¬ 
ter  opener.  She  was  flooded  with 
mailed-in  ballots,  mostly  from 
women.  There  were  180  at  last 
count  and  about  two  thirds 
allied  themselves  with  Betty. 
The  rest  blessed  tv  sports  pro¬ 
grams. 

“It  keeps  the  old  man  at 
home,”  these  wrote  thankfully. 

Patterson  then  picked  up  the 
gauntlet.  He,  too,  offered  a  bal- 
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lot  for  his  readers,  suggesting 
there  might  be  too  many  wom¬ 
en’s  shows  on  the  tube. 

But  Patterson  was  fairer.  His 
voting  slip  offered  space  for 
those  who  didn’t  think  there  are 
too  many  women’s  programs  on 
tv.  He  received  only  15  replies, 
mostly  from  women,  agreeing 
with  Betty. 

Betty  answered  Patter.son’s 
column  by  accusing  the  male  sex 
of  cowardice.  “Are  you  afraid 
that  women  will  march  into  the 
men’s  weekend  tv  world  and  de¬ 
mand  a  few  programs  that 
aren’t  all  mud,  sweat,  brawn 
and  box  scores?” 

Now  it  is  over,  and  it  looks  as 
if  tv  networks  are  planning  even 
more  sports  coverage. 

The  only  winner:  The  Post 
Office  which  sold  a  lot  of  stamps 
.  .  .  and  a  lot  of  readers  who 
had  fun. 

• 

Plant  Improvement 
Tops  $1(K)  Million 

For  the  fourth  successive  year, 
U.  S.  daily  newspapers  spent 
more  than  $100,000,000  for  plant 
expansion  and  modernization  in 

1963. 

The  American  Newspaper 
Publishers  Association  an¬ 
nounced  results  of  its  annual 
survey  of  capital  investment  by 
daily  newspapers. 

The  new  study  shows  that 
909  U.  S.  daily  newspapers  in¬ 
vested  $101,720,332  in  plant  ex¬ 
pansion  in  1963.  Forty  Canadian 
dailies  spent  $12,050,985  for 
capital  outlay  in  1963. 

A  total  of  829  newspapers,  in¬ 
cluding  dailies  in  the  U.  S.,  Can¬ 
ada,  Puerto  Rico  and  the  West 
Indies,  anticipate  spending  more 
than  $116,000,000  for  plant  ex¬ 
pansion  during  1964.  Thirty- 
seven  Canadian  dailies  expect 
to  spend  $11,566,733  during 

1964. 

• 

M<1.  Papers  Broaden 
Color  Availability 

The  Hagersiowrt  (Md.)  Her¬ 
ald  and  Mail  are  now  accepting 
full-color  ROP  advertising  for 
its  regular  editions,  according 
to  an  announcement  from  Robert 
D.  Ames,  advertising  director. 

First  i)articipant  in  the  new 
schedule  was  the  Pepsi-Cola 
Bottling  Company  which  had  a 
full-page,  two-color  and  black 
ad  for  Patio-Diet  Cola. 

For  the  black  and  two-color, 
and  black  and  three-color  adver¬ 
tisements,  minimum  unit  is  a 
full-page.  Minimum  space  for 
the  black  and  one-color  will 
remain  at  1,000  lines. 

for  March  28,  1964 


YOU  GROW  WITH  THE  HALIFAX- 
DARTMOUTH  TWIN-CITY  MARKET  WHEN  YOU 
GO  WITH  COLOR  IN  THE  CHRONICLE- 
HERALD  AND  MAIL-STAR! 


COLOR  IS  SEEN  MOST— SELLS  BEST! 
AND  EVERY  DAY  IS  COLOR  DAY  IN  THIS 
INDUSTRIALLY  RICH,  ECONOMICALLY  SOUND 
METRO  AREA. 


WITH  60  YEARS  OF  COLOR 
PRINTING  EXPERIENCE,  THE  CHRONICLE- 
HERALD  AND  MAIL-STAR  OFFERS  THE 
HIGHEST  QUALITY  REPRODUCTION  IN  1,  2 
OR  3  COLORS.  OVER  2  MILLION  LINES 
OF  COLOR  IN  1963— AN  INCREASE  OF 
26%  OVER  1962.  BEST  OF  ALL,  EVERY  LINE, 
BLACK/WHITE  OR  COLOR,  IN  THE 
CHRONICLE-HERALD  AND  MAIL-STAR 
REACHES  EVERYONE  WITHIN  BUYING 
DISTANCE  ...  1 00%  PLUS  OF  MARKET 
COVERAGE  IN  BOTH  HALIFAX  AND  DARTMOUTH 
AS  WELL  AS  78%  OF  MAINLAND  NOVA  SCOTIA. 


WHEN  EVERY  SALE  COUNTS, 
COUNT  ON  THE  CHRONICLE-HERALD  AND 
MAIL-STAR— THE  COLORFUL  PAPERS 
THAT  COUNT  WITH  THE  PEOPLE  OF  METRO 
HALIFAX-DARTMOUTH. 


COLORFUL  DETAILS  BY 


TELEX 


Halifax-01-4-4.24T4-A.  C.  Griffin,  Advertising  Director 
Toronto-02-2356-Les  Chitty  &  Associates  Ltd. 
Toronto  Phone  362-2331  or  362-2332 
U.S.  Representatives-Ward  Griffith  &  Co.,  Inc. 
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Doily  Newspapers 

Offering  ROP  color: 

rotes 

and 

data  —  Cont'd. 

Compiled  by  Editor  &  Pubtlshor  and 

Lake  Shore  Electrotype, 

Chicago, 

March,  ItM. 

3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 
Ayail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 

Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Paten 

mats 

for-4 

color 

partial 

pg- 

Sth 

Cyl. 

for-4 

color 

partiol 

PI- 

1  ONTARIO  (Cont.l 

\  Toronto  Star 

1110(1 

$1000 

1000 

$7.‘io 

1000 

$500 

V  •! 

All 

All 

5es 

3-2 

6  (* 

Xo 

Yes 

3  I'oroiito  Tflfgraiii 

1000 

$1000 

1000 

$7.50 

1000 

$400 

Yis 

All 

All 

Yes 

7-3 

2-2 

Xo 

Yes 

j|  \Vellaii<i-l*ort  ('ollHiriif  Tribune  b(U) 

$175 

(>00 

$125 

600 

$75 

Yes 

All 

All 

Xo 

4-2 

3-1 

Xo 

No 

1  Windsor  Star 

1000 

$.100 

1000 

$250 

1000 

$150 

Xo 

All 

All 

Yes 

4-4 

2  2 

.No 

Yes 

'1  Woodstoi'k  lngerNoll  Sentinel-Review 

600 

$125 

600 

$75 

X(. 

All 

All 

Xo 

4-2 

2 

j  PRINCE  EDWARD  ISLAND 

l|  riiarlottetowii  Guardian  &  Patriot 

600 

$125 

600 

$7S 

All 

All 

Yes 

7-4 

1-1 

Yes 

QUEBEC 

Granby  I«t  Voix  De  L’Est 

600 

$150 

600 

$100 

600 

$50 

All 

All 

Xo 

4-4 

2-1 

Xo 

No 

j  .Montreal  (iazette 

1000 

$275 

1000 

$200 

600 

$125 

X<. 

All 

All 

Yes 

5-2 

2-2 

1  Montreal  La  Preside 

oOO 

$soo 

600 

$(>00 

600 

<400 

.Ml 

.Ml 

Xo 

5-3 

2-3 

No 

No 

1  Montreal  Le  Devoir 

1000 

$75 

X.( 

All 

Xo 

2 

1 

i  Montreal-Matin  iTabloitl) 

I■a«e 

$7S 

All 

Montreal  Star 

IlMHI 

$700 

1000 

$500 

loon 

$350 

x 

All 

All 

Yes 

5-2 

2 

Xo 

No 

Qiieliec  Chronicle  TeleKrajih 

(>00 

$75 

Xo 

All 

Nes 

2 

1 

Quel>ec  L’.\ctitm 

600 

$72 

6on 

$36 

MT\YF 

M'lAYFS 

No 

3-2 

2-2 

y'es 

No 

1  Quebec  I/Kvenement  &  Ix»  Soleil  60(1 

$..I0  li. 

600 

$.20  li. 

600 

$.10  h 

So 

All 

All 

Yes 

2-2 

1-1 

Xo 

No 

'  Sherbrooke  La  Tribune 

600 

$..i0  li. 

600 

$.IK  li. 

()00 

$7.^ 

Ses 

All 

All 

5’es 

S-4 

1-1 

Xo 

No 

Sherbrooke  Record 

600 

$50 

Xo 

\Y 

.\o 

4 

1-1 

T rois-Rivieres  le  NtmvelliMe 

600 

$200 

600 

$140 

r>00 

$75 

SASKATCHEWAN 

Moose  Jaw  Times-Herald 

600 

$125 

(lOO 

$75 

N’es 

All 

All 

No 

4-2 

2 

Xo 

No 

Prince  An>ert  Herald 

600 

$175 

600 

$125 

600 

$75 

5es 

.Ml 

All 

No 

7-4 

2-2 

Xo 

No 

Regina  Leader- Post 

600 

$100 

No 

All 

Xo 

3 

2-2 

Sa>kattK>n  Star-Phoenix 

600 

$100 

All 

2-2 

_ 

_ 

"ijelS/  0/ 

Start  with  the  fact  that  the  Quad-Cities 
represents  the  No.  2  market  in  all  of  Iowa 
and  Illinois. 

Add  to  this  the  fact  that  the  Davenport 
Newspapers  carried  more  lineage  in  1963 
than  any  other  Iowa  newspaper.  That,  in 
a  nutshell,  is  the  big  story.  Why  don’t  you 
take  advantage  of  it  too. 


D  A  V  E  N  P 

NEWSPAPERS 

Represented  by  Jann  &  Kelley,  Inc. 


DAVENPORT  MORNING  DEMOCRAT  •  DAVENPORT  EVENING  TIMES 
•  SUNDAY  TIMES-DEMOCRAT 


I\ew  Siiiiiluy  Paper 
For  South  Africa 

A  new  national  new.spaper, 
the  Si(u<l<iy  Chronicle,  will  make 
its  bow  Ajjril  12  in  Johannes¬ 
burg  as  the  joint  venture  of 
South  African  Associated  News- 
l»ai)ers  Ltd.  and  Arpus  Printing 
and  Publishing  Co.  Ltd.  It  will 
l)e  printtKl  on  hiRh-ciuality  news¬ 
print  and  will  l)e  pidced  at  oc 
a  coi)y. 

The  Sunday  Chronicle  has 
been  designed  to  provide  a  com- 
l)rehensive  survey  of  significant 
events  of  the  week.  It  is  to  be 
politically  independent,  “guided 


in  its  treatment  of  political  is¬ 
sues  by  an  objective  assessment 
of  the  interests  of  South  Africa 
and  all  her  peojjles.” 

I).  I).  Sargent,  formerly  edi¬ 
tor  of  the  Pretoria  News  and  an 
editor  of  the  Star  who  has  been 
in  the  Argus  group’s  London 
office  since  iy(>2,  is  editor  of  the 
new  pa  pel’. 

The  manager  is  H.  W.  Miller, 
formerly  manager  of  the  Bula¬ 
wayo  Branch  of  the  Rhodesian 
Printing  and  Publishing  Co.  Ltd. 


2  Dailies  in  Biiifalu 
Raise  Their  Prices 


Buffalo,  N.  Y. 
The  Huff  (do  Keening  News 
and  the  liuffulo  Courier-Express 
are  raising  their  jirices  1  cent 
One  simple  error  and  you  could  for  daily  and  5  cents  for  week- 

be  sued  for  libel.  The  loss  can  be  ,  .^litions  because  of  moiintine 
tremendous  unless  you  have  the  wtitions  Dteause  ot  mounting 

protection  offered  by  Employers  production  costs. 

Special  Excess  Insurance.  The  Evening  News  daily  edi- 

With  our  Excess  Insurance,  you  . .  .  .  o  i  •.  o  .  .a„„ 

agree  to  cover  a  certain  amount,  tiotis  went  to  8c  and  its  Satuiday 
We  handle  the  excess.  It’s  good  Weekend  Edition  to  15c.  Its  an- 
business,  it’s  economical  and  it  nouncement  noted:  “Since  the 
protects  you  against  loss  due  to  price  change  in  December, 

invasion  of  privacy,  libel,  piracy, 

copyright  violation  and  plagiarism.  UoY,  the  News  iiayroll,  covering 
For  complete  details,  contact:  more  than  1,050  emiiloyes,  has 

increased  nearly  $2,000,000  an¬ 
nually.’’ 

The  price  of  the  Sunday 
Courier- Express,  beginning 
March  22,  will  lie  25c  and  that 
of  the  daily  8c. 
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One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  West  10th.,  KANSAS  CITY„  MO. 

$AN  FRANCISCO.  220  Montgomery 
.  ATLANTA.  34  PeAchtree,  N.  E. 

‘  CHICAGO.  175  W.  J.ick»on 
NEW  YORK.  Ill  John 


£4 


Throughout  the  United  States . . . 


COMPETENT  CRAFTSMEN  PREFER  WOOD  FLONG  MATS 


Wherever  you  see  good,  clean,  sharp  newspaper  printing  in  any  one  of  our  50  United 
States,  chances  are  you’ll  find  Wood  Flong  mats  in  that  paper’s  stereotyping  department. 
This,  however,  is  expected  of  Wood  Flong  because  we’ve  specialized  in  making  better  mats 
for  53  years.  Incidentally,  mats  are  our  only  product  and  significant  improvements,  such 
as  the  mill-coated  mat,  the  mill-conditioned  mat,  the  one-piece,  no-pack  mat  and  theR.O.P. 
color  one-piece,  no-pack  mat  were  all  Wood  Flong  developments.  And-all  these  better¬ 
ments  make  for  better  mats  and  higher-quality  reproduction.  That’s  why  competent 
craftsmen  prefer  Wood  Flong  Mats! 


One-piece  SUPER  FLONG  no-pack  mof-A  NEW  ERA  IN  STEREOTmNG 

WOOD  FLONG  CORPORATION 

HOOSICK  PALLS.  NEW  YORK  New  York  OHIce:  551  Fifth  Ave..  Phone:  MU  7>2950 


3-M2 


SeRViNO  THS  ORAPMtC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


An  18th  century  wooden  hand  press* 


The  times  called  for  a  fresh  approach  to  web  offset,  a 
break  with  tradition.  And  that’s  why  Fairchild  has  devel¬ 
oped  these  two  web  offset  presses,  combining  advanced 
design  features  that  have  revolutionized  the  industry. 

First  came  the  Color  King'' — less  than  three  years  ago. 
Yet,  it’s  the  fastest  selling  web  offset  press  on  the  market 
today — over  325  perfecting  units  in  use  right  now! 

Next  came  the  News  King^,  with  demand  exceeding 
original  forecast  by  150%! 


At  Fairchild  each  press  is  designed  to  provide  advanced 
features  that  assure  safe,  easy  operation  and  years  of 
trouble-free  service.  Yet,  you  pay  no  more  for  these 
examples  of  Fairchild  Advanced  Engineering.  On  the  Color 
King,  75%  of  all  functions  are  automatically  governed 
by  conveniently-located  pneumatic  controls  (operations 
usually  controlled  by  hand  on  other  presses).  Color  King 
provides  top  quality  printing  and  high  speed  delivery  to 
18,000  newspapers  ...  or  signatures  per  hour. 


Name _ 

Company... _ _ 

Street _ _ _ 

City _ Zone _ State _ 


Fairchild  Graphic  Equipment,  Dept.  CK-18 
221  Fairchild  Avenue,  Plainview,  L.  I.,  N.  Y. 

□  Please  send  information  on  the  Color  King 

□  Please  send  information  on  the  News  King 

□  Please  have  a  Fairchild  Representative  call. 


On  the  News  King  printing  units  and  separate  roll 
stands  can  be  placed  in  line  or  stacked  to  give  you  true 
flexibility  in  floor  arrangements.  News  King  delivers 
10,000  finished  newspapers  per  hour — V2  or  V4  fold. 

Either  press  lets  you  start  with  just  the  equipment  you 
need,  add  printing  units  as  your  business  expands. 

For  more  information  on  Fairchild’s  web  offset  presses 
mail  this  coupon  today: 


IPAIRCHII-D 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
.  DISTRICT  OFFICES:  EASTCHESTER,  N.  Y.  •  LOS  ANCaES  •  ATLANTA  •  CHICAGO 
IN  CANAOA:  FAIRCHILD  GRAPHIC  EQUIPMENT  (CANADA)  LTD.,  TORONTO.  ONT. 
Also  available  in  the  Central  States  through: 

Inland  Newspaper  Machinery  Corporation,  Kansas  City,  Missouri 


THE  LEVITTOWN  TIMES 
BRISTOL  DAILY  COURIER 
BURLINGTON  COUNTY  TIMES 


S.  W.  Calkins  and  Murray  C.  Hotchkiss,  Co-Publishers 
National  Representatives:  Bottinelli-Kimball,  Inc. 

f 

“FILLING  THE  BIG  VOID  BETWEEN  PHILA.  &  TRENTON* 


-  Sunoco,  and  a  high  rating  was 

achieved  by  the  newspapers. 

I  A  total  of  1,242  tear  sheets 

!  were  checked.  Of  these,  843 

I  '  I  (67.8%)  were  classified  “Very 

■  ©••oil  Good”;  317  (25.5%)  “Good”; 

■  •  y  During  the  same  time,  black 

•  *  and  white  ads  were  l>eing  run 

I  in  209  newspapers  in  183  dif- 

indpn.  iia>Mw  ferent  markets.  Their  daily  cir- 
culation  aggregated  8,125,000. 
The  number  of  insertions  ranged 
I  :  from  6  to  13.  Four  black  and 

'T..  .  .  white  ads  were  also  run  in  12 

~ —  Negro  newspapers  in  11  mar- 

vSUMCo;^ 

Mr.  Booth  said  both  the 
i^HiHilli  agency  and  the  client  w^^re  hap- 

. _  „  .  py  with  the  campaign,  “so  much 

ANPA,  by  Will  P.  Booth,  senior  J.epe^J 

vicepresident  and  account  su-  the  same 

jierv'isor  for  Es^.  He  was  copy  liecause  we  have  a  new 

to  tell  the  ROP  story  to  E&P  gtory  to  tell.”  Gallonage  in- 
by  Sunoco.  creases  showed  up  well,  he  said, 

118  Newspapers  although  the  company  and 

agency  never  jiin  advances  ex- 
The  118  newspapers  gave  the  clusively  to  advertising, 
colorful  pump  a  combined  cir¬ 
culation  of  16,895,000  in  68  mar-  84%,  Noting 

kets.  Included  in  this  total  were  newspapers  we  feel  we 

13  SpectaColor  ads  ran  in  the  ,„ugt  use  four  colors  today  if 
Nctv  lorfc  News  (1,678,000).  we  want  to  get  high  noting  and 
Twenty-one  newspapers  also  ran  readership,”  Mr.  Booth  said. 
13  ads.  Their  circulation  aggre-  ..Three  studies  were  made  last 
gated  8,173,000.  Another  list  of  y^^r.  The  highest  achieved  was 
4.  papers  with  3,606,000  circu-  No  noting  was  under 

lation,  ran  10,  and  22  with  3,-  These  undoubtedly  were 

438,000,  ran  8.  t.  the  highest  read  and  noting 

Sunoco  s  objective,  Mr  Booth  the  history  of  Suno- 


CASE  HISTORY 


Simoco’s  ROP  Color 
Dramatizes  Savings 


Mr.  Booth  wished  his  opinion 
emphasized  that  it  was  impos¬ 
sible  to  make  general  rules  re¬ 
garding  advertising.  Many  cases 
exist  and  will  continue  to  exist 
when  both  small  space  and  large 
black  and  white  ads  in  news¬ 
papers  constitute  the  best  pos¬ 
sible  recommendation.  71  (5%) 
“Fair”;  10  (less  than  1%) 
“Poor”;  and  1  (less  than  1%) 
“Very  Poor.” 

Last  March  25,  1963,  letters 
were  sent  to  all  newspapers  on 
the  list  for  ROP  color  ads, 
signed  by  J.  J.  Flanagan,  vice- 
president.  In  it  he  asked  for 
representative  tear  sheets  from 
continuous  runs,  or  one  taken 
from  the  center  of  each  edition. 

“We  suggest  that  special  at¬ 
tention  be  given  to  the  print¬ 
ing  of  these  advertisements," 
the  letter  stated,  specifying  that 
“Flag  Blue”  instead  of  stand¬ 
ard  blue  was  to  be  used.  “If  this 
blue  is  not  used,  the  advertise¬ 
ment  will  not  be  acceptable," 
the  letter  warned. 

“Will  you  please  discuss  the 
printing  of  these  advertisements 
with  your  pressmen,  emphasis¬ 
ing  that  all  inks  should  be 
brought  up  to  full  impression 
and  that  ink  fountains  are  to 
be  clean  so  that  the  brilliance 
of  the  color  is  maintained,”  the 
letter  read. 

While  there  were  one  or  two 
{Continued  on  page  90) 
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Si 

^  ^  r  *  V  LIPSTICK 
^  To  A  Lady 

Is  COLOR  To  A  Newspaper  Ad 


TVilhoiil  it.  there  is  a  liiiulainentui  at- 
iraetixeness.  With  it.  olih.  la-la!  It  adds 
that  “evtra  something”  that  makes  men 
land  women  too)  take  an  extra  good 
look.  A  second  look!  It  gets  a  lot  of  extra 
attention  for  a  few  extra  bucks. 


AVe  give  the  same  lovin’ 
treatment  to  color  ads 
that  the  II  o  1  ly  wood 
make-up  artists  give  to 
the  glamour  gals. 


SPOT  YOUR 

COLOR 

in  the  No.  1  spot 
in  the  Utica -Rome 
Metro  Area! 

Rtira  (Sbarrurr-Sispatrl) 

Utica  Daily  Press 


iiiybody  For  A  Treatment? 


MEMKRS;  THE  GANNETT  GROUP 
R«pr»Miif*d  ly: 

GANNEH  ADVERTISING  SALES.  INC. 
N«w  Y*rk  9  Cliic*9*  9  Dofroit  9  l•ft•n 
Philadalpki*  9  SyrccuM 

ly;  NELSON  ftOIERTS  I  ASSOCIATES,  INC. 
On  tkt  W«tl  CM»t 


Want  better,  broader  coverage?  More  brilliant  te-  cities  and  towns  with  both  the  largest  daily  circu* 
sponse?  Choose  The  Dallas  News  to  spread  your  lation  and  lowest  milline  rate  in  Texas, 

color  advertising  more  thoroughly  and  effectively  xo  brush  up  on  the  facts  and  figures,  and  see  sam- 

throughout  North  TexasI  gf  Xhe  News’  color-printing  proficiency,  call 

The  News  extends  smoothly  over  Market/Dallas,  our  representative, 
reaching  20%  or  more  families  in  117  North  Texas 


0J)r  Kailas 

is  the  most  direct, 
effective  device 
to  colorfully  cover 
Market  /  Dallas ! 


This  is  a 
most  direct, 
effective  coloring 
device. 


CRESMER,  WOODWARD,  O'MARA  &  ORMSBEE,  INC..  National  Rapraaantativa  /  THE  LEONARD  CO.,  Florida  Raprosantatne 


Sunoco  Ads 

(Continued  from  paj/e  88) 

re-runs  most  papers  followed 
the  suggestions. 

While  each  tear  sheet  pre¬ 
sented  its  own  individual  prob¬ 
lem  of  rating,  the  following  rea¬ 
sons,  John  J.  Flanagan,  Esty’s 
vicepresident  and  production 
manager,  could  roughly  apply: 

“Very  Poor”  if  it  was  con¬ 
sidered  that  Sunoco  would  de¬ 
rive  no  benefit  at  all  from  the 
advertising.  Sometimes  newspa¬ 
pers  failed  to  send  in  tear- 
sheets,  and  often  the  one  rated 
“Very  Poor”  were  from  some 
checking  bureaus.  In  every  case, 
newspapers  were  offered  an  op¬ 
portunity  to  send  in  other  ex¬ 
amples. 

In  ads  classified  as  “Good” 
there  would  be  minor  faults 
which  did  not  interfere  with 
the  visual  or  the  message.  It 
might  be  that  the  reproduction 
was  “slightly  off  register”  or 
“slightly  over  or  under  in  color.” 
When  a  page  was  called  “Fair” 
it  meant  more  than  one  thing 
was  wrong — possibly,  two  colors 
bad.  “Poor”  was  described  as 
“quite  a  bit  worse  than  fair,” 
with  some  points  “badly  wrong.” 

Black  and  white  art  was  used 
with  stripped  color  overlays. 

“There  has  been  definite  im¬ 
provement  in  ROP  newspaper 
color  in  the  last  five  years,”  was 
Mr.  Flanagan’s  final  conclusion. 


Co8t-Plu8  Ad 
Pricing  Urged 
For  Color  U8e 


Santa  Rosa,  Calif. 

Charges  for  color  advertising 
should  be  based  on  accountings 
which  include  all  publishing 
costs  for  color,  according  to 
Evert  B.  Person,  business  man¬ 
ager,  Santa  Rosa  Press  Demo- 
erat. 

On  ROP  color  a  record  usually 
is  kept  on  each  individual  ad.  A 
time  slip  accompanies  the  ad  and 
on  it  are  noted  the  supplies  and 
costs  together  with  labor  hours 
after  which  the  costs  are  com¬ 
puted,  he  noted. 

Also  included  in  color  cost 
accounting  are  selling  costs,  pos¬ 
sible  mailroom  and  distribution 
costs — in  some  cases — and  other 
factors. 

These  figures  are  checked 
against  the  extra  charges  for 
color  and  an  immediate  deter¬ 
mination  is  made  if  the  news¬ 
paper  is  making  or  losing  money 
on  its  color  charges. 

The  basic  which  must  be  kept 
in  mind  in  all  pricing  is  that 
costs  which  are  incurred  specific¬ 
ally  for  a  particular  newspaper 
product  have  to  be  charged 
directly  to  that  product,  Mr. 
Person  underscored. 


A  PIECE  OF  CHARCOAL  HELPED  FIRE  UP  SALES 

FOR  DEAN  MILK  COMPANY... 

"Your  unique  methods 
of  merchandising  our  ads 
are  very  gratifying." 

It  was  just  a  piece  of  charcool  .  .  .  but  it  made  an  unusuol  mailing 
piece.  We  sent  it  to  Dean  Milk  distributors  to  merchandise  a  full  color 
Hi-fi  outdoor  cooking  ad.  The  above  quote  told  us  that  Dean  Milk  Co. 
thought  it  worthwhile.  How  much  did  it  cost  them?  Not  one  cent!  The 
charcoal  mailing  was  part  of  a  free,  local-level  merchandising  program 
we  call  "Red  Carpet  Advertising."  It  includes  much  more  than  just  direct 
mail.  We  make  personal  calls  inviting  tie-in  ads.  We  help  with  displays. 
We  make  distribution  checks.  Why,  we  even  give  you  a  written  report 
on  the  results  of  your  campaign.  In  short,  it's  the  important  "extra" 
you  get  for  nothing  when  you  advertise  in  the  Pantograph.  Why  not  send 
your  merchandising  request  to  Woody  Shadid,  national  advertising 
nKinager.  Thank  you. 

REMEMBER!  WHAT  WE  DID  FOR  DEAN,  WE  CAN  DO  FOR  YOU 
R.O.P.  Spot  Color—plw*  Full  Color  (block  and  1, 

2  or  3  colors  Doily  and  Sunday) 


BLOOMINGTON  NORMAL,  ILLINOIS 

Pantagraph 


Represented  bv  WARD  GRIFFITH  CO.,  INC 
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Newsprint  Usage  February,  1963, 

4 .  D  1  ¥  1  tons  over  the  416,030 

At  Record  Levels  tons  consumed  in  February 

U.  S.  newsprint  consumption  1962.  There  were  29  days  in 
set  records  for  February  and  February  1964  and  28  days  in 
the  first  two  months  in  1964.  each  February  1963  and  1962. 
Newsprint  consumption  in  the  Iti  first  two  months  of  1964 
1963  periods  was  lower,  pri-  ANPA  reporting  newspapers 
inarily  due  to  strikes  in  New  consumed  906,411  tons  or  23.8% 
York  City  and  Cleveland.  over  the  732,030  tons  consumed 

Newspapers  reporting  to  the  1963  period  and  6.8%  over 
American  Newspaper  Publish-  the  849,041  tons  used  in  1962 
ers  Association  consumed  451,-  period. 

528  tons  of  newsprint  in  Febru-  Production  of  newsprint  in 
ary,  or  26.7%  over  the  356,323  North  America  during  February 

_  amounted  to  722,886  tons  —  an 

I  historical  high  for  this  month 
—  and  was  17.1%  above  that  in 
February,  1963.  Shipments  dur¬ 
ing  the  month  totaled  676,732 
'  tons  and  were  15%  above  the 
year-ago  level. 

• 

Lunch  in  the  Sky 

Washington 

Publisher  Samuel  I.  Newhouse 

accompanied  President  Johnson 

lUrnal  Papers  aerial  survey  over  the  mid- 

Plan  west  flood  areas  on  Friday, 

"iraiiw  Hoiiuare  March  13.  He  had  a  luncheon 

fan^iipc  u/ith  White  House  and 

iiuino  inv-nma  whcn  the  President  decided  sud- 

uy  ng  income 

**k*c^*f^  ravaged  areas  he  invited  Mr. 

iMrnal  Paper*  Newhouse  along.  They  had  lunch 

ton.  Delaware  aboard  the  plane. 
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News-Journal  Papers 
Single-Rate  Plan 

economically  delivers 
98%  of  families  with 
more  buying  income 
For  details  corttact: 
Story,  Brooks  S  Finloy,  or 
Nows-Journal  Papers 
Wilmington,  Delaware 


FIRST  ROP  COLOR?  .  .  .  Front  page  of  Ft.  Wayne  (Ind.)  Sentinel  of 
March  4,  1885,  with  border  lines  in  red  and  blue,  signalling  inaugurotio* 
of  Grover  Cleveland  as  President.  This  is  believed  to  be  the  first  run- 
of-paper  color  in  a  U.S.  newspaper. 


thsui 


THIS  MESSACJE  IS  SPONSORED  BY  I  HESE 
LEADING  NEW  ENGLAND  NEWSPAPERS: 

MAINE 

Bangor  Daily  News  (m) 

Portland  Press  Herald  (m),  Express  (E),  Telegram  (s) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (e) 

VERMONT 

Barre- Montpelier  Times-Argus  (e), 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

MASSACHUSETTS 

Boston  Cilobe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (e).  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 

I^wrencc  Eagle-Tribune  (m&e),  Lynn  Item  (e). 

New  Bedford  Standard-Times  (e&s) 

North  Adams  Transcript  (e),  Pittsfield  Berkshire  Eagle  (e) 
Springfield  Daily  News  (E),  Union  (m).  Republican  (s), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (e), 
Worcester  Telegram  (m&s),  Worcester  Gazette  (e) 

RHODE  ISLAND 

Pawtucket  Times  (e).  Providence  Bulletin  (e), 

Providence  Journal  (M&s),  Woonsocket  Call  (e) 

CONNECTICUT 

Bridgeport  Post-Telegram  (m&e),  Bridgeport 
Post  (s),  Bristol  Press  (e), 

Hartford  Courant  (m),  Hartford  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e), 
Middletown  Press  (e),  New  Britain  Herald  (e). 

New  Haven  Journal-Courier  (m). 

New  Haven  Register  (e&s),  Norwich  Bulletin  (m&s), 
Torrington  Register  (e), 

Waterbury  Republican  &  American  (m&e), 

Waterbury  Republican  (m&s) 


Grocery  buying  is  the  biggest 
food  news  in  New  England! 

Sure  the  fishing’s  fine  in  the  New  England 
region’s  lakes,  and  along  its  coasts.  And 
the  state  of  Maine  is  almost  synonymous  with 
lobsters!  But  it’s  bigger  news  for  food 
advertisers  that  New  England  families  are  the 
nation’s  biggest  s[)enders  when  it  comes  to 
groceries.  Their  $1,115  per  household  fotxl 
sales  ranks  them  number  one  among  all  U.  S. 
regions.  And  the  figures  are  up  29.8%  over 
ten  years  ago! 


Newspapers  sell  New  England 

.Advertisers  can  be  sure  that  their  message  gets  into  nearly 
every  home  in  New  England  with  locally-edited  newspap>crs. 


Sell  your  products  and  S 
services  in  New  England  ^ 
through  these  newspapers,  ^ 


Breslin  and  Crutziier 
Win  Berger  Awards 

The  annual  Mike  Berger 
Awards  of  the  Graduate  School 
of  Journalism,  Columbia  Uni¬ 
versity  go  to  Jimmy  Breslin  of 
the  New  York  HeraUl  Tribune 
and  Charles  Grutzner  of  the 
New  York  Times.  Each  will  re¬ 
ceive  a  certificate  and  a  prize 
of  $500. 

The  awards  recognize  dis¬ 
tinguished  local  reporting  by  a 
staff  meml)er  of  a  metropolitan 
daily.  Meyer  (Mike)  Berger 
was  a  reporter  for  the  New 
York  Times  who  died  in  1959. 

Mr.  Breslin  has  l)een  a  col¬ 
umnist  for  the  Herald  Tribune 
since  May  31,  1963.  Previously 
he  was  a  free-lance  writer.  He 
is  a  native  New  Yorker. 

Mr.  Grutzner  has  been  a 
Times  reporter  since  1941.  He 
gave  up  engineering  in  favor  of 
a  career  in  journalism. 


Donald  J.  Johnson  is  the  newest 
member  of  the  HOME  FURNISH¬ 
INGS  DAILY  advertising  sales  staff, 
working  out  of  Fairchild’s  Chicago 
office.  He  has  been  with  the 
I.td>har-Friedman  Publications  for 
alH)Ut  ten  years,  and  later  sold 
space  for  Discount  Store  News  and 
the  gro<‘ery  edition  of  Chain  Store 
Age. 


During  the  entire  year  of  1963. 
Fairchild’s  circulation  department 
distributed  copies  of  the  nine  Fair- 
child  publications  at  393  shows  and 
conventions.  The  number  of  bonus 
copies  (ov<-r  and  above  subscription 
lists)  made  available  to  these  show 
visitors  totaled  712.982. 


A  BATTLE  AXE,  relic  of  the  stone  age,  is  now  the  possession  of  thi 
Parliamentary  Press  Gallery  at  Ottawa,  thanks  to  Scandinavian  newsms* 
who  gave  it  in  appreciation  of  hospitality  last  year.  Peter  Dempsos, 
Toronto  Telegram,  gallery  president,  is  seen  accepting  the  trophy  from 
Hans  Dedekan  of  Scandinavian  Airlines.  At  right  is  Gregory  Connolly, 
Ottawa  Citizen. 


Hollv  Hages  has  joined  the  news 
staff  of  HOME  FIJRNLSHINGS 
DAll.Y  to  report  for  the  Home 
,\ccessories  si-ction  of  the  paper. 
She  was  formerly  associatetl  with 
Fairchild’s  San  FTancisco  bureau. 


Philip  G.  Keiioe — from  re¬ 
porter,  Lynn  (Conn.)  Daily 
Evening  Item,  to  director  of 
public  relations  for  Harold 
Cabot  &  Co.  Inc.,  Boston  adver¬ 
tising  firm. 


E.  Leo  Loester — from  pub-  2  Jupaiies4t  Newsmen 
licity  manager,  American  Asso-  ci  Priye 

ciation  of  Tool  and  Manufac-  Vaiigllil  rnze 

turing  Engineers  Association,  to  Tokyo 

legislation  services  editor,  Illin-  The  1963  Vaughn  prize,  em- 
ois  State  Chamber  of  Commerce,  blematic  of  excellence  among 
He  was  once  a  reporter  for  the  Japanese  newsmen  for  journal- 
Cineinnnti  Times-Star.  ism  fostering  lietter  understand- 

*  *  «  standing  between  Japan  and  the 

Gilbert  W.  Kingsbury,  for- 

mer  Cincinnati  Post  reporter  ^  to  Akinobu  Kojima 

and  copv  «litor  and  more  re-  “"J  S^J'iro  Hayashi. 
cently  director  of  news  and  spe-  ^ 

cial  products,  Crosley  Broad-  "^^h^  Nihon  Kemx 

..  _  1  i _ 4^,,  jhtmbun,  a  Japanese  business 

casting  Corp.— named  deputy  Mr  Havashi  54  is 

commissioner,  Kentucky  State  ‘P  1 

vicechairman  of  the  editorial  de¬ 
partment  of  Mainichi  Shimbun. 
Each  received  a  certificate  and 
shared  the  award’s  100,000  yen 
($277)  stipend. 


Hie  .editor  of  DRUG  NEWS  WEEK¬ 
LY,  Morton  Stark,  has  just  returned 
from  a  week's  visit  to  Indianapolis. 
He  was  there  to  interview  top  of¬ 
ficials  of  Eli  Lilly  &  Co.  and  to 
prepare  material  for  a  detailed  por¬ 
trait  of  the  Lilly  company  to  lie 
published  in  the  paper. 


Bill  Beaton — to  sports  staff, 
Lynn  (Conn.)  Daily  Evening 
Item. 


Don  Teverbaugh,  who  re¬ 
turned  to  journalism  a  year  ago 
after  nine  years  in  the  building 
industry — named  business  editor 
of  the  Indianapolis  (Ind.) 
Tim.cs.  He  replaces  the  late 
Harold  Hartijiv. 


Harry  Jefferis  will  be  on  his  way 
to  Palm  Beach.  Fla.,  next  week 
where  he  is  scheduleil  to  cover  the 
developments  at  the  .\merican  Tex¬ 
tile  Manufacturers  Institute  con¬ 
vention  for  DAILY  NEWS  REC¬ 
ORD.  Mr.  Jefferis  is  textile  editor 
of  the  paper. 


H.  L.  Schwartz  III — from 
Norfolk  (Va.)  Virginian-Pilot, 
to  AP,  Pittsburgh. 


Mert  Gitsweiler — from  gen¬ 
eral  assignment  to  columnist, 

Cincinnati  Enquirer. 

*  *  *  Donald  L.  Maclay  —  from 

Luke  Feck — from  columnist,  AP,  Troy,  N.  Y.,  to  reporter, 

Cincinnati  Enquirer,  to  pub-  New  Bedford  (Mass.)  Standard- 
*•  lisher  of  a  monthly  magazine.  Times. 

Dimension  Cincinnati.  ♦  *  ♦ 

Dr.  Dewayne  B.  Johnson, 
journalism  professor  at  San 
Fernando  Valley  State  College 
and  a  copyreader  on  the  Lot 
Angeles  Tim.es — elected  presi¬ 
dent  of  the  Valley  Press  Club, 
succeeding  Peter  Grant,  Los 
Angeles  Times  reporter. 

«  *  « 

Bob  Brewer,  former  circula- 
iHiiior  lo  iiiaiiuKiiiB  euitoi,  manager,  Santa  Ana 

11  ayw<’s/>oro  (Va.)  NewsArtr^  (Calif.)  Irulepemleni  —  named 
ginian.  E.  Patrick  Joyce,  for-  circulation  manager,  Buena 
mer  sports  editor,  Winchester  (Calif.)  News. 

(Va.)  Evening  Star — to  News-  «  .  * 

Virginian  sports  editor.  Joseph  S.  D’Aleo,  on  the  fi- 

*  ♦  *  nancial  news  staff  of  the  Nev 

Alex  Henderson  —  from  York  World-Telegram  &  Swi 

travel  editor  of  the  Toronto  for  25  years  before  going  into 
Daily  Star,  to  Ontario  Depart-  public  relations  three  years  ago 
ment  of  Travel  and  Publicity,  — now  with  Robert  S.  Taplinger 
Toronto.  Jerry  Hall  —  now  Associates,  public  relations  coun- 
Daily  Star  travel  eclitor.  sel. 
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The  New  York  <-dilorial  department 
of  FCKITWEAR  NEWS  will  have 
the  assistance  of  two  out-of-town 
bureau  staffers  in  covering  the  Na¬ 
tional  Sho«5  Fair  of  .America  in 
New  York.  Apr.  5-9.  Both  Hugh 
Kite  and  Ellen  Count  of  Fairchild’s 
Ihiston  bureau  will  be  on  hand  for 
the  duration  of  the  Show. 


Robert  Turnbull,  outdoor 
editor  of  the  Toronto  Globe  and 
Mail — plaque  and  $300  in  the 
first  presentation  of  the  F.  H. 
Kortwright  Awards  for  his  con¬ 
servation  series. 


Joseph  X.  Flannerv'  is  the  new  cor- 
resjH)ndent  who  will  represent  all 
Fairchild  newspa|>ers  in  Scranton, 
Pa.  Plummer  R.  Mifflin  takes  over 
the  l..ansing,  Mich.,  news  beat  for 
Fairchild,  and  the  papers  will  be 
covered  in  Tyler,  Tex.,  by  Roger 
Morgan  and  in  Elmira  and  Corning, 
N.  ’k.,  by  Ed  Van  Dyne. 


tmcA 


FAIRCHILD 
Publications,  Inc 

7  Eaat  12H«  St.,  New  York,  N. 


Publishers  of 

Daily  News  Record.  Women's  Weer  Daily. 
Home  Ftimithings  Daily,  Footwear  News, 
Supermarket  News.  Drug  News  Weekly. 
Men's  Wear,  Electronic  News,  Rooks, 
Metalworking  News,  Directories. 
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Wife  Keeps  Up 


With  Reporter 
Mate  in  Africa 

Chicago 

Coming:  upon  a  huge  stuffed 
lion  in  a  Chicago  department 
store  recently  made  Mrs.  Smith 
Hempstone  nostalgic. 

Nostalgic,  l>ecause  home  to 
Kitty  Hempstone  is  a  place 
where  wild  beasts  recline  peace¬ 
ably  on  the  roadside  while  a 
pretty  young  American  wife 
drives  to  a  mwlern  supermarket, 
where  Ijeef  is  20  cents  a  pound. 
Home  is  Nairobi,  Kenya. 

Mrs.  Hempstone,  31,  a  Vassar 
graduate,  is  the  wife  of  Smith 
Hempstone,  African  correspond¬ 
ent  for  the  Chicago  Daily  News 
Foreign  Service.  She  often 
travels  with  her  husband,  she 
told  Georgie  Anne  Geyer,  Daily 
News  feature  writer,  clips 
papers  for  him  and  does  his 
secretarial  work. 

She  has  found  that  being  in 
Africa  during  its  formative 
years  is  exciting  and  she  is 
proud  of  the  African  women  who 
have  been  thrust  from  simple 


Smith  and  Kitty  Hempstone  at 
home  in  their  "nice  little  farm¬ 
house"  10  miles  outside  of 
Nairobi,  the  capital  of  Kenya. 

Kitty  Hempstone  (left)  discusses 
the  life  of  a  world-traveling 
housewife  with  Georgie  Anne 
Geyer  in  the  newsroom  of  the 
Chicago  Daily  News. 


tribal  life  to  sophisticated  public 
life  in  one  generation. 

The  Hempstones  make  their 
home  in  an  old  farmhouse  on 
17  acres  10  miles  from  Nairobi. 
They  were  on  a  world  tour 
during  their  Chicago  visit. 

Occasionally,  she  said,  hyenas 
wonder  into  their  yard  at  night 
to  eat  the  bones  left  for  the  dogs, 
and  howl.  They  are  scared  off  by 
firecrackers. 

tf  m  * 

Lee  Grimes — from  managing 
editor  to  editor  of  the  Oxna/rd 
(Calif.)  Press-Courier,  succeed¬ 
ing  his  father,  George  Grimes, 
who  died  March  4.  The  new  edi¬ 
tor  began  as  a  copy  boy  on  the 
Omaha  (Nebr.)  World  Herald. 
He  is  a  Yale  graduate. 

*  «  * 

Harold  S.  Gulliver  Jr. — pro¬ 
moted  to  education  writer  for 
the  Atlanta  Constitution. 

*  *  * 

Sidney  H.  Hurlbert,  AP  cor¬ 
respondent  at  Providence,  R.  I. 
and  Carol  Joann  Johnson, 
former  AP  staffer  at  Des 
Moines,  Iowa — married. 

♦  ♦  ♦ 

James  Toedtman — from  pub¬ 
lisher  of  the  Rereo  (Ohio)  News, 
to  vicepresident  of  D’Arcy  ad¬ 
vertising  agency,  Cleveland. 


Anderson  Now  Heads 
Cliureh  News  Service 

Washington 

Floyd  Anderson,  57,  has  taken 
over  as  editor  of  the  National 
Catholic  Welfare  Conference 
News  Service  here. 

His  predecessor,  Frank  Hall, 
69,  was  honored  at  a  dinner 
given  at  the  National  Press  Club 
at  which  time  Mr.  Hall  was 
given  a  Papal  decoration 
(Knight  Commander  of  the 
Knights  of  St.  Gregory  with 
Silver  Star). 

Mr.  Anderson  heads  up  a 
.service  that  goes  to  125  diocesan 
weeklies  in  the  U.  S.  alone.  The 
output  of  the  local  bureau  (a 
total  of  50  people  plus  150 
‘‘stringer’’  correspondents 
around  the  world)  also  is  trans¬ 
lated  into  Spanish  here  and  sent 
abroad. 

Before  coming  here,  Mr.  An¬ 
derson  was  managing  editor  of 
the  Central  California  Register 
Fresno. 

Mr.  Hall,  who  will  continue 
to  make  his  home  here,  is  a 
former  city  editor  of  the  Wash¬ 
ington  Post.  He  also  worked  for 
the  Indianapolis  News. 

♦  ♦  ♦ 

Maury  Lewis — from  admin¬ 
istration  reporter  at  the  Phila¬ 
delphia  city  hall  for  the  Phila¬ 
delphia  Bulletin  to  reporter  for 
the  New  Jersey  zoned  editions. 
James  Laverty — from  Delaware 
County  bureau,  succeeds  Mr. 

Lewis. 

«  «  * 

Jack  Helso  and  Richard 

Aarons,  both  formerly  of  the 
news  staff  of  the  Camden  (N.  J.) 
Courier-Post  —  to  Philadelphia 
Daily  News. 

*  *  * 

Newsprint  Salesman 

Stamford,  Conn. 

Kenneth  T.  Greenleaf,  vice¬ 
president-sales,  has  announced 
the  appointment  of  Everett  P. 
Ingalls  Jr.  to  the  sales  staff 
of  St.  Croix  Paper  Company,  a 
subsidiary  of  Georgia-Pacific 
Corporation. 


Bud  Weidenthal,  former  as¬ 
sistant  city  editor  and  college 
editor  of  the  Cleveland  Press — 
to  administrative  staff  of  Cleve¬ 
land  Community  College. 

«  «  « 

James  M.  Goldberg  —  from 
reporter,  Washington  (D.  C.) 
Daily  News,  to  staff  of  F-D-C 
Reports,  in  the  drug  and  cos¬ 
metic  industries. 

♦  «  ♦ 

James  F.  Carter,  city  editor 
of  the  Waterbury  (Conn.)  Re¬ 
publican  for  eight  years — to 
copy  desk  of  the  Waterbury 
American,  Ei'GENE  L.  Martin 
— to  Republican  city  editor. 
*  «  « 

William  Chaloner — to  assist¬ 
ant  city  editor.  David  Johnston 
— to  telegraph  editor  and  JOHN 
P.  Conway — to  assistant  wire 
editor. 

*  *  * 

William  G.  Sheldon,  for¬ 
merly  with  the  Beaumont  (Tex.) 
.Journal — to  reporter-photogra¬ 
pher  for  the  Hagerstown  (Md.) 
Daily  Mail. 

*  «  * 

Willis  G.  Smith,  formerly  of 
the  Winona  (Minn.)  Republican- 
Herald — to  tri-state  editor  of 
the  Hagerstown  (Md.)  Morning 
Herald. 

♦  ♦  ♦ 

Peter  Gamage,  co-publisher, 
Lynn  (Mass.)  Daily  Evening 
Item — elected  president,  Lynn 
Area  Chamber  of  Commerce. 

*  *  * 

Douglas  Woodward,  formerly 
with  J/awc/ic.s<cr  (N.  H.)  Union- 
Leader — to  city  staff,  Lynn 
(Conn.)  Daily  Evening  Item. 

*  *  * 

Adler  Scholar 

The  Major  General  Julius 
Ochs  Adler  Scholarship  ($1,000) 
at  the  Columbia  University 
Graduate  School  of  Journalism 
has  l)een  awarded  to  Thomas  K. 
Morse  of  New  York  City.  A 
graduate  in  English  of  Harvard 
University,  he  came  to  the 
School  of  Journalism  last  fall 
after  three  years  as  a  communi¬ 
cations  and  public  information 
officer  in  the  U.S.  Navy. 


editor  ac  PUBLISHER  for  March  28,  1964 


93 


ON  THE  AIR 


Computers  Are  Just 
Another  Tool  to  CBS 


By  Jean  Tarziun 

Networks  are  givinp  election 
coverage  an  extra  application  of 
research  techniques,  new  polling 
methods  and  the  use  of  com¬ 
puters  this  year. 

But  Bill  Leonard,  executive 
producer  of  Columbia  Broad¬ 
casting  System’s  News  Election 
Unit,  says: 

“The  most  important  thing  to 
understand  is  that  the  computer 
is  just  another  tool,  like  the 
typewriter  and  the  telephone 
are.  Computers  don’t  think,  and 


what’s  more,  the  com])anies  who 
make  them  don’t  claim  that  they 
can. 

“The  computer  is  not  making 
decisions  for  CBS,’’  he  added 
decidedly. 

VI*A 

The  use  of  computers  in  aiding 
with  election  returns  goes  back 
to  1962  when  CBS  coupled  it 
with  V'^ote  Profile  Analysis 
(VPA). 

VPA  is  a  sample  of  voting 


precincts  in  a  state,  the  combin¬ 
ation  of  which  best  represents 
the  political  behavior  of  a  par¬ 
ticular  race  in  a  particular  state. 
The  number  of  precincts  is  small 
enough  to  allow  rapid  processing 
but  large  enough  to  be  accurate 
within  a  margin  of  less  than  2 
percent.  The  results  are  fed 
into  the  computers,  and  state¬ 
wide  readouts,  together  with 
comparative  results  in  previous 
elections,  are  available  in  a 
short  time. 

In  order  to  obtain  the  VPA, 
teams  of  researchers  in  every 
state  are  interviewing  and  lis¬ 
tening  to  people  and  comparing 
past  election  behavior  for  infor¬ 
mation  to  feed  the  computer, 
Mr.  Leonard  said. 

The  computer  then  presents 
the  best  combination  of  voting 
precincts  that  is  a  balanced 
sampling  of  ethnic,  religious, 
political,  sociological,  and  eco¬ 
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ONLY  THE  PHOTO  TYPOSITOR 
EXTENDS,  CONDENSES, 
BACKSLANTS  AND  ITAUCIZES, 
WHILE  RETAINING  THE 
SAME  HEIGHT!!! 

ENLARGE  and  REDUCE  to  2800  sizes,  slants  and  pro¬ 
portions  from  a  single  film  alphabet  that  costs  only 
$15.00.  (Over  500  film  fonts  in  our  type  library.) 
ANYONE!  Yes,  anyone  at  all  can  learn  to  operate  the 
Photo  Typositor.  No  knowledge  of  photography  or 
typography  is  necessary.  Our  factory  technicians  will 
teach  any  member  of  your  staff  to  set  conventional 
type  and  lettering  in  only  20  minutes.  The  purchase 
of  a  Photo  Typositor  includes  FREE  installation  and 
thorough  instruction  in  all  phases  of  the  machine's 
capabilities.  It  is  a  complete  typesetting  and  hand¬ 
lettering  department. 

WRITE  FOR  FREE  12  PAGE  BROCHURE. ..TODAY! 

All  the  typofriphy  in 
this  advertisMnent  was  set 
on  the  Photo  Typositor— 

(other  then  the  body  type) 

“Typography  At  Your  Fingertips’ 


PHOTO  TYPOSITOR  IINICa  International  Sales  Division 
305  E.  46TH  STREET.  NEW  YORK  17,  N.Y.  ■  FACTORY;  NO.  MIAMI  61,  FLORIDA 

so  Miiea,  service  and  insimetion  ogtees  throngkont  the  U.S.  and  Canada.  Worldtcide  offices  now  being  established. 


nomic  forces  in  each  st  .le. 

“The  researchers  ha  e  been 
doing  this  for  at  least  i.  year," 
Mr.  Leonard  said.  “In  New 
Hampshire,  they  started  in 
September,  1963,  to  trather 
the  information.  The  emphasis 
shouldn’t  be  put  on  the  com¬ 
puter,  but  on  the  researtner.” 

In  covering  a  primaty  elec¬ 
tion,  VPA  works  a  little  differ¬ 
ently.  There  are  no  past  per¬ 
formances  to  look  back  on,  so 
polling  is  used  as  a  basis  for 
VPA,  The  rest  of  the  method 
is  the  same. 

CBS  News  is  offering  VPA 
for  sale  to  newspapers,  and  is 
working  out  plans  to  make  it 
available  to  its  affiliated  radio 
and  tv  stations.  Price  of  the 
service  is  not  yet  determined. 

This  is  how  CBS  will  be 
covering  the  elections  in  every 
state. 

Before,  CBS  gathered  votes 
from  wherever  it  could.  These 
raw  votes  could  have  represented 
99  percent  of  one  political  party 
or  religious  belief  and  therefore 
would  not  be  accurate  enough 
to  make  a  sound  news  decision, 
according  to  Mr.  Leonard.  With 
VPA,  there  is  a  method  to 
gathering  votes  so  that  the 
quantity  is  no  longer  as  im¬ 
portant  as  where  and  from 
whom  these  votes  come. 

Computer  not  a  ‘Gimmick’ 

“One  of  the  most  important 
things  for  CBS  to  do  is  to  re¬ 
move  the  computer  from  its  role 
as  a  kind  of  gimmick  and  re¬ 
place  it  with  that  of  a  tool  to 
give  us  the  ability  to  make 
sound  news  decisions,”  Mr. 
Leonard  added. 

“We’re  in  the  speed  business 
as  well  as  the  accuracy  business 
and  there  is  no  doubt  that  it 
would  take  6,000  men  one  day  to 
do  what  the  computer  does.” 

The  CBS  budget  for  pre-elec¬ 
tion  and  election  coverage  is 
$10,000,000  with  about  10,000 
persons  involved. 

Convention  and  election  cover¬ 
age  on  the  network  will  be  spon¬ 
sored  by  the  Institute  of  Life 
Insurance  and  American  Tobac¬ 
co  Co. 


Editor  Purchases 
Bobby  Baker^s  House 

Washington 
Edward  S.  Cohen,  assistant 
financial  editor  of  the  Washing¬ 
ton  Post,  has  purchased  the  town 
house  formerly  occupied  by 
Bobby  Baker’s  secretary,  Nancy 
Carole  Tyler. 

Mr.  Baker’s  original  purchase 
price  has  been  reported  as  about 
$28,000.  The  price  to  Mr.  Cohen 
was  not  disclosed. 
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NEW  GOLD  STAR  INKS  solve  major  problems  in 
process  color  work 

At  last  a  totally  new  ink  vehicle  solves  major  problems  of 
ROP  process  color  work!  Make  a  color  test  run  on  your 
newspaper.  Here’s  what  you’ll  see: 

At  first  glance  you  can’t  help  admire  the  overall  effect  of  the 
halftone.  Now  look  closely.  Detail  and  clarity  are  better 
than  you  thought  possible.  And  the  process  blacks  —  they’re 
real  blacks.  None  of  the  muddy,  washed-out  look  (even  with 
3-color  work).  The  special  brilliance  comes  from  extra  tinc¬ 
torial  strength  of  the  colors  with  the  sheen  finish  adding 
emphasis.  Run  your  hand  firmly  over  the  halftone.  That’s 
right— no  rub-off. Turn  the  page.  Have  you  ever  seen  so  little 
show-through?  See  how  well  you  were  able  to  match  ANPA 
’engravers  proofs,  too.  Ink  consumption?  Great  mileage. 


NOW  SPECIAL  GOLD  STAR  INKS 
FOR  EDITORIAL  WORK 

Formulated  to  match  transparency  dyes  for  the 
greatest  possible  brilliance  and  fidelity  of  re¬ 
production  in  newspaper  editorial  color  where 
no  need  exists  to  match  national  ad  proofs. 


UNITED  STATES 
PRINTING  INK 
CORPORATION 

66  Industrial  Avenue, 
Little  Ferry,  N.J. 


NEWSPAPER  COMICS  COUNCIL 

Comics  Ad  Campaign 
Pleases  Whirlpool 

By  Ray  Erwin 


Advertising  in  newspaper 
Sunday  comics  sections  is  pro¬ 
ducing  such  gratifying  results 
for  the  Whirlpool  Corporation, 
which  is  spending  more  than 
$1,000,000  in  that  medium  this 
year,  that  it  already  looks  for¬ 
ward  to  using  comics  again  next 
year. 

Quentin  B.  Carman,  Benton 
Harbor,  Mich.,  advertising  di¬ 
rector  of  the  Whirlpool  Corpora¬ 
tion,  manufacturers  of  washing 
machines  and  dryers,  reporte<l 
his  satisfaction  with  the  nuge 
new  campaign  to  the  Newspa¬ 
per  Comics  Council  at  a  meet¬ 
ing  in  New  York  March  18. 

Firwt  Position 

“It  is  already  showing  re¬ 
sults,”  said  Mr.  Carman,  with 
hearty  enthusiasm.  “Ehiring  the 
first  two  weeks  of  the  program, 
when  our  ads  featured  dryers. 
Advertising  Checking  Bureau 
reports  showed  us  to  be  in  first 
position  nationally  for  total  lin¬ 
age  on  electric  dryers  —  and 
you  can’t  improve  much  over 
first  position. 

“Things  are  off  to  an  excel¬ 
lent  start,  but  there  is  a  long 
year  ahead  of  us  and  we  must 
make  sure  we  keep  up  the  pace,” 
he  continued.  “In  the  beginning 
Metro  and  ourselves  were  sere¬ 
nading  each  other  with  the 
plaintive  strains  of  ‘0,  Promise 
Me.’  Now,  after  a  very  delight¬ 
ful  courtship.  I’m  sure  our  song 
has  changed  more  to  a  ques¬ 
tioning,  ‘Will  You  Love  Me  In 
December  As  You  Do  In  May?’ 

“I  can  assure  you,  however, 
if  things  continue  to  go  as  they 
are  now,  and  the  results  con¬ 
tinue  to  produce  in  accordance 
with  all  early  reports,  we  will 
be  coming  back  at  the  end  of 
the  year  with  a  few  lusty  cho¬ 
ruses  of  “Won’t  You  Waltz  Me 
Around  Again,  Willie!”’ 

UnprecedenU'd  Sum 

Mr,  Carman  went  into  detail 
on  what  his  company’s  rationale 
was  to  justify  investing  more 
than  $1,000,000  this  year  in  a 
program  unprecedented  both  for 
the  company  and  for  the  me¬ 
dium.  He  explained  what  Whirl¬ 
pool  hopes  for  in  the  way  of 
cooperative  effort  from  every¬ 
one  involved  to  help  assure 
maximum  benefits  to  all  con¬ 
cerned.  He  said  that  over  the 
years  his  company  has  put  a 


greater  share  of  its  total  ad¬ 
vertising  dollar  in  newspapers 
than  any  of  its  competitors. 

When  Mr.  Carman  first  asked 
Bud  Cray,  chairman  of  the 
board  of  the  company  what  he 
thought  of  Sunday  comics,  he 
replied,  “It’s  the  first  thing  I 
read  in  the  paper.”  Speaking  of 
the  Metro  salesmanship,  the 
speaker  remarked:  “When  you 
can  take  a  program  that  doesn’t 
even  exi.st,  .sell  it  to  someone 
who  doesn’t  want  it,  for  money 
they  don’t  have  —  that  is  my 
idea  of  real  creative  salesman¬ 
ship.” 

Ad  Kuliunult: 

“What  was  our  advertising 
rationale  that  convinced  us  the 
progi-am  was  a  very  sound  one?” 
he  asked.  “I  think  I  can  tell 
you  in  one  word  .  .  .  awareness. 
Through  our  own  continuing 
research  over  the  years,  we 
have  found  that  a  favorable  at¬ 
titude  toward  our  products,  or 
brand  name,  correlates  almost 
directly  with  the  degree  of 
awareness  the  consumer  has  of 
them. 

“There  is  nothing  profound 
in  the  observation  that  favor¬ 
able  attitude  follows  awareness. 
It’s  simply  common  sense.  What 
seemed  more  pertinent  to  us, 
however,  w'as  the  almost  direct 
correlation  l)etween  the  two.  Im¬ 
prove  your  awareness  score  and 
your  favorable  attitude  rating 
improves  in  almost  direct  rela¬ 
tionship. 

“We,  at  Whirlpool,  feel  the 
primary  responsibility  of  our 
advertising  is  one  of  communi¬ 
cation.  Our  objective  is  a  con¬ 
tinual  increase  in  the  number 
of  people  aware  of  our  brand 
name,  and  a  continual  improve¬ 
ment  in  the  attitude  of  people 
toward  products  bearing  that 
brand. 

25  Million  Humc^ 

“I  think  you  can  see  why  we 
were  so  impressed  with  the 
tremendous  iwtential  of  im¬ 
proved  awareness  inherent  in 
a  medium  that  delivered  our 
message  on  the  front  page  of 
a  major  section  of  the  Sunday 
paper,  surrounded  by  some  of 
the  highest-read  editorial  ma¬ 
terial  in  the  paper,  to  over  25 
million  homes  —  with  complete 
exclusivity  every  Sunday  for  52 
straight  weeks  —  and  all  of  this 


at  a  cost  per  thousand  most 
favorable  in  comparison  to  any 
other  existing  medium.” 

The  campaign  uses  a  one- 
sixth  page  unit  each  week  on 
the  front  page,  and  a  one-third 
page  inside  the  comics  13  times 
during  the  year.  The  front  page 
ads  are  not  in  cartoon  form  but 
are  designed  as  miniature  bill¬ 
boards,  using  the  simplicity  and 
rapidity  of  a  spectacular  located 
along  a  busy  expressway.  The 
inside  ads  make  use  of  cartoon 
style  to  add  interest  and  read¬ 
ability. 

“We  recognize  our  responsi¬ 
bility  to  be  sure  nothing  which 
we  place  adjacent  to  your  comics 
detracts  from  or  degrades  the 
high  standards  which  you  have 
maintained,”  the  ad  manager 
said. 

Mr.  Carman  said  local  mer¬ 
chandising  is  extremely  impor¬ 
tant.  He  said  he  has  received 
fine  cooperation  in  this  respect. 
As  examples,  he  mentioned  that 
Milton  Caniff  appeared  at  a 
Whirlpool  convention  in  New 
Orleans  and  worked  with  the 
Denver  distributor  and  Chester 
Gould  talked  to  Chicago  area 
dealers.  Allen  Saunders  will  be 
a  judge  in  a  festival  in  Michi¬ 
gan. 

Without  a  single  exception, 
Mr.  Carman  said,  every  news¬ 
paper  on  the  Whirlpool  list  has 
given  the  company  a  report  on 
w’hat  it  is  doing  in  the  w’ay  of 
local  retail  tie-in  linage. 

W<»rld’8  Fair 

Mel  Casson,  creator  of  “An¬ 
gel,”  chairman  of  the  World’s 
Fair  Committee,  reported  that 
four  cartoonists  will  be  inter¬ 
viewed  each  Friday  over  the 
RCA  closed  circuit  tv  at  the 
New  York  World’s  Fair,  These 
tai)es  will  be  offered  to  NBC 
and  they  may  be  obtained  by 
individual  newspapers  for  pro¬ 
motional  purposes.  There  will 
be  permanent  exhibits  of  car¬ 
toons  in  the  New  York  City 
Building  and  at  Dick  Button’s 
ice  show  and  Rube  Goldberg’s 
drawings  of  his  famous  “in¬ 
ventions”  will  be  exhibited  at 
the  Top  of  the  Fair  Restaurant. 

Charles  T.  Kline,  president  of 
Metropolitan  Sunday  Newspa¬ 
pers,  said  the  “Cavalcade  of 
Comics”  exhibition,  which  al¬ 
ready  has  appeared  in  Nash¬ 
ville,  Charlotte  and  New  York, 
will  be  staged  in  Pittsburgh 
March  30-April  4  with  11  car¬ 
toonists  attending.  Later  shows 
are  planned  for  Cleveland,  San 
Diego  and  other  cities. 

Mr.  Kline  urged  showmanship 
in  promoting  comics.  He  said 
Metro  already  has  sold  twice  as 
much  advertising  linage  for 
comics  sections  in  1964  as  it 
sold  in  all  of  1963. 

“We  need  to  exploit  comics 


as  show  business  and  ;  .  fight 
fire  with  fire  in  meeting  v  com¬ 
petition,”  declared  Mr.  Kline 
with  conviction. 

A1  Capp  (“Li’l  Abner’  )  gave  . 
an  amusing  talk  in  wh  ch  he 
had  his  audience  roaririg  with 
laughter  at  two  polincians, 
Barry  Goldwater  and  Bobby 
Kennedy. 

(iupp  Can’t  Read  ’Lni 

“It  would  be  nice  if  people 
could  see  the  comics,”  oL-erved 
Mr.  Capp,  long  a  cru.sader 
against  reduction  of  the  size 
of  comic  strips  so  they  are  diffi¬ 
cult  to  read.  “I’m  unable  to 
read  my  .strip  in  some  |)apers. 
We  could  tell  stories  and  keep 
readers  in  agonies  of  suspense 
if  we  had  the  space.  If  we  are 
reduced,  we  are  suffocated  be¬ 
yond  reading.  It’s  tragic  that 
comics  are  being  strangled.  I’d 
not  go  into  cartooning  today,  if 
I  was  a  young  man,  on  that  ac¬ 
count.” 

A1  Andriola  (“Kerry  Drake”), 
chairman  of  the  Poster  Com¬ 
mittee,  told  of  a  recent  meet¬ 
ing  with  New  York  City  officials 
in  which  cartoonists  offered  to 
produce  posters  of  their  char¬ 
acters  to  aid  various  city  de- 
jiartments.  The  same  material 
will  be  available  to  other  cities. 

Members  of  the  Newspaper 
Comics  Council,  made  up  of 
newspaper  editors,  syndicate 
managers  and  cartoonists,  de¬ 
bated  informally  a  proposal  that 
the  Council  establish  annual 
awards  for  the  best  display  and 
promotion  of  comics  by  newspa¬ 
pers.  The  National  Cartoonists 
Society  gives  awards  to  car¬ 
toonists  and  the  proposed 
awards  would  not  compete  in 
that  field. 

Philip  W.  Porter,  managing 
editor,  Cleveland  (Ohio)  Plain 
Dealer,  chairman  of  the  Coun¬ 
cil,  said  the  executive  commit¬ 
tee  will  study  the  proposal  as 
a  project  by  which  comics  and 
their  display  could  l)e  promoted 
in  newspapers. 

• 

2500  Papers  Eli^ble 
For  NHIC  Awards 

National  Home  Improvement 
Council  will  make  awards  to 
newspapers  that  do  an  “out¬ 
standing  editorial  job”  on  home 
improvement,  Edgar  Hall,  ex¬ 
ecutive  director,  has  announced. 

Criteria  w'ill  be  readability 
and  make-up  of  special  editions 
or  pages  using  the  Stamps-Con- 
haim,  February,  1964,  i2-page 
Home  and  Garden  Edition,  plus 
material  from  the  S-C  regular 
newspaper  service. 

The  competition  closes  June 
30.  Entries  may  l)e  .sent  to: 
NHIC  Newspaper  Awards,  166 
Fifth  Ave.,  New  York  10. 
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Papers  Installing 
Insriter  Controls 

More  than  half  a  billion 
Spectat'olor  preprinted  pages 
are  exjiected  to  appear  in  as 
many  as  40  daily  newspapers  in 
the  U.  S.  during  1964,  in  the 
opinion  of  Edgar  L.  Parks, 
president  of  Crosfield  Electronics 
Inc.,  Fill  mingdale,  N.  Y.,  manu¬ 
facturers  of  insetter  control  sys¬ 
tems. 

Two  publishers,  James  G. 
Stahlnian  of  the  Nashville  Ban¬ 
ner,  and  Amos  Carter  Evans  of 
the  Nashville  Tennessean,  who 
are  having  Crosfield  Spectatron 
equipment  installed,  have  hailed 
SpectaColor  inserts  as  “a  major 
technical  and  economic  advance 
to  entice  advertisers  of  color- 
keyed  jiroducts  back  to  the 
strongest,  most  economical  and 
accurate  market-target  media 
—  newspapers!” 

Mr.  Parks  cited  the  success 
of  the  Louisville  Courier-J our- 
nal,  ClMrlotte  Observer,  To¬ 
ronto  Star  and  the  New  York 
Daily  News,  whose  Crosfield  in¬ 
setter  control  systems  are  op¬ 
erating  .successfully  and  help¬ 
ing  to  meet  the  ever-increasing 
demand  for  the  best  in  color  for 
newspapers. 


Mr.  Parks  noted  that  the 
Crosfield  insetter  control  system 
has  recently  achieved  a  sub¬ 
stantial  cost  reduction  by  util¬ 
izing  the  tension  of  the  reel- 
stand  friction  belt  with  which 
most  presses  are  normally 
equipped.  This  “breakthrough” 
eliminates  the  need  for  differ¬ 
ential  gear  drives,  draw  rollers 
or  vacuum  boxes  to  stretch  the 
web  for  precise  insetter  regis¬ 
ter. 

Job  in  Hartford 

Crosfield  will  soon  complete 
a  $16,000  Spectatron  installa¬ 
tion  at  the  Hartford  Courant. 

The  Daily  News,  which  ran 
the  first  such  preprint  page  in 
America  in  1959  on  Crosfield 
equipment,  has  equipped  12 
presses  with  insetter  controls. 
• 

Suit  oil  Ice 

A  suit  claiming  “injury”  to 
his  automobile  by  salt  put  on 
the  streets  for  ice  control  was 
instituted  against  the  city  by 
John  M.  Miller,  managing  edi¬ 
tor  of  the  Dodyeville  Chronicle. 
A  Wisconsin  statute  makes  it 
illegal  for  anyone  to  distribute 
foreign  matter  on  highways  that 
“would  l)e  injurious  to  a  motor 
vehicle,”  he  claimed.  But  the 
judge  threw  the  case  out  of 
court. 


Calgary  Herald 
Seminar  Promotes 
Use  of  Color 

Calgary,  Alta. 

The  first  newspaper  seminar 
on  color  in  Calgary  was  held  by 
the  Calgary  Herald  recently  with 
more  than  100  advertisers, 
agency  officials  and  newspaper 
representatives  attending.  Ar¬ 
ranged  by  Leonard  W.  Roper, 
advertising  sales  manager  of  the 
Herald,  the  early  evening  ses¬ 
sion  featured  a  large  display  of 
full-color  full-page  newspaper 
advertisements  from  the  Cal¬ 
gary  Herald,  from  Canada, 
United  States,  Europe,  the 
British  Isles  and  Australia. 

Frank  G.  Swanson,  vicepresi¬ 
dent  and  publisher  of  the  Her¬ 
ald,  said  Canadian  newspapers 
last  year  ran  more  than  10,000,- 
000  lines  of  local  color  adver¬ 
tising,  plus  an  additional  15,- 
000,000  lines  of  national  color 
ads.  Continued  use  and  growth 
of  color,  he  said,  in  daily  news¬ 
papers  is  probably  the  result  of 
readership  studies  which  prove 
the  pulling  power  of  black  and 
white  ads  is  increased  many 
times  by  use  of  color. 

Mr.  Swanson  said  the  quality 


of  color  ads  in  the  Herald  now 
is  good,  but  he  hoped  it  would 
improve  with  installation  of  a 
new  press  and  other  new  equip¬ 
ment  this  fall.  Last  year  the 
Herald  printed  more  than  625,- 
000  lines  of  color  ads. 

Lawrie  Duff,  proprietor  of 
Duffoto  Process  Co.  Ltd.  of 
Calgary,  foresaw  colorful 
changes  in  newspapers  in  the 
near  future.  He  predicted  news¬ 
paper  advertisers  would  turn 
progressively  more  towards  the 
eye-catching  impact  of  color. 
Increased  quality,  aided  by  im¬ 
proved  equipment,  will  in  turn 
mean  an  increase  in  quantity, 
both  for  ads  and  editorial.  Frank 
A.  McGirr,  assistant  advertising 
sales  manager  of  the  Herald, 
quoted  psychological  surveys 
showing  color  increases  reader- 
ship  by  89  percent. 

• 

Triangle  Division 
In  Preprint  Bnsiness 

The  Gravure  Division,  Tri¬ 
angle  Publications,  Philadel¬ 
phia,  has  added  equipment  to 
handle  production  of  preprint 
rolls.  Charles  Elsesser,  business 
manager  of  the  division,  said 
the  division  is  accepting  orders 
from  advertisers  and  newspa¬ 
pers  for  preprint  rolls  to  be  run 
in  the  Inquirer  or  other  papers. 


Lockwood  Greene  has  designed 
many  variations  of  newspaper  plants 
in  the  past  forty  years. 


We  use  ROLLS  OF  PAPER  too!  (drafting  paper). 

Our  COMPOSING  ROOM  (drafting  room)  is  the  heart  of  our  operation. 
Our  EDITORS  (engineers)  are  conversant  with  current  plant  problems. 

Our  EDITORIALS  (specifications)  have  to  be  concise. 

Our  PRESS  RUNS  vary  from  5  to  over  50  pages  (blue  prints  of  drawings). 
Our  EDITIONS  are  always  SPECIAL  (exclusively  of  interest  to  you). 

Like  your  product,  only  the  LATEST  INFORMATION  is  of  real  value. 

LOCKWOOD  GRKENE  ENGINEERS,  INC. 

Engineers  Arohiteots 

BOSTON  16  MEW  YORK  17  SPARTAMBURO,  S.  C. 

316  Stuart  Street  200  Park  Avenue- Pan  Am  Building  Montgomery  Building 
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The  Weekly  Editor 

.  .  .  AM)  HAPPY  RETURNS 


Nancy  Kowert  talks  with  Dad,  Editor  Arthur  H.  Kowert,  at  75th  Anni¬ 
versary  Open  House  of  the  Fredericksburg  Standard,  Central  Texs 
weekly.  Nancy  is  a  freshman  Journalism  student  at  The  University  of 
Texas. 


By  Mary  Mahry 

The  Fredfrickshiirff  Standard, 
central  Texas  weekly,  obseiwed 
its  75tli  anniversary  with  a  pul)- 
lic  open  house  Saturday,  March 
14. 

Hundreds  of  townspeople,  area 
ranchers,  business  men,  and 
friends  were  conducted  on  stalf- 
puided  tours  throuph  the  en- 
larped,  modern  quarters  of  the 
publishinp  company’s  plant 
which  has  a  Intok  and  job  print- 
inp  division  in  addition  to  the 
4,000  circulation  newspaper 
from  this  county  seat  w’hich  has 
only 'a  little  over  IfiOO  popula- 
tioti.  (ABC — first  Texas  w'eekly 
to  join.) 

Opened  in  Shed 

The  Standard  opene<l  .shop  on 
June  12,  1889,  as  the  Gillcupic 
Count n  \h  ws,  when  Green  Har¬ 
rison  .set  up  in  a  .shinl  after 
pivinp  a  $300  chattel  mortpape 
for  operatinp  expenses  on  “one 
Washinpton  Hand  Press  No.  7 
and  all  type  and  other  material 
pertaininp  thereto,”  accordinp  to 
Arthur  W.  Kowert,  present 
editor. 

The  expansion  propram  was 
Ix'pun  last  summer  when  an 
adjoininp  buildinp  was  boupht. 
Existinp  ceilinps  in  100-year-old 
buildinps  were  lowered,  14-inch, 
hand-laid  .stone  walls  were  re¬ 
moved  or  recle.sipnwl,  floors  were 
levele<l,  and  year-around  air 
conditioninp  was  installed  for 
the  shop,  the  front  office  supply 
store  which  stocks  major  busi¬ 
ness  needs,  and  the  executive 
offices  and  conference  room 
where  iKiund  newspaper  volumes 
are  stored  and  published  Texana 
is  displayed  in  plass-fronted, 
mahopany-paneled  cases. 

In  this  still-German  commun¬ 
ity  establishwl  by  orpanized  im- 
miprants  in  184(),  the  Standard 
also  published  the  Wochenblatt, 
a  four-column,  four-pape  weekly 


tabloid,  from  1878  until  1946. 
The  Wochenblatt  was  the  only 
German-lanpuape  newspaper 
ever  published  in  the  predomin¬ 
ately  German-speakinp  county  of 
central  Texas. 

Editor  Art  Kowert,  in  1934, 
with  a  new  journalism  depree 
from  the  University  of  Texas  in 
his  pocket,  rode  the  bus  from 
Austin  to  Fredericksburp,  his 
home  town,  walked  a  few  feet 
to  the  Standard  office,  and  with¬ 
out  further  ado,  went  to  work 
as  advertisinp  manaper.  He  has 
been  editor  since  1940.  His  wife 
Elise  handles  the  women’s  news. 
Son  Bruce  was  recently  elected 
to  Phi  Beta  Kappa  as  a  senior 
chemi.stry  student  at  the  Uni¬ 
versity  of  Texas  where  dauphter 
Nancy  is  a  freshman  student  in 
the  School  of  Journalism. 

Nancy,  who  seems  to  have  ink 
in  her  veins,  says  that  finally 
“Dad  is  poinp  to  pive  me  a 
summer  job  this  year  as  a 
reporter.  All  he’s  let  me  do  l»e- 
fore  is  file  and  sell  thinps — and 
write  kid  stuff.” 

“Nancy  Kowert  is  the  pride 
of  this  town,  for  her  leadership 
and  her  interest  in  the  history 
of  G'Mesnie  County,”  .says  Mrs. 
H.  H.  Fricke,  local  historian 
and  community  leader. 

The  Fred(*ricksburp  Standard, 
with  more  than  7,000  square 
feet  of  workinp  space  includinp 
a  few  bare  spots  in  which  to 
in.stall  new',  if  netnled  machinerj’, 
looks  to  the  future  with  optim- 
i.sm  as  the  voice  of  central 
Texas  w'eekly  newspapers,  in  an 
area  w'here  sheep  and  poat 
ranches  predominate  and  indus¬ 
try  is  non-existant,  where  busi¬ 
ness  concerns  are  primarily 
.services  to  the  communities. 

«  «  * 

RAILROAD  SWITCH 

Harrisburg,  Ark. 

The  weekly  Harrisburg 


Modern  Mews,  which  was 
founded  by  L.  U.  Freeman  Sr., 
has  entered  its  7r)th  year  of 
publication.  The  founder  died 
in  1934  and  his  .son,  L.  D.  Frei'- 
man  Jr.,  is  continuinp  the  pub¬ 
lication  as  etlitor  and  publisher. 

The  weekly  newspaper  has 
l)ublished  3,872  editions,  has 
never  mi.ssed  an  issue  and  has 
l)een  late  only  four  times. 

A  jieculiar  factor  that  caused 
the  new'spaper’s  foundinp  at 
Harrisburp  was  the  Missouri 
Pacific  railroad  officials  an- 
nouncinp  that  the  firm  would 
construct  a  crossinp  of  the  Little 
Rock-Memphis  branch  here.  Only 
a  year  later  the  railroad  chanped 
its  plans  and  installed  the  cross¬ 
inp  southw'ard  at  Wynne,  Ark., 
but  the  Modem  News  continueil 
in  Harrisburp. 

*  *  « 

ADDED  JOB  .SHOP 

Rockwall,  Tex. 

The  W'eekly  Rockwall  Success, 
one  of  Rockwall’s  oldest  business 
firms,  completed  its  80th  year 
of  continuous  seiw'ice  last  month. 

Founded  in  February,  1885, 
the  paper  has  chanped  hands 
several  times.  Present  ow'ners 
are  Mrs.  P.  J.  Bounds  and  her 
son,  P.  J.  Bounds  Jr.,  natives  of 
Rockw'all.  They  have  owned  the 
business  since  June,  1949,  and 
have  expanded  the  linape  of  the 
jiaper  and  installed  new  equip¬ 
ment,  includinp  a  commercial 
jirintinp  department,  complete 
w'ith  automatic  presses. 

*  *  * 

BEARER  OF  NAMES 

Rochester,  N.  H. 

New'  Hamp.shire’s  larpest 
W'eekly,  the  7,160-circulation 
Rochester  Courier,  has  observ'ed 
its  100th  anniversary  w'ith  the 
observation  that  “the  most  un¬ 
important  person  in  this  com¬ 
munity  was  and  still  is  always 
w'orthy  of  attention  as  much  as 
those  W'ith  the  ‘old  line’  names.” 


The  Courier,  published  by 
Elery  (Doc)  Lyndes,  .said  it  “has 
not  been  a  ‘crusader’  in  the 
worst  sense  of  that  abused 
word;  it  can  l)e  silent  in  repard 
to  a  ‘drive’  it  feels  is  self-seek- 
inp.’ 

The  century-old  Courier  con- 
cludeel: 

“A  ‘courier’  is  a  In-arer  of 
news,  whether  pood  or  bad,  glad 
or  .sad,  and  amonp  other  more 
local  issues  it  has  .sounded  the 
tocsin  apainst  communism  and 
will  continue  to  do  .so  as  long  as 
it  lives.” 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii:i:iiiiiiiiiiiii:iiiii:iii:i^ 

THURSDATA 
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75  —  When  the  Ncwberg 
(Ore.)  Graphic  obseiw'ed  its 
75th  anniversary  recently,  it 
went  the  years  one  lietter  with 
a  76-pape  special  edition.  It  in¬ 
cluded  a  60-pape  offset  tabloid 
memorial  section.  Newberp  was 
the  boyhood  home  town  of  for¬ 
mer  President  Herbert  Hoover. 

*  *  XI 

BIRTHS  —  Westport  News 
Inc.,  headed  by  B.  V.  Brooks  Jr., 
former  vicepresident,  treasurer, 
of  Murray  Corporation  of  Amer¬ 
ica.  a  multi-division  manufac- 
turinp  firm,  has  begun  publica¬ 
tion  of  a  weekly  tabloid  news- 
jiaper,  the  Westport  (Conn.) 
News.  Edna  G.  O’Connor  is 
managing  editor,  Maxine  C. 
Prov'ost  advertisnp  manaper. . . . 
The  offset  weekly  Colton  (Calif.) 
Grand  Terrace  Independent,  ha* 
been  founded  by  Walt  Pasley, 
editor  and  publisher,  aided  hy 
Barbara  Pasley,  news  editor  and 
Sarah  Wissel,  photographer. 

*  XI  * 

CIRCULATION  HIKE  — The 
Clayton  (N.  M.)  Union  Courts 
ty  Leader  and  the  Roy  (N.  M.) 
Harding  County  Leader  have  in¬ 
creased  their  circulation  rate 
from  $3.50  to  $4  a  year. 


644,644  lines  R.O.P.  Color 

■_  d  Proves  that  advertisers  believe  in  using 
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This  young  schoolgirl  is  one  of  more  than  a  million  General  Motors 
shareholders.  Her  parents  recently  purchased  a  number  of  shares  of 
GM  stock  as  the  beginning  of  a  fund  for  her  college  education.  As  a 
shareholder,  she  could  be  called,  in  effect,  a  capitalist. 

Of  course,  there’s  nothing  exclusive  about  GM  ownership.  Every  age 
group  and  most  occupations  are  represented.  GM  shareholders  live  in 
every  state  of  the  nation,  every  Canadian  province  and  more  than  80 
foreign  countries.  More  than  half  of  all  individual  shareholders  are 
women.  Three  quarters  of  the  people  who  own  GM  stock  have  a  hundred 
shares  or  less;  85  per  cent  own  less  than  two  hundred. 

People  is  the  key  word  at  GM.  More  than  600,000  employes,  thousands 
of  suppliers  and  dealers — plus  the  more  than  a  million  shareholders — 
they  are  the  backbone  of  General  Motors  progress. 


GENERAL  MOTORS  IS  PEOPLE.. 

Makinti  Better  Things  For  You 


CAPITAUSr 


JOURNAIJSM  EDUCATION 

Johnson  to  Dedicate 
First  Newhouse  School 


Syracuse,  N.  Y. 

The  new  School  of  Journalism 
on  the  Syracuse  University 
campus  will  have  a  Presidential 
sendoff  in  Aufjust. 

University  otticials  disclosed 
this  week  that  President  John¬ 
son  has  accepted  an  invitation 
to  t)e  on  hand  Aufj.  i*  for  the 
dedication  of  the  new  structure, 
first  buildinff  in  the  $15  mil¬ 
lion  Newhouse  Communications 
Center. 

The  center  is  the  gift  of  pub¬ 
lisher  Samuel  I.  Newhouse 
who.se  holdings  include  the 
SyracKi^e  Herald- Journal  and 
Su7iday  Herald- American,  the 
Syraeufte,  Post  -  Standard  and 
WSYR  radio  and  television  .sta¬ 
tions. 

Mr.  Newhouse’s  commitment 
for  a  three-building  communica¬ 
tions  complex  at  Syracuse  Uni¬ 
versity  was  announced  in  1962. 
Work  on  the  journalism  build¬ 
ing  was  .started  in  February, 
196;i.  The  journalism  building 
will  co.st  more  than  $3  million. 

IS 

OUR  FACE 

You  bet  it  is  ...  by  over 
71%  of  the  families  in  the 
Hartford  Standard 
Metropolitan  Marketing 
Area.  In  Connecticut's 
Largest  Market  only  The 
Hartford  Times  can  deliver 
such  saturation  coverage. 

PLUS 

The  Hartford  Times  offers 
advertisers  tremendous 
flexibility  in  the  use  of 
R.O.P.  Color.  Advertisers 
select  The  Times  for  their 
color  advertising  because 
they  know  this  paper 
produces  as  no  other 
newspaper  in  the 
Greater  Hartford  Area. 

'lEmts 

Covering  Connecticut’s 
Largest  Market 

Represented  by;  GANNETT 
ADVERTISING  SALES.  INC. 

New  York— Boston— Syracuse 
Philadelphia— Detroit 
Chicago— San  Francisco 


The  structure  is  five  stories 
high  and  contains  a  number 
of  additional  facilities  which 
eventually  will  be  joined  to  two 
other  buildings. 

The  center  eventually  will 
consist  of  three  buildings  placed 
around  a  plaza.  Below  the  ])laza 
level,  the  buildings  will  lie  con¬ 
nected  to  form  an  intergrated 
unit  for  education  and  research 
in  all  mass  communications  me¬ 
dia. 

The  buildings  still  to  be  con- 
.structed  will  house  radio  and  tv 
facilities,  the  Syracu.se  Univer¬ 
sity  Press  and  other  centers. 

The  new  School  of  Journali.sm 
is  .scheduled  to  open  in  Septem- 
lier. 

«  *  « 

N'EV^  S  EVALUATION  .SCALE 
Greeijiy’,  Colo. 

A  Colorado  State  College  jour¬ 
nalism  instructor  has  created  a 
news  evaluation  .scale  designed 
to  teach  news  values  to  aspiring 
teachers  and  wlucational  public 
relations  representatives. 

Ford  Cleere,  former  staffer 
for  the  late  Los  Anyelcs  Herald- 
Express  and  now  instructor  in 
journalism  and  college  news  bu¬ 
reau  director,  based  his  scale  on 
the  five  familiar  news  values 
of  timeliness,  consequence,  hu¬ 
man  interest,  proximity,  and 
prominence. 

“Professional  news  editors,” 
he  noted,  “make  judgments  in  a 
swift  mental  capsuling  of  all  of 
these  considerations.  Students, 
however,  seem  to  have  great 
difficulty  in  weighing  the  inten¬ 
sity  of  the  various  values  and 
then  assigning  priorities  of  im¬ 
portance  and  news  play.” 

The  “Cleere  News  Evalua¬ 
tion  Scale”  offers  a  way  of 
rating  two  stories  on  a  10-to- 
100  basis  in  terms  of  their  rela¬ 
tionship  to  each  other  and  to 
a  scale  of  ultimate  news  values. 
Each  value  is  given  a  rating, 
then  all  of  the  ratings  are  added 
for  a  mathematical  comparison 
of  the  composite  scores.  The 
bigger  the  score,  the  bigger  the 
story. 

After  three  months  of  class 
experimentation,  Mr.  Cleere  said 
he  is  satisfied  that  the  scale  ac¬ 
celerates  student  awareness  of 
news  values.  It  can  be  used  with 
either  published  news  stories  or 
with  hypothetical  examples. 

“Students  seem  to  find  it 
stimulating  to  apply  the  scale 
to  the  news  values  of  the  front 
page  of  the  New  York  Times 
rating  the  first  and  second  story 
I  selection,  then  switch  to  the 


1 

r 

If 

1 

lJj 

The  School  of  Journalism  of  the  Newhouse  Communications  Center 
nears  completion  at  Syracuse  University. 


values  of  a  small  town  daily,” 
the  in.structor  said. 

The  idea  is  available  without 
charge  to  news  editors  or  in¬ 
structors  if  they  will  drop  a 
line  to  Mr.  Cleere  at  Colorado 


State  College  here. 

Mr.  Cleere  worked  13  years 
in  the  news  field.  He  was  a  1957- 
58  Haynes  Fellow  at  UCLA 
and  holds  a  master’s  degree  in 
American  Studies. 


J-Students  Give  Their  All 
In  Writing  Practice  Obits 


Muncie,  Ind. 

The  American  way  of  death 
on  the  campus  was  revealed  in 
a  journalism  class  at  Ball  State 
Teachers  College  recently. 

To  enliven  the  practice  of 
writing  obituaries.  Prof.  Dario 
Politella  asked  beginning  jour¬ 
nalism  students  to  use  them¬ 
selves  and  their  imaginations  as 
the  subjects. 

Freudian  -  types  may  make 
.something  of  the  fact  that  half 
the  “deceased”  chose  to  die 
violently  —  in  auto  accidents, 
from  food  poisoning,  in  war  and 
falling  down  steps. 

Violence  Plus  Romance 

This  obsession  with  violence 
had  romantic  overtones.  The 
girls  who  chose  to  die  as  the 
result  of  automobile  accidents 
in  which  they  were  passengers 
invariably  were  being  driven  by 
boy  friends  who  survived  the 
wrecks.  All  of  them,  that  is,  but 
the  young  lady  who  changed  her 
mind  following  a  spat  after 
writing  her  obit. 

The  young  man  who  chose  to 
die  of  food  poisoning  wrote  that 
he  had  eaten  mouldy  bread  after 
imbibing  wine  at  a  picnic  cele¬ 
brating  his  anniversary  of  mar¬ 
riage  to  “Thou.”  She  held  his 
hand  as  he  allegedly  writhed  to 
oblivion,  propped  against  a  tree, 
quoting  Omar  Khyyam’s,  “A 
loaf  of  bread,  a  jug  of  wine,  and 
Thou.  .  .  .” 

The  wartime  demise  reported 
was  a  form  of  Marine  kebab. 
The  victim,  who  had  risen  to 
the  rank  of  commandant  of  the 
Marine  Corps,  was  reaching  for 
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the  ceremonial  surrender  sword 
from  the  Prince  of  Monaco  at 
the  finale  of  .some  imagined  hos¬ 
tilities,  when  he  tripped  and 
impaled  himself  on  the  horns  of 
a  silent,  and  fatal,  dilemma. 

Meanwhile,  other  last  words 
were  recorded  for  the  young 
lady  who  decided  to  go  to  glory 
en  route  to  graduation  cere¬ 
monies.  Crumpled  on  the  sharp 
stone  steps  of  the  Arts  Build¬ 
ing,  she  rattled,  “I  knew  I’d 
never  make  it.” 

• 

New  York  StandartI 
Files  at  Columbia 

Dean  Edward  Barrett  of  the 
Columbia  University  Graduate 
School  of  Journalism  has  ac¬ 
cepted  bound  volumes  of  the 
New  York  Standard  presented 
to  the  library  by  Leonard  E.  B. 
Andrews  in  memory  of  Milton 
Bracker,  late  Paris  Bureau  Chief 
of  the  New  York  Times  and 
Columbia  graduate. 

During  the  1963  New  York 
City  newspaper  shutdown,  Mr. 
Bracker  served  on  the  staff  of 
the  interim  Standard  of  which 
Mr.  Andrews,  vicepresident  of 
Uni-Serv  Corporation,  was  as¬ 
sociate  publisher. 

• 

Education  Writt^r 

Cleveland 

The  Cleveland  Press  has 
signed  Mark  C.  Schinnerer,  for¬ 
mer  superintendent  of  the  Cleve¬ 
land  public  schools,  to  do  a 
series  of  articles  on  education 
in  Russia  and  Western  Europe. 

BLISHER  for  March  28.  1964 


100 


While  signing  a  new  contract  for 
20  full-color  pages  to  run  in  the 
Los  Angeles  Times  Home  Maga. 
line  during  1964,  David  Seigel, 
vicepresident  of  Riviera  Manu¬ 
facturing  Co.,  pauses  to  admire 
the  new  editorial  format  of  Home 
_ the  rotogravure  magazine  dis¬ 
tributed  every  week  in  the  Sunday 
Times.  Don  Wudke,  right,  of  the 
Times  display  sales  staff,,  points 
out  major  innovations. 


Home  Magazine 
Is  Revamped 

Los  Angeles 

Greater  use  of  color  and  im¬ 
proved  readability  marked  the 
new  format  of  the  Los  Angeles 
Times  Home  magazine  intro¬ 
duced  March  1. 

The  Sunday  rotogravure  mag¬ 
azine  underwent  its  first  me¬ 
chanical  change  since  1945, 
when  it  was  converted  from  a 
tabloid  section  published  on 
newsprint  to  a  color  rotogravure 
magazine  printed  on  fine  paper. 

The  new  format  presented  a 
shorter,  modernized  page  size, 
850  lines  in  depth  as  compared 
to  980  lines.  The  pages  were 
stitched  in  magazine  form  to 
provide  greater  effect  for  edi¬ 
torial  presentations  extending 
across  facing  pages.  It  was  for¬ 
merly  in  loose  leaf  form. 

Pages  were  trimmed,  per¬ 
mitting  photographs  to  bleed  on 
outside  edges  without  the  previ¬ 
ous  white  border. 

There  was  a  greater  use  of 
color  photography  in  the  72- 
page  edition  of  March  1. 

Editor  James  Toland  said  the 
editorial  objectives  remain  un¬ 
changed,  accentuating  architec¬ 
ture,  decorating,  food  and  fash¬ 
ions,  gardening  and  landscap¬ 
ing  and  other  features  for  home 
environment  of  the  West. 

• 

12  Pajies  for  Shoes 

Geuting’s,  Philadelphia  shoe 
retailer,  placed  12  consecutive 
pages  of  rotogravure  advertising 
in  the  Philadelphia  Sunday  Bul¬ 
letin  magazine  on  March  8.  The 
12  pages  included  full  color,  duo- 
tone,  and  spot  color  and  illus¬ 
trated  Geuting’s  line  of  spring 
footwear  for  men  and  women. 


Business  Dept. 
Seminar  Opens 


Twenty-nine  business  execu¬ 
tives  of  daily  newspapers  will 
participate  in  a  two-week  Man¬ 
agement  and  Costs  Seminar 
which  l)egins  Monday  (March 
30)  at  the  American  Press  In¬ 
stitute,  Columbia  University. 
They  represent  newspapers  of 
75,000  circulation  or  less. 

MeinlMTs 

Members  are: 

Newton  J.  Babb,  Spartanburg 
(S.  C.)  Herald  and  Journal. 

Frank  J.  Blewitt,  Scranton 
(Pa.)  Times. 

William  M.  Boyd,  New  Bruns- 
ivick  (N.  J.)  Daily  Home  News. 

Ned  J.  Bradley,  Columbia 
(Ind.)  Evening  Republican. 

William  L.  Brigman,  Long¬ 
view  (Wash.)  Daily  News. 

Michael  A.  Bruni,  Columbus 
(Ga.)  Ledger-Enquirer. 

George  T.  Campbell,  Owosso 
(Mich.)  Argus-Press. 

~  Coultrup,  Glovers- 


Eldon  L 
^'ille  (N.  Y.)  Leader-Herald.  j 

R.  Victor  Dix,  Wooster  (().) 
Daily  Record. 

David  T.  Hayhow,  Dowagiac 
(Mich.)  Daily  News. 

Edwin  L.  Heminger,  Findlay 
(O.)  Republican-Courier. 

Walter  J.  Kane,  Troy  (N.  Y.) 
Record. 

George  D.  Lanier,  Sharon 
(Pa.)  Herald. 

Dean  B.  Livingston,  Orange¬ 
burg  (S.  C.)  Times  and  Demo¬ 
crat. 

Richard  E.  McCasland,  Sidney 
(O.)  Daily  News. 

John  B.  McKay,  Sarnia 
(Ont.)  Observer. 

Donald  L.  Martz,  St.  Joseph 
(Mo.)  News-Press  and  Gazette. 

Harry  Naeter,  Southeast  Mis¬ 
sourian,  Cape  Girardeau,  Mo. 

Frank  R.  Paxton,  Paducah 
(Ky.)  Sun-Democrat. 

Richard  L.  Payne,  Vallejo 
(Calif.)  Times-H  erald  and 
News-Chronicle. 

J.  Herman  Pouliot,  Oneida 
(N.  Y.)  Daily  Dispatch. 

Norman  F.  Rau,  Sandusky 
(O.)  Register. 

Norman  C.  Rosenthal,  Contra 
Costa  Times,  Walnut  Creek, 
Calif. 

Charles  R.  Ryan,  Lock  Haven 
(Pa.)  Express. 

Fred  W.  Smith,  Las  Vegas 
(Nev.)  Review  Journal. 

William  B.  Spilman,  Waynes¬ 
boro  (Va.)  News-Virginian. 

Donald  S.  Taylor,  Bethlehem 
(Pa.)  Globe-Times. 

Bruce  B.  Temple,  Blooming¬ 
ton  (Ind.)  Daily  Herald-Tele¬ 
phone. 

Jay  H.  Wenrich,  Lancaster 
(Pa.)  Newspapers. 


Person  to  person  service,  point  to  point 
speed  .  .  .  that’s  the  Delta  story.  And  with 
Jets  nationwide,  convenient  deadline¬ 
making  schedules  and  your  choice  of  De¬ 
luxe  or  Jetourist  on  every  flight,  it’s  a 
story  you’ll  love  covering  yourself.  The 
service  is  personal,  quick  and  exceedingly 
thoughtful.  Fly  Delta  next  trip  and  see! 


.SAN  fAANCISCO/ 
I  ^ARLANO 


General  Offices. 
Atlanta, Ga. 


Call  Delta  or  see  your  Travel  Agent 


the  air  line  with  the  BIG  JETS 
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PRICE  TAG 

Technicians,  Not  $ 
Count  in  ROP  Color 

By  Dick  Sherry 


PAYING  ITS  WAY,  even  with  the  large  initial  expense  of  purchasing, 
installing  and  training  an  operator,  is  the  Vario-Klischograph.  Cost  of 
materials  Is  small.  Herald  Engraving  Manager  calls  it  "most  trouble- 
free"  method. 


ESSENTIAL  FOR  GOOD  COLOR,  according  to  Miami  Herald  Engrav¬ 
ing  Manager  Vandye  Forrester,  is  nickeling  of  color  stereo  plates. 
Nickel-plating  baths  with  overhead  hoist  shown  here  may  cost  almost 
$30,000  before  installation. 


Miami 

How  much  do«*s  it  cost  to 
print  ROP  color? 

The  price  tap  varies  with 
every  newspaper  that  has  it,  de- 
pendinp  on  the  amount  of  color 
used  and  the  method  for  process- 
inp  it. 

Rut  whatever  the  method, 
color  printinp  represents  a 
major  investment  in  equipment, 
personnel  and  allocation  of 
space. 

Takinp  one  newspaper  as  an 
example,  the  Miami  (Fla.) 
Herald  has  chosen  to  use 
several  methods  to  produce 
ROP  color,  to  preserve  the 
preatest  possible  flexibility  and 
quality,  while  handlinp  more 
color  advertisinp  linape  than  any 
other  newspaper  and  a  commen¬ 
surate  amount  of  color  editorial 
matter. 

The  Herald  has  a  Vario-Klis- 
chopraph,  as  well  as  conven¬ 
tional  color  cameras  in  its  en- 
pravinp  department,  with  a 
color  photo  lab  to  supply  copy 
for  the  cameras.  It  has  facilities 
for  both  direct  printinp,  and  for 
nickel-plated  and  routed  stereo 
plates. 

28  Extra  Cylinders 

For  its  63  press  units,  the 
Herald  has  28  extra  cylinders 
for  color,  and  a  special  color 
ink  room  besides. 

This  larpe  color  capacity  is 
necessary  because  of  the  Her¬ 
ald’s  volume  of  color.  Not  all 
color  facilities  are  so  elaborate, 
accordinp  to  Enpravinp  Man- 
aper  Vandye  Forrester. 

“A  paper  just  startinp  out  in 
ROP  color  these  days  can  do 
practically  anythinp  on  a  Klis- 


chopraph,”  he  says. 

“For  siiecial  effects,  the  Klis- 
chopraph  can  make  separations 
onto  plastic  iilates  and  tran.s- 
ferred  to  nepatives  which  can  be 
reworked  as  desired  and  from 
there  to  plates  throuph  con¬ 
ventional  methods. 

“Some  newspapers  use  com¬ 
mercial  houses  to  make  their 
.separations,  but  there  is  no  sav- 
inp  as  far  as  cost  is  concerned.” 

The  sinple  investment  in  the 
Klischopraph  is  $55,000  installed, 
not  to  mention  the  cost  of  train- 
inp  a  technician  to  operate  it. 

Plates  Nickelcfl 

“Unless  the  paper  is  printinp 
direct,  they  still  have  to  inve.st 
in  nickelinp  equipment,”  Mr. 
Forrester  points  out.  Even  for 
the  shortest  run  nickelinp  of 
stereo  plates  is  essential  he 
claims.  The  color  .stereo  plates 
can  be  mashed  sufficiently  in  a 
sinple  revolution  of  a  press  to 
destroy  hiphlipht  dots. 

If  a  newspaper  chooses  the 
direct  printinp  route,  there  is 
the  additional  investment  of 
extra  plates,  mountinp  saddles, 
a  bendinp  machine  and  register- 
inp  equipment. 

Conventional  methods  may  be 
somew'hat  cheaper  than  the 
Klischopraph  in  initial  outlay, 
but  running  expenses  are  con¬ 
siderably  higher. 

Color  Photo  Lab 

The  Herald  has  a  separate 
color  photo  lab  which  works 
under  Mr.  Forrester’s  direction 
to  produce  copy  for  the  Enprav¬ 
inp  Room’s  color  enpravinp 
cameras. 

This  copy  is  in  the  form  of 


bromides  (wrong- reading  prints 
which  can  be  retouched  to  bring 
out  the  color)  or  color  trans¬ 
parencies  for  the  Klischopraph. 
(The  Klischopraph  can  also  re¬ 
produce  from  prints  and  even 
lirinted  matter.)  A  complete 
color  photo  processing  set  up  is 
maintained  here  to  handle  the 
color  photos  taken  by  Herald 
photographers  and  to  reproduce 
original  copy  such  as  art  render¬ 
ings. 

The  Herald’s  color  photo  lab 
is  staffed  by  four  people,  two 
artists  and  two  technicians  who 
work  a  regular  daytime  shift. 
The  price  of  their  skills  might 
vary  in  different  areas.  In  some, 
technicians  of  this  calibre  might 
not  be  available  at  all. 

The  fine  optical  equipment 
and  machines  with  minute  toler¬ 
ances  they  use  come  dearly. 

Enlargers  range  from  $600  to 
$3,600  in  value.  A  copy  camera 
costs  $600,  as  does  a  quanta  lop 
analyzer  for  balancing  nepa¬ 
tives. 

Total  up  the  costs  of  a  nitro¬ 


gen  replenishment  system,  fa¬ 
cilities  for  prints,  and  separators 
and  you  find  yourself  in  the 
neighborhood  of  another  $10,000. 

The  artists  need  the  usual 
tools  of  their  trade,  air  brushes, 
art  tables  and  lighting. 

In  addition,  the  room  is  fully 
eejuipped  with  light  tables,  and 
register  tables.  It  has  a  special 
examo-lipht,  duplicates  of  which 
are  installed  in  Enpravinp,  the 
color  ink  room  and  at  each  of 
the  Herald’s  seven  presses  so 
that  color  can  be  viewed  under 
identical  lighting  conditions  at 
each  location. 

The  color  photo  lab  has  a  re¬ 
frigeration  unit,  humidifiers  to 
keep  the  condition  of  the  air 
constant  (these  costing  about 
$1,500),  copious  built  in  dark 
room  facilities,  and  a  chemical 
mixing  system. 

If  the  Herald  confined  its 
printinp  operation  to  black  and 
white,  none  of  this  space,  per¬ 
sonnel  and  equipment  would  be 
necessary. 

{Continued  on  page  104) 


LESS  THAN  THE  BEST 
WHEN  THE  BEST  COSTS  LESS 
BY  GIVING  YOU  MORE? 

NEWBURGH-THE  LARGEST  CITY  IN  ORANGE  AND  SOUTH¬ 
ERN  DUTCHESS  COUNTIES,  Lower  Hudson  Valley's  growing, 
vital  market  place,  is  where  everybody  (99%  “city  zone") 
reads  .  .  . 

THE  EVENING  NEWS 

"The  Netespaper  That  Goes  Home'* 

Saturation  coverage  in  a  rich,  expanding  area  of  over  179,000  people 
with  total  retail  sales  of  $95,476,000 

Member;  The  Gannett  Group 
Represented  by:  Gannett  Advertising  Sales,  Inc., 

New  York,  Chicago.  Detroit,  Syracuse,  Philadelphia,  Boston 
Nelson  Roberts  &  Associates,  Inc.,  Los  Angeles,  San  Francisco,  Seattle,  Portland 
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To  yettert/  vSe/u/o/  tke/  Cope/  Kermd^  Amu 


OF  FLORIDA 


The  ORLANDO  SENTINEL-STAR 
announces  the  Opening  of  the 
BREVARD  SENTINEL-STAR'S 

Vj  million  dollar  plant  . . . 

for  the  Convenience  of  the 
Advertisers  and  Readers  in 
Brevard  County  (Cape  Kennedy) 


ORLANDO  SENTINEL-STAR 


— -  -  - "■  BREVARD  SENTINEL-STAR 

at  Cape  Kennedy,  Florida 

.  .  .  Sentinel  and  Star  Bureaus  serve  the  complete  Central  Florida  11  County  area  with  daily 
news  and  picture  coverage  and  provide  the  advertisers  with  the  finest  vehicle  possible  to  carry 
their  message  to  the  public.  The  Sentinel-Star  maintains  Washington  and  Tallahassee  Bureaus 
to  give  up-to-the-minute  National  and  State  news  coverage. 


COMPLETE  NEWS  and  ADVERTISING 
OFFICES  ARE  MAINTAINED  IN  ALL  AREAS 


*Of  roiirse,  ur  hiiv  ihi-  \rur  )iiik  Timv\ 

I  iini/ili’te  ii  iri'  seii  ires  mill  lift  the  hriirlil  iif 
the  Ui-iiimi  II  iisliiiinliin  hiiivmi  of  the  \i-u 
)  ork  Tiiiii-s.  In  mhlilion  ii  f  Inn  hoth  nnijor 

II  ire  ven  ires. 


THE 


(l^rlanbo  Sentinel 


IS  GROWING  AND  EXPANDING ...  TO  GIVE 
CENTRAL  FLORIDA  THE  FINEST  NEWSPAPER, 
-A  NEWSPAPER  IT  SO  RICHLY  DESERVES. 


PUTNAM 


Goinesvif 


FLAGlLH 


SENTINEL  BUREAUS 


H(NNANIX) 


Borlow . 

COCOQ  . 

DayVono  Bvach 


CAPE 

.ENNfDY 


Delarvd 


/  PASCl) 


Horn* 


ORLANDO  SENTINEL 

REGIONAL  EDITIONS 


Leetburg 


New  Smyrna  Beach 


Ocalo 


Sanford . 

Toliahotsee 


BBEVA8D 


Wothington  — 
Winter  Park  •• 

Clermont  . 

Winter  Haven 


ST.  LUCit 
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THE  DOMINANT  COVERAGE  OF  THE  CENTRAL  FLORIDA  MARKET 


INK  ROOM  costs  include  plumbing,  pumps,  2,200  gallon  tanks  and 
a  constant  supply  of  ink. 


ROP  Cost 

(Continued  from  page  102) 


Much  of  it  is  not  often  used 
by  advertisers.  It  is  there  to 
provide  greater  flexibility  for 
the  editorial  staff  in  making 
striking  and  attractive  color 
layouts. 

The  color  photo  lab  supplies 
enough  work  to  keep  five  men 
busy  round  the  clock  in  the  color 
engraving  room. 

When  there  is  any  slack  time 
in  the  color  operation,  these 
men  are  expected  to  help  out 
with  the  large  volume  of  black 
and  white  produced  by  the 
Herald. 

But  color  is  on  the  increase 
at  the  Herald  and  there  is 
hardly  a  moment  when  jobs 
marked  RUSH  aren’t  being 
processed  against  a  pending 
deadline. 

S13,(HM)  for  a  (Camera 

The  cost  of  the  equipment 
here  mounts  to  the  tens  of 
thousands  of  dollars,  a  heavy 
outlay  for  any  newspaper. 

The  color  camera  costs  about 
$15,000  with  an  additional  $2,500 
for  the  lights. 

A  proof  press  can  cost  any¬ 
where  from  $5,000  for  a  single 
color  press  to  $46,000  for  a  four 
color  press. 

A  glass  screen  for  the  color 
camera  costs  about  $1,000,  a 
contact  screen,  about  $135,  but 
the  latter  is  perishable. 

Which  way  will  you  print? 
Stereo?  Or  Direct? 

Direct  is  definitely  cheaper 
with  the  need  for  less  personnel 
and  even  less  production  time, 
but  it,  too  has  costs. 

The  plates  must  be  mounted 
on  magnesium  saddles.  These 
cost  $70  a  piece.  They  must  be 
bent  to  conform  to  the  shape 
of  the  saddle.  The  cost  of  a 
bending  machine  for  both  mag¬ 
nesium  and  zinc  is  about  $2,000. 

They  must  be  registered  on 
the  saddles.  The  Herald  has 


built  its  own  registering  ma¬ 
chine,  which,  if  you  were  to  buy 
it  readymade  would  probably 
equal  the  cost  of  the  bender. 

When  figuring  the  cost  of 
color  work  in  the  engraving  de¬ 
partment,  it  is  important  not  to 
forget  that  the  consumption  of 
metal  increases. 

More  MetuI  LWd 

In  the  Herald’s  case,  with  its 
three-color  process,  every  color 
picture  uses  three  times  as  much 
metal  as  a  black  and  white 
picture.  In  direct  printing,  dupli¬ 
cate  sets  of  plates  are  used, 
bringing  the  plate  total  to  six 
where  in  black  and  white  you 
need  but  one. 

With  direct  printing,  the  color 
plates  bypass  stereo  where  an¬ 
other  big  investment  looms. 

Here,  the  major  cost  is  in  that 
all-important  nickeling  equip¬ 
ment  Mr.  Forrester  stresses  for 
<iuality  of  reproduction. 

The  Herald’s  setup  costs  more 
than  $27,000  before  installation. 

A  two-place  router  carries  an 
$11,000  price,  plus  a  $6,000  bill 
for  coupling  two  routers  to¬ 
gether  so  they  can  rout  four 
plates  at  one  time. 

.Special  Press  Equipment 

For  the  Herald’s  Goss  presses, 
special  milling  equipment  is 
necessary  so  that  the  color  stereo 
plates  will  be  properly  and  uni¬ 
formly  gripped  on  the  press 
cylinder. 

A  pre-register  machine  built 
to  do  this  costs  between  six  and 
seven  thousand  dollars. 

Extra  mat  costs,  other  than 
the  increase  in  consumption,  are 
negligible.  Little  additional  help 
is  needed  in  the  Stereo  Depart¬ 
ment  except  for  the  operation 
of  the  nickeling  baths. 

The  largest  investment  in 
color  equipment  by  far  is  in  the 
Press  Room.  Each  extra  color 
cylinder  costs  $28,000  (including 
all  necessary  attachments). 

In  the  Press  Room,  too,  there 
is  a  $300  examo  light  at  each 
of  the  Herald’s  seven  presses. 


ing  developed  a  high  proficiency 
in  the  mixing  of  color  inks. 

Though  there  is  no  clear 
answer  to  the  question  of  color 
cost  posed  in  the  beginning  of 
this  article,  Vandye  Forrester 
brings  up  a  yardstick  other 
newspapers  might  do  well  to  use. 

“Different  newspapers  use 
different  methods  than  we  do 
and  get  good  results,”  he  says. 

“But  no  matter  what  you 
spend  on  efjuipment,  it’s  the 
skilled  hands  that  count. 

“You  can  have  the  best- 
equipped  plant  in  the  world  and 
still  fail  to  produce  good  color 
work  if  you  don’t  have  the  naen 
with  the  know-how. 

“The  investment  in  good  tech¬ 
nicians  is  probably  the  most 
important  of  all.” 


COLOR  HUMP  on  Goss  press 
shown  here  accommodates  extra 
printing  cylinder  which  costs  $28,- 
000,  including  removable  inking 
equipment. 

bringing  the  total  to  10,  and  the 
investment  in  uniform  lighting 
to  $3,000. 

Press  time  spent  on  color 
registering  and  commensurate 
time  of  Press  Room  personnel 
varies  from  week  to  week. 

Gulur  Ink  .Supply 

Off  the  Press  Room  is  the 
color  ink  supply  station.  This  is 
a  custom-built  installation,  a  net¬ 
work  of  plumbing  and  ink  tanks 
that  represents  the  investment 
of  many  thousands  of  dollars 
and  the  ingenuity  of  the 
Herald’s  building  maintenance 
crew  who  installed  it. 

Continuing  costs  of  color  ink 
and  the  wages  of  the  four  men 
who  devote  their  full  time  to  the 
room  must  also  be  counted. 

At  least  two  of  these  can  be 
classed  as  skilled  workers,  hav¬ 


Area  De^si^iatioii 
Tlieiiies  Edition 

Vallejo,  Calif. 

Designation  of  a  two-county 
region  as  a  metropolitan  area 
themed  the  annual  progress  edi¬ 
tion  of  the  Vallejo  Tinies-Her- 
aid. 

A  full  color  page  map  which 
spotlighted  Vallejo,  Solano  and 
Napa  in  white  featured  the  spe¬ 
cial  sections  hailing  the  area’s 
“new  age  of  progress.” 

Luther  E.  Gibson  is  publisher 
of  the  T-H  and  its  affiliated 
News-Chronicle  which  deliver  a 
newspaper  every  12  hours  — 
morning,  evening,  and  Sunday. 
Richard  L.  Payne  is  assistant 
I)ublisher  and  Wyman  Riley, 
managing  editor.  Mr.  Riley  also 
is  publisher  of  the  recently  ac¬ 
quired  Martinez  News-Gazette. 

Advertising  color  in  the  edi¬ 
tion  included  all  the  hues  of  a 
l)eacock  reproduced  to  display 
the  “proud  as  a  peacock”  feel¬ 
ings  of  a  color  television  dealers’ 
group.  One  section  was  devoted 
to  the  Gibson  plant  here. 
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CL.4>SIFIEI)  CLINIC 

‘More  That  Is  Told — 
More  That  Is  Sold!’ 

Hy  Warren  Perry 

<'AM,  Minneapolis  Star  and  Tribune 


Whether  a  salesperson  has 
been  in  classified  advertising  15 
years,  15  months  or  15  minutes, 
it’s  at  least  a  15  to  1  bet  he  or 
she  will  write  a  lietter  ad  with 
the  help  of  Harrison  C.  Mac¬ 
Donald  and  Sons’  copywriting 
guide.  It  is  appropriately  called 
the  Master  Guide  to  Classified 
Selling. 

Classified  salespeople  justify 
their  existence  in  part  by  put¬ 
ting  their  medium  in  the  best 
I)erspective  as  to  cost,  coverage, 
market  conditions,  and  dead¬ 
lines.  However,  these  are  cut 
and  dried  factors  over  which 
salespeople  have  little  control. 
The  real  domain  of  the  classi¬ 
fied  salesjjerson  is  what  an  ad 
says,  how  it’s  said,  how  it’s  set 
up,  and  the  schedule  it  is  sold 
to  run. 

Writing  an  ad  that  completely 
and  appealingly  sets  forth  all 
the  salient  facts  therefore  be¬ 
comes  one  of  the  biggest  chal¬ 
lenges  facing  every  classified 
salesperson.  It  is  axiomatic  that 
advertising  stays  where  adver¬ 
tising  pays.  However,  even  the 
best  medium  won’t  produce  re¬ 
sults  without  good  copy.  It  is 
just  as  axiomatic  that  the  more 
that  is  told,  the  more  that  is 
sold  —  that  truth  well  told  is 
worth  a  thousand  fanciful  or 
imaginary  claims.  Sears  Roe¬ 
buck  verified  this  truism  through 
a  study  of  the  effectiveness  of 
their  own  copy  when  they  dis¬ 
covered  that  copy  containing  10 
facts  as  against  4  facts  proved 
to  be  44%  more  effective. 

Information  on  Gards 

Phone  room,  streetforce  and 
want  ad  counter  salespeople  are 
called  upon  dozens  of  times 
daily  to  bring  into  play  all  that 
is  sacred  to  the  topflight  copy¬ 
writer.  But  the  problem  in  writ¬ 
ing  intelligent,  if  not  sparkling 
and  scintillating,  result  produc¬ 
ing  classified  copy  is  compound¬ 
ed  by  the  great  number  of  di¬ 
verse  classifications  with  which 
classified  salespeople  must  be 
familiar.  Press  of  tomorrow’s 
deadline  and  limited  ad  budgets 
also  tax  the  most  able  and  crea¬ 
tive  classified  copywriters. 

Here,  then,  is  where  the  Mas¬ 
ter  Guide  To  Classified  Selling 
can  be  helpful  to  the  neophyte 
or  veteran  classified  salesper¬ 
son.  The  8%"  x  11"  guide  cards 
succinctly  set  forth  ad  copy  es- 


.sentials  in  48  major  classifica¬ 
tions.  Cards  are  index  tabbed 
by  classification  for  easy  refer¬ 
ence,  enabling  the  classified 
.salesperson  to  flip  quickly  to  any 
one  of  the  48  classifications. 
Flipping  to  the  Business  Prop¬ 
erty  guide  card,  for  example, 
a  classified  salesperson  would 
find  these  items  listed  under  ad 
copy  essentials. 

Type  of  Property 
Store 

Warehouse 

Office 

Showroom 

Garage 

Location 

Type  of  Construction 
Size  (square  feet,  frontage) 
Age,  condition 
Hc'ating  systems 
Air  conditioning 
Availability 
Zoning 
Facilities 
Rail  siding 
Loading  dock 
Labor  supply 
Transportation 
Elevator 

Name,  address,  phone 
Parking  available 
Suggested  best  uses 
Price  and  terms 
Following  the  list  of  ad  copy 
essentials  are  suggested  ques¬ 
tions  to  ask  the  advertiser,  de¬ 
signed  to  ferret  out  additional 
information  helpful  in  construc¬ 
ting  a  productive  ad.  The  Busi¬ 
ness  Property  guide  card  asks: 
Is  this  property  hard  to  find? 
Does  it  have  an  attractive  front 
or  other  appealing  features?  Is 
it  suitable  for  low  cost  conver¬ 
sion  to  other  more  popular  use? 
Have  any  notable  improvements 
been  made  recently?  If  a  retail 
location,  is  it  in  a  high  traffic 
area?  Does  the  owner’s  reason 
for  selling  make  a  good  sales 
point? 

A  third  category  labeled 
“Sales  Points’’  appears  on  all 
48  guide  cards.  The  Business 
Property  card  made  these  sales 
points:  Business  property  is  ex¬ 
pensive  to  own  when  it  is  idle. 
Taxes  and  upkeep  don’t  stop. 
It  is  cheaper  to  run  a  good  ad 
and  sell  it  quickly  than  to  let 
it  stand  idle. 

The  fourth  category  on  the 
Business  Property  guide  card 
advises  classified  salespeople  to 
“Anticipate  These  Objectives” 
and  lists  the  following  sales 


deterrents:  People  who  buy  (or 
rent)  properties  like  this  don’t 
find  them  through  ads.  People 
know  all  about  this  building. 
There  is  no  need  to  describe  it. 
I’ll  tell  them  the  price  after 
they  get  interested. 

The  fifth  and  final  category 
“Key  Descriptive  Words  and 
Phrases”  listed  the  following 
suggestions  for  the  Business 
Property  ads: 

Minimum  maintenance  re¬ 
quired 

Secured  leases 
Bright  display  area 
High  traffic  area 
Easy  loading 

Outgrown  by  present  owner 

Large  windows 

Air  conditioned 

Landscaped  approach 

Fireproof 

Clean 

No  parking  problems 
Employee  parking  lot 
Low  tax  area 
Reinforced  floors 
Clear  span  ceiling 
Pleasant,  modem  decor 
Eye-saving  lighting 
As  a  means  of  introducing 
and  stimulating  better  copy- 
writing  through  the  use  of  the 
Master  Guide  to  Clasified  Sell¬ 
ing,  this  writer  puts  on  a  best 
ad  writing  contest  once  a  month 
involving  only  four  salespeople. 
(Four  new  classification  guide 
cards  are  being  released  month¬ 
ly  by  Harrison  C.  MacDonald 
and  Sons.)  Each  of  the  four 
salespeople  is  given  a  guide  card 
of  a  different  classification  and 
instructed  to  write  the  best  ad 
of  14  lines  or  less  adhering  to 
as  many  of  the  principles  set 
forth  on  the  guide  card  as  pos¬ 
sible.  At  one  of  the  regular 
Monday  morning  .staff  meetings 
and  by  means  of  using  a  Bessler 
projector  and  screen,  each  con¬ 
testant  shows  his  or  her  best 
ad  to  the  entire  staff  explaining 
why  it  might  qualify  as  “best.” 
Upon  conclusion  of  each  5  min¬ 
ute  presentation,  the  ads  are 
literally,  but  constructively,  torn 
apart  by  the  entire  staff.  When 
the  critiquing  ends,  the  four 
contestants  are  asked  to  leave 
the  conference  room  whereupon 
staff  members  vote  on  the  “best 
ad”  by  a  show  of  hands.  The 
winner  is  the  recipient  of  a  $5 
bill. 

Bowling  Writer  Cited 

John  Archibald,  St.  Louis 
Post-Dispatch,  has  won  a  radio¬ 
stereo  phonograph  as  first  prize 
in  Bowling  magazine’s  annual 
writing  contest.  Angelo  Biondo, 
Chicago  Daily  News,  won  second 
place  in  the  news  division;  Ron 
Maly,  Des  Moines  Register,  was 
third;  Jim  Fitzgerald,  Chicago 
Tribune,  fourth ;  and  Billy  Sixty, 
Milwaukee  Journal,  fifth. 
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A  Singuiar  9se  <tf 
the  Singular  ”l¥e’' 

by 

Julian  P.  Von  Winkle 

Pr«ticl*nt 

Old  Fitzgerald 
Distillery 

Louitvilla,  Kentucky 
EUabHihud  1849 


i  “The  only  jteople  entitled  to 
'  use  ‘we’  in  the  singular  sense,” 
Mark  Twain  once  remarked, 
“are  kings,  editors  and  jteople 
with  tape  worms”. 

With  no  speaking  acquaint¬ 
ance  with  any  of  the  three,  I 
may  be  pardoned  here  for  jxis- 
sible  over-use  of  the  singular  “I”. 

The  subject  of  this  little  story 
is  a  “Birthday”— a  matter  ^ 
personal  as  to  be  of  certain 
interest  to  no  one  but  myself. 

It  so  happens,  however,  that 
I  all  ninety  Kentucky  Derbies 
I  have  been  run  in  my  single  life 
I  time. 

I  As  a  young  distiller,  in  1893, 

!  I  laid  away  my  first  barrel  of 
Kentucky  Bourbon  to  be  pack¬ 
aged  four  years  later  in  the  first 
Bonded  bottles  ever  offered  as 
protection  to  the  American 
j  public. 

I  At  ninety— and  still  an  active 
1  distiller — I  have  had  cause  to 
age  and  bottle  more  hand-made 
Kentucky  Sour  Mash  Bourbon 
than  any  man  alive  today.  In 
one  batch,  I  expect  it  might 
more  than  float  the  Maine. 

Now  age  alone  may  often  be 
something  to  brag  about  in 
bourbon  but  forget  in  your  birth¬ 
day  book.  Accordingly,  when 
'  asked  what  I  wanted  for  my 
latest  anniversary,  I  replied — 
“Not  to  be  reminded  of  it.” 
Truth  of  the  matter.  I’ve  man¬ 
aged  to  stick  around  so  long 
'  i)erhaps  for  the  sole  reason  that 
i  I’ve  given  all  my  time  to  it — 

!  all  the  time  I’ve  had! 

Yet  90  years  is  long  enough 
to  learn  a  thing  or  two.  In  the 
matter  of  my  specialty.  Old 
Fitzgerald,  I  have  never  been 
more  sure  that  bourbon  quality 
is  best  served,  not  by  modern 
short  cuts,  but  by  patient  ad¬ 
herence  to  the  slow  and  proven 
methods  of  our  forebears  who 
first  made  Kentucky  Bourbon 
famous.  I  invite  you  to  enjoy  it, 
as  is  my  custom — in  moderation. 

Kentucky  Straight  Bourbon 
Always  Bottled-in- Bond 
Mellow  100  Proof 
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BOOKS  IN  REVIEW 


Mencken’s  ‘American 
Language’  Updated 


By  Roy  H.  ("oppprud 

THE  AMERICAN  LANGUAGE.  By 

H.  L.  Mencken  as  edited  by  Kaven 

I.  McDavid  Jr.,  with  assistanc'e  of 
David  W,  Maurer.  New  York;  Al¬ 
fred  A.  Knopf.  777  paires  plus 
word-list  and  index.  $1*2. U5. 

This  is  a  one-volume  abridg¬ 
ment  of  Mencken’s  massive 
classic  on  the  varieties  and  ori¬ 
gins  of  American  expression, 
which  had  betm  previously  avail¬ 
able  only  in  its  cumbrous  origi¬ 
nal  form,  consisting  of  the 
basic  volume,  most  recently  re¬ 
vised  in  and  two  weighty 

supiilements,  published  in  1945 
and  1948. 

The  basic  work  was  a  pretty 
formidable  acquisition  in  terms 
of  both  bulk  and  cost,  and  of 
course  had  become  somewhat 
dated.  This  Ixwk  places  the  es¬ 
sentials  of  Mencken’s  research 
inside  a  single  volume  of  rea¬ 
sonable  if  still  impressive  com¬ 
pass,  and  at  the  same  time  takes 
account  of  advances  in  lin¬ 
guistic  scholarship  since  the 
author  last  addressed  himself 
to  the  subject  nearly  2(1  years 
ago. 

\ew  Findings 

Dr.  McDavid’s  contribution, 
then,  has  been  to  compress  the 
original  work  while  incorporat¬ 
ing  new  findings.  Additions  have 
been  bracketed  to  distinguish 
them  from  Mencken’s  original 
text.  Dr.  Maurer  edited  and 
abridged  the  chapter  on  slang. 

Not  the  least  significant  thing 
about  the  appearance  of  this 
book  is  that  it  reestablishes 
Mencken  as  a  figure  of  the  first 
rank  in  linguistic  scholarship. 
He  was  both  an  innovator  and 
a  stimulator  of  other  research¬ 
ers,  as  Dr.  McDavid  makes  clear 
in  his  introduction. 

But  Mencken  was  not  a  pro¬ 
fessor;  indeed,  his  habit  was 
to  whack  the  bladder  over  the 
head  of  academic  sham  and 
pomposity  in  print,  even  though 
in  private  many  of  his  firmest 
friends  and  most  ardent  admir¬ 
ers  were  teachers  and  scholars 
(including  Dr.  McDavid).  One 
of  his  biographers  recalls  him 
gloating,  after  “The  American 
Language”  had  received  a  warm 
welcome,  “We  have  beaten  the 
professors  at  their  own  game.” 
Mencken  until  then  had  been 
famous  chiefly  as  a  social  and 
political  satirist. 

It  was  in  the  cards  that 
Mencken’s  irreverence  for  aca¬ 
demic  sacred  cows,  his  ability 


to  ])opularize  language  .study 
without  debasing  it,  and  his  live¬ 
ly  .style  all  would  tend  to  an¬ 
tagonize  the  .solemn  clowns  who 
so  often  hold  sway  in  the  groves 
of  Academe.  Unable  to  commu¬ 
nicate  their  specialties  to  the 
public,  wben  they  have  anything 
to  communicate,  they  disparage 
those  who  can,  especially  inter- 
loiiers  from  outside  their  own 
charmless  circle.  Popularization 
is  automatically  regarded  as  a 
crime,  regardle.ss  of  its  quality; 
if  it  finds  a  really  big  audience, 
.so  much  the  worse. 

'Kegulur  Kugbug' 

In  an  honest  quest  for  knowl¬ 
edge,  I  once  asked  the  chairman 
of  the  department  of  linguistics 
of  one  of  the  country’s  leading 
universities  for  an  estimate  of 
Mencken’s  contribution  to  lan¬ 
guage  .study.  The  reply  was: 

“Mencken  was  a  sprightly 
writer.  As  a  linguist  he  was  of 
no  account;  with  many  ill-di- 
gesteil  odds  and  emls  of  infor¬ 
mation,  some  of  it  right,  some 
of  it  wrong,  a  regular  ragbag, 
he  combined  a  gift  of  lieing  in¬ 
teresting.  I  think  you’d  find 
that  most  linguists  agree  with 
this  estimate.” 

As  an  example  of  prose,  this 
is  dreadful  enough,  and  jmt  me 
on  the  alert  against  the  judg¬ 
ment  it  conveyed;  I  could  not 
accept  the  implication  that  lin¬ 
guistics  would  lie  a  purer  sci¬ 
ence  if  Mencken  had  never 
muddied  it.  From  time  to  time 
I  encountered  some  of  this 
critic’s  own  writings  on  lan¬ 
guage.  Not  surprisingly,  his 
style  was  unreadable,  a  fact 
that  helped  me  place  his  ap¬ 
praisal  of  Mencken  in  perspec¬ 
tive  though  preventing  me  from 
gaining  any  benefit  from  the 
professor’s  own  researches. 

Gratuitous  Aspersion 

Dr.  McDavid  is  a  distin¬ 
guished  linguistic  .scholar,  and 
eminent  enough  so  that  his  name 
is  well  known  even  outside  his 
specialty.  The  fact  that  he  would 
undertake  such  a  large  task  as 
abridgment  of  “The  American 
Language”  so  many  years  after 
its  fourth  revision  testifies  to  its 
enduring  worth  and  validity.  Dr. 
McDavid’s  introduction  affirms 
not  only  the  sound  scholarship 
of  Mencken’s  work  but  also  the 
respect  it  was  accorded  by  lead¬ 
ing  linguists. 


Thus  the  judgment  that  “most 
linguists  would  agree”  with  the 
academic  critic’s  disparagement 
of  Mencken  is  seen  to  hav'e  been 
a  gratuitous  aspersion. 

It  may  lie  u.seful,  before  leav¬ 
ing  off,  to  state  what  Mencken’s 
work  is  not  on  usage,  a  matter 
concerning  which  there  is  con¬ 
fusion  among  many  who  admire 
it  without  having  examined  it. 
“The  American  Language”  does 
not  deal  with  usage  in  the  criti¬ 
cal  sense.  It  offers  no  judgments 
on  what  is  acceptable  or  unac¬ 
ceptable.  It  has  nothing  in  com¬ 
mon  with,  say,  H.  W.  Fowler; 
he  is  not  even  mentioned  in  the 
long  li.st  of  authorities  cited  in 
the  present  work,  nor  is  any 
pre.scriptive  work  on  usage. 

“The  American  Language”  is 
entirely  descriptive.  It  is  a  his¬ 
tory  of  the  divergence  of  .Amer¬ 
ican  English  from  the  English 
of  England,  with  entertaining 
digressions  on  its  iieculiarities 
and  distinctiv’e  qualities.  The 
book  has  stimulated  much  other 
scholarship  and  also  helped  our 
vigorous  nativ’e  tongue  to  stand 
free  of  the  obsequious  deference 
to  British  jnactice  that  kept  it 
in  the  shadows  .so  long. 


Books  Of,  By 
Or  For  Newsmen 


“New  York:  True  North” 
(By  Gilbert  Millstein  and  Sam 
Falk,  photographer.  Doubleday. 
Large  format.  Illustrated.  288 
pages.  $7.95)  is  a  handsome 
Ixiok  in  words  and  pictures 
about  “the  true  north  of  the 
world  .  .  .  the  most  desirable 
and  the  most  difficult  of  cities 
in  which  to  live  .  .  .  the  endless 
celebration  of  everything.”  Gil¬ 
bert  Millstein  was  a  copyboy  on 
the  New  York  Herald  Tribune 
under  the  late  Stanley  Walker 
and  he  was  a  writer  for  the 
New  York  Daily  News  and  Phil¬ 
adelphia  (Pa.)  Record.  For  over 
a  decade  he  was  a  writer  for 
the  New  York  Times  Magazine 
and  contributor  to  the  Times 
drama  and  book  sections.  Sam 
Falk’s  career  in  photography 
was  decided  when  he  sold  his 
first  photo  to  the  New  York 
Sunday  World.  On  photographic 
assignments  the  last  13  years 
for  the  New  York  Times,  he 
has  visited  Europe,  all  of  the 
U.  S.  and  the  North  Pole.  “But 
photographically,  there  is  noth¬ 
ing  to  ec)ual  the  adventure  of 
discovering  something  different 
in  everchanging  New  York 
City,”  he  said.  The  book  has 
essays  about  New  York  by  Rob¬ 
ert  Sylvester,  New  York  Daily 


News  columni.st;  an  nnamed 
police  reporter;  two  pregg 
agents,  Eddie  Jaffe  ind  Bill 
Doll ;  dozens  of  other: . 

Readers  interested  in  the  sub¬ 
ject  will  find  invaluab!  '  infor¬ 
mation  in  “The  Modern  Novel  in 
Britain  and  the  United  States” 
(E.  P.  Dutton.  March  27.  346 
pages.  $5.95).  It’s  by  Walter 
Allen,  author  of  the  pievious 
critical  l)ook,  “The  English 
Novel.”  Dwight  V,  Swam,  who 
teaches  at  the  University  of 
Oklahoma  School  of  Journalism, 
has  written  “Techniques  of  Fic¬ 
tion  Writing”  ( Doubleday.  July/ 
August.  $4.50). 

Provocative  observations  on 
the  world  scene,  with  a  focus  on 
moral  standards,  are  given  by 
Jrmkin  Lloyd  Jones,  editor  of 
the  Tulsa  (Okla.)  Tribune,  and 
General  Features  Corporation 
columnist,  in  “The  Changing 
World:  An  Editor’s  Outlook” 
(Fleet.  $4.50). 

Hodding  Carter,  editor  and 
publisher  of  the  Greenville 
(Miss.)  Delta  Democrat-Timet 
and  author  of  11  Ixioks,  will 
have  a  Ixiok  of  poetry,  “The 
Ballad  of  Catfoot  Grimes  and 
Other  Verses”  published  in  June 
(Doubleday.  $3.95). 

“Depth  Reporting:  An  Ap¬ 
proach  to  Journalism”  (Prentice- 
Hall.  338  pages.  $5.95)  is  a 
very  comprehensive  text  on 
writing  the  complete  news  story 
— an  advanced  approach  to  the 
future  of  American  newspaper 
reporting.  It  is  by  Neale  Copple, 
associate  professor,  School  of 
Journalism,  University  of  Ne¬ 
braska.  Mr.  Copple  formerly  was 
on  the  United  Press  Interna¬ 
tional,  the  Milwaukee  (Mich.) 
Journal  and  was  city  editor  of 
the  Lincoln  (Neb.)  Journal.  For 
the  last  three  years,  he  has 
worked  on  the  book  under  a 
grant  from  the  Newspaper  Fund 
of  the  Wall  Street  Journal. 

The  first  stage  in  recording 
Missouri’s  newspaper  history 
has  been  reached  with  publica¬ 
tion  of  “Missouri  Newspapers: 
When  and  Where”  (State  His¬ 
torical  Society  of  Missouri,  Co¬ 
lumbia,  Mo.  Large  format.  Pa¬ 
perback.  205  pages.  $3),  a  com¬ 
pilation  of  nearly  6,000  publi¬ 
cations  that  have  existed  at  one 
time  or  another  since  1808.  The 
author,  Dr.  William  H.  Taft, 
of  the  University  of  Missouri 
School  of  Journalism  faculty,  is 
writing  three  books.  The  second, 
a  “History  of  Missouri  Newspa¬ 
pers,”  has  been  finished  and  is 
being  considered  for  publication 
and  the  third  will  be  a  “History 
of  Missouri  Newspaper  Person¬ 
alities.” 
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AUTOMDriVE 

GASOLINES  &  OILS 

Amerii:.n  Oil  Co . 

Amerii'iiii  Hetrofina,  Dallas  . , , 

Ashlumi  Oil  Co . 

California  Oil  Co . 

Continental  Oil  Co . 

Enco  Division  Humble  Oil 

&  lielininir  (V> . 

Esso  Stamlard  Division  of 

Humble  Oil  &  Kefinini;  . 

Gulf  Oil  lorp . 

Lion  Oil  t'o . 

Marathon  Oil  Co . 

Mobil  Oil  Co . 

Pure  Oil  Co . 

Richfield  Oil  Corporation  . 

ShamriH-k  Oil  Co . 

Shell  Oil  Co . 

Skelly  Oil  Company  . 

Standard  Oil  Co.  of  California 

Standard  Oil  Co,  of  Ohio . 

Sun  Oil  Co . 

Texaco  Inc . 

Tidewater  Oil  Co . 

Union  (yil  Co.  of  California  .  . . 

PASSENGER  CARS  (NEW) 

British  Motor  Corp.  Cars  . 

Buick  . 

Buick  &  Buick  Sttecial  . 

Cadillac  . 

Chevrolet  . 

Chevrolet  Motor  Division  Cars 

(Tievroiet  &  Corvair  . 

Chrysler  . 

Chrysler  Corp.  Cars  . 

Comet  . 

Comet  Mercury  . 

Corvair  . 

I>art  &  DiHltre  . 

Dodye  . 

F-R5  &  Oldsmohile  . 

Falcon  . 

Falcon  At  Ford  . 

Ford  . 

Ford  Division  Curs . 

h'oni  Motor  Ixj.  Cars  . 

Lark  . 

Lincoln  Mercury  Division  Cars 

Mercury  . 

Oldsmohile  . 

Plymouth  . 

Plymouth  &  Valiant  . 

Pontiac  . 

Pontiac  &  Tempest  . 

Rambler  . 

Studebaker  . 

Studebaker  Corp.  Cars  . 

Thunderbird  . 

Valiant  . 

Volkswaiten  . 

PASSENGER  CARS  (USED) 

Ford  . 

TIRES  &  TUBES 

Atlas  Tire  . 

Firestone  Tire  . 

Goodyear  Tire  . 

U,  S.  Tire  . 

TRUCKS  &  TRACTORS 

Chevrolet  Truck  . 

Ford  Truck  . 

MISCELLANEOUS 

Miscellaneous  Automotive 

Blue  Coral  . 

Prestone  . 

general 

ALCOHOLIC  BEVERAGES 

Beers 

Blatz  . 

Burifer  . 

BurKermeister  . 

Busch  Bavarian  . 

Carling  Black  Laltel  . 

Carlings  Red  Cap  Ale . 

Falls  City  . 

Palstaff  . 

Hamms  . 

Iron  City  . 

Ix)ne  Star  . 

Marques  . 

Miller  High  Life  . . 

Molson  Ale  &  Beer . 

Narragansett  . 

Old  Milwaukee  . . 

Olympia  . 

Pabst  Blue  Ribtran  . 

Pearl  . 

Pfeiffer  . .■■■.■ . 

Piels  . 

Rainier  . 

SchliU  . . . 


of 

Cities 

Used 


Number 

of 

Newspapers 

Used 


Total 

ROP 

Color 

Linage 
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84 

145 

1,386.671 

12 

25 

154.940 

6 

10 

90.908 

7 

8 

19,416 

16 

25 

43,580 

20 

40 

262,158 

65 

97 

490,401 

19 

37 

319.441 

4 

8 

21.602 

17 

33 

226,584 

5 

8 

10,758 

23 

38 

63,225 

14 

25 

185,046 

5 

8 

7,790 

4 

5 

8,423 

12 

19 

103,300 

11 

19 

24,742 

7 

12 

280,644 

60 

83 

2,249,241) 

34 

63 

78,853 

50 

76 

243,831 

18 

30 

83,140 

4 

9 

25,667 

10 

17 

64,918 

4 

5 

9,140 

6 

10 

23,471 

114 

265 

4,784,722 

109 

259 

4,008,735 

19 

34 

123,964 

24 

46 

107,794 

26 

49 

237,099 

13 

25 

73,426 

17 

23 

77,686 

100 

217 

1,091,036 

10 

17 

47,531 

18 

27 

64,634 

7 

12 

38,612 

52 

108 

699,405 

99 

186 

1,247,.549 

86 

175 

1,791,683 

48 

79 

202,774 

29 

51 

230,006 

4 

5 

.33,431 

24 

39 

23,194 

14 

27 

84.925 

56 

115 

272,862 

76 

146 

292,515 

66 

122 

326,706 

15 

31 

212,892 

13 

22 

199,043 

96 

182 

670,454 

3 

4 

8,166 

4 

6 

13,412 

39 

68 

157,151 

64 

118 

149, .534 

15 

32 

67,927 

8 

12 

24,152 

8 

12 

18,.564 

47 

93 

1.126.080 

83 

138 

1,076.607 

31 

42 

62,412 

87 

154 

334.976 

9 

IS 

18,898 

10 

14 

18,940 

81 

135 

204,020 

3 

6 

11,918 

5 

8 

91,726 

14 

21 

50,104 

34 

58 

.560,914 

69 

116 

,523,823 

5 

11 

73,649 

4 

7 

204,496 

7 

16 

58.296 

22 

43 

452,.35g 

11 

15 

31,515 

8 

21 

164,040 

7 

15 

17,976 

23 

40 

327,486 

11 

15 

95,107 

11 

17 

43,313 

27 

49 

218,769 

21 

33 

554.473 

15 

27 

406.596 

7 

20 

198,992 

3 

5 

48,265 

12 

15 

133,810 

7 

9 

38,431 

4 

7 

17,040 

March  28, 
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Number 

Number 

Total 

of 

of 

HOP 

Cities 

Newspapers 

Color 

ACCOUNTS 

Used 

Used 

Linage 

Sterling  . 

5 

13 

164,830 

Strohs  . 

13 

23 

476,960 

Wines 

Can  Cun  . 

3 

6.000 

Vircrinia  Dure  . 

9 

12 

13,664 

Liquors 

Ancient  Age  . 

20 

34 

138,259 

lieams  Choice  . 

28 

42 

65.813 

Black  &  White  Scotch  . 

34 

53 

287.8.59 

Booths  High  &  Dry  Gin  . 

12 

15 

32.305 

Hourbon  Supreme  . 

1 

6 

24,101 

Calvert  Extra  . 

58 

92 

712.7.39 

Calvert  Reserve  . 

4 

5 

16.200 

Cascade  . 

5 

7 

17,115 

l>ewars  White  Lul>el  Scotch  . 

1.5 

24 

34.762 

Early  Times  . 

14 

18 

132,369 

Echo  Spring  . 

8 

14 

40,668 

Gillieys  Gin  &  Vtalka . 

35 

61 

101.145 

Gold  Pennant  . 

1 

9 

26,135 

I.  W.  Harper  . 

7 

<» 

38,8.32 

J  &  H  Scotch  . 

17 

28 

28,110 

Jim  Hearn  . 

46 

73 

276.40.3 

Johnnie  Walker  Scotch  . 

37 

61 

76.332 

MacNauKhtons  . 

. 

14 

22.904 

old  Charter  . 

24 

43 

255,643 

Old  Crow  . 

27 

49 

119.840 

Old  Forester  . 

.  5 

9 

44,296 

Old  (irand  Dad  . 

27 

48 

155.2.38 

Old  Ijiyg  Cabin  . 

.  5 

8 

14.178 

Old  Sunny  Brook  . 

19 

31 

1.56.026 

Old  Taylor  . . 

29 

45 

232.970 

Old  W.  L.  Weller  . 

4 

7 

7,045 

Schenley  Prods . . 

23 

34 

50.21.1 

Schenley  Reserve  . 

18 

28 

127.306 

Seagrams  7  Crown  . 

70 

123 

1,195,056 

Seagrams  V  O  . 

31 

51 

141,358 

Three  Feathers  . 

4 

5 

1 5,060 

Walker  De  Luxe . 

19 

35 

.56,530 

White  Horse  Scotch  . . 

.  5 

8 

16.020 

Yellowstone  . 

FARM  &  GARDEN 

3 

5 

10.980 

DuPont  Oust  . . 

20 

35 

41.130 

DuPont  Smite  . 

9 

21 

45,414 

DuPont  Turf  Food  . 

21 

37 

46.134 

Green  Garde  . 

6 

8 

10.492 

Lawn  Boy  Mower  . 

.  r> 

8 

12.989 

Michigan  Bulb  Co . . 

7 

7 

5.887 

Ortho  Pro<U . 

4 

9 

17.034 

Toro  Mower  . 

.  5 

7 

7.691 

Toro  Snow  Hound . 

12 

13 

19.580 

Toro  Snowplow  . 

4 

5 

7.965 

Toro  Power  Handle  &  Snowhouml  . . 

4 

7 

8.170 

fXVODS 

Baby  Foods 

Gerl>er  . 

6 

10 

40,168 

Swifts  . 

5 

7 

45,169 

Baking  Products 

Aunt  Jemima  Pancake  Mix . 

32 

50 

140,137 

Ballard  Corn  Bread  Mix  &  Flour  . . . 

.  5 

10 

11. .352 

BallanI  Flour  . 

8 

16 

42.624 

Betty  Crocker  Cake  Mix  . 

11 

14 

15,649 

Betty  Crocker  Frosting  Mix  . 

10 

13 

13.278 

Betty  Crocker  Bakings  Prods . 

3 

4 

4.271 

Bisquick  . 

7 

7 

13.244 

Blue  .Seal  Bread . 

6 

10 

.35.414 

Burrys  Cookies  . 

19 

23 

.39.432 

Butternut  Bread  . 

12 

19 

.55,88« 

Colonial  Bread  . 

5 

<> 

53,208 

Con  Ions  Buns  . 

3 

6 

15.007 

Continental  Bread  . 

15 

22 

111.081 

Daffoilil  Farm  Bread  . 

.  5 

8 

10.092 

Franz  Bread  . 

3 

4 

52.443 

Gold  Medal  flour  . 

37 

53 

68.071 

Holsum  Bread  . 

.  9 

17 

192.768 

Jenos  Pizza  . 

6 

10 

10.016 

Light  Crust  Flour  . 

4 

9 

17.880 

Meads  Bread  . 

3 

6 

19.888 

Merita  Bread  . 

12 

23 

201.664 

Merita  Buns  &  Rolls  . 

9 

16 

45,348 

Millbrook  Bread  . 

17 

26 

232.06.3 

Monks  Bread  . 

13 

18 

28.928 

Nissens  Bread  . 

4 

5 

23.215 

Peter  Pan  Bread  . 

3 

5 

22.024 

Pillsbury  Ready  To  Spread  Frosting 

8 

12 

16,540 

Pillsbury  Pastries  . 

34 

57 

98.626 

Rainbo  Bread  . 

7 

11 

28.224 

Robin  Hood  Flour  . 

3 

6 

6.025 

Ry  Krisp  . 

3 

4 

5,070 

Stroehmann  Bread  . 

3 

4 

16,088 

Sunbeam  Bread  . 

30 

47 

.310,616 

Sunshine  Oackers  . 

111 

150 

398.619 

Swel  . 

30 

49 

65.650 

Table  Talk  Pies  . 

4 

4 

3.400 

Taystee  Bread  . 

22 

38 

230.537 

Taystee  Buns  . 

13 

26 

26,100 

Tip  Top  Bread  . 

5 

8 

42,107 

Wonder  Bread  . 

9 

16 

93.380 

Wondra  Flour  . 

84 

111 

179.017 

Beverages 

Coffee  &  Tea 

Beech  Nut  Coffee  . 

27 

40 

117.868 

Boscul  Coffee  . 

. .  4 

4 

6,975 

Brooke  Bond  Instant  Tea  &  Tea  . . . . 

{Continued 

4 

on  page  108) 
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Number  Number  Total 

of  of  HOP 

Cities  Newspapers  C.olor 

ACCOUNTS  t»»<*  Linage 

40.690 
i;{.025 
51.349 
14.672 
71.392 
334.146 
20.140 
562.523 
29.810 
55.246 
25.886 
46.347 
110.311 
15.106 
74.207 


ACCOUNTS 


Marzettis  Dressings  . 

Miracle  Oil  . . 

Miracle  Whip  Salad  Dressing 
Nalleys  Luml>erjack  Syrup  . . 

INeiffers  Dressings  . 

Pillsbury  Gravy  Mixes  . 

Planters  Oil  . 

Prince  Spaghetti  Sauce . 

Progresso  Tomato  Sauce  . . . . 

SalTola  Safflower  Oil  . 

Spatini  Spaghetti  Sauce  . 

S)>atini  Instant  Spaghetti 

Sauce  &  SiMighetti  . 

Stouffers  Dressings  &  Sauces 

Sucaryl  . 

U  &  I  Sugar  . 

Wesson  Mayonnaise  . 

White  Satin  Sugar  . 

Wish  Bone  Dressings  . 


Brooke  Bond  Tea  . 

Butter  Nut  CoflFee  &  Instant  Coffee 

Butter  Nut  Instant  Coffee  . 

Cains  l^ea  . 

tThaae  &  Sanborn  toffee . 

Chase  &  Sanborn  Instant  Coffee  . . 

Decaf  . 

Polgers  Coffee  . 

Hills  Bros.  Coffee  . 

Maxwell  House  Coffee  . 

Red  Rose  Instant  Tea  '&  Tea . 

Red  Rose  Tea . 

Salada  Tea  . 

Sanka  Instant  Coffee . 


CONFECTIONS 

Almond  Roca  . 

Brachs  Candies  . 

Brown  &  Haley  Candy 
Whitmans  Chocolates 


Sealtest  Tea  . 

Tender  Leaf  Instant  Tea  . . . . 
Sweet  10  &  Tender  Leaf  Tea 


Soft  Drinks 

Bubble  Up  . 

C  &  C  Cola  . .  I 

Canada  Dry  . 

Clicquot  Club  .... 

Coca  Cola  . 

Coca  Cola  &  Sprite 

Crush  . 

Diet  Rita  . 

Diet  Way  Cola  ... 

Dr.  Pepper  . 

Like  . 

Nesbitts  . 

Patio  Diet  Cola  . . . 

Pepsi  Cola  . 

Pepsi  Cola  &  Teem 
Royal  Crown  Cola 

7  ITp  . 

Squirt  . 

Tab  . 

Teem  . 

White  Rock  . 


DAIRY  PRODUCTS 

American  Dairy  Association  . 

Arden  Milk  . 

Betty  Lou  Swiss  'N  Bleu  . 

Blue  Bonnet  Margarine  . 

Bordens  Butter  Milk  . 

Bordens  Creamed  Cottage  Cheese  . . 
Bordens  Dutch  Chocolate  Skim  Milk 
Bordens  Dairy  Ice  Cream  Prods.  . . . 

Bordens  Ice  Cream  . 

Bordens  Milk  . 

Dairylea  Ice  Cream  . 

Darigold  Ice  Cream  . 

Fairmont  Egg  Nog  . 

Fairmont  Ice  Cream  . 

Fairmont  Skim  Milk  . 

Golden  Glow  Margarine  . 

Hawthorn  Mellody  Cottage  Cheese  . . 

Hawd-hom  Mellody  Ice  Cream  . 

Hood  Egg  Nog  . 

Knudsen  Buttermilk  . 

Knudsen  Buttermik  &  Milk  . 

Knudsen  Cottage  Cheese  . 

Knudsen  Milk  . 

Kraft  Deluxe  Margarine  . 

Land  O  Lakes  Butter  . 

Meadow  Gold  Cottage  Cheese  &  Ice  . 

Meadow  Gold  Ice  Cream  . 

Midwest  Milk  . 

Miracle  Margarine  . 

Mrs.  Filberts  Margarine  ........... 

Oregon  Dairy  Products  Commission 

Pet  Evaporated  Milk  . 

Reddi  Wip  . 

Saffola  Margarine  . 

Sealtest  Prods . 

Sealtest  Dip  ’Dressing  &  Egg  Nog  . 

Sealtest  Diet  . 

Sealtest  Half  &  Half  . 

Sealtest  Milk  . 

Sealtest  Ice  Cream  . 

.Sealtest  Vita  Lure  . 

Sealtest  Chocolate  Milk  . 

Sealtest  Boiled  Custard  &  E}gg  Nog 

Sealtest  Skim  Milk  . 

Sealtest  Egg  Nog  . 

Sealtest  Cottage  Cheese  . 

Sealtest  Buttermilk  . 

Washington  Dairy  Prods.  Commission 


MISC.  BEVERAGES 

Fairmont  Fruit  Drinks  . 

Family  Egg  Nog  Mix  . 

Kraft  Orange  Juice  . 

Lincoln  Juice  Drinks . 

Ovaltine  . 

P  D  Q  . 

Real  Gold  Orange  Base  . 

Sealtest  Lemon  Drink  . 

Sealtest  Lemonade . 

Sealtest  Lemon  Lime  Drink  . 

Sealtest  Orange  Juice  . 

Sealtest  Pineapple  Grapefruit  Juice 

Sealtest  Tropic^  Punch  . 

Tang  Instant  Breakfast  Drink  . . . . 
Tang  . 


CEREALS  &  BREAKFAST  FOODS 

Kelloggs  Froot  Loops  . 

Life  . 


CONDIMENTS 

Adolphe  Meat  Marinade . 

Crystal  Sugar  . 

Del  Monte  Catsup  . 

Dukes  Com  Oil  . 

Durkees  Pepper  . 

Durkees  Spires  . 

Frenchs  Wine  Barbecue  Sauce 

GW  Sugar  . 

Gamers  Blacklierry  Symp _ 

Heinz  Pickle  Bazaar  . 

Hoffman  House  Dressings _ 

King  Symp  . 

Libbys  Sauces  . 


FROZBaf  FOODS 

Aunt  Jemima  Frozen  Waffles  .  8  16  ^2I'!2 

Booth  Frozen  Fish  Prods .  10  17  JJ.W 

Chef  Boy  Ar  Doe  Frozen  Pizza  .  26  36 

Eat  All  Frozen  Fish  Prods .  3  5  IJ.™ 

Gold  Hill  FVozen  Fish  Prods .  4  7  lij” 

Green  Giant  Vegetables  .  60  87  67'1* 

Hereford  Heaven  Frozen  Meat  Prods.  .  4  7  j-w 

Horn  &  Hardart  Frozen  Foods  .  .3  4  1>.J“ 

Jiffys  Frozen  Meat  Prods .  3  4  J.*" 

Minute  Maid  Frozen  Orange  Juice  ...  6  8  ij-^ 

Morton  Frozen  Cakes  .  7  11 

Morton  Frozen  Dough  .  4  6  iCj" 

Morton  Frozen  Vegetables  .  3  5  ••J" 

Mrs.  Pauls  Frozen  Fish  Prods .  4  4  *•*2 

Mrs.  Pauls  Frozen  Fritters  .  4  4  J'JJ 

Mrs.  Pauls  Frozen  Fried  Onion  Rings  7  7  JJ'Jj 

Mrs.  Pauls  Frozen  Vegetables  .  11  18  ‘j'S! 

Mrs.  Smiths  Frozen  Pies  .  8  14  ’‘'JJ 

Ocoma  Frozen  Turkey  Prods .  7  10  ‘*•'1 

Orange  Nip  Frozen  Breakfast  Drink  . .  7  14 

Patio  Frozen  Dinners  .  7  12 

Patio  Frozen  Fo^s  .  10  IS  R’u, 

Pictsweot  Frozen  Foods  .  9  14 

Pictsweet  Frozen  Vegetables  .  8  18  .j 

Pillsbury  Frozen  Apple  Dumplings  ...  5  8 

Pilisbury  Fiwen  Desserts  .  62  100 

Pillsbury  Frozen  Pastry  Turnovers  ...  12  16 

Rhodes  Frozen  Brrad  .  4  4 

Sara  Lee  Frozen  Bread  .  7  12 

Sara  Lee  Frozen  Cakes .  3  4  „ 

Simple  Simon  Frozen  Fruit  Pies .  3  6  „ 

Stouffers  Frozen  Blscall(9ed  Chicken  . .  IS  22  ”... 

.Supper  Bell  Frozen  Soup  .  3  8 

Tastykake  PVozen  Cake  .  4  8  1*’ 

{Continued  on  page  109) 
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AIX-OINTS 

Tree  Top  Frozen  Apple  Juice  . 

Van  Ue  ICamps  Frozen  Food* . 

meats  &  HSH 

Armour  Ribs  . 

Armour  Meat  Prods . 

Biidfarm  Meat  Prods . 

Bob  E\'ans  Meat  Prods . 

Breast  O  Chicken  Tuna  . 

Carl  Budding  Meat  Prods . 

Colonial  Breast  of  Turkey  . 

Copeland  Meat  Prods  . 

Corn  King  Ham  . 

Com  King  Meat  Prods . 

Dubuque  Ham  . 

Ibibuqun  Meat  Prods . 

Eckrich  Meat  Prods . 

Empre'S  Tuna  . 

Fosters  Meat  Prods . 

Frosty  Mom  Meat  Prods . 

Hormel  Ham  . 

Homiel  Meat  Prods . 

Hygrades  ('anned  Meats  . 

Hygrade  Meat  Prods . 

Jones  Meat  Prods . 

Luters  Meat  Prods . 

Made  Rite  Meat  Prods . 

Marhoefer  Meat  Prods . 

Morrell  Meat  Prods . 

NeuhofT  Meat  Prods . 

Oscar  Mayer  Meat  Prods . 

Rath  Meat  Prods . 

Russers  Meat  Prods . 

Southern  Star  Ham  . 

Sperrys  Meat  Prods . 

Sugardale  Meat  Prods . 

Superior  Meat  Prods . 

Swifts  Meat  Prods . 

Taylor  Meat  Prods . 

Tobins  Meat  Prods . 

Unox  Ham  . 

Wilsons  Ham  . 

Wilsons  Meat  Prods . 

PET  FOODS 

Alpo  Dog  Food  . 

Burgers  'N  Gravy  . 

Friskies  Cat  Food  . 

Friskies  Dog  Food  . 

Friskies  Puppy  Pood  . 

Gaines  Burgers . 

Hills  Pet  Food  . 

Hills  Dog  Food  . 

Hunt  Club  Burgerbits  . 

Ideal  Dog  Food  . 

Ken  L  Ration  . 

Ken  L  Ration  Dog  Food  . 

Ken  L  Stew  . 

Purina  Dog  Chow  . 

Purina  Puppy  Chow  . 

Puss  ’N  Boots  Cat  Food  . 

Red  Heart  Dog  Food . 

Speak  Dog  Food  . 

Thorobred  Dog  Food  . 

Vets  Nuggets  . 

MISC.  FOODS 

Armour  Meat  Prods.  &  Open  Pit . 

Betty  Crocker  Macaroni  &  Chedder  . . . 

Betty  Crocker  Noodles  . 

Blue  Bell  Potato  Chips  . 

Blue  Boy  Vegetables  . 

Bounty  Stew  . 

Boun^  Beef  Stew  . 

Bounty  Chicken  Stew  . 

Bounty  Chili  Con  Game  . 

Calif.  Canning  Pear  Growers 

&  Peach  Advisory  Board . 

Chef  Boy  Ar  Dee  Prods . 

Chun  King  Prods . 

Cock  O  The  Walk  Fruit  . 

Crescent  Nuts  . 

Dan  Deo  Potato  Chips . 

Del  Monte  Fruits  . 

Del  Monte  Prods . 

Del  Monte  Vegt^bles  . 

Franco  American  Macaroni  . 

Franco  American  Macaroni  With  Ground 

FrMhIike  Vegetables  . 

Friends  Beans  . 

Fritos  Chili  . 

Goochs  Prods . 

Grron  Giant  Vegetables  . 

Heinz  Relishes  &  Morrell  Meat  Prods.  . 

Heinz  Soups  . 

Hunts  Beans  . 

Hypower  Chili  . 

Kelloggs  Croutettes  . 

Kraft  Dinners  . 

Ia  Choy  Prods . 

lAys  Potato  Chips  . 

Libbys  Barbecue  Sauce  &  Beef  . 

Libbys  Chill  . 

Libbys  Fruit  . . . 

Libbys  Prods . 

IJbbsrs  Vegetables  . 

Lynden  Egg  Salad  . 

Lj^den  Salads  . 

Minute  Southern  ^lect  Rice . 


Number 

Number 

Total 

of 

of 

ROP 

Citiea 

Newspapers 

C-olor 

Used 

Used 

Linage 

8 

13 

36,866 

6 

8 

18,880 

12 

18 

117,685 

37 

64 

180,805 

6 

9 

8,890 

7 

12 

29,669 

8 

13 

31,368 

3 

a 

11,824 

3 

6 

8,604 

s 

16,422 

8 

14 

52,640 

9 

19 

195,716 

14 

21 

61,851 

9 

11 

22,574 

6 

8 

11,460 

3 

5 

8,010 

4 

6 

3,916 

6 

12 

26,950 

5 

8 

22,978 

18 

34 

125,496 

3 

6 

6,255 

7 

13 

25,994 

13 

18 

52,721 

4 

8 

52,125 

5 

6 

24,837 

3 

5 

5,016 

18 

25 

171,795 

4 

9 

51,214 

23 

38 

336,882 

14 

25 

139,409 

3 

9,945 

6 

8 

19,668 

3 

5 

14,868 

3 

3 

24,613 

6 

6 

31,480 

39 

53 

309,376 

3 

3 

7,472 

9 

13 

69,760 

7 

10 

13,2,55 

6 

12 

25,986 

20 

38 

232,469 

4 

4 

5,015 

13 

16 

20,219 

27 

41 

89,212 

16 

25 

37,608 

38 

65 

97,090 

14 

21 

30,442 

10 

17 

,32,952 

22 

32 

67,443 

6 

12 

37,743 

41 

56 

388,298 

22 

31 

78,544 

10 

18 

42,688 

8 

13 

46,068 

3 

3 

4,940 

13 

14 

15,887 

22 

34 

34,660 

11 

17 

102,891 

7 

11 

27,668 

3 

4 

4,035 

15 

22 

28,085 

33 

55 

55,056 

40 

64 

156,272 

50 

80 

393,112 

7 

10 

22,030 

4 

8 

29,720 

14 

23 

47.345 

68 

107 

124,782 

63 

94 

99,735 

80 

123 

142,785 

47 

74 

192,884 

31 

49 

50,072 

3 

5 

24,080 

4 

4 

4,790 

6 

9 

10,880 

6 

7 

10,.365 

9 

15 

15,012 

8 

17 

99,319 

10 

16 

17,404 

24 

35 

35,045 

24 

34 

33,994 

13 

17 

60,140 

4 

4 

3,400 

3 

6 

8,172 

3 

5 

13,09# 

6 

12 

22,448 

3 

5 

13.,560 

16 

25 

482,834 

4 

5 

10,020 

4 

8 

13,996 

22 

39 

83,030 

28 

35 

35,420 

43 

72 

126,130 

12 

19 

26,624 

29 

49 

65,346 

4 

8 

12,000 

9 

15 

21,058 

18 

33 

86,640 

10 

16 

19,800 

15 

22 

31,430' 

3 

4 

8,325 

4 

4 

9,688 
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of 

of 

ROP 

Cities 
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Used 

Used 

l.inagc 

Mortons  Chip  Os  &  Potato  Chips . 

7 

15 

30,190 

Mortons  Chip  Os  &  Wolf  Chili  . 

5 

9 

13,428 

Morton  Prods . 

3 

5 

17,310 

Musselmans  Prods  . 

5 

9 

13,542 

My  T  Uno  Pie  Filling  &  Pudding  .... 

11 

14 

14,025 

My  T  Fine  Instant  Pudding  . 

20 

29 

32,165 

Nalleys  Dips  &  Potato  diips  . 

3 

6 

14,448 

Nalleys  Potato  Chips  . 

3 

6 

13,617 

Nalleys  Prods . 

9 

13 

100,376 

Nestles  Choco  Bake  . 

5 

5 

22,821 

Pacific  Coast  Canned  Pear  Service  . . . 

11 

18 

18,025 

Pillsbury  Bake  Off  Section . 

25 

26 

171,000 

Planters  Peanuts  . 

11 

16 

15,990 

Progresso  Prods . 

3 

3 

7,472 

Progresso  Chickarina  Soup  . 

11 

14 

Progresso  Tomatoes  &  Tomato  Paste  . . 

3 

4 

14,44u 

lianch  Style  Beans  . 

3 

6 

6,039 

IW  Dot  Potato  Cliips  . 

4 

6 

6,004 

Red  Kettle  Soups  . 

28 

50 

209,264 

Red  Seal  Potato  Chips  . 

5 

10 

26,480 

Rice  D  Lite  Saucy  Rice . 

4 

4 

25,104 

4 

5 

5,768 

52 

81 

129,846 

Snows  Chowders  &  Minced  Clams . 

4 

4 

3,400 

Stokelys  Fruits  . 

6 

6 

12,063 

Stokelys  Prods . 

4 

4 

9,960 

Stokelys  Vegetables  . 

4 

5 

27,600 

Uncle  Bens  Quick  Rice  . 

6 

8 

10,913 

Uncle  Bens  Rice  . 

22 

32 

39,905 

Van  Camps  lieans  . 

59 

108 

213,924 

Washington  State  Apples  . 

31 

47 

57,724 

Western  New  York  Apple  Growers  .... 

8 

12 

22,105 

Wolf  Chili  . 

4 

8 

9,620 

HOTELS  &  RESORTS 

CHAMBERS  OF  COMMERCE 

Arkansas  I’ublicity  &  Parks  Commission 

9 

13 

13,250 

Bahamas  l>evelopment  Board  . 

7 

10 

135,149 

Jamaica  Tourist  Board  . 

3 

3 

3,370 

Oregon  Travel  Information  .  6 

HOUSEHOLD  FURNITURE  &  ITJRNISHINGS 

6 

16,924 

Lees  Carpets  . 

17 

17 

17,068 

HOUSEHOLD  SUPPLIES 

ALUMINUM  &  PAPER  PRODUCTS 

Alcoa  Wrap  . 

26 

46 

68,027 

Aurora  Toilet  Tissues  . 

22 

38 

260,5.36 

Cut  Rite  Foil  . 

6 

10 

67,952 

Delsey  Toilet  Tissue  . 

43 

72 

88,769 

Freshrap  . 

(Continued  on 

7 

page  110) 

11 

11,040 

Read , 

this:  ‘ 

•  ••••• 

Now- 
consider  this; 


■  We  do  not  believe 
that  simply  by  switch¬ 
ing  to  offset  reproduc¬ 
tion  newspaper  quality 
is  automatically  at  its 
best.  Craftsmanship 
and  facilities  play  an 
important  role. 


I  Many  newspapers  have  increased  the  quality  of 
their  reproduction  by  installing  zinc  powderless 
etching  photoengraving  departments.  Quality  plates 
plus  skilled  craftsmen  have  made  the  difference. 
Details  are  available  on  Imperial’s  Photoengraving 
Engineering  Service  which  includes  consultation, 
layout  and  equipment  to  assure  high  quality  repro¬ 
duction.  Write.  Imperial  Type  Metal  Company, 
Chicago  50,  Philadelphia  34,  New  York  7. 

VlTAPLATE 
VitaGarD 

thbiut  even/  6ette^  tc^ethiA/! 
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School  of  Public 
Communication 

Boston 

The  name  of  the  School  of 
Public  Relations  and  Commu¬ 
nications  at  Boston  University 
has  been  changed  to  the  School 
of  Public  Communication,  Uni¬ 
versity  President  Harold  C. 
Case  has  announced. 

The  name  change  has  been 
under  consideration  for  more 
than  a  year,  according  to  Dean 
Gerhart  D.  Wiebe. 

“The  former  name  referred 
to  one  of  four  teaching  divisions 
specifically,  but  lumped  tbe 
other  three  under  the  single 
word,  communications.  The  new 
name  makes  a  more  general 
reference  to  all  of  what  we  are 
doing  at  the  school,”  he  ex¬ 
plained. 

The  new  name  encompasses 
the  School’s  Divisions  of  Jour¬ 
nalism,  Communication  Arts, 
Public  Relations  and  Communi¬ 
cation  Research.  Communication 
Arts  refers  to  television,  radio 
and  film. 

The  present  School  began  in 
1947  when  Dean  Howard  Le- 
Sourd  was  named  to  organize 
a  School  of  Public  Relations. 
Prior  to  1947,  a  department  of 
journalism  existed  in  the  Col¬ 
lege  of  Business  Administra¬ 
tion. 


Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  Grit 
Publishing  Co.,  Williamsport,  Pa., 
included  building  design,  plant 
layout  assistance  and  design  of 
the  equipment  installation.  It 
also  covered  site  preparation  and 
complete  construction  manage¬ 
ment. 

These  services  were  coordinated 
by  engineers  with  many  years  of 
practical  experience  in  newspa¬ 
per  management  and  production. 
Equipment  installation  included 
the  first  full  sized  newspaper 
offset  press  in  the  United  States. 

CHAS.  T.  MAIN,  INC. 

Enginetrinf  for  the  Graphic  Arts 

80  Federal  St. 

Boston,  Mass.  02110 
Code  617  HA  6-6200 

129  West  Trade  St. 
Charlotte,  N.C.  28202 
Code  704  FR  5-1735 


no 
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IMl’ORTANT  .NEWSPAPEK  HOP  COEOK  ADVERTISERS 
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T»tal 

HOP 

Color 

Linage 


Number 

of 

Cities 

Used 


Number 

of 

Newspapers 

Used 


ACCOITNTS 


Hudson  Facial  &  Toilet  Tissue  . 

Hudson  Towels  . . 

Kaiser  Foil  . 

Kleenex  Facial  Tissues  . 

Northern  Toilet  Tissue  . . . 

Northern  Toilet  Tissue  &  Towels  ... 

P(»wder  Room  Facial  Tissue  . 

Reynolds  Wrap  . 

Scott  Cups  . 

Scott  Cups  &  Placemats . 

Scott  I*ai>er  Prods . 

Scott  Toilet  Tissue  . 

Vanity  Fair  Facial  Tissues  . 

niSlNFEX'TANTS  &  INSEtTK’IDRS 

Ivulf  Insect  Killer  . 

(uilf  Spray  . 

FUEL 

American  Heating  Oil  . 

SOAPS.  CLEANSERS.  POLISHES 

Harcolene  All  (^ear  . 

llarcolene  Hleach  Tabs  . 

Barcolene  (^eane^  . 

Hon  Ami  Dust  *N  Wax  . . 

Care  Hleach  . 

Climalene  . 

Dazzle  Hleiich  . 

Dexol  Hleach  . 

Dutch  Cleanser  . 

l>ynam(» . 

Fels  . 

Fels  &  Instant  Fels  . 

Fells  Prcxls . 

Final  Touch  . 

Freewax  . 

(ientle  Fels  Liquid  &  Instant  Fels  . 

Instant  F^s  . 

Jato  Hathroom  Cleaner  . 

Jif  Oven  (leaner . 

Kin^  Ammonia  . 

Kin^  Ammonia  &  Kin^  Fluff . 

Kint;  Hleach  &  Flu^fr . 

Kin^  Lifiuid  &  Spray  Starch  . 

Kin^  Starch  . 

O  Cel  O  Pnxls . 

(>  Cel  O  Window  Cleaner . 

Palmolive  Liquid  Deterpent  . 

Procter  &  (lamble  Profls . 

Renuzits  Spray  Starch  . 

Renuzits  Spray  Wax  . 

Roman  Cleanser  . 

S  O  Ettes  . 

Silver  Dust  . 

HOUSING  EQUIPMENT 

AIR  CONDITIONING 

Carrier  . 

Chrysler  Airtemp  . . 

Frie«lrich  . . 

G  E  . . . . . 

FIXTURES 

G  E  Ran>;e . 

O’Keefe  &  Merritt  Ran^res . . 

MAJOR  ELECTRICAL  APPLIANCES 

Frijridaire  Profls . 

G  E  Dishwasher  . 

G  E  Dryer  &  Washer . 

G  B  Protls . 

G  E  Washer . 

Hamilton  Dryer  &  Washer . 

Hotpoint  Washer  . 

RCA  WhirliKX)!  Dryer  . 

RCA  WhirliKKil  Dryer  &  Washer  .  . 


REPORTING  is  made  easier  with 
portable  Saxon  555  tape-recorder 
which  has  been  introduced  by 
Kouyoh  International  Corp.  of  Los 
Angeles.  It  operates  on  9-volt  bat¬ 
teries,  or  off  cigarette  lighter  in 
a  car. 


Supreme  Court  Ruling 
Cited  in  Okla.  Suit 

MIISKOGB35,  Okla. 
A  petition  to  move  a  $10,000,- 
000  lil)el  .suit  from  state  to  fed¬ 
eral  court  has  been  filed  here, 
based  on  the  Supreme  Court 
ruling  March  9  that  overturned 
the  $500,000  judgment  against 
the  New  York  Times  and  three 
Negro  ministers. 

The  suit  was  brought  in  1962 
against  the  Daily  Oklahoman 
and  the  Oklahoma  City  Times 
by  W.  P.  Atkinson,  Democratic 
candidate  for  Governor.  It  had 
lieen  docketed  for  trial  April  20 
in  Okmulgee  County  District 
Court. 

The  transfer  petition  chal¬ 
lenged  a  part  of  an  Oklahoma 
libel  law  which  says  an  injuri¬ 
ous  publication  is  presumed  to 
have  been  malicious.  It  asserts 
that  the  Supreme  Court’s  deci¬ 
sion  holds  such  state  laws  “con¬ 
stitutionally  insufficient”  for  re¬ 
covery  of  damages.  By  filing  for 
office,  the  petition  contends,  Mr. 
Atkinson  asked  for  a  public  de¬ 
termination  of  “his  honesty,  in¬ 
tegrity  and  fitness  for  the  gov¬ 
ernorship”  and  that  a  good  faith 
discussion  of  the  subject  is  with¬ 
in  the  “constitutionally  pro¬ 
tected  area  of  free  expression" 
as  outlined  by  the  high  court. 

Mr.  Atkinson’s  suit  is  based 
on  an  editorial  in  the  Daily 
Oklahoman,  prior  to  the  1962 
runoff  primary  in  which  he  won 
the  nomination  for  Governor. 
EDITOR  ac  PUBLISHER  for  March  28,  1964 
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AGAIN  AND  AGAIN  AND  AGAIN 


MR.  TWEEDY 


Is  showing  up  with  HIGHER  READERSHIP  THAN 
ANY  OTHER  PANEL  in  important  newspapers  all 
across  the  country.  .  .  .  And  in  many  instances  it 
outranks  ALL  COMIC  STRIPS  in  reader  surveys. 

For  6-times-a-week  release. 

Send  for  current  samples  and  rates  it  your  territory  is  open. 


ADVKKTISIING 


HURLETRON 


DC  and  AC 
Press  Drives 
All  Horsepowers 


ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 


I1VII*(>RTANT  NEWSPAPFIi  HOP  COIX)K  ADVEUTISERS 
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Numlwr 

of 

Citiei 
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of 

Newspapers 
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KOP 

Color 

l^inaae 


ACCOUNTS 


RCA  Whirlpool  Protls .  40 

RCA  Whirlpool  Washer  .  4 

WestinKhouse  Prods .  6 

REFRIGEaiATORS  &  FREEZERS 

G  E  .  25 

Philco  .  r> 

R)CA  Whirlpool  .  i(5 

Wcstinithouse  .  10 

INDUSTRIAL, 

American  Iron  &  Steel  Institute  .  14 

Koysen  Paint  .  12 

Caml«ll  Prods .  4 

Certi  Split  Cetlar  Shakes .  4 

Puller  Paints  .  21 

Gold  Rond  Paint  .  5 

Sakrete  .  15 

Sprwl  Satin  .  5 

U.  S.  Steel  Corp .  25 

INSURANCE 

Connecticut  Meilical  Service .  5 

Farm  Rureau  Insurance  .  4 

Hospital  Service  Plan  of  N.  J.  & 

Medical  Surgical  Plan  .  5 

Hospital  Service  of  California  .  7 

Hospital  Service  of  Southern 

California  .  I 

Insurance  Comimnies  of  Conn .  :i 

Mass.  Hospital  &  Medical  Service .  7 

Mutual  of  Omaha  Insurance  Co .  5 

National  Prudential  Life  Insurance  ...  22 

National  Preferre<l  Life  Insurance  Co.  8 

Nationwide  Insurance  Companies  .  17 

Time  Life  Insurance  Co .  ;t 

Western  &  Southern  Life  Insurance  Co.  11 

MEDICAL 

Allerest  .  5 

Arrestin  .  5 

Ri  Phase  .  3 

Coldene  .  3 

Listerine  Family  Couph  Me«licine  .  3 

One  A  Day  Vitamins  .  19 

Rexall  Prods .  fi 

MISCELLANEOUS 

Gold  Rond  Stamps  .  7 

Political  Democrat  .  .8 

Political  Misc .  15 

Political  Republican  .  7 

S  &  H  Green  Stamps .  7 

Salton  Riviera  .  3 

Scribe  Writinpr  Prods .  5 

Top  Value  Stamps  .  21 

PROFESSIONAL  &  SERVICE 
Hodes,  Donald  A.,  Advertisinft  Inc.  ...  4 

PUBLIC  UTILITIES 

Arkansas  Louisiana  Gas  Co .  3 

East  Ohio  Gas  Co .  3 

Illinois  Bell  Telephone  .  5 

Indiana  &  Michiiran  Electric  Co .  3 

N.  J,  Bell  Telephone  Co .  K 

New  York  Telephone  Co .  13 

Northwestern  Bell  Telephone  Co .  4 

Northern  Natural  Gas  Co .  4 

Public  Service  Electric  &  Gas  Co .  5 

Southern  Bell  Telei)hone  &  Telettraph  .  6 

•Southern  California  Gas  Co .  3 

Southwestern  Bell  Telei>hone  Co .  9 

PUBUSHING  &  MEDIA 
BOOKS 

Standard  Reference  Words  Publishinir  .  4 

Yellow  Paite  Directory  .  15 

(Continued  on  page  112) 
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Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

accounts 

Used 

Used 

Linage 

MAGAZINES 

Look  . 

4 

4 

6,048 

NEWSPAPERS 

Miami  Herald,  The . . 

3 

3 

7,328 

This  Week  . 

6 

12,232 

RADIO,  TV  &  PHONOGRAPHS 

RADIO  &  TV  SEH'S 

Admiral  Television  . 

7 

13 

28,422 

G  B  Television  . 

15 

21 

50,318 

Motorola  Television  . 

3 

4 

5,260 

Philco  Television  . 

4 

5 

6,398 

RCA  Victor  Prods . 

49 

59 

356,892 

RCA  Victor  . 

3 

5 

7,922 

RCA  Victor  Radio  &  Television  . 

8 

10 

15,656 

RCA  Victor  Television  . 

30 

57 

366,102 

Zenith  Phonograph  &  Television  . 

3 

4 

7,012 

Zenith  Prods . 

9 

14 

29,674 

Zenith  . 

4 

6 

12,196 

Zenith  Television  . 

107 

201 

1,102,818 

PHONOGRAPHS  &  RECORDS 

G  E  Phonograph  . 

3 

6 

6,045 

Zenith  Phonograph  . 

SPORT.  GDS.  a  CAMERAS  &  PHOTO 

3 

SUPP. 

4 

4,156 

CAMERAS  &  PHOTO  SUPPLIES 

Kodak  Camera  . 

96 

149 

759,642 

Kodak  Camera  &  F^lm  . 

31 

45 

96,285 

Kodak  Camera  &  Projector  . 

17 

55,060 

Kodak  F3Im  . 

28 

50 

144,403 

Kodak  Prods . 

58 

86 

276,974 

SPORTING  EQUIPMENT 

Gulf  Lite  Charcoal  Starter  . 

33 

50 

89,072 

Stylist  Golf  Ball  . 

4 

4 

2,416 

TOBACCO 

CIGARETTES 

Avalon  . 

8 

15 

140,722 

Kool  . 

3 

6 

82,910 

L  £  M  . 

10 

21 

151.763 

Lark  . 

105 

181 

1,977.026 

Montclair  . 

61 

99 

559,471 

Newport  . 

5 

8 

22,934 

Pall  Mall  . 

61 

96 

939,582 

Paxton  . 

112 

194 

657,986 

Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news— even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone _ State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

850  THIRD  AVE.  NEW  YORK.  NEW  YORK  10022 

$6^  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 
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of 

of 

ROP 

Cities 

Newspapers 

ACCOUNTS 

Used 

Used 

Linst* 

Saratoga  . 

8 

29.052 

Tareyton  . . . 

9 

15,170 

Wirsiun  . . 

.  117 

202 

2.410,722 

York  . 

.  20 

43 

162,394 

TOILEH’  REQUISITES 

DENTIFRICES 

Colgate  Toothpaste  . 

.  127 

213 

728.813 

lodent  Toothpaste  . . 

.  4 

5 

5,010 

MEN'S  TOILEmUEJS 

Brylcreem  . 

.  6 

6 

5,960 

Schick  Blades  &  Razor  . 

.  67 

113 

200,635 

PERFUMES  &  COSMEH’ICS 

Clairol  Preps . 

.  14 

21 

32,734 

Dri  Day  . 

.  5 

5 

5,075 

MISC.  'TOILEH’  REQUISITES 

Cunfidets  . 

.  59 

95 

286.145 

Kotex  . . 

.  6 

8 

30,644 

Procter  &  Gamble  Prods . 

_  5 

a 

19,140 

TRANSPORTA'noN 

AIRWAYS 

DOMESTIC 

Continental  . 

.  12 

27 

350,402 

Delta  . . 

.  5 

10 

91,773 

Elastem  . 

.  14 

34 

125,905 

EVontier  . 

_  4 

8 

18,045 

National  . 

.  8 

14 

51,210 

Northwest  Orient  . 

.  6 

10 

40.683 

Trans  Texas  . 

....  2 

8 

30,941 

United  . 

_  8 

11 

48.542 

Western  . 

.  9 

14 

33,834 
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INTERNATIONAL 

Irish  .  5 

Pan  American  World  .  16 

Western  .  7 


6  9.336 

32  343,268 

15  37.72! 


TOURS 

American  Society  of  Travel 

Aicents  .  3  4  5,464 


WEARING  APPAREL 


American  Girl  Shoes . 

5 

6 

6.010 

Hanes  Briefs  . 

8 

15 

39,314 

Hanes  T  Shirt  . 

10 

15 

49,700 

Hanes  Underwear  . 

8 

12 

57,264 

Her  Majesty  Sleepwear  . 

3 

3 

4,580 

Peter  Pan  Bra  &  Girdle . 

4 

4 

3.604 

(;ENERAL  &  AUTOMOTIVE 

ROP 

COLOR  LINAGE 

BY 

MEDIA  RECORDS  CL.ASSinC.4TIONS 
YEAR— 1963 

(Base-Arrounts  In  Three  or  More  Cities) 

Total  ROP  %  of  Each  Total  ROP  %  of  Each  %  Gain 


Color 

Class’n 

Color 

Class’n 

or  Loa 

CLASSIFICATIONS 

Linage 

To  Total 

Linage 

To  Total 

1962  vs 

GENERAL 

1963 

1963 

1962 

1962 

19C2 

ALCOHOLIC  BBVEHIAGES 

Beers  . 

4,964,782 

5.9 

4,722,405 

6.8 

6.1 

Wines  . 

19,664 

0.0 

24.084 

0.0 

18.4 

Liquors  . 

4,669,812 

5.6 

4,589,388 

6.6 

+ 

1.8 

FARM  &  GARDEN . 

225,486 

0.3 

186,344 

0.3 

4- 

21.0 

FOODS 

Baby  Foods  . 

85,337 

0.1 

413,871 

0.6 

— 

79.4 

Baking  Products . 

2,992,987 

3.6 

2,906,580 

4.2 

2.9 

Beverages 

Coffee  &  Tea . 

1.929,805 

2.3 

1,118,773 

1.6 

+ 

72.5 

Soft  Drinks  . 

5,024,994 

6.0 

3,342.168 

4.8 

4- 

60.4 

Misc.  Beveratres  .... 

775,265 

0.9 

268,964 

0.4 

+ 

188.2 

Cereals  &  Breakfast 

E'oods  . 

628,502 

0.7 

583,451 

0.9 

+ 

7.7 

Condiments  . 

901,691 

1.1 

990,766 

1.4 

9.0 

Confections  . 

103,573 

0.1 

339.269 

0.5 

— 

69.6 

Dairy  Products . 

4,654,016 

5.5 

3,088,465 

4.5 

+ 

50.7 

FVoien  Foods . 

1,183,837 

1.4 

1,661,353 

2.4 

28.3 

Meats  &  I^sh  . 

2,551,738 

3.0 

2,954,017 

4.3 

13.6 

Pet  Foods  . 

l,181,48iS 

1.4 

848,229 

1.2 

39.3 

Mies.  Foods  . 

4,078,285 

4.9 

4,771,206 

6.9 

14.5 

HOTELS  &  REISORTS  . 

168,693 

0.2 

159,158 

0.2 

+ 

6.0 

HOUSEHOLD  FURN. 

&  FURN . 

17,068 

0.0 

80,823 

0.1 

78.9 

HOUSEHOLD  SUPPUES 

Aluminum  &  Paper 

Products  . 

2,594,897 

3.1 

1,109,266 

1.6 

-t- 

133.9 

Disinfectants  & 

Insecticides  . 

129,681 

0.2 

212,738 

0.3 

39.1 

Fuel  . 

154,972 

0.2 

201.309 

0.3 

23.0 

.Soaps,  Cleansers, 

Polishes  . 

1,133,490 

1.4 

1,285,353 

1.9 

11.8 

HOUSING  EQUIPMENT 

Air  Conditioning  . 

114,970 

0.1 

68,613 

0.1 

+ 

67.6 

Fixtures  . 

38,519 

0.0 

10,636 

0.0 

-f  262.2 

Major  EHec. 

Appliances  . 

677,624 

0.8 

841,409 

1.2 

19.6 

Refrigerators  & 

Freeiers  . 

369,789 

0.4 

70,150 

0.1 

4-  427.1 

Small  Elec.  Appliances 

14,758 

0.0 

— 

100.0 

INDUSTRIAL  . 

892,229 

1.1 

1,196,418 

1.7 

26.4 

INSURANCE  . 

426,731 

0.5 

905,998 

1.3 

52.9 

MEHICAL  . 

246,948 

0.3 

745,235 

1.1 

— 

66.9 

MISCELLANEOUS  .... 

426,877 

0.5 

575,448 

0.8 

— 

25.8 

(Continued  on  page  113) 
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EDI 


(;KNKKAL  &  AUTOMOTIVE  ROP  COIXIK  LINAGE 

(Continued  from  page  112) 

Totml  ROP  %  of  Karh  Total  ROP  %_of  Kach  %  Gain 

CUASSIFKATIONS 

generai- 

PROFES'IONAL  & 

SEKVICK  . 

PUBUC  UTIUTIES  ... 

PUBLISHING  &  MEDIA 

Books  . 

Msxaxinos . 

Nowspat’ors  .  • 

radio,  tv  &  PHONOGRAPHS 
Radio  &  TV  Sets  ...  ’ 

Phonosrr.iphs  & 

Records  . 

SPT.  GDS..  CAM.  & 

PHOTO  SUPPL . 

TOBAtXX) 

Cijrars  . 

Qirarettcs  . 

toilet  laXlUISITES 

Dentifrices  . 

Men’s  Toiletries  .... 

Perfumes  &  Cosmetics 

Toilet  Soaps  . 

Misc.  Toilet  Requisites 
TRANSPORTATION 

Airways  . 

Railroails  . 

Steamships  . 

Tours  . 

Misc.  Transportation 
WEARING  APPAREL 

GENERAL  TOTAL  .. 

(JENERAL  &  AUTOMOTIVE  ROP  COLOR  LINAGE 
BY 

MEDIA  RECORDS  (l^ASSIFICATIONS 
YEAR— 1963 


('olor 

Class’n 

Color 

Class’n 

or  Loss 

Linage 

To  Total 

Linage 

To  Total 

1963  vs. 

1963 

1963 

1962 

1962 

1962 

3,400 

0.0 

19,432 

0.0 

_ 

82.5 

615.726 

0.6 

691,091 

1.0 

— 

25.4 

175,792 

0.2 

223,628 

0.3 

_ 

21.4 

6.048 

19.560 

0.0 

0.0 

— 

_ 

# 

lAPHS 

1.988,670 

2.4 

1,249,357 

1.8 

+ 

59.2 

10,201 

0.0 

8.986 

0.0 

+ 

13.5 

1.423.852 

1.7 

1,617,769 

2.2 

- 

6.2 

_ 

_ 

30.930 

0.1 

_ 

100.0 

7,149,734 

8.5 

7,778,288 

11.2 

— 

8.1 

733.823 

0.9 

67,768 

0.1 

+  982.8 

206.615 

0.2 

217.046 

0.3 

4.8 

37,811 

0.0 

151,526 

0.2 

— 

75.1 

— 

— 

152.736 

0.2 

100.0 

335.969 

0.4 

485.229 

0.7 

— 

30.8 

1,181.694 

1.4 

1,424,316 

2.1 

_ 

17.0 

— 

— 

14.445 

0.0 

— 

100.0 

_ 

— 

116,326 

0.2 

100.0 

5.450 

0.0 

— 

— 

-|-+ 

— 

— 

29,028 

0.1 

100.0 

160.476 

0.2 

96.725 

0.1 

-f 

67.6 

57,318,470 

68.1 

54,550,250 

78.7 

5.1 

(Base- Accounts  In 
Total  ROP 
Color 

Three  or  More  Cities) 
of  Each  Total  ROP  %  of  Kach 
Class’n  Color  Class'n 

%  Gain 
or  I40SS 

CLASSIFICATIONS 

Linage 

To  Total 

Linage 

To  Total 

1963  vs. 

AUTOMOTIVE 

1963 

1963 

1962 

1962 

1962 

GASOUNES  &  OILS  .. 
PASSENGER  CARS 

6,354,393 

7.6 

4,103,943 

5.9 

r  54.8 

(NEW)  . 

PASSENGER  CARS 

17.551,964 

20.9 

8,038,982 

11.6 

4-  118.3 

(USED)  . 

24,152 

0.0 

162.349 

0.2 

—  86.1 

TIRES  &  TUBES  . 

2.283.663 

2.7 

2,175,860 

3.2 

+  4.9 

11  TRUCKS  &  ’PRACrrORS 

353.874 

0.4 

— 

— 

-h4- 

MISCELLANEOUS  .... 

222,960 

0.3 

266.833 

0.4 

—  16.5 

AUTOMOTIVE  TOTAL  . 

26.791,206 

31.9 

14,747,967 

21.3 

-t-  81.7 

GRAND  TOTAL  . 

84.109,676 

100.0 

69.298,217 

100.0 

-1-  21.4 

IMPORTANT  GENERAL  AND  AUTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR  IN  1963 

CLASSIFICATION  &  ACCOUNT  1963 
CHEVROLET 

(New  Cars)  .  4.784.722 

CHEVROLET  DIVISION  CARS 


( New  Can) 

WINSTON 

(Cigarettes)  . 

SUN  OIL  CO. 

(Gasolines  &  Oils)  . . . 
LARK 

(Cigarettes)  . 

FORD 

(Now  (Tars)  . 

SEALTEST  ICE  CREAM 

(Dairy  Products)  . 

AMERICAN  OIL  (X). 

(Gasolines  &  Oils)  ... 
KODAK  PRODUCTS 
(Sporting  Goods)  . 


4.008.735 

2.410.722 

2.249.240 

1.977.026 

1.791.683 

1.736.312 

1.386.671 

1.332.364 


1962 

1961 

1960 

470.411 

347,725 

322.391 

1.108.661 

62,593 

2,905.351 

3.408,729 

2.672,847 

6,015 

12.335 

770,695 

852,644 

1,172,837 

838,391 

230,359 

172,914 

1,443,558 

1,906,710 

76,717 

1,391,650 

1.622.884 

1.376.512 

CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OP  PRESSMEN— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


Installation  on  late 
nnxlel  Goss  Headliner 

I  Installation  on  Du¬ 
plex 


Let  us  tell  you  about  the  many  other  features  I 

CAPITAL  TOOL  AND  MANUFACTURING  CO.,  Inc. 

MOO  CALVERT  RD. _ COLLEGE  PARK,  MP. _ 864-7677 
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CLASSIFICATION  &  ACCOUNT 

1963 

1962 

1961 

FALCON  &  IXIRD 
(New  Cars)  . 

1.247,549 

935.439 

234,703 

SEAGRAM’S  7  <3ROWN 
(Liquors)  . 

1.195,056 

1,055,976 

1.306.844 

KLEBiNESC  FACIAL  TISSUE 
(Aluminum  &  Paper  Products) 
FIRESTONE  ’HRES 
(Tires  &  ’Tubes)  . 

1,179,767 

1.126.080 

289,714 

1,378,786 

1,201,095 

PATIO  Dim  CA>LA 

1,113,610 

1,102,818 

ZESflTH  TELHWISION 

(Radio  &  TV)  . 

787,801 

17.003 

I960 

326.476 

915.504 

877.729 


13.451 


IMPORTANT  RETAIL  ADVERTISERS 
USING  ROP  COLOR 


CLASSIFICATION  AND 
ACCOUNT 

CITY 

YEAR 

1963 

YEAR 

1962 

YEAR 

1961 

YEAR 

I960 

BUILDING  SUPPL.  & 
CONTRACTORS 

Build  t  Save 

Lindsley  Lumber  Co. 

Long  Beech 

Miami 

193,955 

290,430 

259,235 

266,275 

277.918 

254.835 

187,168 

222,387 

DEPARTMENT  STORES 
Broadway,  The 

Burdinas 

Folay  Bros. 

Joska't 

Sangar-Harris 

Sears  Roebuck  t  Co. 
Woodward  A  Lothrop 

Los  Angelas 

Miami 

Houston 

San  Antonio 

Dalles 

Miami 

Washington,  D.  C. 

239,815 

446,874 

348,356 

3S0.066 

356.3S0 

340,508 

264.S04 

235,979 

214,025 

330,983 

359,382 

351,331 

304,124 

221,972 

399,706 

224,502 

268,119 

391,054 

320,755 

508,441 

248,058 

242,773 

150,451 

239,527 

368,169 

268,322 

103,040 

304,141 

DRUG  STORES 

Grand  Central  Stores 

Salt  Lake  City 

314,907 

204,299 

358,337 

ELECTRICAL  APPL. 
t  SUPPLIES 

Western  Appliance  Co. 

San  Jose 

614,922 

516,516 

368,480 

289,794 

FURNITURE  t  HOUSEHOLD 
South  East  Furniture  Co. 

Salt  Lake  City 

967,106 

638,357 

604,936 

147,822 

GROCERS 

Chain 

Albertson's 

Hill.  H.  G.  Stores 

Salt  Lake  City 
Nashville 

570.696 

502,456 

542,000 

498,600 

1 16,732 
496,200 

492,737 

505,800 

Independent 

Purity  Stores 

San  Jose 

319,210 

28,940 

31,108 

19,264 

NOTE:  The  retail  advertisers  shown 

above  are 

not  the 

15  Leading 

Retail  Advertisers  in  ROP  volume.  They  are  the  important 
ROP  Color  advertisers  in  the  ten  cities  running  the  greatest 
volume  of  retail  color  during  the  year. 


but  in  "Teletype”  it’s  always  a  cap . . . 

because  it's  a  registered  trademark  identi¬ 
fying  Teletype  Corporation  products— and 
used  correctly  only  as  an  adjective,  as  in: 
"Send  it  on  the  Teletype  printer."  Never 
just,  "Teletype  it." 


TELETYPE 
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PROMOTION 


Canadian  Retailers 
Told  About  Color 


By  G<*or*ie  Wilt 

Color  is  bip  in  Canada,  and 
Canadian  papers  are  looking 
more  colorful  than  the  jackets 
on  the  Royal  Northwest  Mounted 
Police.  And  a  lot  of  it  is  due 
to  pood  color  promotion.  (And 
it’s  interesting  to  note  that  in 
most  instances,  Canadian  news¬ 
papers  have  turned  to  the  Amer- 
icanizetl  spelling,  instead  of  the 
British-style  “colour.”) 

What’s  making  Canadian  ad¬ 
vertisers  color-conscious?  First, 
good  reprotluction,  which  is 
probably  color’s  best  promotion. 
In  addition,  newspapers  are 
proudly  telling  their  advertisers 
and  prospects  about  their  color 
facilities,  and  the  results  that 
color  will  bring. 

The  Montreal  Star,  has  com- 
plete<l  publication  of  a  series  of 
five  full-page  in-paper  adv'er- 
tisements,  primarily  directed  to 
retail  advertisers.  Large  art  in 
full-color  wash  drawings  are 
featured,  with  copy  telling  about 
color’s  advantages. 

★★★★★★★★★★★★★★★★★★★★★★ 


ALL  AMERICAN  MADE 
50-Star  Flag  Kit 
that  can  make 
your  community 

‘FLAG  CITY,  U.S.A.” 


Quality-made  ...  3'  x  5'  Thor 
bunting  with  sewed  stripes. 
Jointed  6'  pole  (2  pc.  for  easy 
storage).  Includes  complete 
hardware  for  easy  assembly. 
Packaged  in  corrugated  box 
SPECIALLY  PRICED  for 
newspapers.  Send  for  sample 
kit— $2.50. 


In  an  ad  beaded,  “Color  will 
attract  extra  shoppers  to  your 
newspaper  advertising,”  the 
copy  tells  local  admen  that 
“color  makes  advertising  ‘come 
alive,’  with  appeal,  evokes 
images,  creates  moods  and  gains 
more  attention.”  The  ad  goes  on 
to  tell  how  color  makes  products 
easily  spotted  on  the  .shelves  of 
the  store,  and  gives  package 
and  product  identification. 

.\nother  ad  in  the  .series  urged 
the  use  of  color  in  Christmas 
merchandise  ads,  and  won  an 
award  for  the  Star  in  a  color 
competition  for  Canadian  news¬ 
papers.  Art  is  by  Denys  Oldroyd 
of  the  Star  creative  staff. 

Award  Winners 

A  series  of  color  advertise¬ 
ments  for  Eaton’s  Department 
Store  in  Montreal  was  sub¬ 
mitted  in  E&P’s  color  contest 
last  year  by  the  Montreal  Ga¬ 
zette,  and  earned  an  honorable 
mention  from  a  field  of  2,000 
ads.  Art  Direction  magazine  re¬ 
printed  the  Eaton  advei’tise- 
ment,  along  with  the  winners 
of  the  competition. 

A  bright,  Easter-ish  folder 
was  mailed  to  advertisers  by  the 
j  Toronto  Telepram,  telling  that 
“COLOR  makes  news  this 
spring  in  clothes  .  .  .  and  in  the 
Telegram  Spring  Fashion  Sec¬ 
tion,  featuring  full-color  por¬ 
trait  of  a  glamorous  formal 
fashion  in  springtime  setting. 
The  promotion  piece  was  also 
used  to  introduce  “Stasia  Eva- 
suk,  the  Telegram’s  new  fashion 
reporter.” 

The  Southam  Newspapers  in 
Canada  continue  to  promote 
color  in  their  newspapers  with 
a  film  presentation,  using  .stop 
action  in  black-and-white,  and 
with  full-color  ad  reproductions. 
The  film,  originally  produced  in 
1962,  has  l)een  kept  up-to-date 
with  the  insertion  of  new  ads 
and  comments. 

(k»lur  III  Fravda 

The  Ottawa  Citizen  put  on  a 
presentation  for  about  300  Ca¬ 
nadian  local  and  national  ad- 
]  vertisers  and  agency  executives 
j  at  the  Royal  York  Hotel  in  To- 
I  ronto  to  tell  the  color  gospel. 

!  The  seminar  featured  Charles 
i  Lipscomb,  Bureau  of  Advertis- 
I  ing  president,  and  Robert 
!  Dumke,  production  manager  of 
the  Milwaukee  Jourtuil.  Len 
Gates,  Citizen  advertising  direc- 


g  consistent  advertising,  his  6% 
commission  of  $900  wivild  more 
than  pay  for  a  small  au  running 
every  day  for  a  full  year. 

Another  Detroit  Ni  ws  pro-  ■ 
motion  folder  was  designed  as 
a  carrying  piece  for  Ihe  con- 
v'enience  of  Michigan  real  estate 
brokers  attending  ai.  annual 
meeting  at  which  a  VA  repre- 
.sentative  spoke.  The  folder  told: 
“The  VA  can  help  you  ojien  the 
door  to  more  sales  through  ad¬ 
vertising.  In  1963,  one  Detroit 
broker  earned  over  .$30,000  in 
commissions  on  VA  sales  alone." 

tACT  EXTRA  SHOPPERS  *  *  * 

iPAPER  AOVERTISINO 

COVERAGE  MAPS  —  The 
value  of  a  morning  newspaper 
as  a  means  of  reaching  an  out- 
aiif mmiirMi  siM  state  regional  audience  is  illus¬ 
trated  by  a  new  series  of  cov¬ 
erage  maps  released  by  the  De- 
seminar  and  an-  troit  Free  Press.  The  maps  are 
ms  from  the  audi-  available  in  a  booklet,  “We’ve 
Got  ’Em  Covered,”  and  detail 
ensive  exhibit  of  Free  Press  jienetration  of  its 
;  o  1  o  r  advertise-  market.  Copies  are  available  by 
iiound  the  world  writing  Elving  N.  Anderson,  ad- 
as  a  part  of  the  vertising  director,  or  Story, 
jded  was  a  color  Biooks  and  Finley  offices, 
from  Pravda,  se-  ♦  *  * 

htizen  through  the  MEETING  —  The  first  meet- 

ing  of  the  New  York  Newspa- 
_  An  nversiTPfl  1’^*'  Promotion  Roundtable  will 
,  ,  .  ,  "  lie  held  in  the  Vanderbilt  Suite 

ooklet  from  the  of  the  Biltmore  Hotel,  New  York 
mes  promotes  the  Monday,  April  13.  Frank 

Timmons,  Wall  Street  Jour- 
the  Dreyfus  Fund  .  ..  •  u  • 

le  Times  on  March  Promotion  manager  is  chair- 
u  u  1  1.  »  man.  Luncheon  tickets  are  $6. 
ng  to  be  a  habit, 

ne  on  the  piece.  ♦  ♦  ♦ 

he  photograph  of  RECOVERING  —  Ed  Temp- 
is  the  Dreyfus  lin,  promotion  manager  of  the 
nark.  Lexington  (Ky.)  Herald-Leader 

*  *  and  former  NNPA  president,  is 

—  What  might  recovering  at  home  from  a  i^ 
a  school  vacation  cent  heart  attack.  Drop  him  a 
to  be  a  learning  card  at  .51. 'j  Reed  Lane,  Lexing- 
jmmer  for  a  group  ton,  Ky. 
lents.  The  Bangor  • 

liting  requests  for  MDPA  Lobby IKt  Fails 

wik 

liring  newspaper-  Baltimoee 

men.  Advertising,  For  the  first  time  in  its  his- 
nd  editorial  will  tory,  the  Maryland-Delaware 
?hool  seniors  and  Press  Association  had  a  regis- 
ts  in  their  depart-  tered  lobbyist  at  the  regular 
ing  in  late  June.  1964  sessions  of  the  Maryland 
ee  days  of  orienta-  General  Assembly, 
ents  will  be  placed  The  purpose  was  an  attempt 
departments.  High  to  get  through  a  bill  requiring 
ice  counselors  and  publication  of  annual  financial 
nent  directors  are  statements  of  insurance  com- 
Mews  with  process-  jianies.  But  the  bill  failed, 
ms  from  .students  In  previous  years,  the  M-DPA 
eight-county  area,  (and  its  predecessor  the  Mary- 
*  *  land  Press  Association)  .shunned 

ED — A  four-page,  the  registered-lobbyist  sy.stem  in 
ler,  “Cut  Prospect-  favor  of  per.sonal  contacts  by 
hile  Getting  More  individual  publishers  with  their 
rospects,”  was  sent  delegates  and  senators  and  the 
ws  advertisers,  re-  governor. 

enefits  from  classi-  That  system  reportedly  was 
ng.  used  in  a  successful  move  to 

’  real  estate  ads  is  kill  an  attempt  to  enact  press, 
es  the  brochure.  If  radio  and  television  news  gig 
r  example,  makes  laws  as  a  result  of  racial  rioting 
>ale  as  a  result  of  in  the  state. 
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tor  led  the  seminar  and  an¬ 
swered  questions  from  the  audi¬ 
ence. 

A  comprehensive  exhibit  of 
outstanding  color  advertise¬ 
ments  from  around  the  world 
was  featured  as  a  part  of  the 
.seminar.  Included  was  a  color 
advertisement  from  Pravda,  se¬ 
cured  by  the  Citizen  through  the 
Soviet  embassy  in  Ottawa. 

«  *  * 

DREYFUS  —  An  oversized 
eight-page  booklet  from  the 
.\ew  York  Times  promotes  the 
seventh  consecutive  four-color 
prospectus  of  the  Dreyfus  Fund 
published  in  the  Times  on  March 
22.  “It’s  getting  to  be  a  habit,” 
is  the  headline  on  the  piece. 
Featured  is  the  photograph  of 
a  lion  that  is  the  Dreyfus 
Fund’s  trademark. 

*  *  « 

INTERNS  —  What  might 
normally  be  a  school  vacation 
will  turn  out  to  be  a  learning 
and  earning  summer  for  a  group 
of  Maine  students.  The  Bangor 
Mews  is  accepting  requests  for 
applications  to  fill  openings  for 
its  first  ten-week  intern  pro¬ 
gram  for  aspiring  newspaper¬ 
men  and  women.  Advertising, 
circulation  and  editorial  will 
have  high  school  seniors  and 
college  students  in  their  dejiart- 
ments  lieginning  in  late  June. 
Following  three  days  of  orienta¬ 
tion,  the  students  will  be  placed 
in  one  of  the  departments.  High 
school  guidance  counselors  and 
college  placement  directors  are 
assisting  the  News  with  process¬ 
ing  applications  from  .students 
in  the  News’  eight-county  area. 

A  *  * 

CLASSIFIED — A  four-page, 
two-color  folder,  “Cut  Prospect¬ 
ing  Costs  While  Getting  More 
Real  Estate  Prospects,”  was  sent 
to  Detroit  News  advertisers,  re¬ 
vealing  the  benefits  from  classi¬ 
fied  advertising. 

The  cost  of  real  estate  ads  is 
nominal,  states  the  brochure.  If 
a  realtor,  for  example,  makes 
one  $15,000  .sale  as  a  result  of 
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Editor  &  Publisher  is  *there 
with  2  big  Convention 


to 


order. . . 


*American  Newspaper 
Publishers  Association 
Convention, 
Waldorf-Astoria  Hotel, 
April  20-23. 


PRE-CONVENTION  ISSUE 
APRIL  18 


Issues ...  packed  with 
advertising  effectiveness! 


E&P’S  COMPLETE,  COMPREHENSIVE  COVERAGE  OF 
CONVENTION  ACTIVITIES  PROVIDES  A  FOCAL  POINT 
FOR  THE  ADVERTISING  AND  PUBLISHING  FIELDS  .  .  . 


Convention-packed  editorial  content  includes  com¬ 
plete  program  of  events,  calendar  of  social  activi¬ 
ties  and  meetings,  names  and  hotel  addresses  of 
everyone  attending  ANPA.  Distributed,  of  course, 
to  everyone  attending  the  convention,  as  well  as 
regular  E&P  subscribers  back  home.  It’s  also  dis¬ 
tributed  to  delegates  at  the  ASNE  (American  Soci¬ 
ety  of  Newspaper  Editors)  Meeting  in  Washington, 
D.  C.  April  16-18.  And  it's  must  reading  for  your 
best  advertisers  and  their  agencies,  too. 

Deadline  for  space  reservations  APRIL  5 

Deadline  for  ad  copy  or  plates  APRIL  10 


•  Advertisers  and  their  agencies — placing  more  dollars  in  news¬ 
papers  than  all  other  major  media  combined — keep  a  close 
eye  on  their  investment  during  this  period  when  policies  are 
formed. 

•  Manufacturers  and  distributors  of  equipment  and  supplies 
use  the  ANPA  issues  to  showcase  their  wares,  and  maintain 
liaison  with  their  newspaper  customers  and  prospects. 

Your  advertising  in  both  of  these  important  issues  delivers  your 
story  to  a  maximum  audience,  in  a  climate  of  editorial  impor¬ 
tance  and  urgency.  Reserve  your  space  now  in  both  Convention 
Issues. 


Advertising  rates:  Page,  $595;  half-page,  $345;  quarter- 
page,  $204;  eighth-page,  $122  ...  or  contract  rates  apply. 


CONVENTION  ISSUE 
APRIL  25 

Up  to  the  minute  reports  of  ANPA  convention  pro¬ 
ceedings,  with  comprehensive  coverage  of  sessions, 
texts  of  speeches,  keen  reporting  of  behind-the- 
scenes  activity.  E&P  presents  convention  highlights 
and  social  sidelights,  profiles  of  the  delegates  and 
how  they  make  newspaper  news.  Presents  the  on- 
the-spot  newspaper  story,  as  it  happens,  for  the 
influential  and  interested  newspaper,  advertising 
and  agency  executives  you’ll  want  to  reach.  Special 
distribution  of  ‘bulldog’  edition  at  the  Convention. 


EDITOR  &  PUBLISHER 

850  Third  Avenue,  New  York  22,  N.  Y.  •  PLaza  2-7050 


Deadline  for  space  reservations 
Deadline  for  ad  copy  or  plates 


APRIL  10 
APRIL  16 


TOTAL  ROP  COLOR  LINAGE  —  1963 
OF 

39()  NEWSPAPERS 

MEASURED  BY  MEDIA  RECORDS,  INC- 


SI  MMARY 

Mt'flia  RrrnrdK  inrasur(‘!«  all  uf  the  newspaper  advertUinK 
that  appears  in  the  417  newspapers  published  in  146  im* 
portant  eities.  Of  these,  390  printed  ROP  C'olor  and  the 
fidluwine  pastes  report  the  ROP  (xtlur  linage  carried  by 
each  one. 

The  major  elements  of  Total  ROP  Color  are  shown  indi¬ 
vidually— Retail,  (>eneral.  Automotive  and  Financial.  All 
figures  sh(»wn  are  in  agate  lines,  and  all  totals  shown  include 
full  color  as  well  as  one  color  advertising. 


ROP  COLOR  ADVERTISING  LINAGE 
YEAR— 1963 


AUTO- 

FINAN- 

TOTAL 

RETAIL 

GENERAL 

MOTIVE 

CIAL 

ADV. 

Akron  Beacon  Journal-e  . 

944,540 

343.805 

194,428 

4,634 

1,574,677 

Akron  Beacon  Jovrnal-S  . 

237,410 

14,118 

15,685 

4,266 

404,724 

Albany  Knickerbocker  News-e  . 

90,878 

301,650 

113.948 

2,408 

508,884 

Albany  Time$-Union-m  . 

8i,&39 

287,424 

112,837 

486,900 

Albany  Time$-Union-$  . 

144,449 

28,295 

5,586 

4.8i6 

185,146 

Albuquerque  JournaCm  . 

343,251 

204,296 

99,466 

39,293 

686,306 

Albuquerque  Journal-S  . 

116,842 

32,363 

84,143 

233,348 

Albuquerque  Tribune-e  . 

346,342 

204,264 

97,279 

39,360 

687,245 

Atlanta  Constitution-rr  . 

414,073 

375,484 

164,523 

22,768 

1,006,647 

Atlanta  Journal>e . 

580,270 

399,507 

157,471 

21,795 

1,191,551 

Atlanta  Journal  &  Constitution — S  . 

274,243 

25,224 

54,031 

2,085 

361,904 

Atlantic  City  Press-m  . 

25,130 

80,622 

3,700 

3,272 

112,724 

Atlantic  City  Pre$s-S  . 

8,220 

7,381 

15,601 

Baltimore  American*S  . 

34,220 

3,540 

53,321 

91,081 

Baltimore  New$*Post-e  . 

201,631 

245,059 

124,007 

2,360 

575,057 

Baltimore  Sun*m  . 

9,313 

403,549 

177,431 

2,360 

592.653 

Baltimore  Sun-e  . 

179,687 

401,898 

201,127 

2,360 

785,072 

Baltimore  Sun-S  . 

124,134 

3,540 

2,360 

130,034 

Bangor  News-m  . 

147,120 

122.889 

63,454 

1,158 

334,621 

Binghamton  Press-e  . 

87.672 

163,445 

40,335 

2,100 

293,552 

Binghamton  Press*S  . 

59,158 

12,011 

6,032 

6,012 

83,213 

Birmingham  Post-Herald-m  . 

417.486 

336,174 

122,415 

48,716 

944,447 

Birmingham  News-e  . 

772,187 

349,499 

131,784 

51,305 

1,324,431 

Birmingham  News>S  . 

332,030 

14,936 

30,776 

30,918 

408,660 

Boise  Statesman  (See  Foot  Note)  .. 

311,213 

110,591 

40,215 

3,633 

465,652 

Boise  Statesman-S  . 

64,140 

6,370 

2,460 

72,970 

Boston  Record  American-d . 

14,800 

170,000 

13,825 

198,625 

Boston  Advertiser-S  . 

10,000 

2,000 

12,000 

120,284 

386,525 

185,652 

785,261 

51,924 

386.061 

188,845 

731,450 

229,334 

25,026 

15,657 

297,418 

94  696 

365  618 

190,572 

651,086 

177,344 

18.304 

4,800 

217,887 

142,440 

361,875 

197,014 

704,029 

Buffalo  Courier  Express-m  . 

220,057 

162,393 

84,919 

21,739 

489,108 

Buffalo  Courier  Express-S  . 

185,025 

20,581 

52,565 

6.497 

264,668 

Buffalo  News-e  . 

915,714 

407,794 

215,319 

32,898 

1,571,725 

Camden  Courier-Post-e  . 

163,391 

142,571 

118,742 

459,504 

Charleston  Mail>e  . 

133,820 

209,089 

114,838 

30.447 

488,194 

Charleston  &aiette-m  . 

123,523 

204,153 

109,666 

26,896 

464,238 

Charleston  Gazette  Mail-S . . 

66,656 

44,131 

17,119 

17,245 

145,151 

Chariotte  New$*e  . 

292,398 

201,998 

129,452 

105,467 

828.768 

Charlotte  Observer-m  . 

451,341 

288,757 

134,362 

74,384 

1,059,678 

Charlotte  Observer>S  . 

156,964 

22,765 

18,624 

33,130 

353,234 

Chicago  Tribune*m  . 

488,034 

1,000,119 

264.887 

52,780 

1.868,117 

Chicago  Tribune-S  . 

193,092 

65,150 

6,160 

47,535 

311,937 

Chicago  Daily  News-e  . 

361,822 

704,731 

234,270 

49.793 

1,357,216 

Chicago  American-e  . 

102,104 

333,548 

206,360 

34,163 

682,745 

Chicago  American-S  . 

121,936 

7,156 

7,440 

136,532 

Chicago  Sun-Times-m  . 

159,640 

394,000 

32,200 

38,400 

738.640 

Chicago  Sun>Times*S  . 

188,960 

28,492 

24.480 

16,000 

263,532 

116 


RETAIL  GENERAL 

AUTO¬ 

MOTIVE 

FINAN 

CIAL 

total 

AOV. 

Cincinnati  Enquirer-m  . 

476,241 

319,974 

172,100 

44,694 

1.123,561 

Jdc 

Cincinnati  Enquirer-S  . 

263,125 

26,396 

35,829 

3,408 

328.751 

Jac 

Cincinnati  Post  &  Timas-Star-e . 

772,51 1 

525,990 

275,916 

24,104 

1.712,743 

Jac 

Cleveland  Plain  Dealer-m  . 

409,600 

204,817 

156,771 

4,800 

805.381 

Cleveland  Plain  Dealer-S  . 

146,790 

15,730 

32,430 

194,950 

Ka 

Cleveland  Press-e  . 

772,035 

403,431 

189,403 

2,520 

1.386.184 

Ka 

Ka 

Columbus  Dispatch-e  . 

846,005 

504.934 

186,899 

74  164 

1.620.507 

Columbus  Dispatch-S  . 

236,515 

9,510 

98,999 

10,352 

632,891 

Knc 

Columbus  Citizen-Journal-m  . 

254,836 

2,400 

582,639 

367,281 

205,744 

1,200 

325,562 

48,986 

886,297 

3.600 

1.278.087 

Kmc 

Dallas  News-m  . 

362.158 

4,496 

Lav 

Dallas  News-S  . 

286,203 

43,031 

42,573 

2,015 

418,789 

Dallas  Timas-Herald-e  . 

846,883 

460.349 

320,654 

4,878 

1.660.316 

Lon 

Dallas  Times-Herald-S  . 

306,608 

18,753 

37,021 

6,801 

413,723 

LitI 

Lift 

Dayton  Journal  Harald-m  . 

271,549 

311,180 

233,058 

10,560 

826.347 

Lit 

Dayton  News-e  . 

295,517 

310.345 

233,093 

10,555 

849.510 

Dayton  News-S  . 

141,046 

24,715 

10,264 

176,025 

Lon 

Lon 

Denver  Rocky  Mountain  News-m  .. 

493.800 

166,000 

65,100 

137,000 

866.700 

Denver  Rocky  Mountain  News-S  ... 

134,240 

18,460 

11,180 

22,000 

I88.2M 

Lon 

Denver  Post-e  . 

769,792 

511,699 

283,296 

176,880 

1.765.669 

Denver  post-S  . 

231,827 

13,180 

56,029 

7,473 

347,569 

Lot 

Los 

Los 

Das  Moines  Register-m  . 

31,699 

241,043 

101,392 

11,215 

385.349 

Des  Moines  Tribune-e  . 

794,676 

264,357 

106,842 

16,437 

1.182,312 

Los 

Des  Moines  Register-S  . 

57,655 

41,297 

97,741 

12,395 

213.400 

Lou 

Detroit  Free  Press-m  . 

287,686 

340,579 

222,520 

5,954 

864.539 

Lou 

Detroit  Free  Press-S  . 

164.961 

29,380 

55,938 

250,279 

Lou 

Detroit  News-e  . 

396,625 

532,795 

175,245 

9,014 

1,118,944 

Detroit  News-S  . 

77,573 

5,480 

28,601 

111,654 

Low 

Low 

Elmira  Star  Gaiette-e  . 

7,080 

2,400 

9,480 

Ma 

Elmira  Telegram-S  . 

51,819 

14,767 

4,680 

71.266 

Elmira  Star  Gazette  &  Advertiser-d 

182,658 

118,688 

9,665 

311,011 

Ma 

El  Paso  Timas-m  . 

426,975 

204,894 

107.805 

3,858 

774,963 

Mer 

El  Paso  Times-S  . 

245,947 

24,003 

3,784 

3,786 

281.402 

Mer 

El  Paso  Herald  Post-e  . 

540,873 

207,895 

111,259 

7,552 

901,632 

Mer 

Erie  Times — (See  Foot  Note)  . 

415.933 

172,033 

1 10,480 

7,427 

710,975 

Mer 

Erie  Times-News-S  . 

103,020 

16,421 

2,464 

84,985 

213,517 

Eugene  Register-Guard-e  . 

923,041 

169,637 

177,205 

34,492 

1,315,211 

Mia 

Eugene  Register-Guard-S  . 

237,136 

20,796 

23,018 

3,088 

286,747 

Mid 

Mia 

Evansville  Courier-m  . 

490,899 

130,875 

40,316 

55,900 

773.660 

Evansville  Press-e  . 

488,022 

183,433 

40.332 

55.898 

773,355 

Milv 

Evansville  Courier  &  Press-S  . 

217,355 

46,638 

11,520 

33,780 

314,963 

Milv 

MiU 

Everett  Herald-e  . 

693,065 

78,130 

19,484 

17,248 

820,009 

Hin 

Fall  River  Hera(d*News*e  . 

36.796 

80,202 

29,356 

146,354  . 

Min 

Min 

Fort  Lauderdale  News-e  . 

277,851 

55,421 

59,707 

2,520 

408,576 

Fort  Lauderdale  News-S  . 

86,530 

13,890 

21,060 

1,260 

122,740 

Mod 

Fort  Lauderdale  News-Sa  . 

119,222 

1,062 

120,284 

Mod 

Fort  Wayne  Journal  Gazette-m  _ 

262,464 

260,480 

157,328 

17,738 

732,786 

Mon 

Fort  Wayne  Journal  Gazette-S  . 

96,116 

6,800 

7,800 

1,540 

112,256 

Fort  Wayne  News-Sentinel-e  . 

385,165 

266,850 

169,373 

20,179 

875,111 

Mon 

Fort  Worth  Star-Telegram-m  . 

60,189 

382,726 

142,037 

26,206 

613,411 

Fort  Worth  Star-Telegram-e  . 

1,067,754 

387,311 

208,902 

27,232 

1,693,467 

Fort  Worth  Star-Telegram-S . 

694,339 

75,607 

43,180 

14,319 

843,796 

Mun 

Fort  Worth  Press-e  . 

59,347 

44,980 

23,984 

13,712 

156,319 

Fort  Worth  Press-S  . 

62,177 

9.680 

4,800 

77,617 

Nash 

Fresno  Bee-e  . 

331,353 

353,072 

168,351 

68,516 

923,97< 

Nash 

Fresno  Bee-S  . 

156,730 

45,103 

18,346 

9,852 

234,914 

Gary  Post-Tribune-e  . 

492,076 

161,150 

91,771 

2,790 

765,459 

New 

New 

Gary  Post-Tribune-S  . 

206,696 

9,280 

40,460 

10,540 

294,699 

Grand  Rapids  Press-e  . 

471,875 

273,235 

169.896 

3,808 

918,814 

New 

Grand  Rapids  Press-S  . 

270,848 

27,996 

8,840 

10,790 

318,474 

New 

Hammond  Times-e  . 

377,076 

146,120 

136,353 

9,848 

734,950 

New 

Hammond  Times-S  .  . 

176,168 

23,044 

61,988 

27,716 

350,205 

J 

Harri:>burg  Patriot-m  . 

415,603 

270,728 

92,318 

10,189 

810,118 

New 

Harrisburg  Patriot-News-S  . 

164,997 

38,211 

33,476 

5,502 

250,369 

New 

Hartford  Courant-m  . 

98,868 

216,165 

79,608 

11,616 

406.257 

Hartford  Courant-S  . 

106,330 

78,380 

29,151 

6,774 

220,635 

Hartford  Times-e  . 

223,112 

369,128 

154,404 

25,892 

772,536 

New 

Haverhill  Journal-e  . 

10,536 

4,463 

2,408 

17,407 

New 

Honolulu  Advertiser-m  . 

284,264 

308,542 

118,023 

163,718 

883,367 

Honolulu  Star-Bulletin-e  . 

Honolulu  Star-Bulletin 

582,970 

321,029 

115,732 

171,108 

1.199,659 

New 

&  Advertiser-S  . 

131,551 

96,892 

5,992 

23,952 

New 

New 

New 

Houston  Chronicle-e  . 

979,348 

443,539 

236,085 

19,225 

1,719,406 

Houston  Chronicle-S  . 

564,538 

66,387 

38,103 

45,186 

717,951 

New 

Houston  Post-m  . 

753,767 

396,481 

180,285 

32,319 

1.378.068 

New 

Houston  Post-S  . 

293,862 

69,590 

53,333 

27,998 

454,322 

New 

Houston  Press-e  . 

188,320 

123,157 

42,376 

23,304 

377.157 

New 

New 

Indianapolis  Naws-e  . 

217,823 

397,210 

181,853 

4,480 

801,366 

Indianapolis  Star-m  . 

225,608 

407.041 

184,378 

4,555 

821.512 

Newa 

Indianapolis  Star-S  . 

374  189 

12,608 

29,667 

416, 441^ 

Newa 

Indianapolis  Times-e  . 

162,867 

159.685 

113,399 

9,571 

448,® 

116,966 

Newa 

Indianapolis  Times-S  . 

99,340 

9,120 

7,560 

945 

Newa 

Jackson  Clar!on-Ledger-m  . 

106,934 

158,025 

94,062 

24,574 

383,595 

Newt 

Jackson  Clarion-Ledger  &  News-S 

55,708 

38,770 

3,458 

67,202 

165,131 

380.003 

Jackson  News-e  .  102,169 

(Continued  on 

156,688  94,144 
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Jackionville-TIme$-Union-m  . 

Jjcksonvitlo  Times-Unlon-S  . 

Jackionvillo  Journal-e  . 

J»rs»y  City  Jersey  Journal-e  . 

Kansas  City  Tlmes-m . 

Kansas  City  Star-e . 

Kansas  City  Star-S  . 

Knosville  Journal-m  . 

Knoxville  Npws-Sentinel-e  . 

Knoxville  News-Sentinel-S . 

Lawrence  EaqIe-Tribune-d  . 

Long  Beach  Independent-m . 

Litlle  Rock  Arkansas  Gaxatte-S  . . 
Little  Rock  Arkansas  Damocrat-e 
Little  Rock  Arkansas  Democrat-S  . 

Long  Beach  Independent-m  . 

Long  Beach  Independent  Press- 

Telegram-S  . 

Long  Beach  Press-Telegram-e  . 

Los  Angeles  Tlmes-m  . 

Los  Angeles  Time$-S  . 

Los  Angeles  Herald-Examiner-e  . . 
Los  Angeles  Herald-Examiner-S  ... 

Louisville  Courier-Journal-m  . 

Louisville  Courier-Journal-S  . 

Louisville  Times-e  . 

Lowell  Sun-e . . 

Lowell  Sun-S  . 

Manchester  Union  Leader-d . 

Manchester  New$-S  . 

Memphis  Commercial  Appeal-m  . 
Memphis  Commercial  Appeal-S  . 
Memphis  Press-Scimitar-e . 

Meriden  Record  (See  Foot  Note) 

Miami  Hsrald-m  . 

Miami  Herald-S  . 

Miami  News-e . 

Miami  News-S  . 

Milwaukee  Sentinel-m  . 


Minneapolis  Star-e  ... 
Minneapolis  Tribuna-S 


Modesto  Bee-e 
Modesto  Bee-S 


Montreal  Gaiette-m  . 
Montreal  La  Pressa-e 
Montreal  La  Patrie-S 


Muncie  Star-S 


Nashville  Tennessean-m 


New  Bedford  Standard-Times-e 
New  Bedford  Standard-Timas-S 


New  Haven  Register  & 
Journal-Courier-Sa 


New  Orleans  Timas-Picayune-m 
New  Orleans  Times-Picayune-S  . 


New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 
New  York 


Times-m  . 

Times-S  . 

Hertid  Tribuna-m  . 

Herald  Tribune-S . 

News-m  . 

News-S  . 

Mirror-m  . 

Mirror-S  . 

Journal-American-e  . 

Journal-American-S  . 

Post-a  . 

Post-S  . 

World-Telegram  &  Sun-e 

Long  Island  Press-e . 

Long  Island  Press-S  . 


Newark  Star-Ledgar-m  , 
Newark  Star-Ledgar-S 

Newark  News-e . 

Newark  News-S . 


Newburgh  Naws-e  .  34,847 


477,497 

372,974 

200,044 

19,790 

1,070.527 

184.484 

24,943 

4,493 

213,942 

188,051 

318,992 

140,747 

11,924 

659,734 

154,334 

137,875 

99,084 

427,585 

171,505 

340,919 

132,234 

1,188 

445,848 

245,273 

340.275 

211,370 

1,188 

818,104 

214,204 

44,934 

44,028 

4,748 

331,914 

382,148 

245,345 

47,111 

2,100 

699.264 

431,910 

272,281 

78,491 

7,205 

792,407 

88,481 

23,490 

2,520 

114,491 

49,452 

35,948 

4,752 

7,450 

97,822 

887,341 

474,334 

305,470 

39,458 

1,784,324 

237,111 

14,974 

29,210 

23,679 

315,474 

177,304 

141,947 

83,824 

13,147 

434,244 

139,304 

31,497 

13,571 

19,458 

204,595 

887,341 

474,334 

305,470 

39,458 

1,184,324 

379,549 

23,442 

25,881 

1,000 

449,429 

894,299 

474,353 

307,594 

39,329 

1,793,154 

931,902 

723,339 

210,413 

222,155 

2,087,809 

433,144 

13,072 

1 1 ,248 

252,091 

909,575 

320,757 

544,414 

155,93 

84,585 

1,109,492 

71,543 

2,800 

41,513 

4,130 

1 19,984 

222,972 

327,512 

154,204 

14,000 

722,488 

74,570 

3,000 

2,000 

4,910 

84,480 

283,945 

344,147 

141,998 

13,410 

803,740 

44,250 

40,135 

15,348 

119,733 

53,970 

11,194 

2,400 

12,070 

79,434 

151,528 

99.443 

38,874 

12,203 

310.352 

21,784 

14,819 

17,290 

9,055 

42,950 

281,439 

344,541 

180,242 

14,898 

832,020 

285,443 

30,330 

3,720 

10,709 

339,957 

219,730 

328,178 

180,233 

20,081 

755,397 

82,433 

44,477 

23,440 

3,140 

153,910 

1,589,591 

514,742 

294,484 

28,438 

2,452,152 

484,132 

100,000 

92,028 

10,508 

962,772 

344,049 

249,554 

198,890 

9,515 

822,008 

101,103 

48,287 

7,442 

177,052 

132,011 

254,313 

140,270 

47,338 

734,714 

,077,039 

644,703 

234,497 

85,212 

2,137,951 

347,424 

118,724 

148,414 

33,288 

850,254 

242.824 

314,433 

144,523 

134,890 

882,059 

945,789 

409,675 

184,543 

179,874 

1,770,858 

441,153 

74,714 

30,432 

84,202 

484,844 

504.035 

249,758 

34,471 

18,180 

808,444 

32,483 

7,723 

11,232 

4,550 

54,188 

220,103 

302,074 

150,331 

4,814 

478,548 

518,012 

382,747 

147,208 

3,788 

1,054,371 

441,422 

405,500 

181,170 

5,980 

1,234,272 

54,274 

158,118 

1,200 

215,594 

149,782 

105,983 

75,437 

11,470 

342,872 

150,157 

109,451 

75,422 

11,472 

344,702 

37,918 

3,422 

17,904 

20,493 

79,937 

1,054,054 

419,307 

220,503 

104,318 

1,800,182 

1,049,318 

414,892 

220,458 

107,450 

1,794,318 

570,455 

124,472 

14,012 

47,950 

757,289 

45,889 

78,255 

30,044 

154,190 

38,542 

2,384 

6,948 

47,874 

125,412 

278,400 

101,391 

2,352 

507,755 

87,402 

248,147 

85,455 

1,144 

442,348 

120,398 

40,587 

30,707 

191,492 

4,734 

1,174 

5,912 

837,233 

409,877 

124,142 

43,301 

1,414.553 

144,547 

7,342 

13,344 

12,519 

180.194 

374,758 

381,509 

121,242 

44,448 

923,977 

33,190 

142,371 

71,143 

244,704 

24,000 

24,000 

1,000 

1,000 

7,170 

152,751 

54,733 

214,454 

2,000 

2,000 

23,440 

77,004 

1,000 

101,444 

14,700 

134,294 

54,527 

4,040 

207,581 

124,499 

155,025 

122,077 

3,940 

405,741 

120,284 

4,800 

127,084 

119,740 

193,148 

241,771 

4,015 

541,529 

224,011 

27,385 

22,528 

9,195 

283,119 

149,929 

274,358 

1 19,403 

13,135 

554,825 

87,185 

7,484 

38,179 

133,050 

34,847 

44,296 

40,432 

143,775 

243,028 

182,913 

83,177 

23,599 

544,304 

179,994 

3,495 

26,799 

2,709 

212,997 

244,005 

182,932 

83,180 

22,433 

548,339 
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Niagara  Falls  Gazetta-e  . 

302,849 

44,088 

45,215 

10,811 

447.241 

Niagara  Falls  Gaiette-S  . 

1 10,794 

7,350 

120,234 

Norfolk  Ledger  Star-e  . 

27  i. 444 

279,03  i 

175,513 

20,444 

771,801 

Norfolk  Virginian-Pilot-m  . 

403,445 

309,357 

182,080 

15,837 

1,113,444 

Norfolk  Virginian-Pilot  &  Star-S  .. 

357,243 

24,390 

23,755 

427,810 

Oakland  Tribune-a  . 

341,447 

459,387 

194,937 

74,740 

1,090.531 

Oakland  Tribune-S  . 

152,485 

14,438 

9,491 

8,301 

187,323 

Oklahoma  City  Oklahoman-m  . 

149,484 

329,944 

121,547 

34,211 

448,441 

Oklahoma  City  Oklahoman-S  . 

Mi. 020 

24,207 

3,124 

25,298 

172,788 

Oklahoma  City  Times*®  . 

177,989 

315,352 

120,328 

39,181 

444,300 

Omaha  World-Herald  (See  Foot 

Note)  . 

1.177,926 

427,255 

178,222 

31,142 

1,819,442 

Omaha  World  Herald-S  . 

427,712 

80,429 

91,791 

4,844 

404,998 

Orlando  Sentinel  (See  Foot  Note) 

880,080 

284,144 

143,445 

32,382 

1,497,304 

Orlando  Santinel-S  . 

379,072 

128,250 

6,740 

38,724 

570,172 

Pasadena  Star  News-e 

283,951 

224,939 

25,092 

34.198 

548,180 

Pasadena  Independent-Star  News-S 

51,873 

8,930 

9,909 

73,421 

Pasadena  Independent-m  . 

297,353 

•219,953 

25,010 

34,149 

574.445 

Pawtucket  Times-e  . 

49,514 

I3.i40 

9,894 

4,928 

97,474 

Pensacola  News-e  . 

144,970 

i 18.895 

44,200 

3,522 

380.805 

Pensacola  Journal-m  . 

425.440 

122,207 

74,117 

1,182 

454.285 

Pensacola  News  Journal-S  . 

142,817 

31,743 

2,445 

11,929 

190,918 

Peoria  Journal  Star  (See  Foot  Note) 

505,443 

254.040 

149.249 

4,718 

954,321 

Peoria  Journal  Star-S . 

244,443 

25,732 

7,600 

1,855 

334,974 

Philadelphia  Bulletin-e  . 

422,8  iO 

551,071 

215,388 

8,812 

1,241,281 

Philadelphia  Bulletin-S  . 

244, 1 19 

17,848 

1,000 

11,390 

302,751 

Philadelphia  Inquirer-m  . 

342,820 

405,789 

200,597 

11,558 

1,025,404 

Philadelphia  Inquirer-S  . 

108.504 

22,181 

5,740 

4,200 

142,445 

Philadelphia  News-e  . 

119,538 

44,300 

12,220 

2,000 

202,858 

Phoenix  Republic-m  . 

587,487 

339,902 

270,795 

34,130 

1,243,754 

Phoenix  Republic-S  . 

355,425 

18.443 

2,014 

3,484 

379,590 

Phoenix  Gazette-e  . 

594.334 

340,239 

271,108 

34,138 

1,253,041 

Pittsburgh  Post-Gazette  &  Sun- 

Telegramh-m  . 

274.483 

28l.3i0 

187,834 

7,400 

753,427 

Pittsburgh  Press-e . . 

8,140 

429,752 

190,785 

1,200 

629,897 

Pittsburgh  Press-S  . 

92,346 

2,790 

95,134 

Portland  Oregonian-m  . 

244,429 

344,848 

111,344 

29,879 

734,910 

Portland  Oregonian-S  . 

258.849 

30,504 

30,787 

13,400 

344,578 

Portland  Oregon  Journal-e  . 

101,887 

142.998 

74,043 

18,153 

341,790 

Providence  Bulletin-e  . 

85,401 

192,142 

81,454 

4,748 

343,987 

Providence  Journal-m  . 

77,175 

190.503 

83,440 

4,748 

354,104 

Providence  Journal-S  . 

4,448 

2,384 

8,832 

Reading  Eagle  (See  Foot  Note)  ... 

Reading  Eagle-S  . 

950 

7,750 

8,700 

Richmond  News-Leader-e  . 

349,496 

348,384 

219,321 

74.490 

991,891 

Richmond  Times-Dispatch-m  . 

347,078 

306,191 

441,974 

48.405 

1,145,448 

Richmond  Times-Dispatch-S  . 

414,151 

18,444 

29,794 

78,804 

741,413 

Riverside  Enterprise  (See  Foot  Note) 

344.404 

248,174 

43.422 

84,741 

944,514 

Riverside  Press-Enterprise-S  . 

123,542 

13,890 

1,200 

17,294 

149,401 

Roanoke  Times-m  . 

342,977 

218,188 

21,487 

41,113 

425,291 

Roanoke  Times-S  . 

79,839 

15,124 

14.209 

109,174 

Roanoke  World-News-e  . 

345,209 

220,117 

22,455 

41,083 

430,401 

Rochester  Democrat  &  Chronicle-m 

413.247 

348,072 

182,951 

8,014 

1,152,304 

Rochester  Democrat  &  Chronicle-S 

148,470 

27,152 

2,400 

12,512 

190,534 

Rochester  Times  Union-e  . 

441,930 

385.34i 

177,818 

19,829 

1,224,938 

Rockford  Star  (See  Foot  Note)  .... 

405,003 

208,508 

81,983 

15,112 

911,741 

Rockford  Star-S  . 

222,447 

12,438 

44,255 

14,054 

321,341 

Sacramento  Bee-e  . 

834.234 

439.185 

255,915 

14,324 

1,547,114 

Sacramento  6ee-S  . 

195,282 

34,893 

40,874 

835 

279,034 

Sacramento  Union-m  . 

75,771 

100,187 

35,271 

9,853 

224,444 

Sacramento  Union-S  . 

108,482 

2,400 

4,409 

2,000 

119,491 

St.  Louis  Globe-Democrat-m  . 

579,975 

318,957 

209,140 

4,200 

1,112,292 

St.  Louis  Globe-Democrat-weekend 

304.483 

17,843 

45,543 

13,113 

403,412 

St.  Louis  Post-Dispatch-e  . 

430,588 

547,755 

176,274 

1,200 

1,143,877 

St.  Louis  Post-Dispatch-S . 

277,547 

17,459 

38,083 

342,359 

St.  Paul  Pioneer  Press-m  . 

143,554 

333,255 

144,797 

80.075 

757,304 

St.  Paul  Pioneer  Press-S  . 

478,023 

41,133 

i.m 

41,414 

427,151 

St.  Paul  Dispatch-e  . 

844,984 

340,578 

145,847 

78,949 

1,443,748 

St.  Petersburg  Independent-e . 

235,784 

141,741 

94,884 

21,439 

515,850 

St.  Petersburg  Times-m  . 

794,444 

308,130 

143,224 

114,741 

1,383,545 

St.  Petersburg  Times-S  . 

358,737 

37,240 

30,754 

424,751 

Salem  Oregon  Statesman-m  . 

142,458 

142,358 

25,242 

22,173 

391,043 

Salem  Oregon  Statesman-S  . 

47,738 

7,02i 

5,019 

93,834 

Salem  Capital  Journal-e  . 

177,534 

171,035 

32,028 

23,772 

485,114 

Salt  Lake  City  Tribune-m  . 

l,455.45i 

378,947 

234,951 

45,950 

2,351,032 

Salt  Lake  City  Tribune-S . 

397,207 

29,835 

42,933 

8,494 

519,343 

Salt  Lake  City  Deseret 

News  Telegram-e  . 

1,449,419 

314,144 

235,147 

47,402 

2,283,738 

San  Antonio  Exprass-m  . 

510,540 

217,192 

149,798 

45,100 

944,013 

San  Antonio  Express-News-S  . 

324,218 

14,758 

1,200 

3,520 

377,444 

San  Antonio  Express-Naws-Sa  . 

40,470 

20,400 

7.824 

118,301 

San  Antonio  News-e  . 

512,709 

240,830 

153,078 

44,049 

972,111 

San  Antonio  Light-a  . 

431,099 

248,413 

97,417 

59,091 

840,440 

San  Antonio  Light-S  . 

339,454 

17,400 

51,720 

4,498 

429,829 

San  Antonio  Light-Sat . 

4,814 

1,804 

1,140 

7,742 

San  Bernardino  Sun  (Sea  Foot  Note) 

708.402 

337,827 

147.082 

92,805 

1,415,910 

San  Bernardino  Sun-Talegram-S _ 

134,148 

49,919 

13,111 

30,739 

247.433 

{Continued  on  page  118) 
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San  Diego  Union-m . 

370,419 

371,591 

153,674 

22,870 

918,554 

San  Diego  Union-S  . . . 

325,159 

29,416 

41,517 

3,940 

400,032 

San  Diego  Tribune-e . 

672,485 

377,032 

195,584 

25.834 

1,271,935 

San  Francisco  Chronicle-m 

344,492 

444,582 

155,345 

43.041 

988,300 

San  Francisco  Chronicle-S 

107,354 

12,576 

8,483 

7,364 

135,777 

San  Francisco  Examiner-m 

321,756 

396,786 

112.046 

46,121 

880,293 

San  Francisco  Examiner-S 

137,647 

8,076 

38,370 

184,093 

San  Francisco  News-CalUBulletinwe 

327,202 

319,002 

153,450 

50,787 

851,561 

San  Jose  Mercury-m  . 

1,092,543 

428,494 

238,290 

51,500 

1,810,827 

San  Jose  News-e  . . 

1,080,543 

431,810 

235.970 

52,533 

1,803,565 

San  Jose  Mercury-News-S . 

342,777 

9,020 

8,344 

6,846 

366,987 

San  Rdfael  independent-Journal-e 

313,507 

79,826 

101,161 

156,014 

650,508 

Schenectady  Gaiette-m  . 

120,590 

244,236 

90.058 

454.884 

Schenectady  Union-Star-e  . 

9,393 

6,242 

14.323 

29,958 

Scranton  Tribune^m . 

28,770 

18,976 

24,516 

72,262 

Scranton  Scrantonian-S  . 

386,215 

18.800 

11,656 

416,671 

Scranton  Times-e  . 

240,690 

173,780 

56,488 

473,358 

Seattle  Post-Intelligencer-m  . 

140,016 

276,054 

92,119 

27,170 

540,775 

Seattle  Post-Intelligencer-S  . 

164,280 

12,116 

43,916 

3,360 

230,794 

Seattle  Times-e  . 

555,448 

458.461 

207,717 

25,914 

1,269,329 

Seattle  Times-S  . 

317,223 

18,601 

19,314 

6,450 

409,557 

Shreveport  Journal-e  . 

218,203 

234.296 

131,501 

5,130 

589,130 

Shreveport  Times-m . . 

229,166 

251,824 

134.307 

5,112 

620,409 

Shreveport  Times-S  . 

290,361 

35,037 

2,284 

327,682 

South  Bend  Tribune-e  . 

376,434 

172,058 

131,126 

679,618 

South  Bend  Tribune-S  . 

184,241 

47,154 

12.890 

11,318 

255,603 

Spokane  Spokesman-Review-m 

148,954 

249,174 

96,738 

4,870 

499,736 

Spokane  Spokesman-Review-S  . 

178,974 

38,142 

10,182 

23,702 

251,000 

Spokane  Chronicle-e  . 

233,510 

265,486 

112,246 

26,466 

637,708 

Stockton  Record-e  . 

216,545 

327,085 

106,540 

32,444 

682,614 

Syracuse  Herald-Journal-e  . 

480,943 

387,913 

173,715 

7,401 

1,063,910 

Syracuse  Herald  American-S 

176,703 

24,909 

4,242 

3,544 

210,648 

Syracuse  Post-Standard-m 

196,312 

350,434 

161,379 

8,005 

716,130 

Syracuse  Post-Standard-S 

15.252 

1,808 

17,060 

Tacoma  News  Tribune-e  . 

200,371 

331,987 

48,675 

17,093 

598,126 

Tacoma  News  Tribune-S . 

106,475 

35,820 

11,620 

4,369 

158,284 

Tampa  Tribune-m  . 

654,303 

387,280 

190,634 

106,188 

1,353,972 

Tampa  Tribune-S  . 

210,913 

40.463 

3,260 

288,018 

Tampa  Times-e  . 

310,370 

288,789 

140,648 

93,556 

851,746 

Toledo  Times-m  . 

37,393 

327,681 

177,337 

7,077 

564,608 

Toledo  Blade-e  . 

492,987 

332,875 

181,083 

7,080 

1,026,625 

251,742 

24,594 

3,041 

279,377 

Toronto  Globe  S  Mail-m  . . 

130,438 

715,908 

148,984 

7,122 

1,002,452 

Toronto  Telegram-e  . 

472,871 

674.225 

168,922 

28,611 

1,344,629 

Toronto  Star-e  . 

222,919 

424,672 

171,062 

7,698 

826,351 

Trenton  Times-e  . 

59,618 

186.995 

81,182 

2,772 

337,623 

Trenton  Times  Advertiser-S . 

119,804 

12,344 

13,305 

148,225 

Trenton  Trentonian-m  . 

43,055 

27,570 

3,520 

1,100 

86,025 

Troy  Record  (See  Foot  Note) 

85,557 

222,328 

84,297 

3,880 

399,758 

Tulsa  Tribune-e  . 

258,577 

292,768 

124,235 

23,241 

708,000 

Tulsa  World-m  . 

258,603 

291,495 

124,190 

23,258 

706.691 

Tulsa  World-S  . 

286,630 

50,259 

6,776 

12,034 

360.633 

Union  City  Hudson  Dispatch-m  . . . 

31,237 

65,056 

32,615 

160,825 

Utica  Observer  Dispatch-e  . 

91,617 

191,548 

62,473 

6,865 

352,503 

Utica  Observer  Dispatch-S 

41,857 

4,506 

46,363 

Utica  Press-m  . 

134,840 

174,400 

62,407 

11,226 

382.873 

Washington  News-e . 

222,400 

85,200 

19,600 

4,800 

365,600 

Washington  Post-m . 

907,369 

502,875 

185,265 

4,216 

1,778,543 

Washington  Post-S  . 

300,347 

27,216 

49,284 

3,552 

393,608 

Washington  S1ar-e  . . 

515,110 

428,721 

196,527 

3,840 

1,229,691 

Washington  Star-S  . 

292,637 

42,697 

7,798 

3,544 

358,120 

Waterbury  American-e  . 

56,161 

196,615 

54,121 

45,135 

352,032 

Waterbury  Republican-S  . 

144,913 

17,664 

23,882 

186,459 

West  Palm  Beach  Post 

(See  Foot  Note)  . 

335,498 

183,580 

51,591 

2,994 

721,083 

West  Palm  Beach  Post-Times-S . 

181,319 

10,054 

10,080 

8,989 

211,702 

Wichita  Eagle-m  . 

173,250 

323,119 

182,820 

8,766 

687,955 

Wichita  Beacon-e  . 

386,380 

294,952 

205,693 

10,861 

897,886 

Wichita  Eagle  &  Beason-S  . 

198,215 

44,518 

5,040 

2,376 

252,696 

Winston  Salem  Journal-m . 

740,680 

266,669 

76,604 

55,364 

1,210,934 

Winston  Salem  Sentinel-e . 

761,176 

264,373 

77,937 

52,201 

1,227,304 

Winston  Salem  Journal  &  Sentinel-S 

153,043 

14,024 

1,395 

36,283 

209,051 

Worcester  Telegram-S  . 

267,238 

56,071 

8,052 

21,170 

353,539 

Worcester  Telegram-m  . 

290,646 

188,421 

103,123 

3,734 

588,636 

Worcester  Gazette-e  . 

382,249 

214,279 

107,175 

14,525 

719,572 

Youngstown  Vindicator-e  . 

282, I2S 

282,134 

184,078 

1,206 

749,543 

Youngstown  Vindicator-S  . 

13,991 

1,010 

15,001 

DIRECTORY  OF  FOOT  NOTES 


BOISE  - - - Staiesman,  Morning  and  Evaning,  sold  only  in  combination. 

Linagt  of  ona  adition  Morning  is  shown. 

ERIE  .  . . -  -  •  •  -  Tha  Naws  Morning  and  tha  Timas  Evaning,  ara  sold  in  optional 

combination.  Linaga  of  ona  adition  Timas  Evaning  is  shown. 

MERIDEN - - Racord  Morning  and  Journal  Evaning,  sold  only  in  combination. 

Linaga  of  ona  adition  Racord  Morning  is  shown. 

OMAHA - World-Harald,  Morning  and  Evaning,  sold  only  in  combination. 

Linaga  of  ona  adition  Morning  is  shown. 


ORLANDO  - - Santinal  Morning  and  Star  Evaning,  sold  only  in  ccmbinatioa. 

Linaga  of  ona  edition  Santinal  Morning  is  shown. 

PEORIA . Journal  Star,  Evaning  and  Morning,  sold  only  in  combination. 

Linaga  of  ona  adition  Evening  is  shown. 

READING - Eagle  Evening  and  Times  Morning,  sold  in  combination.  Linage 

of  one  edition  Eagle  Evening  is  shown. 

RIVERSIDE - - Enterprise  Morning  and  Press  Evening,  sold  in  ccmbination. 

Linaga  of  one  edition  Enterprise  Morning  is  shown. 
ROCKFORD  . Star  Morning  and  Register-Republic  Evening,  sold  only  in  com¬ 

bination.  Linaga  of  one  edition  Star  Morning  is  shown. 

SAN  BERNARDINO  -  -Sun  Morning  &  Telegram  Evening  sold  in  optional  combination. 

Linaga  of  one  edition  Sun  Morning  is  shown. 

TROY . .  Record  Morning  and  Times-Racord  Evening,  sold  only  in  combi¬ 

nation.  Linaga  of  ona  edition  Racord  Morning  is  shown. 

WEST  PALM  BEACH  -  Post  Morning  &  Times  Evening  sold  only  in  combination.  Linaga 
of  one  edition  Post  Morning  is  shown. 


ROl*  (',«lor  Linage  Siipplietl  By  Fultlii-liers 


Anniston 

Local 

ALABAMA 

National 

Stare  _ 

.  217,000 

90,03-1 

Star-S  _ 

Dothan 

.  204,400 

22.400 

Eagle-e  .. 
Florence 

.  290,416 

25,060 

Tlmes/Tri-Cities 

Dally-eS 

Gadsden 

.  193,830 

82,604 

TImes-eS  . 
Huntsville 

.  128,871 

60,476 

Times-eb  . 
Tuscaloosa 

.  512,820 

143,871 

News-eS  .. 

Anchorage 

.  149,702 

ALASKA 

97,076 

News*e  ... 

. .  245,672 

127,330 

ARIZONA 

Mesa 

Tribune-e .  9,100  . 

Tucson 

Arizona  Star-m.  896,455  278  915 

C;tizen-e  .  1,023,036  319  248 

Arizona  Star-S  .  169,453  45,75i 

m&e  sold  In  comb. 

ARKANSAS 


Blytheville 


Courier  News  . 
Eldor'ido 

16,464 

13,282 

120,743 

120,743 

37,130 

Times-e . 

37,130 

5,271 

Fayetteville 

Northwest 

Arkansas 

Times-e  ... 

169,610 

15,402 

Jonesboro 

88,704 

31,184 

Little  Rock 

Arkansas 
Democrat-e  . 
Arkansas 

317,240 

175,422 

Democrat-S  . 

244,144 

6,000 

Texarkana  (Ark.-Tex.) 

Gazette-m  . 

128,772 

76,287 

Daily  News-e  .. 

128,772 

80,871 

ORNIA 

76,287 

CALIF 

Alhambra 

Post-Advocate-e 

1,330,420 

90,496 

Anaheim 

Bulletin-e  . 

Bakersfield 

390,514 

218,582 

Californian-e  .. 

471.800 

Callfornian-S  . . 
Banning-Beaumont 

214.144 

Record- 

Gazette-e-e  . . 

8,400 

I.80C 

Camarillo 

10,024 

Chico 

Enterprise- 

Record-e  _ 

155,764 

40,285 

El  Cajon 

Valley  News-e  . 

159,016 

6,280 

Valley  News-S  . 
Fontana 

20,000 

Herald-News-e  . 

231,784 

(Inc.  in 
Local) 

Fullerton 

News  Tribune-e 
Glendale 

134,254 

244,182 

News-Press-e  .. 

93,772 

16,408 

Hanford 

Sentinel-e  . 

Hayward 

61,200 

21,000 

Review-eS  . 

Lancaster 

329,336 

93,030 

Antelope  Valley 

Ledger 

Gazette-e  . 

124,656 

7,710 

Marysville 

Appeal- 

Democrat-e  . 

62,342 

21,266 

Monterey 

Peninsula 

Herald-e  _ 

747,208 

73,357 

Newport  Beach,  Costa  Mesa 

Orange  Coast 

Daily  Pilot-e  . 

352,800 

8,396 

Ontario-Upland 

Report-eS  . 

221,270 

11,312 

EDITOR  ac  PU 


Oroville 

Mercury- 

Local 

National 

Reqister-e  ... 
Palo  Alto 

148,113 

4,466 

Times-e . 

Petaluma 

894,670 

62,090 

Argus*Courter-e 

Pomona 

Prog  resS' 

21,826 

Bulletin-eS  .. 
Red  Bluff 

538,713 

72,576 

News*e  . 

Redding 

Record' 

12,569 

4,635 

Searchlight-e 

Redlands 

247,660 

45,773 

Facts-e  . . 

Redwood  City 

45,444 

29,372 

TrIbune-e 

Richmond 

565,005 

51,079 

Indepencent-e  . 
Roseville 

527,035 

46.248 

Press  Trlbune*e 
Salinas 

94,080 

2,800 

Californian-e  .. 

684,568 

60,210 

San  Fernando  Valley 

Valley  Times-e  . 
San  Luis  Obispo 
Telearam- 

684,965 

151,195 

Trloune-e  .... 
San  Mateo 

129,906 

25,746 

Times-e  . 

San  Pedro 

460,556 

70,554 

News-Pilot-e  ... 
Santa  Ana 
Register- 

159,040 

8,008 

Times-meS  .. 
Santa  Barbara 

627,970 

364,163 

News  Press-eS  . 
Santa  Cruz 

651,742 

122,123 

SentInel-eS  .... 
Santa  Maria 

246,582 

46,872 

Times-e . 

Santa  Monica 
Evening 

1 17,600 

16,180 

Outlook-e  ... 
Torrance 

South  Bay  Daily 

291,147 

145,51? 

Breeze-eS  _ 

Tulare 

Advance- 

533,039 

41,003 

Reqister-e  ... 
Turlock 

125,748 

15,718 

157,976 

Vallejo 

TImes-Herald-m 

News- 

186,970 

54,815 

Chronicle-e  . 
Times- 

25,578 

54,815 

Herald-S  _ 

Ventura 

Star- Free 

52,248 

Press-e  . 

Walnut  Creek 
Contra  Costa 
TImes-Grecn 

289,429 

102,851 

Sheet-d  .... 
Watsonville 
Register- 

20,412 

Pajaronian-e  . 
Whittier 

31,480 

16,850 

Dally  News-e  .. 
Woodland 

211,834 

8,754 

Democrat-e  . . . 

111,692 

2,800 

COLORADO 

Boulder 

Camera-e  .  1 

Fort  Collins 

,383,228 

14,294 

Coloradoan-e. . 

121,247 

5,817 

Coloradoan-S  . 
Grand  Junction 

25,753 

Sentinel-e  . 

363,986 

33,530 

Sentinel-S  . 

Pueblo 

113,848 

14,644 

Chieftain-m  ... 

395,345 

110,106 

Star-Journal-e  . 
Star-Journal 

395,345 

110,106 

&  Chieftain-S 
Rocky  Ford 

47,440 

1,000 

Gazette-e  . 

Sterling 

Journal- 

4,704 

Advocate-e  . . 

706,944 

16,780 

(Continued  on  page  119) 
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Local  National 


CONNECTICUT 


Bridg?COrt 

39.196 

248,563 

Telc-Qr  ini-m  ... 
Bristol 

39,196 

248,563 

27,314 

Press  e  . 

102,634 

Danbury 

News  Times-e  . . 

122,000 

40,000 

10,000 

6,852 

Middletown 

24.724 

112,924 

New  Br'.tain 

Heralct-e  . 

Stamford 

Advocate  e  ... 
Torrlnqton 

88,021 

433,887 

70,550 

56,433 

23,570 

Regis*cr-e  - 

62,419 

DELAWARE 

V/Ilminqton 

265,119 

Journal-me  .. 

333,314 

FLORIDA 

Cocoa 

Tribune-e  . 

Ft.  Lauderdale 

3,287 

3,600 

201,684 

News  p  . 

1 ,030,720 
245.480 

31,780 

Fort  Myers 

News-Press-m  .. 

194,355 

11,102 

News  Press-S  . . 
Gainesv'lie 

44,107 

Sun  “S 

197,190 

13,397 

Hollywood 

Sun-Tattlcr-e  . . . 
Ocala 

575,512 

12,040 

Star  Banner-eS  . 

53,760 

4,480 

Pompano  Beach 
Sun-Sentinel-m  . 
St  Augustine 

190,844 

51,996 

Record  eS  .... 
Tallahassee 

9,702 

4,778 

Democrat-e _ 

Democrat-S _ 

Winter  Haven 

77,420 

42,658 

40,600 

News  Chief-e  .. 

98,644 

News-Chief-S  . 

3,800 

GEORGIA 

Augusta 

Chronicle-m  ... 

163,002 

117,579 

Herald  e  . 

Chronicle* 

163,002 

1 17,579 

Herald-S  .... 

71.351 

8,326 

Columbus 

Enquirer-m  _ 

150,864 

115,592 

Ledqer-e  . 

Ledger- 

150,864 

115,592 

Enquirer-S  ... 

8,512 

15,672 

Dalton 

Citi2en-News-e 

Gainesville 

9,860 

680 

63,756 

7,448 

1,988 

TImes-S  . 

Macon 

Telegraph*m  .. 

65,821 

65,821 

112,156 

112,156 

Telegraph  & 

News-S  . 

6,363 

Valdosta 

136,290 

3,976 

Waycross 

Journal- 

Herald*e  .... 

43,323 

HAWAII 

Hilo 

Hawaii  Tribune- 

Herald-eS  . . . 

173,684 

17,006 

IDAHO 

Caldwell 

News-Tribune-e. 
Coeur  d'Alene 

113,064 

29,204 

417,564 

6,352 

Idaho  Falls 

Post- 

Register-meS. 

371,889 

26,691 

Lewiston 

Tribune-m  . 

Tribune-S . 

154,294 

51,240 

23,702 

Moscow 

Idahonian-e  ... 
Nampa 

54,410 

Free  Press-e  . . 
Pocatello 

64,372 

23,634 

State  Journal-eS 

152,726 

30,968 

ILLINOIS 

Belvidere 

Republlcan-e  .. 

47.572 

4,014 

Bloominqton-Normal 

Pantagraph 

(all  day,  S)  . 

465,588 

96,495 

Canton 

Local 

National 

Ledger-e  . 

Centralia 

186,564 

10,164 

Sentinel-e  . 

41,034 

7,435 

Sentinel-S  . 

Champaign-Urbana 

10,640 

31,136 

Courier-e . 

IS8.4I0 

Courler-S  . 

Danville 

Commercial- 

58,408 

994 

News-e  . 

Commercial- 

471,604 

73,829 

News-S  . 

Elgin 

98,224 

48,921 

Courier-News  e. 
Galesburg 

Reoister- 

1.016.536 

Mail-e  . 

Harrisburg 

263,032 

69,216 

Register-e  — 
Macomb 

45,632 

10,927 

Journal-e . 

Mattoon 

Journal- 

126,266 

8,279 

Gazette-e  ... 
Moline 

164,710 

1,456 

DIspatch-e  .... 
Monmouth 

592,144 

235,132 

Review  Atlas  e. 
Rock  Island 

42,364 

Argus-e  . 

Springfield 

539.000 

242,173 

State  Journal-m 

•494,721 

177,596 

state  Register-e 
State  Journal 

•340,819 

177,596 

&  Register-S 

•322,245 

2,400 

•Includes  493,192 
classified. 
Waukegan 

lines  display  color 

News-Sun-e _ 

517,342 

56,672 

INDIANA 

Anderson 

Herald-m  . 

88,060 

32,358 

Bulletiri-e . 

102,774 

32,358 

Herald-S  . 

Bedford 

14,714 

limes-Mait-e  .. 
Bloomington 
Herald- 

146,510 

23,652 

Telephone-e  . 
Clinton 

275,808 

26,700 

Clintonian-e  .. 
Crawfordsville 
Journal- 

58,826 

Review-e  .... 
Elkhart 

71,050 

105,000 

Truth-e  . 

Elwood 

273,511 

56,642 

Call-Leader-e  . 
Frankfort 

32.634 

TImes-mS  . 

Jasper 

12,200 

2,500 

Herald-e  . 

Kokomo 

36,680 

Trlbune-eS  .... 
Lafayette 

Journal  & 

481,600 

26,837 

Courier-e  ... 
La  Porte 

751,975 

83,192 

Herald-Argus-e 

Lebanon 

235,200 

3,227 

Reporter-e  .... 
Logansport 

9,058 

6,470 

Press-m  . 

181,307 

33,000 

Pharos  TrIbune-e 
Pharos  Tribune 

181,307 

33,000 

&  Press-S  ... 
Madison 

37,167 

Courier-e . 

Marion 

Leader- 

61,220 

48.340 

Tribune-m  ... 

•719,733 

•34,922 

Chronlcle-e  ... 
Chronicle- 

•719,733 

•34,922 

Tribune-S  ... 

239,91 1 

11,641 

•Combination  color  linage. 
Martinsviile 

Reporter-e  .... 
Michigan  City 
News- 

3,276 

Dispatch  . 

Peru 

239,946 

13,482 

Tribune-e  . 

Plymouth 

316,204 

31,000 

Pilot-News-e  ... 
Portland 
Commercial- 

8,260 

Revlew-e  .... 
Rushvllle 

Republican  & 

50,778 

10,024 

Telegram-e  .. 
Seymour 

9,408 

Tribune-e  . 

Shelbvville 

76,160 

News-e  . 

Warsaw 

189,896 

1,400 

TImes-Unlon-e  . 

63,504 

IOWA 

Ames 

Tribune-e  . 

Burlington 

186,942 

7,630 

Hawk-Eye-eS  .. 
Carroll 

324,030 

324,030 

Times  Herald-e 

49,553 

22,974 
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Cedar  Rapids 
Gazette-eS  .... 

101,414 

165,626 

Clinton 

Herald-e  . 

153,769 

27,240 

Council  Blutts 
Nonpariel-eS  .. 

483,602 

29,848 

Davenport 

Tlmes- 

Democrat-meS 

509,068 

232,045 

Dubuque 

Teleqraph- 
Herald-e  .... 

232,998 

117,005 

Telegraph- 
Herald-S  _ 

86,464 

Ft.  Madison 
Democrat-e  ... 

56,952 

2,002 

Iowa  City 
Press-Citlzen-e 

177,254 

9,002 

Keokuk 

Gate  CIty-e  ... 

472,749 

1,900 

Mason  City 

Globe- 

Gazette-e  . . . 

289,072 

50,442 

Muscatine 

Journal-e  . 

474,173 

36,468 

Oelwein 

Reoister-e  . 

117,572 

4,648 

Oskaloosa 

Herald-e  . 

2,604 

2,352 

Ottumwa 

Courier-e  . 

210,952 

15,288 

Sioux  City 
Journal-all  day 

239,541 

166,275 

Journal-S  . 

70,207 

16,909 

Spencer 

Reporter-e  _ 

23,240 

3,0C0 

Waterloo 

Courler-eS  .... 

548,576 

72,459 

KANSAS 

Atchison 

Globe-eS  . 

77,308 

5,149 

Coffeyville 
Journal-eS  .... 

53,242 

15,643 

El  Dorado 

Times-e  . 

42,000 

23,800 

Hoys 

News-eS  . 

184,842 

10,472 

Hutchinson 

News-all  day,  S 

287,378 

143,682 

Junction  City 
Union-e  . 

279,954 

2,940 

Lawrence 

Journal-World-e 

92,022 

12,488 

Liberal 

Southwest  Times-e 

32,508 

14,133 

Manhattan 
Mercury-eS  _ 

11,760 

5,460 

Newton 

Kansan-e  . 

182,280 

2,352 

Ottawa 

Herald-e  . 

278,628 

2,352 

Pittsburg 

Sun-mb  . 

20,997 

15,341 

Headllght-e  ... 

20,997 

15,341 

Pratt 

Tribune-e  . 

12,012 

3,605 

Topeka 

Capital-m  . 

292,866 

177,884 

State  Journal-e 

227,766 

177,618 

(Sunday  inc.  in  daily) 

KENTUCKY 

Henderson 

Gleaner- 
Journal-mS  .. 

103,488 

14,532 

Hopkinsville 

Kentucky 

New  Era-e  . . . 

306,676 

21,709 

Middlesboro 

News-e  . 

159,908 

13,768 

Owensboro 
Messenger  & 
Inquirer-all  day 

325,294 

68,919 

Messenger  & 
Inquirer-S  ... 

13,916 

Paducah 

Sun-Democrat-eS 

763,434 

51,716 

LOUISIANA 

Baton  Rouge 
Advocate-m  ... 

372,288 

277,753 

State-TImes-e  .. 

372,288 

277,753 

Advocate-S  ... 

147,644 

6,188 

Hammond 

Star-e  . 

185,528 

16,282 

Jennings 

News-e  . 

96,530 

81,690 

Monroe 

World-m  . 

214,458 

1 1 1 ,969 

News-Star-e  ... 

214,086 

111,802 

World-S  . 

121,511 

New  Iberia 
Iberian-e  . 

25,060 

12,452 

Iberlan-S  . 

1,610 

Opelousas 

World-eS . 

85,288 

41,710 

World-S  . 

51,072 

MAINE 

Augusta 

Kennebec 

Journal-m  ...  164.6^  26,048 

Biddeford-Saco 

Journal-e  .  88,788  4,795 


Local 

National 

Lewiston 

Sun  &  Journal-me 

143,262 

70,525 

Portland 

Press  Herald  & 
Express-me  . . 

153,758 

203,587 

Telegram-S  ... 

45,731 

12,408 

Waterville 
Sentinel-m  .... 

194,166 

29,666 

MARYLAND 

Frederick 

Post-m  . 

97,500 

34,500 

News-e  . 

97,500 

34,500 

Hagerstown 
Herald-m  . 

118,181 

39,469 

Mall-e  . 

118,181 

39,469 

Salisbury 

Tlmes-e . 

340,487 

43,834 

MASSACHUSETTS 

Attleboro 

Sun-e  . 

73,463 

14,813 

Brockton 

Enterprise  & 
Times-e . 

172,638 

1 1 1 .566 

Fitchburg 

Sentinel-e  . 

133,042 

29,465 

Gardner 

News-e  . 

18,116 

10,397 

Greenfield 
Recorder- 
Gazette-e  . . . 

99,597 

57,648 

Holyoke 

Transcript- 
Telegram-e  .. 

113,946 

51,528 

Malden 

News-e  .  . 

65,000 

84,000 

North  Adams 
Transcript-e  .. 

1 1 ,748 

23,210 

Pittsfield 

Berkshire  Eagie-e 

86,845 

62,984 

Sdtem 

News-e  . 

27,076 

22,904 

MICHIGAN 

Alpena 

News-e  . 

9,730 

28,798 

Ann  Arbor 

News-e  . 

128,548 

95,317 

Battle  Creek 
Enquirer  & 

News  eS . 

855,140 

117,740 

Bay  City 

Times-eS  . 

66,528 

128,422 

Benton  Harbor 
News-Palladium-e 

158,004 

52,314 

Cadillac 

News-e  . 

11,746 

1,638 

Flint 

Journal-e  . 

241.521 

305,315 

116,802 

28,560 

Grand  Haven 
TrIbune-e  . 

3,758 

Hillsdale 

News-e  . 

1,960 

4,638 

Jackson 

Citizen  Patriot-eS 

357,210 

158,725 

Lansing 

State  Journal-eS 

,593,504 

380,009 

Ludington 

News-e  . 

66,392 

3,646 

Marquette 

Mining  Journal-e 

28,174 

7,400 

Midland 

News-e  . 

98,042 

25,144 

Mt.  Clemens 
Monitor-Leader-e 

128,828 

10,696 

Mt.  Pleasant 

Times  News-e  . 

3,937 

Muskegon 
Chronicle-e  ... 

223,720 

131,017 

Niles 

Star-e  . 

110,096 

10,192 

Owosso 

Argus-Press-e  . . 

24,324 

5,576 

Pontiac 

Press-e  . 

775,157 

163,016 

Port  Huron 
Times-Herald-e 

471,870 

79,566 

TImes-Herald-S 

41,734 

Saginaw 

News-e  . 

156,148 

292,600 

News-S  . 

114,192 

8,867 

St.  Joseph 
Gazette-m  .... 

4,804 

105,551 

News-Press-e  .. 

70,379 

127,415 

News-Press-S  .. 

15,034 

10,272 

St.  Joseph 
Herald-Press-e  . 

37,128 

52,314 

Traverse  City 
Record-Eagie-e  . 

139,468 

17,012 

Ypsilanti 

Press-e  . 

32,928 

17,208 

MINNESOTA 

Albert  Lea 
TrIbune-e  . 

103.698 

27,412 

TrIbune-S  . 

79,996 

2,590 

Austin 

Herald-e  . 

22,932 

104,034 

Duluth 

News  Tribune-m 

224,466 

178,022 

Herald-e  . 

222,197 

180,329 

News-Tribune-S 

107,867 

53.212 
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Fairmont 

Local 

National 

Sentinel  e  .  . . 
Far-bault 

98,308 

10,280 

News*e . 

Hibbing 

33,152 

6  576 

Tribune  e 

New  Ulm 

129,598 

8,324 

Journal-e  . .  . . 
Red  Wln^ 
Republican 

133,958 

2,730 

Eagle-e  . 

Rochester 

8,190 

6,460 

Post-Bulletin  e  . 
St.  Cloud 

613,816 

55,062 

Timese  . 

WMlmar 

West  Central 

160,888 

21,764 

Tribune-e  •  •  •  • 
Worthington 

<40, 114 

8  350 

Globe-e  . 

222,168 

5.572 

MISSISSIPPI 

Biloxi  &  Gulfport 

Herald-e  . 

Clarksdale 

346,640 

91,504 

Press  Register  e 
Cclumbus 
Commercial 

26,110 

36,400 

Dispatch-e  . . 
Commercial 

224,224 

32,032 

DIspatch-S  . . 
Corinth 

32,032 

Corinthian-e 

Greenville 

Delta  Democrat- 

1,982,344 

227,066 

Times-eS  - 

Greenwood 

19,026 

70,937 

Commonwealth -e 
Grenada 

14.574 

37.730 

Sentinel-Stare 

Meridian 

2,468.372 

99,494 

Star-e  . 

389.816 

14.560 

Star-S  . 

Pascagoula 

389.816 

14,560 

Chroniclee  ... 

15,974 

16,045 

MISSOURI 

Brookfield 

News-BuHetin-e 

Carthage 

9,996 

Press-e  . 

Columbia 

11,172 

Missourian-e  . 

72,352 

1,200 

Missourian-S 

Columbia 

71.232 

Tribune-e  .  ... 
Joplin 

38,969 

18,453 

Globe-m  . 

78.425 

44,913 

News-Heraid-e 

66,580 

44.913 

24,864 

Kennett 

Democrat-e  . . . 
Mobetly 

171,738 

15,204 

Monitor-Index  e 
Neosho 

14,280 

127.764 

Nevada 

Mall-e  . 

St,  Joseph 

25,872 

4,410 

Gazette-m  ... 

4  804 

105.551 

News-Press-e 

70,379 

127  415 

News-Press-S 

Sedalia 

15,034 

10,272 

Capital-m  ... 

29,056 

25,534 

Democrat-e  . . . 
Democrat- 

29,956 

25,534 

Capital-S  .... 
Sikeston 

17  888 

Standard-e  ..  . 
Springfield 

News,  Leader  & 

15,590 

Press-me  ... 

103,061 

148,715 

News  &  Leader-S 
West  Plains 

85,141 

10,340 

Qulll-e  . 

19,404 

6,048 

MONTANA 

Great  Falls 

Tribune-m  .... 

553,546 

133,637 

Leader-e  . 

133.637 

Tnbune-S  . 

124,166 

9.289 

NEBRASKA 

Columbus 

Telegram-e  .... 

Fremont 

Guide  & 

157,122 

7,464 

Tnbune-e  ... 
Grand  Island 

106,704 

2,030 

Independer.t-e 

Hastings 

1,580,257 

46,102 

TrIbune-e . 

Kearney 

365,498 

16,753 

Hub-e  . 

Lincoln 

540,554 

4,522 

Star-m  . 

581.857 

211,013 

Journal  e  .  581,857  211.013 

Journal  S  Star-S  I28.'t05  11.086 

North  Platte 


telegraoh- 

Bulletln-e 

93,436 

6,167 

Scottsbiuff 
Star-Herald-m . 

.  227,213 

12,018 

Star-Herald-S  . 

59,941 

1,260 

NEVADA 

Reno 

Nevada  State 
Joumal-m  .. 

.  281  365 

51,310 

Gazette  e  — 

600,180 

54,040 

Nevada  Stale 
Journal-S 

313,957 

2,730 

NEW  HAMPSHIRE 

Keene 

Sentinel-e  .... 

63,000 

11,000 

Laconia 

Citizen-e  . 

9,254 

9.403 

Lebanon 

Valley  News-e 

4  000 

Nashua 

Telegraph-e  .. 

51,968 

15,656 

NEW 

JERSEY 

Asbury  Park 
Press-e  . 

197,490 

62,617 

83,223 

Bayonne 

6,955 

Times-e  . 

18,939 

Elizabeth 
Journal-e  . 

144,396 

175,364 

New  Brunswick 
Home  News-eS 

231,284 

89.553 

Passaic 

Herald-News-e 

136,681 

24I.38B 

Paterson 

News-e  . 

63,999 

149,993 

Perth  Amboy 
News-e . 

132,713 

57,218 

Red  Bank 
Register-e  .  .. 

90,048 

36,752 

Vineland 

Times-Journal-e 

120,386 

28,308 

Wlllinqboro  Burlington, 

(formerly  Levittown) 

Burlington 
County  Times-e 

149,916 

50,767 

NEW 

MEXICO 

Carlsbad 

Current-Argus-eS  427,126 

16,450 

Farmington 
Times-eS  . 

95,578 

10,598 

Hobbs 

News-Sun-eS 

157,696 

21,168 

Las  Cruces 
Sun-News-eS 

73,864 

3,542 

Roswell 

Record-eS  . 

246,246 

61,491 

NEW 

'  YORK 

Corning 

Leader-e  . 

127,533 

14,133 

Dunkirk-Fredonia 
Observer-e  . . 

15,708 

23,867 

Hornell 

Tribune-e  . . . . . 

81,676 

24,386 

Hudson 

Register-Star-e 

32,928 

6,000 

Kingston 
Freeman-e  .... 

166.894 

53,287 

Lockport 
Union-Sun  & 
Journal-e  . . 

151,578 

24,192 

Middletown 

Times  Herald- 
Record-m 

10,500 

28,350 

Brooklyn 

Brooklyn 
Dally-m  . . 

12,000 

New  York 
Women's  Wear 

Dally-m  _ 

223,375 

New  York 

Home  Furnishings 

Dally-m  _ 

225,092 

New  York 

Daily  News 
Record -m 

156,870 

Oneida 

Dispatch-e  ... 

20,986 

1 1 .270 

Oswego 
Palladlum- 
Times-e  _ 

24,304 

37,100 

Plattsburgh 

Press- 

Republican-m 

173,670 

54,152 

Poughkeepsie 
Journal-e  .... 

84,766 

99,470 

Journal-S  .... 

40,225 

Rome 

Sentinel-e  _ 

14,138 

54,262 

Staten  Island 
Advance-e  ... 

.  6,978,193 

936,100 

NORTH 

CAROLINA 

Asheville 
Citizen-m  .... 

.  352,296 

95,844 

TImes-e  . 

.  407,918 

95,844 

Citlzen-TImes-S 

74,634 

Burlington 

Times  News-e. . 

177,204 

21,025 

Concord 
Tribune-eS  .... 

71,190 

15,820 

Durham 

Herald-m  . 

364,792 

119,583 

Sun-e  . 

360,896 

119,787 

Herald-S  . 

67,824 

2,604 

Goldsboro 
News-Argus-e  . . 

76,006 

24,47G 

Greenville 
Retlector-e  _ 

101,010 

25,256 

Hickory 

Record -e  . 

44,758 

7,600 

Lumberton 
Robesonian  e  .. 

58,324 

1,008 

New  Bern 
Sun-Journal-e  . . 

41,755 

11,600 

Roanoke  Rapids 
Herald-eS  .... 

24.969 

9,784 

Rocky  Mount 
Telegram-e  ... 

77,028 

63,938 

Telegram-S  .... 

20,699 

Salisbury 

Post-eS  . 

14,419 

31,682 

Sanford 

Herald-e  . 

8,880 

Statesville 

Record  & 
Landmark-e. . 

107,520 

18,870 

Washington 

News-e  . 

19,513 

7,732 

Wilmington 

Star-m  . 

196,462 

38,860 

News-e  . 

192,234 

33,860 

Star-News-S  . . . 

74  620 

Wilson 

Times-e  . 

88,610 

21,560 

NORTH 

DAKOTA 

Bismarck 

Tribune-e  . 

444,065 

35,641 

Grand  Forks 
Herald-eS  . 

178,274 

38,892 

Mandan 

Ploneer-m  . 

3,000 

10.000 

Minot 

News-e  . 

118,762 

30,843 

Willlston 

6,776 

HO 

OK 

Alliance 

Review-e  . 

317,876 

37,588 

Ashland 

Times-Gazette-e 

65,190 

21,247 

Athens 

Messenger-eS  . 

52,048 

47,654 

Bowling  Green 
Sentinel- 
Tribune-e  .... 

28.224 

Bryan 

32,124 

Cambridge 

Jeffersonian-e. . 

71,400 

17,626 

Canton 

Reposito'y-eS  . . 

434,182 

416,024 

Circleville 
Herald-e  . 

6,000 

Coshocton 
TrIbune-e  . 

•14,427 

Tnbune-S  . 

•35,987 
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Defiance 

Crescent-News-e 

184,800 

East  Liverpool 
Review-S  . 

78,659 

25,899 

Elyria 

Chronicle- 
Telegram-e  . . 

404,138 

49,686 

Findlay 
Republican- 
Courier-m  ... 

69,062 

31,917 

Fremont 

News- 

Messenger-e 

132,104 

22,594 

Hamilton 

Journal-News-e 

250,208 

178,586 

Ironton 

Tribune-e  . 

147,840 

24,000 

Tribune-S  .  ... 

46,816 

Kenton 

Times-e  . 

28,546 

18,354 

Lancaster 

Eagle-Gazette-e 

162,260 

58,406 

London 

Madison  Press-e 

12,936 

Lorain 

Journal-e  . 

238,035 

79,451 

Mansfield 

News-Journal-e 

437,233 

130,099 

News-Jojrnal-S 

12,132 

OHIO 

Marion 

Star-e  . 

9,207,300 

59,700 

Napoleon 
Ncrthwest- 
Signal-e  .... 

150,776 

10,204 

Newark 

Advocate  &  American 

Tribune-e  .... 

399,560 

41,398 

New  Philadelphia 
Times-e  . 

57,190 

2,176 

Pioua 


Call-e  . 

40,600 

2,197 

Portsmouth 

Timese  . 

312.396 

69  885 

Ravenna 

Record- 
Courler-e  ... 

368.802 

27  706 

Salem 

News-e  . 

45,920 

21.400 

Sandusky 

Register-e  . 

54,614 

43  848 

Springfield 

News-Sun-meS 

118.860 

78,681 

Steubenville 
Herald-Star-e  . 

347,956 

113.168 

Van  Wert 
TImes-Bunetin-e 

32.900 

Warren 

Tribune- 
Chronide-e. . 

107,948 

66  744 

Washington  Court  House 

Record-Herald-e 

32,742 

21,019 

Wilmington 

NewsJournal-e 

46,368 

5,754 

Wooster 

Record-e  . 

270,400 

27.040 

Xenia  , 

Gazette-e  . 

78,806 

10  178 

Zanesville 

Times 

Recorder-mS 

280,742 

84  904 

OKLAHOMA 

Ada 

News-e  . 

34,944 

33,166 

News-S  . 

11,144 

Altus 

Tlmes- 

Democrat-e  . . 

43,414 

6  283 

Times- 

Democrat  s  . . 

138,026 

Bartlesville 

Examlner- 

Enterprlse-eS 

23,120 

5,000 

Enid 

News-m  . 

34,748 

9,968 

Eagle-e  . 

34  748 

9  968 

News-S  . 

12,068 

994 

McAlester 

News-Capital-e 

51,840 

II  646 

Muskogee 

Phoen-x  S  Tlmes- 
Democrat-meS 

237,041 

17,066 

Norman 

Transcrlpt-e  ... 

241,738 

9,884 

Transcript  s  . . . 

93,184 

1,022 

Pauls  Valley 
Democrat-eS  . . 

27,132 

Ponca  City 

News-eS  . 

276,904 

1,000 

Saputpa 

Herald-e  . 

43,680 

Herald-S  . 

28,420 

Shawnee 

News-Star-mS 

61,712 

4,332 

OREGON 

Albany 

Democrat- 
Herald-e  _ 

340,718 

34,972 

Astoria 

Astorian-e  - 

47,040 

43,512 

Bend 

Bulletin-e  . 

172,718 

39,970 

Coos  Bay-North  Bend 

World-e  . 

365,946 

44,020 

Corvallis 

Gazette- 
Tlmes-e  . 

616,525 

29,904 

Klamath  Falls 
Herald  &  News-e 

487.690 

57,974 

Herald  &  News-S 

28,826 

938 

Medford 

Mail  f'^ibune-e 

475.580 

61,180 

Mall  Tribune-S 

170,018 

Pendleton 

East  Oregonlan-e 

241,706 

35.200 

PENNSYLVANIA 

Allentown 


Call-m  ....... 

538,846 

217,350 

Chronicle-e  .. 

608,398 

213,864 

Call-Chronicle-S 

185,752 

3,500 

Altoona 

Mirror-e  . 

125,440 

128,709 

Beaver 

Beaver  County 
TImes-e  . 

153,330 

30,885 

Beaver  Falls 

News  Tribune-e. 

10,380 

4,250 

Berwick 

EnterprIse-e  . . 

16,828 

6,576 

Bethlehem 

Globe-Times-e 

206,237 

47,659 

Bloomsburg 

Pre$s-m  . 

37,912 

5,908 

Butler 

Eagle-e  . 

227,990 

23,211 

Chambersburg 
Public  Opinion-e 

49,378 

10,150 

Columbia 

4,928 

Connellsvilte 

Courler-e  . 

2,352 
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Local  National 


DuBo  ' 

Coa'i'^r  £«press  e 

5,719 

11,520 

hasten 

Erpress  c  . 

397.779 

157,551 

EllwoO'i  City 

Leaqor  e  . 

81.676 

12,992 

News  Herald  e 

99.525 

40,305 

Greensburq 

TrtbL.nc  Review 
(AH  Day)  ... 

129,346 

33,498 

Greenville 

Record  Arqus  e 

38,374 

16,417 

Hazleton 

Stand, ird-Speaker 
(Ali  Day)  ... 

28,867 

37,565 

Huntinqeon 

News  e  . 

59,430 

12,624 

Johnstown 
Tribune-Democrat 
(All  Day)  . . . 

147,042 

126,322 

Kittanninq 
Leader-Times  e 

107,912 

15,975 

Lancaster 
Intelligencer 
Journal  &  New 
Era-nie  . 

944  268 

198,506 

NewsS  . 

203,084 

24,353 

Lansdalc 

North  Penn 
Reporter-e  . 

3,600 

2,464 

Lebanon 

News  p 

205,226 

25,200 

Levittown  Bristol 
Times  e  . 

231,161 

25,044 

Burlington  County 

Times.  Levittown, 

New  Jersey  e 

149,916 

53,767 

Lock  Haven 
bupress  e  . . 

22,050 

12,940 

Milton 

Standard-e  ... 

23,700 

11,400 

New  Castle 

News  e  . 

161,364 

43,792 

New  Kensington 
Dispatch  e  .  .. 

154,281 

23,683 

Norristown 
rimes  Herald  e 

373,558 

32,646 

OH  City 

Ocrrick-m  ..  .. 

108,135 

40,308 

Phoenixville 
Republican  c  .. 

14  882 

2,403 

Pottsvilic 
Republican-e  . . 

104,342 

16,814 

Scranton 

Tribune  m  . .  . . 

65,637 

9.890 

ScrantonianS 

325,973 

14,717 

Shamokin 

News-Dispatch-e 

7,924 

4,600 

Sharon 

Herald-e  . 

207,900 

35,617 

Stroudsburg 
Rccord-m  . 

70,588 

14,876 

S'jnbury 

Item-e  . 

60.088 

24,388 

Tarentum 

Valley  News  e. . 

239,337 

24.883 

Uniontown 

Herald-m  . 

57,281 

28,237 

Standard-e  .... 

57,281 

28,237 

Warren 

Warren  County 
Observer-m 

24,000 

13,440 

Washington 
Observer-m  . . . 

222,054 

16,492 

Reporter-e  .... 

222,054 

16,492 

West  Chester 

Local  News  e 

48,128 

8,952 

Wilkes-Barre 

Record-m  . 

55,893 

163.698 

Times-Leader- 
News e  . 

106,041 

163,597 

York 

Gazette  & 

Dally-m  . . 

58,912 

16,086 

RHODE  ISLAND 

Newport 

News-e  . 

53,200 

3,000 

Woonsocket 

Calle  . 

96,026 

6,350 

SOUTH  CAROLINA 

Anderson 

Independent-m 

131,121 

39,418 

Mail-e  . 

165,984 

41,773 

Independent-S 

4,816 

2,355 

Charleston 

News  & 

Courier-m 

440,898 

188,665 

Post  e  . 

543,272 

201,641 

News  & 

Courier-S  ... 

105,958 

11,976 

Columbia 

State-m  . 

195,513 

229,992 

Record-e  ... 

131,982 

231,627 

State-S  . 

116,846 

1 1  888 

Florence 

NewsmS  . 

270,872 

46,834 

DITOR  Si  PUBLISHER 

Greenville 

287,585 

184.464 

Piedmont-e  ... 

285,625 

185.464 

New$-S  . 

106,625 

3,690 

Rock  Hill 

Herald-e  . 

172,354 

7,691 

Spartanburg 
Herald-m  . 

138,614 

65,817 

Journal-e . 

138,614 

65.817 

Herald- 
Journal-S  _ 

82,894 

1,554 

Sumter 

Item-e  . 

67,242 

2,200 

Union 

TImes-e  . 

23,520 

9,600 

SOUTH  DAKOTA 

Aberdeen 
American* 
NewseS  .... 

335,083 

20,811 

Huron 

Plalnsman-e 

38,444 

13.593 

Plainsman-S  ... 

7,056 

2,464 

Rapid  City 
Journal-e  . 

785,666 

53,148 

Jpurnal-S  . 

322,224 

Sipux  Falls 
Argus-Leader-e 

411,964 

119,943 

Argus-Leader-S 

172,732 

11,679 

Watertown 

Public  Opinion-e 

180,649 

18,788 

TENNESSEE 

Columbia 

130,704 

Jackson 

Sun*e  . 

154.868 

43,629 

Sun-S  . 

133,644 

Johnson  City 

Press- 

Chronicle-meS 

224,000 

81,494 

Kingsport 
TImes-News  meS 

416,346 

38,626 

Maryville 

Times-e  . 

282,744 

2,520 

Oak  Rid9c 

Oak  Ridger-e.. 

32,382 

TEXAS 

Abilene 

Reporter-News-m 

515,193 

104,006 

Reporter-News-e 

515,193 

104,006 

Reporter-News-S 

239.127 

4,767 

Austin 

American-m  . . . 

439,084 

132,435 

Statesman-e 

439,084 

132,435 

American* 
Statesman  s  . 

186,585 

3,344 

Beaumont 
Enterprise-m  . . 

260,384 

335,696 

Journal-e  .... 

257,675 

335,696 

Enterprlse-S  . . 

157,511 

11,525 

Brownsville 
Herald-e  . 

119,490 

109,733 

Cof'pus  Christ! 
Caller-m  . 

617,400 

256.723 

Times-e  . 

614,348 

255,547 

Caller-Tlmes-S 

144.032 

11,703 

Cuero 

Record-e  . 

158,800 

44,000 

Record-S  . 

116.400 

12,000 

Denison 

Herald-e  . 

128,310 

18.802 

Heratd-S  . 

51,464 

3.803 

Denton 

Record- 

Chronicle-eS 

•453,124 

•No  breakdown 

Detween 

ocai  and 

national  available. 

Freeport 

Brazosport 
Facts-e  . 

36,050 

3,200 

Brazosport 
Facts-S  . 

29,400 

Garland 

News-eS  . 

58.500 

4,554 

Greenville 

Herald-Banner-mS  205,702 

17,346 

Harlingen 

Valley  Morning 
Sfar-mS  . 

120,330 

107,733 

Kilgore 

News  Herald  eS 

39,984 

37,632 

Killeen 

Herald*e  . 

73,003 

1,764 

Laredo 

TImes-S  . 

75,964 

41,849 

Lubbock 
Avalanche- 
Journal*m  ... 

623,644 

202,636 

Avalanche* 
Journat*c  ... 

623,644 

202,636 

Avalanche- 
Journal-S  ... 

538,776 

19,138 

Lufkin 

News-e  . 

174,989 

58,000 

116,659 

McAllen 

Valley  Monitor-e 

176,848 

109,733 

Midland 

Reporter. 
Telegram-e  .. 

820,354 

114,373 

Reporter- 
Telegram-S  .. 

394,656 

880 

Odessa 

Amelcan-e  .... 

652,519 

127,841 

American-S  ... 

218,673 

2,124 

for  March  28,  1964 


Orange 

Leadcr-eS  . 

Palestine 

167,496 

75,562 

Herald-Press-eS 

Pampa 

41,020 

15,288 

News-eS  . 

Port  Arthur 

114.870 

6,272 

News-eS  . 

San  Angelo 
Standard- 

487,586 

119,153 

Tlmes-me  ... 
Standard- 

397,432 

97,791 

TImes-S  . 

Temple 

102,739 

Telegram-m  ... 

185,570 

81,704 

Telegram-S  ... 
Tyler 

Telegraph  & 
Courier- 

102,718 

2,646 

Times-me  ... 
Courier-Times  & 

802,172 

95,858 

Telegraph-S  . 
Wichita  Falls 
Record  News 

184.450 

4,396 

&  Times-meS. 

331,646 

153,314 

UTAH 

Ogden 

Standard- 

247,333 

Examiner-e  .. 
Standard- 

256,354 

Examiner-S  .. 
Provo 

77,406 

15,081 

Herald-eS  . 

205,576 

121,359 

VERMONT 

Bennington 

20,169 

Banner*e  . 

Burlington 

13,314 

Free  Press-m  . . 
SI.  Johnsburg 
Caledonian- 

101,328 

129,503 

Record-e  .... 

56,567 

24,289 

VIRGINIA 

Bri.tol 

Herald 

Courier-mS. . . 
Charlottesville 

127,216 

53,688 

Progress-e  _ 

Covington 

23,009 

307,482 

Virginian-e 

Fredericksburg 

Free  Lance- 

Star-e  . 

Harrisonburg 

248,892 

28,546 

News-Record-m 

Petersburg 

Progress- 

119,714 

23.576 

Index-eS  .... 
Staunton 

174,390 

97,713 

Leader-e  . 

48.944 

20,342 

News'Leader*S 

Waynesboro 

News- 

27,566 

VIrgInlan-e 

216,944 

10,000 

WASHINGTON 

Aberdeen 

39,781 

World-e  . 

Bellingham 

76,629 

Herald-eS  .... 
Bremerton 

Sun  and  News 

280,112 

52,164 

Searchlight-e 

Centralia 

586,152 

40.096 

Chronicle*e  ... 
Longview 

128.786 

22,700 

News-e  . 

Moses  Lake 
Columbia  Basin 

429,436 

49,826 

Herald-e  .... 
OWnnpia 

135,408 

8.756 

Olympian-e  ... 

268,450 

42,728 

Olympian-S  ... 

38,675 

Pasco-Kennewick- Richland 
Trl-City 

Herald-e 

Tri-City 

1,031,548 

64,920 

Herald-S  .... 
Vancouver 

331,023 

Columblan-e  .. 
Walla  Walla 

1,668,954 

78,330 

Unlon-Bulletin-m 

272,944 

36,778 

Union-Bultetin-e 

272,944 

36,778 

Union-Bulletin-S 

Wenatchee 

118,804 

World-eS  . 

Yakima 

381,703 

41,894 

Herald-m  . 

378,343 

144.811 

Republlc-e  _ 

437,423 

144,811 

Herald-S  . 

144,074 

WEST  VIRGINIA 

Becklev 

Post-Herald-m  . 
Raleic|h 

260,484 

23,623 

Register-e  .. 
Post- Hera  Id 
&  Raleigh 

260,484 

23,623 

Register-S  . 
Bluefield 

Telegraph  & 
Sunset  News- 

22,134 

2,008 

Ob$erver-me 

532,236 

37,532 

Telegraph-S  ... 

40,674 

6,545 

Morgantown 

Dominion* 

104  496 

87  566 

Post-e  . 

104,496 

87,566 

Pa  rkersburg 

39,396 

75  280 

Sentinel-e  . 

39  396 

75,280 

News-S  . 

59,598 

Wheeling 

Intelligencer-m. 

247,128 

116,582 

News-Register-e 

235,998 

1 16.582 

NewsRegister-S 

148,904 

15,498 

WISCONSIN 

Appleton 

Post-Crescent-eS 

646  254 

I66.I3S 

Ashland 

Press-e  . 

12,040 

2,408 

Beloit 

News-e  . 

435,680 

26,096 

Fond  du  Lac 

Commonwealth 
Reporter-e  .. 

52,458 

9.240 

Green  Bay 

Press- 

Gazette-eS  . . 

508,088 

244,546 

Janesville 

Gazette-e  . 

177,632 

24,666 

Kenosha 

News-e  . 

364,805 

49,350 

La  Crosse 

Trlbune-e  . 

391  042 

72  039 

Tribune-S . 

74,010 

2.544 

Madison 

Wisconsin  State 
Journal-m  . . . 

294  504 

371  645 

Capital  Times-e 

294,504 

371,645 

Wisconsin  State 
Journal-S  _ 

128,128 

11,663 

Marinette 

Eagle  Star-e  ... 
Marshfield 
News-Herald-e 

1 15,346 

2,485 

5,180 

7,408 

Oshkosh 

Northwestern-e. 

306,127 

36,978 

Racine 

Journal-Times  & 
BulletIn-eS  .. 

576.674 

52,893 

Shawano 

Leader-e  . 

8,961 

2,472 

Sheboygan 

Press-e  . 

459,452 

28,366 

Wausau 

Record-Herald-e 

344,535 

30,884 

Wisconsin  Rapids 
Tribunee . 

131,054 

12,909 

WYOMING 

Rawlins 

Tlmes*m  . 

144,210 

7,000 

Sheridan 

Press-e  . 

7,056 

4,000 

Worland 

Northern 

Wyoming 

News-m 

31,010 

3,0CC 

CANADA 

ALBERTA 


Albertan-m  ... 

.  160,787 

228,425 

Calgary 

Herald-e  . 

.  237,502 

388,412 

Edmonton 
Journal-e  .... 

.  213,343 

382,896 

Lethbridge 
Herald-e  . 

74  094 

50,654 

Medicine  Hat 
News-e  . . 

.  179,785 

46,221 

Red  Deer 
Advocate-e 

54,867 

35,016 

BRITISH 

COLUMBIA 

Kelowna 
Courier-e  . . . . 

.  33,000 

18,000 

Nanaimo 

Free  Press-e  . . 

66,122 

15.704 

Nelson 

News-m  . 

9,128 

23,836 

Vancouver 

Sun-e  . 

.  451,785 

417,896 

Victoria 
ColonIst-mS  , 

.  105,827 

169.949 

Tlmes-e . 

105,827 

169,949 

MANITOBA 

Winnipeg 

Free  Press-e  -- 

.  263,136 

392,433 

Winnipeg 
Tribune-e  . 

.  213,540 

397,671 

NEW  BRUNSWICK 

Saint  John 
Telegraph- 

Journal-m  ...  128,128  96,444 

TImes-Globe-e  .  143,499  96,446 

NEWFOUNDLAND 

Corner  Brook 

Western  Star-e.  43,428  84,210 

St.  John's 

News-m  .  71,624  121,182 

{Continued  on  page  122) 
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St.  John‘$ 

Local 

National 

Telegram-e  . . . . 

198,114 

222,396 

NOVA 

Amherst 

SCOTIA 

Newf-m  . 

New  Glasgow 

23,520 

9,440 

News-e  . 

Sydney 

Cape  Breton 

42,763 

34,269 

Post  e  . 

419.350 

213,116 

ONTARIO 

Barrie 

Examiner-e  .... 
Brantford 

61,246 

157,845 

£xpositor*e  _ 

Chatham 

3,173,632 

3,827,096 

Ncws-e  . 

Galt 

133.000 

177,153 

Reporter-e  . . . 
Guelph 

9,378 

Mercury-e  . . , . . 
Hamilton 

38,016 

208,40? 

Spectator-e  . . . 
Kirkland  Lake 
Northern  Dally 

353,400 

694,141 

News*e  . 

91,068 

126,481 

Kitchener-Wdte'‘co 

Record-5  . 

London 

473,661 

379,268 

Free  Press-me 
Niagara  Falls 

678,051 

650,726 

Review-e  . 

North  Bav 

53,018 

180,333 

Nugget-e  .... 
Oakville 

Journal- 

90,916 

266,368 

Record'd  ... 
Orillia 

Packet  & 

7,128 

14,426 

Tlmes-e . 

Ottawa 

30,632 

100,563 

Citizen-e  . 

Ottawa 

213,420 

662,508 

Journai-e . 

Ottawa 

137,897 

641,400 

Le  Drolt-e  .... 
Owen  Sound 

21.170 

397,273 

Sun-Times-e  .. 
Pembroke 

33,810 

31,82? 

Observer-e  ... 
Peterborough 

182,948 

Examiner-e  ... 
Port  Arthur 

News- 

184,786 

259,338 

Chroniclee 
St.  Catharines 

118,102 

293,083 

Standard-e  ... 
St.  Thomas 

,  517,088 

153,840 

Times-Journal-e 
Sault  Ste.  Marie 

62,425 

139,836 

Star-e  . 

Stratford 

181,092 

326,792 

Beacon-Herald- 

Sudbury 

e  60,785 

133,093 

Star-e  . 

Timmins 

84,330 

403,759 

Press-e  . 

Welland 

29,121 

246,947 

Tribune-e  _ 

Windsor 

51.197 

172,609 

Star-e  . 

.  262,602 

610,620 

Woodstock 

Sentinel* 

Review-e  ... 

4,102 

86,912 

PRINCE  EDWARD  ISLAND 

Charlottetown 

Guardlan-m  ...  62,480  65,863 
Patriot-e  .  62,480  65,863 

QUEBEC 

Montreal 


Le  Devoir-m  ... 
Quebec 

Chronicle 

33,490 

198,755 

Telegraph-e  . 
Quebec 

Le  Soleil-e  .... 
Sherbrooke 

52,202 

177,265 

287,172 

620,973 

La  Tribune-e  .. 
Sherbrooke 

143,612 

353,946 

Record-e  . 

Trols-Rlvieres 

9,225 

156,520 

LeNouvelliste-e 

137,491 

339,803 

SASKATCHEWAN 

Moose  Jaw 

TImes-Herald-e. 
Prince  Albert 

27,668 

48,296 

Herald-e  . 

Regina 

12,146 

43,945 

Leader-Post-e  . 
Saskatoon 

137,120 

203,139 

Star-Phoenix-e  . 

122 

24,000 

186,881 

Versatile 
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was  approximately  600,000  lines. 

As  a  cost-savinp  factor  in 
HOP  Color  for  national  tulver- 
tisinp  campaigns,  apency  pro¬ 
duction  experts  have  adaitted 
mapazine  ad  materials  for  news- 
jtaper  use  with  various  deprees 
of  success.  Recently,  the  Hart¬ 
ford  (Conn.)  Con  rant  worked  in 
coojteration  with  an  apency 
which  had  the  itroblem  of  con- 
vincinp  the  advertiser  that 
Itlates  made  for  a  mapazine  in¬ 
sertion  could  pive  excellent  ef¬ 
fects  on  newsprint  as  well.  The 
trick  was  turned  when  produc¬ 
tion  experts  decided  to  drop  out 
one  of  the  plates  (hrown),  with 
the  result  that  the  advertiser 
was  as  pleased  with  the  ad  in  a 
newsprint  tabloid  section  as  he 
was  with  the  same  ad  in  a  wom¬ 
an’s  mapazine. 

While  many  of  the  larper 
newspapers  maintain  color  lab¬ 
oratories  to  handle  all  kinds  of 
challenpes  presented  them  by 
advertisers,  the  majority  of  pa¬ 
pers,  larpe  and  small,  employ 
talent  in  their  production  de¬ 
partments  that  is  capable  of 
carryinp  out  to  the  letter  just 
about  any  advertisinp  order  for 
ROP  Color  that  comes  into  the 
])lant.  Special  equipment  has 
lieen  invented  in  newspaper  ma¬ 
chine  shops  and  inpenious  weh- 
binp  of  presses  has  been  dev’ise<l 
to  pet  the  desired  results  with¬ 
out  slowinp  down  too  preatly 
the  required  speed  of  the  run. 

Proof  of  the  hiph  fidelity  of 
ROP  Color  poes  on  display  l)e- 
fore  the  leadinp  advertisinp  peo¬ 
ple  of  Madison  Avenue  when 
the  EDITtHt  &  PUBUSIIER  ROP 
Color  Awards  are  conferred  in 
New  York  each  fall.  In  clothes¬ 
line  fashion,  hundreds  of  tear- 
sheets  from  newspapers  entered 
in  the  color  competition  danple 
liefore  the  most  critical  eyes  of 
the  advertisinp  business  —  those 
of  the  creative  and  production 
departments.  Rarely  do  they  fail 
to  elicit  compliments. 

• 

For  Camp  Fire  Girls 

Longview,  Tex. 

What  is  lielieved  to  be  the 
largest  section  ev’er  devoted  to 
the  Camp  Fire  Girls  movement 
was  published  March  1,5  by  the 
Longvie^v  Morning  Journal.  The 
special  40-pape  tabloid-size  sup¬ 
plement  contained  1,444  inches 
of  news  and  pictures  and  1,556 
inches  of  sponsored  advertisinp. 
Souvenir  copies  are  lieinp  sent 
by  Publisher  Carl  Estes  to  the 
Camp  Fire  Girls  headquai'ters 
for  distribution  to  regional  and 
state  leaders  throughout  the  na¬ 
tion. 


Market  Analysis 
Fully  Compiiterizetl 

Milwai'kee,  Wis. 

With  completion  of  a  com¬ 
puterized  Consumer  Analysis 
issued  by  the  Milwaukee  Jour¬ 
nal’s  research  department,  ad¬ 
vertisers  and  their  agencies  will 
now  l)e  able  to  request  broad  or 
detailed  information  on  the 
city’s  buying  habits  and  on 
definite  categories  without  sort¬ 
ing  through  the  analysis. 

A  gross  total  of  5,520  greater 
Milwaukee  households  repre¬ 
senting  40  different  community 
areas  were  used  in  the  current 
report  and  a  record  total  of  81.9 
jjer  cent  of  all  (luestionnaires 
delivered  were  filled  in  and 
returned  in  person. 

Through  use  of  the  computer, 
all  product  and  brand  data  from 
the  analysis  questionnaires  can 
l)e  correlated  not  only  with  any 
(lemoprai)hic  characteristics  but 
also  with  any  other  questions 
that  had  l)een  asked  of  respond¬ 
ents. 

• 

New  AHslgiimeiiltt 
On  Sunday  Staff 

Baltimore 

Appointment  of  Herv'ey  G. 
Brackbill  and  Frederick  A. 
Weisheit  Jr.,  as  assistant  Sun¬ 
day  editors  of  the  Baltimore  Sun 
was  announced  by  Harold  Wil¬ 
liams,  c*ditor  of  the  Sunday  Sun 
and  Mapazine. 

Mr.  Brackbill  will  continue  as 
l)ook  editor  and  devote  much  of 
his  time  to  production  of  the 
Mapazine.  Mr.  Weisheit,  who 
has  been  copy  editor,  will  be 
assigned  to  production  of  TV 
BVcA:,  which  has  been  increased 
from  16  to  20  pages  after  only 
five  weeks  of  publication.  He 
also  will  work  on  the  feature, 
family,  society  and  real  estate 
sections. 

Michael  Lhotsky,  who  has  been 
with  daily  editorial  department 
of  the  Sun,  has  been  named 
makeup  editor  and  Henry  Knoch, 
of  The  Sun  sports  department, 
has  succeeded  Mr.  Weisheit  as 
Sunday  copyreader. 

• 

AP  AtiiM^ns  Writer 
To  NASA’s  Center 

The  Associated  Press  has  ap¬ 
pointed  Harold  R.  Williams  as 
an  aerospace  writer  at  the 
NASA  Manned  Spacecraft  Cen¬ 
ter  at  Houston.  He  has  been  an 
AP  staffer  in  New  Mexico  since 
1960. 

Howard  Benedict  and  Mr. 
Williams  will  report  space  news 
w'herever  it  happens,  sometimes 
both  being  at  Houston,  some¬ 
times  both  at  Cape  Kennedy  or 
elsew’here. 


Brooklyn  Ea^le 
Financing  Told 
In  Court  Probe 

Brooklyn  Eagle  bankruptcy 
hearings  continue  before  Ref- 
eree  Samuel  C.  Dubersb  in. 

Dominick  Maimone,  the 
Eagle’s  last  president,  took  the 
stand  March  17  at  11:35  a.m., 
and  before  noon  the  case  was 
adjourned  to  April  7. 

Jacob  Frummer,  lawyer  for 
Maurice  Brill,  trustee,  pot  from 
Mr.  Maimone  a  cancelled  check 
for  $13,125.00.  It  was  used,  he 
said,  to  purchase  Eagle  Stock 
from  Lustberg  Nast  &  Co.,  New 
York  sportswear  manufacturer, 
last  April  23.  Mr.  Maimone  was 
vague  about  the  stock  pur¬ 
chased,  and  Referee  Duberstein 
ordered  adjournment  to  pive  the 
bankrupt  “opportunity  to  look 
up  his  records.”  Mr.  Maimone 
was  accountant  to  the  late 
Philip  Enciso,  whom  he  suc¬ 
ceeded  as  president. 

Mr.  Frummer  learned  in 
questioning  Mr.  Maimone  that 
Graphic  Investors  was  a  part¬ 
nership  of  nine  individuals,  not 
including  himself,  that  bought 
the  name  and  goodwill  of  the 
Eagle  in  November,  1962. 

In  a  schedule  filed  with  the 
court,  the  Eagle  name  was 
valued  at  $110,600.  Among  lia¬ 
bilities  was  $47,500  in  notes 
payable  to  Graphic  Investors. 

Among  visitors  in  court 
March  17  was  Mrs.  Leonore 
Moore,  2  Fifth  Ave.,  New  York, 
who  said  she  would  invest  $100,- 
000  to  try  to  revive  the  Eagle, 
provided  she  could  find  nine 
other  persons  willing  to  invest 
$100,000  each. 

Mrs.  Moore  said  she  is  the 
daughter  of  the  late  Gerald 
Carlton,  who  wrote  serial  stories 
for  the  original  Brooklyn  Eagle 
in  1907.  Her  husband  was  Ed¬ 
win  Jerome  Moore,  an  editor  of 
the  old  New  York  Herald  who 
died  in  1912. 

Founded  in  1841,  the  Eagle 
closed  first  in  1955.  It  resumed 
publication  Oct.  15,  1961  under 
Robert  W.  Farrell,  former  Eagle 
columnist,  and  was  closed  in 
June  1963  following  a  drivers’ 
strike.  Mr.  Farrell  was  one  of 
the  petitioners  that  put  the  pa¬ 
per  into  bankruptcy. 

Another  in  Offset 

Stillwater,  Okla. 

The  Stillwater  News-Press  is 
planning  to  switch  to  offset 
printing.  L.  F.  Bellatti,  co-pub¬ 
lisher,  has  announced  the  order¬ 
ing  of  a  16-page  Vanguard  press 
for  delivery  this  spring.  The 
News-Press  is  an  evening  daily- 
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production  of  an  ad  which  re¬ 
quired  color  over  the  entire  page 
could  .'^t  e  how  the  idea  of  the  ad 
hinged  on  this,  we  succeeded.  It 
takes  as  much  teamwork  to  pro¬ 
duce  a  good  color  newspaper  ad 
as  it  does  to  produce  a  good 
color  magazine  advertisement. 
You  can’t  ever  afford  to  .settle 
for  a  flat  “No,  that  can’t  be 
done!”  from  anyone. 

Once  I  had  an  idea  to  repro¬ 
duce  the  .Japanese  flag  in  one 
of  the  store’s  advertisements. 
Since  the  flag  is  white,  centered 
with  a  red  dot,  I  thought  the 
ad  would  1)6  more  effective  if 
the  background  of  the  flag  were 
to  1)6  the  liOP  opaque  white.  I 
had  formed  an  exact  mental  pic¬ 
ture  of  that  white  ink  against 
the  creamy  newsstock. 

It  Worked  Hard 

When  I  confronted  an  en¬ 
graver  with  the  idea,  he  told 
me  it  wouldn’t  work.  So,  I  went 
to  another  engraver  who  proofed 
it  up  exactly  as  I  had  visualized 
it,  and  you  couldn’t  tell  the  tear- 
sheet  from  the  proof.  In  this 
same  advertisement,  the  type 
matter  l)elow  the  flag  appeared 
in  brown  ink,  in  order  to  create 
the  feeling  of  age.  No  black  was 
used,  even  though  it  had  to  be 
paid  for.  This  advertisement 
was  the  talk  of  the  town,  and 
that’s  exactly  what  we  wanted 
because,  in  the  copy,  we  were 
boasting  about  ourselves  in  an 
understated  way.  The  reader  did 
the  boasting  for  us!  Had  we 
used  the  color  in  this  specific 
advertisement  in  order  to  be 
different  or  tricky,  the  tail 
would  have  been  wagging  the 
dog.  On  the  contrary,  color  was 
a  most  effective  tool.  It  worked, 
and  it  worked  hard. 

Of  course  the  color  used  in  an 
ad  must  be  married  to  the  basic 
idea,  whether  its  subject  is  food, 
fashion  or  automobiles.  Recog¬ 
nition  of  this  essential  fact  is 
growing;  at  the  same  time,  the 
fear  of  using  color  is  disappear¬ 
ing  along  with  other  old-hat 
rules  in  ROP  color,  as  in  typog¬ 
raphy.  If  an  ad  has  to  rely  on 
an  indented  paragraph  for  read¬ 
ership,  or  perfect  register  of 
color  in  ROP,  there  is  probably 
something  wrong  with  the  ad. 

I  once  heard  a  glib  ad  execu¬ 
tive  give  a  speech  in  which  he 
listed  all  the  things  an  art  direc¬ 
tor  should  never  do:  never  use 
anything  but  photographs ; 
never  use  all  cap  headlines; 
never  run  body  copy  without 
indents;  never  do  an  ad  without 
a  benefit  headline;  never  use 
hand-lettering;  etc.  I  say  “Never 
say  ‘never’.” 

editor  ac  PUBLISHER 


Recently,  I  produced  a  full 
color  newspaper  ad  in  which 
all  the  text  was  handlettered  in 
caps,  as  it  is  in  comic  strips. 
The  illustration  was  a  drawing 
going  up  the  side  of  the  page 
(but  you  didn’t  have  to  turn 
your  head  to  tell  what  it  was). 
There  was  no  headline  and  there 
were  no  indents  in  the  copy. 
Judging  from  the  scores  of  peo¬ 
ple  who  called  the  advertiser  to 
compliment  him,  the  ad  was  a 
practical  success  as  well  as  a 
theoretical  one.  And  when  you 
find  out  that  the  ads  are  hang¬ 
ing  on  the  school  walls  and  in 
people’s  houses,  you  at  least 
know  that  fewer  people  wrapped 
garbage  in  your  newspaper  ad 
that  evening. 

So  if  anyone  tells  you  that 
you  can’t  run  antique  metallic 
gold  over  Prussian  blue  against 
a  mixing  white  ground,  don’t 
believe  it!  If  you  want  to  fea¬ 
ture  a  bowl  of  soup  with  every 
noodle  in  register,  it  can  be 
done!  Or  how  about  running 
flag  blue  over  solid  black  to 
make  a  patent  leather  shoe  look 
really  black?  You  may  even 
dream  up  a  way  to  devise  an  ink 
that  will  have  an  enamelled 
look,  to  sell  a  line  of  paints! 

Perhaps  a  four  page  section 
of  pink  newsstock  and  inks  of 
l)astel  orchid,  lavender  and  tan 
will  give  someone  a  more  eye¬ 
catching,  better  remembered 
promotion  than  fire-engine  red 
and  dancing  girls. 

You  may  want  to  convert,  a 
half-tone  photograph  to  a  line 
illustration  and  have  it  run  in 
deep  red,  over  bright  orange, 
with  all  the  type  in  Kelly  green, 
without  a  single  indent.  Right 
now  I’m  trying  to  figure  out  how 
I  can  run  white  ink,  because 
some  day  I’m  going  to  dream  up 
an  idea  that  will  need  it!  I  hope 
it’s  for  a  national  ad! 

• 

Stockholders  Question 
Sale  of  Lima  Citizen 

Lima,  Ohio 

Stockholders  of  the  Citizen 
Publishing  Company  have  ques¬ 
tioned  the  authority  of  the 
Board  of  Directors  to  sell  the 
Lima  Citizen  to  its  competitor, 
the  Lima  News  of  Freedom 
Newspapers  Inc.,  without  their 
approval. 

The  board  reported  that  the 
time  limit  placed  on  the  offer 
to  buy  did  not  permit  calling  a 
special  meeting  and  taking  care 
of  details  for  the  sale  in  Janu¬ 
ary. 

Following  the  sale  of  Citizen 
assets,  the  Citizen  withdrew  its 
antitrust  complaint  against  the 
News  and  the  latter  withdrew 
its  counter-suit.  A  payment  of 
$200,000  was  made  by  the  News 
to  the  Citizen  in  this  connection, 
it  was  reported. 
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Civil  Rights 
Ad  Published 
With  Caution 

Burlington,  Vt. 

When  the  Burlington  Free 
Press  carried  a  full-page  adver¬ 
tisement,  March  16,  sponsored 
by  the  Coordinating  Committee 
for  Fundamental  American 
Freedoms  Inc.,  it  also  published 
a  lengthy  editorial  stating  that 
it  “may  or  may  not  contain  in¬ 
accuracies.” 

The  organization,  headed  by 
William  Loeb,  publisher  of  the 
Vermont  Sunday  News  and  St. 
Albans  (Vt.)  Messenger,  as  well 
as  the  Manchester  (N.  H.)  Un¬ 
ion  Leader,  New  Hampshire 
Sunday  News  and  Haverhill 
(Mass.)  Journal,  attacked  the 
civil  rights  bill  then  in  the 
United  States  Senate  as  a  “$100 
Billion  Blackjack.” 

“The  Free  Press  is  publish¬ 
ing  this  ad,”  the  newspaper  said, 
“because  we  strongly  believe 
that  a  newspaper’s  advertising 
columns  should  be  an  open 
forum.  It  would  be  irresponsible 
to  reject  the  ad  simply  because 
we  may  disapprove  of  the  opin¬ 
ions  it  expresses  or  because  it 
may  contain  half-truths  or  mis¬ 
leading  information.  It  is  our 
conviction  that,  in  a  free  forum, 
truth  will  find  its  advocates  and 
will  prevail.” 

The  Free  Press  recalled  that 
“just  last  week  the  U.  S.  Su¬ 
preme  Court  clearly  affirmed  the 
doctrine  that  the  First  Amend¬ 
ment  to  the  Constitution  pro¬ 
tects  ‘uninhibited,  robust  and 
wide-open’  debate  of  public  is¬ 
sues  without  any  test  of  truth. 
Deliberate  malice  must  be  shown 
liefore  damages  may  be  claimed, 
.said  the  court  in  a  unanimous 
decision.” 

“M  any  Vermonters  may 
strongly  object  to  the  views  ex¬ 
pressed  in  the  ad,”  the  Free 
Press  editorial  concluded,  “but 
we  are  confident  that  these  and 
other  Vermonters  will  agree 
with  our  motives  in  attempting 
to  maintain  the  principle  of  a 
free  and  open  press. 

“If  the  Free  Press  had  re¬ 
jected  the  publication  of  this  ad, 
we  could  have  done  injury  to 
the  Constitutional  guarantees  of 
freedom.  Although  the  ad  may 
contain  inaccuracies,  it  certainly 
is  not  malicious. 

“Therefore,  our  only  respon¬ 
sible  ‘choice’  was  to  accept  pub¬ 
lication  of  this  ad.” 

*  *  * 

U.  S.  Senator  Kenneth  B. 
Keating,  New  York  Republican, 
disclosed  that  the  group  calling 
itself  Fundamental  American 


Freedoms  Inc.  has  filed  a  lobby¬ 
ing  report  that  lists  $120,000 
received  from  the  Mississippi 
Sovereignty  Commission.  Its 
total  budget  was  given  as 
$134,000. 

The  commission’s  president  is 
Paul  B.  Johnson  Jr.,  Governor 
of  Mississippi,  and  the  secretary 
of  the  Freedoms  group  is  John 
C.  Satterfield,  of  Yazoo  City, 
Miss.,  a  former  president  of  the 
American  Bar  Association. 

The  group  has  l)een  placing 
ads  in  newspapers  throughout 
the  country. 

• 

NLRB  Upholds 
St.  Louis  Edict 
On  Paper  Carriers 

St.  Louis 

The  NLRB  has  upheld  the 
dismissal  of  a  petition  by  St. 
Louis  Newspaper  Carriers’  Un¬ 
ion  No.  450  to  be  certified  as 
bargaining  agent  for  home-de¬ 
livery  carriers  handling  the 
Post-Dispatch. 

The  board  in  Washington  sus¬ 
tained  an  order  issued  last  May 
28  by  Salvatore  Consentino, 
NLRB  regional  director  in  St. 
Louis. 

He  held  that  the  carriers  are 
independent  contractors,  not  em¬ 
ployes,  and  for  this  reason  their 
association  does  not  qualify  as 
a  labor  organization  under  the 
Taft-Hartley  act. 

The  ruling  means  that  the 
newspaper  does  not  have  to  ne¬ 
gotiate  with  the  organization, 
an  affiliate  of  the  International 
Printing  Pressmen  and  Assist¬ 
ant’s  Union,  over  working  condi¬ 
tions  and  wages  of  the  carriers. 
• 

New  Stamp  Column 
In  Boston  Herald 

Boston 

The  Boston  Sunday  Herald 
has  started  a  column  for  postage 
stamp  collectors,  edited  by  Gene 
Lorick.  For  several  years  he 
edited  the  stamp  column  which 
appeared  Tuesdays  in  the  Boston 
Traveler. 

Mr.  Lorick,  philatelist  and 
newspaperman,  is  editor  of  the 
Dedham  Transcript,  a  suburban 
Boston  weekly.  He  is  a  member 
of  the  International  Association 
of  Philatelic  Journalists. 

• 

Want  Ad  Record 

Lawrence,  Kans. 

The  Lawrence  Journal-World 
established  a  new  classified  ad¬ 
vertising  record  for  itself 
March  18  when  it  published  an 
edition  containing  355  inches  of 
classifieds  representing  428  in¬ 
dividual  ads. 
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Newspaper  Cartoons 


tive,  is  to  correct  injustices  the  ultimate  triumph  i  ■  virtue 
worked  on  poor  people  and  to  over  vice.  “‘Annie’  5^:ivs  Mr. 
check  juvenile  delinquency.  Gray,  “must  never  deviute  from 
“Mandrake  the  Magician”  will  the  sti^aight  course  of  ‘iie  poor 


Will  Cavort  at  Fair 


Visitors  to  the  New  York 
World’s  Fair  11H>4-1965,  which 
opens  April  22,  whether  from 
Podunk  or  Pakistan,  will  find  a 
select  proup  of  old  friends  — 
newspaper  cartoons  and  car¬ 
toonists — waiting  to  greet  them. 

If  Fair-goers  run  into  anyone 
as  unlikely  as  “Steve  Canyon’’ 
or  “Blondie”  or  “Henry”  they 
need  not  be  concerned  that  the 
other  spectacular  events  have 
unhinged  their  minds.  “Miss 
Peach,”  “Kerry  Drake,”  “Dan 
Flagg”  and  all  the  others  will 
add  their  magic  to  the  Fair. 
Chalk  talks  by  cartoonists  will 
be  telecast  over  the  world’s  larg¬ 
est  closed-circuit  color  television 
network  (RCA)  with  more  than 
200  receivers  throughout  the 
grounds.  The  tv'  will  be  “on 
the  air”  12  hours  a  day,  sev’en 
days  a  week,  throughout  both 
years  of  the  Fair. 

Part  of  Life 

Comics  are  so  much  a  part  of 
American  life  that  their  absence 
from  the  Fair  would  be  like 
showing  an  American  home 
without  a  telephone.  After  all, 
it  is  not  such  a  long  way  from 
“Apple  Mary”  struggling  out  of 
the  depression  years  to  become 
the  peripatetic  “Mary  Worth.” 
Allen  Saunders,  who  managed 
the  transformation,  meant 
“Mary  Worth”  to  grow  with 
the  times.  In  1964,  where  would 
she  go  but  to  the  Fair?  Saund¬ 
ers  and  his  collaborating  artist, 
Ken  Ernest,  have  made  “Mary 
Worth”  the  sjnnbol  of  tradi¬ 
tional  virtues  in  a  fast-paced 
world,  and  the  ])ublic  has  re¬ 
sponded  by  deluging  the  mails 
with  requests  for  advice  from 
the  character  who  has  come  to 
be  a  real  person  to  thousands. 

“Rex  Morgan”  and  “Judge 
Parker,”  both  intereste<l  in  the 
problems  of  the  world  around 
them,  would  nev’er  neglect  this 
opportunity  to  meet  the  public. 
Dr.  Nicholas  Dallis,  the  psy¬ 
chiatrist  responsible  for  the 
creation  of  the  crusading  doctor 
and  judge,  takes  the  whole 
range  of  human  troubles  for  his 
domain.  With  the  help  of  artists 
Marvin  Bradley,  Frank  Eding- 
ton  and  Dan  Heilman,  “Rex 
Morgan”  and  “Judge  Parker” 
are  involved  in  such  current 
problems  as  divorce,  alcoholism, 
adoption  practices  and  munici¬ 
pal  corruption. 

“Brother  Juniper”  brings  a 
Franciscan  sense  of  values  to 
bear  on  the  current  scene.  And 
well  he  might,  as  Father  Justin 
McCarthy  is  a  Franciscan  friar 
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who  sees  life  in  terms  of  poking 
gentle  fun  at  human  foibles  and 
probably  brings  depictions  of 
religious  attitudes  to  some  15 
or  20  million  readers  daily. 

“Steve  Canyon”  is  sure  to  be 
at  the  scene  of  any  action.  Mil- 
ton  Caniff,  who  puts  to  work 
his  intimate  knowledge  of  the 
airports  of  the  world,  gained 
during  his  service  with  the  Air 
Transport  Command,  conceiv’ed 
of  Steve  as  the  kind  of  hero 
for  whom  Americans  were  wait¬ 
ing  —  a  man  intelligent  enough 
to  unravel  intrigues,  courageous 
enough  to  take  seemingly  im¬ 
possible  chances,  and  handsome 
in  a  way  to  api)eal  to  both  men 
and  women. 

Brave  Delt‘clive» 

Alfred  Andriola  has  made  it 
a  rule  for  20  years  to  keep  his 
plots  timely,  using  current  prob¬ 
lems  and  ideas  for  plot  motiv’a- 
tion.  “Kerry  Diake”  is  the  em¬ 
bodiment  of  adventure  based  on 
scientific  detection  devices  and 
techniques.  Hopefully,  the 
World’s  Fair  will  not  need  his 
services,  but  “Kerry  Drake”  is 
certainly  to  be  present. 

Another  ))lainclothesman, 
“Dick  Tracy,”  started  on  his 
career  because  Chester  Gould 
decide<l  that,  if  the  Chicago  cops 
could  not  co))e  with  the  i)rohibi- 
tion  era  crime  wave,  Dick  would 
do  the  job  for  them.  The  idea 
was  an  immediate  hit,  and  “Dick 
Tracy”  is  still  performing  mira¬ 
cles  of  crime  detection.  Mr. 
Gould,  himself  a  mild-mannered 
man  from  Arkansas,  has  so 
identified  himself  with  his  hero 
that  he  once  registered  with  his 
wife  at  a  resort  hotel  as  “Mr. 
and  Mrs.  Dick  Tracy.” 

“Secret  Agent  X-9”  is  an¬ 
other  headline  follower.  Bob 
Lubbers  admits  that  he  gets 
most  of  his  inspiration  from  the 
daily  news  and  ev’en  tries  to 
project  what  may  happen  so 
that  the  strip  has  timeliness  of 
appeal.  Mr.  Lubbers  has  still 
another  gimmick  to  lieat  the 
competition.  “I  place  a  great 
deal  of  the  strip’s  action  in 
the  outdoors.  Through  drawings, 
I  can  create  settings  that  are 
much  too  difficult  and  expensive 
for  television  and  the  movies  to 
duplicate.” 

A  cop  of  quite  a  different 
stripe  is  “Mickey  Finn.”  Lank 
Leonard,  a  deadringer  for  his 
lovable  cop,  plans  his  stories  to 
emphasize  the  good  qualities  in 
human  nature  as  opposed  to  the 
sordid  life  of  crime.  Mickey’s 
great  aim  in  life,  as  a  detec- 


be  quite  at  home  at  the  Fair  in 
his  formal  attire,  including  the 
identifying  cape,  but  “The 
Phantom”  might  look  a  bit  out 
of  place  away  from  the  jungles 
of  Africa.  Both  strips  have  l>een 
written  for  a  generation  by  Lee 
Falk,  who  considers  the  bare 
truth  a  bit  too  dull  for  adven¬ 
ture  strips.  Way  back  when  he 
launched  “Mandrake,”  he  told 
the  syndicate  that  he  had  trav¬ 
eled  tlie  Mediterranean,  Africa, 
Europe  and  Mexico.  Tagged  as 
a  world  traveler,  he  began  to 
hav'e  pangs  of  conscience  and 
made  good  his  early  boast  — 
all  to  the  good  for  embellishing 
the  stories  of  “Mandrake”  and 
the  “Phantom.” 

Prince  of  Old 

A  far  cry  from  the  Unisphere 
is  the  5th  century  world  of 
“Prince  Valiant,”  Knight  of 
King  Arthur’s  Round  Table. 
The  Prince,  however,  has  made 
the  trip  to  -America  before.  Hal 
Foster,  his  creator,  has  a  repu¬ 
tation  for  authenticity  so  he 
checked  out  tides  and  channels, 
ice-lines  and  boat  construction 
to  choose  the  most  likely  route 
for  an  Atlantic  crossing  in  450 
A.D. 

All  the  old  fav’orites  will  l)e 
around  —  “Mutt  and  Jeff,” 
“Little  Orphan  Annie,”  “Li’l 
Abner,”  and  others.  “Mutt  and 
Jeff,”  of  course,  are  the  oldest 
comic  characters  still  carrying 
on.  Bud  Fisher,  their  creator, 
is  often  credited  with  being  the 
first  to  make  comic  strips  big 
business,  but  it  is  A1  Smith  who 
drew  the  strip  while  Mr.  Fisher 
was  ill  and  who  has  continued 
to  draw  it  since  Mr.  Fisher’s 
death.  Originally,  only  race 
track  touts,  “Mutt  and  Jeff” 
have  become  the  prototypes  of 
the  wise  guy  and  the  little  gpiy 
who  never  quite  makes  it. 

If  the  inhabitants  of  Dog- 
patch  are  loosed  on  the  Fair, 
exhibitors  had  better  watch  out, 
for  A1  Lapp’s  penchant  for  de¬ 
stroying  sacred  cows  is  one  of 
the  great  attractions  of  “Li’l 
Abner.”  The  names  he  chooses 
for  his  characters  are  indication 
enough  that  nothing  is  out-of- 
bounds  for  his  wit  —  Henry 
Cabbage  Cod,  the  Boston  so¬ 
cialite;  Jack  S.  Phogbound,  the 
southern  senator;  Sir  Cecil 
Cesspool,  the  effete  Englishman. 

Throughout  the  years  Har¬ 
old  Gray  has  been  placing  “Lit¬ 
tle  Orjihan  Annie”  in  dangei'- 
ous  situations,  but  has  never 
varied  her  basic  character.  To¬ 
day  she  is  still  the  orphan  kid 
who  has  to  learn  to  cope  with 
the  difficulties  of  living — usual¬ 
ly  by  her  own  efforts  and  by 


little  orphan  girl,  with  i  heart 
of  gold,  but  a  wicked  left.” 

Mu  tll^S  the  \\’«>rtl 

“Mr.  Mum”  will  surely  find 
the  Fair  as  confusing  a.s  ids  own 
“Strange  World.”  His  silent 
puzzlement  is  always  amusing 
but  true  to  everjman’.s  baffled 
obser\'ation  of  a  m.'id,  mad 
world.  Irving  Phillips  has  the 
kind  of  background  that  has  had 
long  experience  with  the  zany 
events  that  are  the  mainstay  of 
the  panel.  He  has  been  play¬ 
wright,  cartoonist,  editor,  vio¬ 
linist,  band  leader  and  movie 
and  television  writer. 

“Dondi,”  the  war-l)orn  orphan, 
who  now  lives  in  Midville  with 
his  foster  jiarents,  would  not 
neglect  the  chance  to  see  more 
of  America.  Gus  Edson  and 
Irwin  Hasen  conceived  the  char¬ 
acter  while  entertaining  the 
troojis  and  through  the  years 
have  kept  the  original  concept 
of  looking  at  America  throu^ 
fresh  eyes. 

“Miss  Peach”  is  another  po¬ 
tential  trouble-maker  if  she  de¬ 
cides  to  bring  the  pupils  of 
Kelly  School  to  the  Fair.  Those 
ever-questioning  brats  will  not 
take  anything  for  granted. 

Another  fighter  against  the 
organization  is  “Beetle  Bailey,” 
the  Army’s  funniest  private. 
Mort  Walker,  his  creator,  de¬ 
scribes  him:  “He  is  the  little 
man  caught  in  the  machine.” 

.Suburban  Life 

Beetle  is  not  Mr.  Walker’s 
only  creation.  Together  with 
Dik  Browne,  he  inv’ented  “Hi 
and  Lois,”  i)arents  of  four  chil¬ 
dren,  who  struggle  with  all  the 
impedimenta  of  suburban  life, 
including  mortgages  and  over¬ 
size  dogs.  “When  they  hired 
me,”  Dik  Browne  .says,  “they 
.set  a  thief  to  catch  a  thief.” 

“Buz  Sawyer”  will  be  right 
at  home  among  the  exoticisms 
of  the  Fair.  Roy  Crane’s  Navy 
flier  travels  the  world,  prefer¬ 
ably  the  little  known  spots,  and 
the  strip  is  as  famous  for  its 
scenery  as  for  its  sustained  ac¬ 
tion.  Mr.  Crane  was  one  of  the 
first  to  make  use  of  the  adven¬ 
ture  strip  with  “Wash  Tubbs” 
and  “Captain  Easy.” 

“Lolly,”  the  cavemen  of 
“B.C.,”  “Henry,”  “Charlie 
Brown”  are  only  part  of  the 
motley  crew  who  will  descend 
on  the  New  York  World’s  Fair. 
Original  drawings  will  be  on 
permanent  display  and,  in  col¬ 
laboration  with  RCA,  the  News¬ 
paper  Comics  Council  will  do 
weekly  live  television  programs 
and  monthly  spectacles  on  the 
comics. 
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‘James  Bond’  Joins 
American  Comic  Page 


FEATURES  IN  READER  INTEREST 


A  woi  Id-famous  fictional  Brit-  comics  pages  the  super-.secret 
ish  detective  soon  will  bring  his  .services  of  Operative  No.  007,” 
investigative  powers  into  play  declared  Mr.  Adcox  with  the 
on  the  daily  comic  pages  of  salesman’s  hearty  enthusiasm. 
.American  newspapers.  Representative  newspapers 

over  the  country  which  already 
have  signed  contracts  for  Ian 
Fleming’s  detective  character 
comic  strip  include  the  Itidiav- 
(ifiolis  (Ind.)  Star,  Cincinnati 
(Ohio)  E  n  q  u  i  r  c  r  ,  Boston 
( Mass.)  Herald,  Hart  f  o  r  d 
(Conn.)  Courant,  Xeir  York 
Journal- A  meriran.  Wash  in g ton 
(D.  C.)  Star,  Baltimare  (Md.) 
N ews- American,  C  h  i  c  a  g  o  ’  s 
A  nierican,  Detroit  ( Mich. ) 
Xews,  Atlanta  (Ga.)  Journal, 
Houston  (Tex.)  Chronicle,  Dal¬ 
las  (Tex.)  Times  Herald,  Okla¬ 
homa  City  (Okla.)  Daily  Okla¬ 
homan. 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


The  cartoon:  “James  Bond.” 
The  writer:  Ian  Fleming. 

The  artist:  John  McLusky. 
The  release:  June  1, 

The  format:  Six  comic  strips 
a  week. 

The  distributor:  Adcox  Asso¬ 
ciates,  821  Market  St.,  San 
Franci.sco,  Calif. 


HALF  CENTURY— William  Dona- 
hey  on  July  14  observes  the  50th 
anniversary  of  his  "Teenie  Weenie" 
cartoon  (Chicago  Tribune -New 
York  News  Syndicate).  The  State 
Mass  Communications  History 
Center,  Madison,  Wis.,  has  re¬ 
quested  his  files  and  drawings  for 
its  national  collection  of  mass 
media. 


INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


BY  GEORGE 
Humorous  Advice 
WILLIAM  A.  DOYLE 
Daily  Investor 
MOLLY  MAYFIELD 
Personal  Problems 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 
JOE  WILLIAMS 
Sports 


The  “James  Bond”  strip  has 
been  a  jwpular  feature  of  Lord 
Bcaverbrook’s  London  Daily  Ex¬ 
press  for  four  years. 

Adcox  .Associates  has  ob¬ 
tained  American  rights  to  the 


- — - Alice  Widener  Signs 

II  r-i 

Willi 

Mrs.  Widener  formerly  dis¬ 
tributed  her  three-a-week  col¬ 
umn  through  her  U.S.A.  Syndi¬ 
cate.  She  also  is  editor  and  pub¬ 
lisher  of  the  U.S.A.  Magazine. 
Mrs.  Widener ’s  column  now  ap- 
pears  in  many  newspapers 
throughout  the  United  States, 
strip  and  will  begin  releasing  She  speaks  five  languages  and 
to  U.  S.  newspapers  June  1  the  frequently  visits  Europe  to  re¬ 
sequences  of  the  first  Ian  Flem-  search  material  for  her  writing, 
ing  book  to  be  handled  here,  John  Osenenko,  executive  vice- 
“From  Russia  With  Love.”  It  president  of  Bell-McClure,  .said 
will  take  from  12  to  16  weeks  a  series  of  three  articles  on  “The 
for  the  “James  Bond”  adven-  United  States  Is  An  Under-De- 
ture  strip  to  cover  the  story  of  veloped  Country”  will  begin  his 
a  single  book.  syndicate’s  distribution  of  the 

,,  ,  Alice  Widener  column. 

31aiiy  llook^>  *  :(c  « 

other  “James  Bond”  iwoks  to  NANA  Gets  Exclusive 
be  covered  in  the  strip  include  fr*  i  d  t»» 

“Casino  Rovale.”  “Live  &  Let  Taylor-Burtoil  PlX 


LITTLE  PEDPLE’S  PUZZLE  D 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 
“THE  PEOPLE  SPEAK” 
MUTUAL  FUNOS— 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
CROSSWOROS,  DAILY  &  SUNDAY 


SALVATION  ARMY  AIDE  —  Al¬ 
fred  Andriole,  creator  of  "Kerry 
Drake"  (Publishers  Newspaper 
Syndicate),  ofFicial  cartoonist  for 
the  1 00th  anniversary  of  the  Sal¬ 
vation  Army,  holds  cartoon  of 
Drake  saying:  "The  Salvation  Army 
has  befriended  the  'unwanted'  for 
100  years." 


ABBIE  AN'  SLATS  D/S 
BLAST  BLAIR  D 
DAVY  JONES  D 
FERD’NANO  D/S 
GORDO  D/S 
LI’L  ABNER  D/S 
NANCY  D/S 
PEANUTS  O/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 

HEALTH  CAPSULES  D 
STEES  SEES  W  DR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GODD  DLD  DAYS— 
ANTIQUES  FAIR  S 
TICKER  TDDNS  D 
THERE  DUGHTA  BE 
A  LAW  D/S 


JOYOUS  JACOBY— Oswald  Ja¬ 
coby,  Newspaper  Enterprise  As¬ 
sociation  bridge  columnist,  ad¬ 
mires  the  Sidney  Silodore  trophy 
of  the  National  Open  Pairs  Cham¬ 
pionship,  which  he  won  in  Seattle 
with  Barry  Crane,  Los  Angeles  tv 
producer.  The  new  honor  marks 
the  42nd  national  title  for  Mr. 
Jacoby,  ranked  in  the  No.  I  posi¬ 
tion. 
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Research  and  Skills 
Increase  Color  Use 


By  Gerald  B.  Healey 

Chicago 

Use  of  ROP  color  in  Chicago 
newspapers  showed  hea\y  gains 
during  1963  over  1962  and  indi¬ 
cations  in  early  1964  are  that 
1963  schedules  will  be  sur¬ 
passed. 

The  Suti-Titncs  van  a  total  of 
795  color  pages  for  158  adver¬ 
tisers  last  year  for  a  gain  of 
201  pages  over  the  1962  total 
of  594.  General  color  advertising 
was  up  89  pages,  retail  color  up 
63,  display-classified  automotive 
from  one  page  in  1962  to  50 
pages  in  1963.  Spot  color  pages 
gained  191  last  year  and  full 
color  10  pages. 

Top  three  general  color  ad¬ 
vertisers  were  Royal  Crown  & 
Diet  Rite  soft  drinks,  33  pages; 
Che\Tolet,  29,  and  Seagrams  20. 

The  Daily  News  ran  719  pages 
for  158  advertisers  against  620 
in  1962.  General  was  up  90  ads, 
retail  up  five,  display-classified 
four,  spot  color  full  pages,  down 
four  and  full  pages  up  eight. 
The  gain  for  spot  color  ads  of 
less  than  page  units  was  91, 
from  310  ads  to  401. 

Increases  On  Tribune 

The  Tribune  during  1963 
printed  1,177  ads  and  146  edi¬ 
torial  pages  for  a  total  of  1,323 
color  pages.  This  compares  with 
544  pages  10  years  ago,  or  an 
increase  of  779  pages,  approxi¬ 
mately  180  per  cent. 

Chicago's  American  gained 
100  ROP  color  ads  in  1963,  run¬ 
ning  397  last  year  and  297  in 
1962.  The  1963  ROP  color  linage 
was  819,277  lines  against  595,- 
430  in  1962.  Those  figures  are 
for  daily  and  Sunday.  Roto- 
graNTire  magazine  color  in  1963 
amounted  to  96,400  lines  against 
88,060  lines  in  1962. 

Lorn  M.  Gossett,  Tribune  pro¬ 
duction  manager,  said  there  is 
hardly  a  daily  issue  now  that 
does  not  contain  some  form  of 
ROP  color  advertising  and  on 
certain  days  it  is  necessary  to 
re-schedule  color  pages  due  to 
mechanical  limitations. 

All  presses  are  equipped  to 
print  eight  4-color  pages  in  any 
issue  without  preprinting.  New 
equipment  now  being  installed 
is  designed  to  increase  the 
amount  of  color  that  can  be 
printed  in  any  issue. 

“With  the  increasing  use  of 
color,”  Mr.  Gossett  said,  “has 
come  demands  for  better  color 
fidelity  and  register.  To  meet 
this  challenge,  the  Tribune  has 


constantly  engaged  in  research 
and  experiments  with  engraving 
methods,  screen  angles,  mats, 
equipment  to  improve  register, 
color  inks,  j)aper,  etc.  At  pres¬ 
ent,  experiments  are  being  made 
with  engravings  produced  by  a 
new  process  developed  in  Ger¬ 
many. 

“We  are  also  experimenting 
with  Glycol  type  inks,  electronic 
engravings,  and  new  methods  of 
color  separation  for  making 
color  negatives  and  positives. 

Results  From  Masking 

“At  present  we  find  that  pho¬ 
tographic  masking  of  original 
copy  in  our  engraving  depart¬ 
ment  produces  the  best  results 
in  ROP  color  in  the  Tribune.” 

He  said  lietter  register  of  en- 
fjravings  is  being  obtained  by 
using  a  “pin  and  lug”  method 
than  from  any  other  method 
tried  by  the  paper.  Stereotype  is 
using  dimensionally  stable  glass 
type  mats,  hot  molded  under 
direct  pressure  in  order  to  avoid 
uneven  shrinkage  and  to  improve 
register. 

The  Tribune  also  is  co-oper¬ 
ating  with  a  large  manufacturer 
of  molding  equipment  to  develop 
a  machine  that  will  enable  the 
paper  to  accurately  trial  and 
bevel  color  plates  to  not  only 
insure  better  register  but  to 
reduce  the  time  required  to 
register  plates  for  color  run  and 
for  replates. 

Each  set  of  color  plates  made 
in  the  Trib’s  engraving  depart¬ 
ment  are  first  proofed  on  a 
four-color  proof  press  so  that 
the  results  can  be  carefully 
checked  by  engravers  and  other 
members  of  the  color  team.  This 
enables  the  making  of  correc¬ 
tions  that  are  indicated,  par¬ 
ticularly  in  the  amount  of 
under  color  that  is  being  carried. 

Plates  on  Gopper 

All  four-color  plates  are  made 
on  copper  so  that  re-etching  and 
finishing  can  be  done  more 
readily  whenever  corrections  are 
necessary.  After  the  coverage 
has  lieen  fully  protected,  they 
are  sent  to  stereo  where  trial 
mats  and  press  plates  are  made. 
These  trial  plates  are  run  under 
actual  production  conditions  on 
one  of  the  24  regpilar  news 
presses.  The  trial  press  proofs 
indicate  additional  corrections 
that  may  be  necessary  and  give 
the  advertiser  a  chance  to  see 


the  results  that  can  actually  be 
expected  during  the  press  run. 

This  also  affords  an  oppor¬ 
tunity  for  additional  changes  in 
the  mats  and  plates  to  improve 
color  fidelity  and  register  and 
allows  giving  each  pressman  a 
finished  proof  to  follow  in  set¬ 
ting  colors  on  the  run. 

The  Tribune  also  works  closely 
with  its  paper  mill  in  order  to 
obtain  newsprint  made  to  the 
requirements  of  finish  and  color 
that  is  found  best  suited  for 
color  reproduction. 

Close  Co-operation 

“We  feel,”  Mr.  Gossett  said, 
“that  close  co-operation  with  the 
advertiser  and/or  agency  and 
strict  controls  over  all  produc¬ 
tion  methods  and  materials,  in¬ 
cluding  newsprint  and  color 
inks,  are  an  absolute  necessity 
if  satisfactory  and  superior 
color  reproduction  is  to  be 
obtained.” 

The  Sun-Times  and  Daily 
New’s  do  not  maintain  their  own 
color  engraving  plant.  Ckimmer- 
cial  engrav’ers,  according  to  Hy 
Shannon,  vicepresident  in  charge 
of  production,  hav’e  reduced  pro¬ 
duction  time  from  two  weeks 
to  less  than  a  week.  Some  proc¬ 
esses  have  been  cut  to  less  than 
a  day  from  two  to  three  days. 

Commercial  shops  are  found 
to  be  less  expensive,  he  said,  and 
fine  work  is  turned  out. 

Agencies  hav^e  aided  materi¬ 
ally  with  reproduction  work  in 
providing  water  color  drawings 
instead  of  transparencies.  Such 
water  color  treatment  has  been 
particularly  effective  in  Chevro¬ 
let  and  Ford  automobile  ads, 
Mr.  Shannon  said. 

Good  Reproduction 

The  Marshall  Field  papers  get 
uniformly  good  color  reproduc¬ 
tions  through  a  system  of  keep¬ 
ing  track  of  the  color  ad  from 
the  time  the  order  is  placed 
until  the  ad  runs.  Key  to  this 
program  is  an  ROP  color  pro¬ 
duction  work  sheet  which  con¬ 
tains  all  pertinent  information 
regarding  the  ad. 

The  pressroom  foreman  re¬ 
ceives  a  proof  of  all  ads  requir¬ 
ing  special  ink  blends  at  least 
three  or  more  days  in  advance 
of  the  running  date  so  that  he 
may  estimate  and  order  the 
proper  quantity  of  ink  i-equired 
for  the  run.  Pressroom  crews 
always  have  either  a  proof  or 
progressive  proofs  to  check  the 
identity  of  the  ad  as  well  as  the 
color  to  be  matched. 

The  color  coordinator  receives 
copies  from  each  press  at  the 
start  of  the  run  to  determine  if 
color  and  register  are  accept¬ 
able.  Checks  are  made  at  inter¬ 
vals  of  not  more  than  an  hour. 


A  copy  is  taken  from  th,-'  folder, 
marked  with  time  of  il  iy,  press 
number  and  counter  reading  and 
at  the  conclusion  of  ,he  run 
these  copies  are  sent  to  1  he  color 
coordinator  who  evaluates  how 
well  the  ad  ran. 

According  to  the  Sun-Times 
and  Daily  News  cost  analysis 
production  department,  the  ap¬ 
proximate  cost  of  running  a 
four-color  page  is  $190.45,  not 
including  the  time  of  pressmen 
on  each  of  three  color  cylinders. 
Black  and  white  page  cost  is 
$154.  The  cost  breaks  down  this 


way; 

Color 

Composition . $  30.00 

Stereo  &  labor .  121.04 

Mat  &  nickeling .  10.00 

Inks .  60.00 

Make  ready  waste .  48.37 

Web  loss  waste .  21.04 


$190.45 


B&W 

Composition . $  6.00 

Stereo  &  labor  .  121.04 

Mat  .  2.00 

Ink  .  25.00 


$154.04 

Since  pressmen’s  wage  rates 
vary  it  is  difficult  to  break  down 
that  cost,  but  the  overall  outlay 
for  color  is  considerably  above 
the  expense  for  black  and  white. 

• 

George  Davis  Dies; 
Athlete  and  Editor 

Los  Angeles 

George  T.  Davis,  sports  editor 
of  the  Los  Angeles  Heralds 
Examiner,  died  of  a  heart  attack 
March  18  after  attending  a 
Dodger  exhibition  game  at  Vero 
Beach,  Fla. 

Mr.  Davis,  65,  had  been  a 
sports  writer  at  the  Los  Angelet 
Herald,  later  the  Herald-Expreu 
and  then  the  Herald-Examiner, 
for  36  years,  and  as  sports  edi¬ 
tor  since  1939,  He  was  a  track 
star  in  San  Francisco  and  Stan¬ 
ford  University  and  later 
coached  the  Olympic  Club  track 
team  in  San  Francisco  while 
serving  as  sports  editor  of  the 
Bulletin.  He  moved  to  Los 
Angeles  in  1928. 

• 

Brijle-lo-Be  Dies 
In  Aiito  Accident 

Pendleton,  Ore. 

Marily  Brown,  24,  women’s 
editor  of  the  Pendleton  East 
Oregonian  since  last  June,  died 
March  16  when  her  small  auto¬ 
mobile  crashed  off  U.S.  High¬ 
way  30  near  Bucks  Corner,  27 
miles  west  of  here.  She  was  to 
have  been  married  next  weekend 
to  Ross  Corbett,  staff  member  of 
the  Portland  Reporter. 
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PRSA  Suspends 
Hamilton  Wright  Jr. 


Hamilton  Wriffht  Jr.,  34,  of 
the  Hamilton  Wright  Organiza¬ 
tion,  New  York  tourism  public 
relations  firm,  has  been  sus¬ 
pended  for  six  months  from 
membership  in  the  Public  Rela¬ 
tions  Society  of  America. 

Mr.  Wi-ight  categorically  de¬ 
nied  the  charges  on  which  the 
suspension  was  based:  (1)  “en¬ 
gaging  in  any  practice  which 
tends  to  corrupt  the  integrity  of 
channels  of  public  communica¬ 
tion”  and  (2)  “proposing  to  a 
prospective  client  or  employer 
that  his  fee  or  other  compensa¬ 
tion  be  contingent  on  achieve¬ 
ment  of  certain  results;  nor 
shall  he  enter  into  a  fee  agree¬ 
ment  to  the  same  effect.” 

Both  are  clauses  in  the  soci¬ 
ety’s  (iode  of  Professional 
Standards,  to  which  Mr.  Wright 
said  he  still  subscribes.  It  is  in 
the  interpretation  of  the  code 
with  which  he  disagrees,  he  said. 

“I  have  (lone  nothing  unethi¬ 
cal,”  Mr.  Wright  said,  denying 
the  charges.  “I  am  not  going  to 
change  the  policies  of  our  organ¬ 
ization  founded  by  my  grand¬ 
father  in  1908,  nor  will  I  leave 
the  firm  as  the  PRSA  suggests.” 

Ijcaked  (hit 

Mr.  Wright’s  suspension  is 
the  first  in  the  history  of  PRSA 
founded  in  1946,  according  to 
Quentin  Harvell,  executive  direc¬ 
tor.  Previously  there  have  been 
expulsions  and  censures.  All 
have  been  kept  confidential  to 
the  4600  members,  as  would  have 
been  the  case  in  this  instance, 
had  not  the  story  leaked  out  to 
be  published  with  erroneous 
statements,  Mr.  Harvell  said. 

The  charges  stem  originally 
from  investigations  made  by  the 
Fulbright  Committee  on  Foreign 
Relations.  They  were  aired  last 
August  at  public  hearings 
(E&P,  Aug.  24)  and  were  then 
denied  by  Hamilton  Wright  Sr., 
president  of  the  firm.  Mr. 
Wright  Sr.  is  not  a  member  of 
PRSA. 

Following  procedure  PRSA’s 
eastern  district  panel  of  its 
national  judicial  council  held  its 
own  hearings  last  October.  It 
recommended  suspension  to  the 
board  which  affirmed  the  recom¬ 
mendation  March  6. 

The  practices  complained  of 
and  which  the  Panel  found  exist¬ 
ing  are: 

(i)  The  practice  of  entering 
into  contingent  fee  agreements 
with  clients  under  which  Hamil¬ 
ton  Wright  Organization  agreed 
to  produce  certain  materials, 

editor  8C  publisher 


such  as  films,  and  the  Organiza¬ 
tion  guaranteed  a  certain  mini¬ 
mum  distribution  and  use  of 
these  materials  in  and  by  the 
mass  communications  media. 
The  Panel  found  that  if  the 
guarantees  were  not  met  in  full, 
either  within  the  original  time 
period  or  an  extended  period, 
Hamilton  Wright  Organization 
was  not  entitled  to  full  compen¬ 
sation  as  provided  in  the  con¬ 
tracts.  The  Panel  found  that 
insofar  as  the  contracts  guar¬ 
anteed  minimum  distribution 
and  use  of  material  by  the  com¬ 
munications  media,  the  contracts 
provided  for  compensation  con¬ 
tingent  on  the  achievement  of 
results,  in  violation  of  Para¬ 
graph  12  (now  13)  of  the  Code. 

(ii)  The  practice  of  arranging 
and  providing  free  vacation  trips 
to  influential  persons  in  the 
communications  field  with  whom 
the  Hamilton  Wright  Organiza¬ 
tion  did  business.  'These  persons 
were  largely,  if  not  entirely,  edi¬ 
tors  whose  favorable  decision  the 
Organization  sought  in  its  busi¬ 
ness  relationships.  These  people 
were  not  under  any  working 
assignment  from  the  Organiza¬ 
tion.  The  primary  motive  for  the 
free  vacation  trips,  the  Panel 
found,  was  to  secure  in  a  sub¬ 
stantial  way  the  favorable  dis¬ 
position  of  these  influential  edi¬ 
tors  toward  the  Organization. 
The  Panel  found  this  practice  in 
violation  of  Paragraph  6  of  the 
Code  as  a  practice  tending  to 
corrupt  the  integrity  of  channels 
of  public  communication. 

News  ‘Trips’  Defended 

Mr.  Wright  Jr.,  said  in  con¬ 
tracts  with  clients  the  firm  some¬ 
times  “guarantees  publicity  pro¬ 
duction,  but  never  guarantees 
results.” 

“In  some  contracts,  it  is  stated 
that  final  payment  can  be  with¬ 
held  until  we  live  up  to  these 
production  promises,  and  we 
have  never  once  failed  to  live  up 
to  them.” 

He  denied  that  any  “vacation 
trips”  had  ever  been  given  to 
newspapermen  in  payment  for 
writing  stories.  He  noted  that 
some  contracts  state  that  clients 
agree  to  “invite,  escort  and 
direct  the  visits  of  newspaper¬ 
men  at  high  editorial  levels 
from  at  least  three  leading  news¬ 
papers  to  their  country  at  the 
organization’s  expense.” 

“We  do  this  as  for  many 
other  members  of  PRSA,”  he 
explained.  “They  are  called 
junkets.  We  consider  it  impor- 
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tant  for  single  editors  or  groups 
of  editors  or  writers  to  get  to 
know  the  countries  we  represent. 
We  do  not  pretend  to  influence 
what  they  write. 

“We  think  the  press  does  a 
good  job  of  policing  itself.  Those 
who  think  they  can  buy  a  favor 
from  the  press  will  find  they  get 
in  return  only  short  term  values. 
In  the  long  run,  it  is  accuracy  of 
the  material  offered  to  the  pub¬ 
lic  that  determines  a  public 
relation’s  firm’s  ability  to  con¬ 
tinue  in  the  field. 

“I  believe  there  should  be  a 
society  to  maintain  ethics  in 
public  relations.  But  I  could  not 
continue  to  be  a  member  of  a 
group  if  forced  to  conform  to 
decisions  I  do  not  think  are  cor¬ 
rect.  In  fact,  I  believe  there 
would  be  few  members  left  in 
PRSA  should  their  actions  lie 
judged  as  in  this  instance.” 


Houston  Press 

(Continued  from  pacfe  13) 

fulfill  all  contracts  on  severance 
pay  to  its  employes  and  in  no 
instance  will  any  employe  receive 
less  than  two  weeks’  pay.  The 
Press  opened  an  employment 
office  and  took  steps  to  help  its 
employes  find  other  jobs. 

(lolorful  History 

The  Press  was  founded  by  the 
late  Edward  Willys  Scripps  on 
Sept.  26,  1911,  under  the  editor¬ 
ship  of  Paul  C.  Edwards  and  the 
first  issue  of  250  copies  was 
printed  in  the  original  Press 
building.  Two  years  later  it 
moved  to  a  one-time  saloon  build¬ 
ing  and  in  1927  moved  into  the 
building  at  Rusk  and  Chartres 
where  it  has  l)een  published  since 
that  time. 

Down  through  the  years  the 
Press  has  battled  for  many  proj¬ 
ects  on  behalf  of  the  people, 
particularly  in  the  fields  of  civic 
improvement,  better  government 
and  conservation.  It  was  a 
pioneer  of  tourism  for  Texas. 

Zarko  Franks,  writing  in  the 
Chronicle,  described  the  Press 
as  “that  jazzy  old  lady  of  Texas 
journalism” — “She  screamed  in 
two-inch  black  headlines  when  a 
mad  dog  terrorized  the  Heights. 
And  she  would  scream  equally 
as  loud  when  a  district  attorney 
was  indicted.  She  tattled  like  a 
back-yard  gossip,  slugged  toe-to- 
toe  with  the  high  and  mighty, 
harassed  faith  healers  and  medi¬ 
cine  men,  loved  kids  and  dogs.” 

The  press  had  six  editors,  in¬ 
cluding  Mr.  Carmack  since  1946; 
M.  E.  (Mefo)  Foster,  1927  to 
1936;  Paul  Edwards,  G.  V. 
Sanders,  C.  J.  Lilley  and  Allen 
C.  Bartlett. 

It  counted  among  its  alumni 
such  well-known  journalists  as 


Andy  Anderson,  the  sports 
writer,  and  Carl  Victor  Little, 
who  wrote  with  biting  humor. 

Editor  Tells  Staff 

Staffers  said  there  were  tears 
in  his  eyes  when  Mr.  Carmack 
addressed  the  group,  saying: 

“There’s  no  easy  way  to  tell 
you  this. 

“The  Press  has  been  pur¬ 
chased  by  the  Houston  Chron¬ 
icle,  and  we  are  now  putting  out 
our  last  edition. 

“We  hope  that  many  of  you 
will  be  absorbed  by  the  other 
Houston  news  media.  Thank  you 
for  your  years  of  hard  work  .  . .” 

To  the  editor’s  secretary.  Miss 
Mabel  Burkett,  fell  the  task  of 
answering  incessant  phone  calls 
as  the  news  spread  around  town. 
She  began  working  for  the 
Press  in  1926. 

Only  a  few  weeks  ago  City 
Editor  Hugh  Powers  had  tacked 
this  notice  to  the  cityroom  bul¬ 
letin  board:  “I  would  appreciate 
it  if  you  would  all  be  thinking 
about  vacations  and  when  you 
would  like  them  .  .  .” 

• 

NAEA  Moves  Winter 
Session  to  New  Orleans 

Danville,  Ill. 

Advertising  executives  have 
succumbed  to  the  lure  of  warm 
weather  and  magnolia  blossoms 
in  scheduling  their  1965  annual 
sales  meeting  in  New  Orleans. 

The  Newspaper  Advertising 
Executives  Association  has  held 
its  winter  sessions  in  Chicago 
continuously  for  24  years  and  in 
January,  1963,  encountered  the 
coldest  temperatures  in  the  city’s 
history. 

The  association  polled  mem¬ 
bers  who  had  indicated  they  will 
attend  the  1965  meeting  and 
New  Orleans  was  favored  over 
Chicago  lietter  than  2  to  1.  The 
next  winter  session  will  be  held 
at  the  Jung  Hotel  in  New 
Orleans  on  Jan.  14-16. 

• 

Jury  Favors  Paper 
Ill  Libel  Verdict 

St.  Louis 

After  four  hours,  a  jury  re¬ 
turned  a  verdict  in  favor  of  the 
St.  Louis  Globe-Democrat  in  a 
libel  suit  filed  by  Dr.  Linus 
Pauling,  Nobel  prize-winning 
chemist. 

Dr.  Pauling  charged  he  was 
maliciously  libeled  in  an  edi¬ 
torial  Oct.  10,  1961.  He  asked 
for  $300,000. 

The  Globe-Democrat’s  attor¬ 
ney,  Lon  Hocker,  said  the  edi¬ 
torial  was  “in  substance  and 
effect  correct.”  The  editorial 
appeared  when  a  Senate  sub¬ 
committee  was  investigating  a 
petition  circulated  by  Dr.  Paul¬ 
ing  which  called  for  a  nuclear 
test  ban. 


"A  tearful  television  story  for  a 
small,  eight-year-old  girl." 


"Colored  boy  and  the  dandelions. 
Selective  focusing  can  help  im¬ 
prove  certain  personality  pictures." 


"I  needed  a  picture  to  stand  out 
from  the  rest  in  a  layout  of  free 
watermelon  eating  in  a  small  Wis¬ 
consin  town." 


"Autumn  leaves,  taken  from  tall  ladder  for  autumn  feature." 
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PH(>ro<;RAiMrY 

Mv  Favorite  Photos 

•/ 

—  Dale  Stierman 

By  Hick  Frirdinaii 

Dale  Stierman,  of  the  Dubuque  (Iowa)  Tcleoraph-Hernld,  whose 
favorite  photos  appear  on  these  two  papes,  sees  photography  as  a 
rhalleviic. 

“A  eliallenpre  to  he  creative  and  constructive  in  order  to  tell  a 
story  as  clearly  as  jmssible,”  he  says.  “Sometimes  I  find  it  hard 
to  con.stnict  the  ])icture  so  it  tells  a  pood  story.  This  can  happen 
on  a  routine  society-type  assip:nment,  for  instance.  When  it  does, 
I  try  to  cieate  attractive  i)icturcs.” 

Feature  i)ictures,  i>articularly  of  children,  are  Dale’s  “i)ride  and 
joy  of  photojrraphy.”  He  sees  features  as  “giving  you  the  chance 
to  really  he  creative — to  create  a  feature  situation  and  follow  it 
through  to  the  end.’’ 

On  his  own  favorite  photos,  Dale  reflects  that  “as  always,  i)ho- 
tojrrapheis  have  a  few  they  carry  with  them  through  life.  As 
years  ffo  hy,  though,  these  ‘favorites’  .seem  to  die  by  the  wayside 
as  they  are  replaced  by  new,  fresh  material.  My  favorite  i)hotos 
.seem  to  he  the  ones  I’ve  taken  in  the  iiast  four  years.’’ 

Navy  Journalist 

The  .34-year-old  photoj?rapher  was  l)orn  in  Dubuque.  Upon 
ifraduation  from  high  school  in  1948,  he  joined  the  U.  S.  Navy  for 
four  years  as  a  journalist.  The  Navy  sent  him  to  their  Great 
Lakes  Journalism  School. 

Following  the  service.  Dale  went  to  work  for  the  Telegraph- 
Herald  as  wirei)hoto  operator,  a  job  he  held  for  two  years.  In 
1955,  Dale  was  made  a  photograi)her,  he  later  became  chief 
photographer,  his  present  post.  Dale  won  the  Iowa  Press  Pho- 
tograi)hers’  Association  Sweepstakes  Award  in  1960,  1961,  1962 
and  1963.  The  biggest  national  honor  came  in  1963  when  he  won  the 
two  firsts,  two  .seconds  and  top  individual  photo  for  the  under- 
50,000  circulation  division,  all  in  the  Inland  Photo  Competition. 

Dale’s  fondness  for  children  evidently  extends  beyond  pho¬ 
tography.  He  is  married  and  the  father  of  seven  children — five 
girls  and  two  boys. 

Of  the  dozen  favorite  photos  he  selected,  seven  were  on  children. 
This  made  it  relatively  simple  to  use  the  seven,  shown  on  these 
two  pages,  as  representative  of  Dale  Stierman’s  favorites.  The 
captions  under  them  are  his  own  comments. 


"A  6ve-year-old  boy  uses  his  own  imagination  in  a  kindergarten  class. 


John  Sterling 
Of  This  Week 
Dies  at  76 

John  C.  Sterling,  honorary 
chairman  of  the  board  of  This 
Week  magazine,  died  March  23 
at  Boynton  Beach,  Florida.  He 
was  76  years  old. 

Mr.  Sterling  joined  This  Week 
magazine  in  1936  when  it  was 
one  year  old.  During  his  associa¬ 
tion,  This  Week  grew  to  a  dis¬ 
tribution  in  43  newspapers  with 
14,196,000  circulation  and  had 
$30,000,000  in  revenue  in  1963. 

When  the  Advertising  Council 
was  formed  in  World  War  II, 
Mr.  Sterling  was  a  Founder 
Director  and  chairman  of  the 
Sponsorship  Committee.  In  these 
capacities,  he  enlisted  the  sup¬ 
port  of  national  advertisers  and 
their  agencies  in  every  type  of 
wartime  project  from  victorj' 
gardens  to  war  bonds. 

Born  in  Bridgeport,  Conn., 
John  Sterling  attended  Hotch¬ 
kiss  and  Dartmouth  College 
(A.B.,  1911).  Shortly  before  his 
death  Mr.  Sterling  completed  a 
book  about  Daniel  Webster  on 
which  he  had  been  working  for 
two  years.  It  assembles  proof 
that  Webster  actually  made  the 
remark  about  Dartmouth  which 
has  sometimes  been  questioned 
— “It  is,  sir,  as  I  have  said,  a 
small  college.  And  yet  there  are 
those  who  love  it.” 

Prior  to  World  War  I,  Mr. 
Sterling  was  associated  in  sales 
capacities  with  the  International 
Silver  Co.  and  the  Warner  Co. 
of  Bridgeport.  During  the  war, 
he  serv^  as  a  Captain  of  infan¬ 
try  and  later  joined  Curtis  Pub¬ 
lishing  Co.  in  the  New  York 
office.  He  was  next  with  Barton, 
Durstine  &  Osborn  as  a  partner. 
In  1926  he  was  named  advertis¬ 
ing  director  of  McCall’s. 

In  1936,  he  was  named  asso¬ 
ciate  publisher  of  This  Week. 
He  was  elected  president  of 
Publication  Corp.,  This  Week’s 
parent  company,  in  1937,  pub¬ 
lisher  of  This  Week  in  1940,  and 
chairman  in  1948. 

He  is  survived  by  his  wife, 
Katherine  Calhoun  Sterling;  a 
daughter,  Mrs.  William  L. 
Thompson  Jr.,  of  Rensselaer, 
N.  Y. ;  two  sons,  Calhoun  Ster¬ 
ling  of  Fayetteville,  N.  Y.,  and 
John  Lee  Sterling  of  Birming¬ 
ham,  Mich. 

• 

On  Research  Stafif 

Merl  J.  Oik,  former  director, 
marketing  sei-vices,  Elgin  Na¬ 
tional  Watch  Company,  has  been 
named  manager  of  research 
services  at  the  Chicago  Tribune. 
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Reedy-Sa  linger 

{Continued  from  page  14) 

Reedy  had  been  in  a  local  hos¬ 
pital  to  get  some  rest  to  keep 
his  blood  pressure  from  sky¬ 
rocketing  and  get  off  some 
weight.  He  had  let  his  weight 
bounce  up  to  250. 

“I’m  not  going  to  tell  what 
my  ideal  weight  is  supposed  to 
be,’’  he  says,  “because  those  guys 
out  there  (the  White  House 
regulars)  will  never  let  me  for¬ 
get  it  if  I  can’t  make  it.’’ 

Mr.  Reedy  is  a  native  of  East 
Chicago,  Ind.,  and  is  the  son  of 
a  one-time  local  newsman  and 
radio  commentator,  George 
Reedy  Sr.,  now  deceased.  He 
attended  the  Chicago  public 
schools  and  received  his  M.A.  at 
the  U.  of  Chicago  in  1938. 

In  the  summer  of  1937,  Mr. 
Reedy  worked  for  the  Philadel¬ 
phia  Inquirer  but  joined  UP  in 
’38,  coming  to  the  U.S.  Senate 
staff  in  1939.  Te  served  in  the 
U.S.  Army  (1942-46). 

His  wife  is  a  one-time  UPI 
Senate-.staffer,  the  former  Lil¬ 
lian  Greenwald  of  New  York 
City.  They  have  two  sons, 
Michael  Andrew,  15,  and  Wil¬ 
liam  James,  13.  All  attend  St. 
Albans  Episcopal  Parish  here 
and  they^  live  near  the  Washing¬ 
ton  National  Cathedral. 

In  San  Francisco  to  begin  his 
campaign,  Mr.  Salinger  denied 
that  he  was  disenchanted  with 
the  change  at  the  White  House 
after  his  first  boss  there  was 
assassinated.  Mr.  Salinger,  who 
won  the  press  secretary’s  job 
with  President  Kennedy  through 
an  early  association  with  At¬ 
torney  General  Robert  F.  Ken¬ 
nedy  in  a  Senate  investigation 
assignment,  said  he  had  “a  warm 
relationship’’  with  President 
Johnson. 

]Nu  Dissalisfactiun 

“There  was  absolutely  no  dis¬ 
satisfaction  at  the  White 
House,’’  he  told  newsmen.  “As  a 
matter  of  fact,  I  invdted  Jack 
Valenti  to  come  to  my  briefings.” 

Mr.  Valenti  is  one  of  the 
President’s  confidential  assist¬ 
ants. 

Asked  if  his  predecessor  had 
given  him  any  particular  advice 
before  he  left,  Mr.  Reedy  re¬ 
plied:  “I  have  known  Pierre  for 
quite  a  few  years  and  he  has 
been  giving  me  quite  a  bit  of 
advice  along  that  period,  most 
of  w'hich  I  think  I  would  have  to 
keep  as  confidential.” 

Digging  into  his  past,  news¬ 
men  discovered  that  it  was  13 
years  ago  on  St.  Patrick’s  Day 
that  George  Reedy  wrote  a  story 
for  UP  w’hich  began: 

“A  tall,  fast-talking  Texan 
who  believes  that  ‘politics  is  the 


science  of  the  possible’  has 
stepped  into  the  front  rank  of 
the  Democratic  Party. 

“He  is  Lyndon  B.  Johnson 
who,  after  three  years  in  the 
Senate,  has  risen  to  the  chair¬ 
manship  of  one  of  its  top  in¬ 
vestigating  subcommittees  and 
the  post  of  party  whip.  He  is 
being  mentioned  for  higher 
jobs.” 

( E&P  mentioned  George  Reedy 
as  No.  1  in  line  for  the  press 
post  if  and  when  Pierre  Salin¬ 
ger  left,  last  Nov.  30,  1963.) 

• 

Harold  Grumhaus 
General  Manager 

Chicago 

Harold  F.  Grumhaus,  a  vice- 
president  of  the  Tribune  Com¬ 
pany  and  business  manager  of 
the  Chicago  Tribune  since  1960, 
has  l)een  appointed  general 
manager  of  the  Tribune  and  a 
trustee  of  the  McCormick-Pat- 
ter.son  Trust,  which  controls  the 
Tribune  Company. 

As  a  trustee  he  .succeeds 
.4rthur  A.  Schmon,  who  died 
March  18. 

Also  announced  was  the  ap¬ 
pointment  of  Walter  C.  Kurz, 
a  vicepresident  and  director  of 
sales  for  the  Tribune  since  1960, 
to  succeed  Mr.  Schmon  as  a 
trustee  of  the  Robert  R.  Mc¬ 
Cormick  Charitable  Trust, 
which  manages  the  estate  of  the 
late  Colonel  McCormick,  former 
editor  and  publisher  of  the 
Tribune. 

Mr.  Kurz  also  is  designated 
as  a  successor  trustee  to  the  Mc- 
Cormick-Patterson  Trust  in 
Colonel  McCormick’s  will. 

The  Tribune  has  not  had  a 
general  manager  since  J.  How¬ 
ard  Wood  moved  up  to  publisher 
in  1960. 

NAEA  Fellowship 
Award  to  Professor 

Minneapolis 
Dean  Rea,  assistant  professor 
of  journalism  and  advertising 
at  Montana  State  University, 
Missoula,  has  been  selected  to 
receive  the  New’spaper  Adver¬ 
tising  Executives  Association 
Fellowship  for  study  during  the 
1964  vacation. 

Willis  Brow'n,  assistant  adver¬ 
tising  director,  Minneapolis  Star 
and  Tribune,  said  the  committee 
was  pleased  to  find  a  professor 
whose  background  included  a 
start  as  a  printer’s  apprentice 
when  he  was  13  and  has  re¬ 
mained  in  the  field  of  journalism 
since  that  time. 

The  1964  Fellowship  carries 
a  $2,500  stipend  to  finance  the 
Fellow  for  his  on-the-job  re¬ 
fresher  course  at  the  Charles¬ 
ton  (S.  C.)  Post-News  and 
Courier. 

EDITOR  ac  PUI 


Standard 
Cutoff  for 
SpectaColor 

A  move  tow’ard  standardiza- 
tion,  at  least  on  a  trial  basis,  is 
being  taken  by  newspapers  now 
(“quipped  to  run  Spectat’olor  in¬ 
register  pages. 

A  majority  in  one  group  of  17 
newspapers  with  jiage  cut-offs 
close  to  22% -inches  agreed  to 
try  to  run  with  the  cut-off  at 
22.800.  Still  to  agree  is  :inother 
group  with  cut-off  in  the 
23-9/16-inch  range. 

The  agr(“ement  was  reached 
at  a  meeting  in  New  York, 
March  19,  sponsored  by  the  Pre¬ 
print  Corporation.  The  Nashua 
Corp.  is  supplying  trial  pre¬ 
printed  rolls  for  tests. 

.Steering  (UtmmilU'e 

Bruce  Logan,  Prejjrint’s  presi¬ 
dent,  announced  a  st(?ering  com- 
mitt(“e  would  l>e  formed  repre¬ 
senting  SpectaColor  newspapers 
to  follow  through  on  .standardi¬ 
zation.  The  company  w’ould  also 
sponsor  future  meetings  in  ef¬ 
forts  to  cut  costs  of  SpectaColor 
to  advertisers  and  newspapers, 
Mr.  Logan  said. 

Newspapers  agreeing  to  the 
22.800-inch  cut-off  wrere:  Balti¬ 
more  Sun,  Charlotte  Observer 
and  News,  Louisville  Courier- 
Journal  and  Times,  Peoria  Jour¬ 
nal-Star,  New  Haven  Register  & 
Journal-Courier,  New  York  Her¬ 
ald  Tribune,  New  York  World- 
Telegram  &  Sun,  Rockford  Star 
Register-Republic,  Boston  Her¬ 
ald  and  Traveler,  Nashville 
Tennessean,  Fort  Worth  Star- 
Telegram,  Hartford  Courant, 
Virginia  Pilot  <fe  Ledger  Star, 
Providence  Journal  and  Evening 
Bulletin,  Richmond  Times-Dis- 
patch  and  News  Leader,  DaUae 
Times  Herald  and  Philadelphia 
Bulletin. 

Papers  that  have  23-9/1 6-inch 
cut-offs  are  Toledo  Blade  and 
Times,  Indianapolis  Star  and 
News,  Philadelphia  Inquirer, 
Washington  Post. 

News  Will  Wail 

The  .Vcw  York  Daily  News, 
a  tabloid,  has  a  21'2-inch  cut-off. 
Another  tabloid,  the  Chicago 
Sun-Times,  has  23-9/16.  The 
Chicago  Daily  News  will  not  be 
running  SpectaColor  until  the 
Sun-Times  is  completely  opera¬ 
tional,  it  was  announced. 

Dr.  Gerard  Laroeque,  techni¬ 
cal  director.  New  York  News, 
said  the  News  has  had  19  print¬ 
ings  and  has  inserted  600  rolls 
of  SpectaColor  containing  83,- 
000,000  inserts  in  the  past  year. 

LISHER  for  March  28,  1964 


Computers 

((' oil tiniu'd  from  page  19) 


capalulities  for  accounting,  etc. 

The  computer  has  been  pur¬ 
chased  outright,  Mr.  Schurz  ex¬ 
plained,  on  the  basis  of  calcula¬ 
tions  that  show  it  to  be  more 
economical  than  a  leasing  ar¬ 
rangement.  It  will  Ik*  depreciated 
over  a  period  of  10  years  and 
Mr.  Schurz  anticipates  an  active 
market  for  used  computers. 

Mr.  Schurz  said  he  has  had 
the  full  cooperation  of  the  typo¬ 
graphical  union  in  developinpf 
the  use  of  the  computer  in  the 
composing  room.  A  pledjfe  was 
given  by  management  .some  12 
years  ago,  when  the  Tribune 
became  a  veritable  laboratory 
for  new  printing  equipment, 
that  no  one  would  lose  his  job 
I)ecau.se  of  the  introduction  of 
new  i)roce.sses  or  machinery. 

•No  Union  llostilily 

Coupled  with  this  attrition 
policy,  Mr.  Schurz  explained, 
was  a  lil)eral  pension  plan  which, 
with  supplemental  union  retire¬ 
ment  ))ay  and  government  bene¬ 
fits,  makes  it  possible  for  a  long¬ 
time  employe  to  quit  at  65  and 
draw  almost  as  much  income  as 
when  he  was  working. 

The  Tribune  has  never  en¬ 
countered  any  hostility  from  the 
union,  Mr,  Schurz  said.  The 
computer  session  chairman, 
Frank  D.  Marsteller  of  the 
Allentown  Call-Chronicle,  ob¬ 
served  that  the  South  Bend 
Tribune  was  one  of  the  few 
known  installations  of  computers 
for  type  functions  in  a  union 
shop. 

The  Tribune’s  operation  also 
is  e.\ceptional  since  it  employs 
an  allotter  system  which  pro¬ 
vides  a  continual  flow  of  tape 
from  perforators  to  typesetting 
machines.  Mr.  Kunz  reported 
that  all  news  copy,  except  the 
.small  amount  of  wire  copy  that 
the  Tribune  runs,  and  all  clas¬ 
sified  advertising  copy  is  set  via 
the  computer  system.  Output  of 
eight  TTS  perforators  goes  to 
six  Intertype  Monarch  type- 
.setting  machines  geared  for  14 
lines  per  minute  each.  A  single 
character  may  lie  transmitted 
from  perforator  to  linecaster  in 
five  milliseconds.  Mr.  Kunz  said. 

Opcrulional  in  3  Weeks 

Tribune  production  averages 
180  lines  of  9  point  type  per 
minute,  with  the  Monarchs  run¬ 
ning  at  92%  of  their  rated 
capacity.  The  advantages,  Mr. 
Kunz  .said,  include  much  cleaner 
type,  fewer  tight  and  loose  lines, 
le.ss  overtime  and  very  little 
manual  handling  of  tape. 

From  the  time  the  IBM  “hard- 
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ware”  arrived  in  the  plant,  last 
Oct.  18,  until  Nov.  7  when  all 
four  (“ditions  of  the  Tribune  were 
l)eing  set  from  unjustified  tape 
through  the  computer,  it  was 
only  20  days.  TTS  operators 
mastered  the  skills  of  punching 
raw  tape  very  quickly  and  yet 
retained  their  facility  of  punch¬ 
ing  fully-coded  tape  when  the 
necessity  arose. 

The  automatic  allotter  sys¬ 
tem,  Mr.  Kunz  .said,  has  a  po¬ 
tential  capacity  of  20  TTS  per¬ 
forators  and  20  Monarchs 
capable  of  turning  out  12,000 
lines  per  hour.  The  Tribune  now 
averages  26,000  lines  per  day, 
with  6  to  7  columns  of  agate 
for  classified.  A  machinist  at¬ 
tends  the  computer  and  IBM 
provides  weekly  checkup  .service. 
The  programmer,  supplied  by 
IBM,  leaves  when  the  special 
assignment  is  completed. 

The  programming  task  was 
described  by  Collin  Barber,  of 
Philadelphia,  who  supervised 
the  computer  installation  at  the 
Perry  Newspapers’  plant  in 
West  Palm  Beach,  Fla.  He  told 
of  a  hyphenation  memory  core 
that  gives  up  to  95%  accuracy. 
Mr.  Barber  is  now  associated 
with  a  new  concern,  ROCAPPI 
(Research  on  Computer  Applica¬ 
tions  in  the  Printing  and  Pub- 
li.shino'  Industries),  of  which 
John  Seybold  is  president. 

Flovd  H.  Main,  of  Garden  City 
(N.  Y.)  Newndav,  reported  on 
the  special  uses  being  made  there 
with  the  Linasec,  which  is  mar¬ 
keted  bv  Mergenthaler  linotype 
Co.,  for  composition  of  straight 
matter. 

The  E-Z  Pak 

In  the  normal  relationship 
between  composing  room  and 
press  room,  the  stereotvme  de¬ 
partment  received  attention  on 
the  conference  program.  Here, 
Norman  F.  A.  liOng  of  the  Bal¬ 
timore  (Md.)  Sunpavere  and 
Thomas  Bmno  of  the  ANPA 
Research  laboratory  faced  a  bar- 
ra«’'e  of  questions  about  the  new 
E-Z  Pak  mats  which  were  de¬ 
veloped  at  the  lab  and  are  now 
being  made  by  Cincinnati  Indus¬ 
tries  Inc. 

M**.  LonP"  highly  praised  the 
quality  performance  of  the  mat- 
backinp'  material,  a  spono'e-like, 
waffle-shaped  blanket  which  is 
rolled  in  with  the  mat.  It  is 
covered  with  a  “lickable”  post¬ 
age  Hue  which  is  activated  bv 
the  moisture  in  the  mat  itself. 
The  papier  mache  material  fills 
in  the  drop-out  areas  and  sup¬ 
ports  them  when  the  metal  is 
poured  in  the  casting  box.  The 
finished  mat,  Mr.  Long  said,  is 
comparable  to  a  hand-packed 
mat  and  insures  a  depth  reten¬ 
tion  of  UP  to  .0.50  from  any  .065 
zinc  or  type  slug  in  a  page. 

A  page-size  sheet  costs  15 
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cents.  Mr.  Long  said  premium- 
priced  mats  are  used  at  the  Sun 
l>ut  the  bulk  of  mats,  100,000  a 
year,  purchased  under  contract 
co.st  25  cents  apiece.  E-Z  Pak  is 
designed  to  perform  the  same 
function  as  no-pack  mats  which 
have  come  on  the  market  in  the 
la.st  few  years  at  a  co.st  of  55 
cents.  The  E-Z  Pak  is  used 
mainly  for  the  casting  of  .starter 
plates. 

Mr.  Bruno  explained  that  E-Z 
Pak  was  developed  along  entirely 
different  lines  after  Mono-Pak, 
a  j)roduct  originated  by  Charles 
Fritschi,  had  been  put  on  the 
shelf.  During  field-testing,  Mr. 
Bruno  said,  the  South  Bend 
Tribune  and  the  Chicago  Trib¬ 
une  exchanged  supplies  of  mats 
and  used  E-Z  Pak  applications. 
Neither  paper  was  .satisfied  with 
the  results  obtained,  Mr.  Bruno 
said,  but  it  was  “probably  just 
a  matter  of  taste”  in  individual 
l)roduction  standards. 

Moisture  Control 

Recommending  the  investment 
of  approximately  $6,000  in  vari¬ 
ous  devices  to  insure  quality  con¬ 
trols  in  .stereotyping  processes, 
Mr.  Bruno  reported  the  success¬ 
ful  use  at  the  New  York  Times 
of  a  laboratory-developed  ma¬ 
chine  (the  Humitecktor)  that 
gives  precise  measurement  of 
moisture  in  mats  and  reduces 
time  in  the  Sta-Hi  former.  At 
the  Times,  he  said,  mat  drying 
has  been  cut  from  an  average  of 
4  minutes,  20  .seconds  to  3  min¬ 
utes,  5  seconds.  The  control 
device  costs  $800. 

Complementing  Mr.  Lamade’s 
progress  report  on  offset  print¬ 
ing,  Paul  F.  Chalfant  of  the 
Waynesboro  Record  Herald  testi¬ 
fied  that  he  had  experienced 
none  of  the  startup  troubles 
familiar  to  most  publishers  who 
convert  from  letterpress  to  off¬ 
set.  His  paper  has  l>een  produced 
on  a  four-unit  Goss  Urbanite 
the  last  two  months. 

Disclaims  ‘.Scrapbook’ 

“We  are  not  playing  in  a 
hobbyshop,”  said  Mr.  Chalfant, 
“nor  is  our  paper  a  .scrapbook  in 
appearance.” 

Publishers  who  would  “put  up 
with  almost  anything”  to  get 
a  paper  out  on  old  letterpress 
l>ecome  sticklers  for  quality  in 
offset,  he  said. 

He  claimed  lower  costs  may 
be  realized  but  the  one  big  plus 
in  offset,  as  he  sees  it,  is  the 
realization  of  talent  in  the  .staff. 
Mr.  Lamade  concurred  in  the 
latter  but  on  the  subject  of  cost 
he  remarked,  “We  aren’t  making 
as  much  now  as  we  did  before 
the  change  to  offset  but  we’re 
still  in  the  black.” 

Other  users  of  offset  said 
there  were  no  savings  in  the 


j)ressroom.  “You  have  to  look 
elsewhere  to  make  savings,”  ad¬ 
vised  Allyn  Brown  of  the  Brown- 
Thompson  Newspapers  and 
Charles  W.  McKinley  of  the 
Brownsville  Telegraph,  a  4,000- 
circulation  daily. 

Only  recently,  Mr.  McKinley 
said,  the  decision  was  made  to 
ignore  advice  and  run  newsprint 
rolls  down  to  the  core.  Pre¬ 
viously,  the  rolls  were  removed 
when  they  got  down  to  stubs  of 
up  to  6  inches  of  paper.  These 
were  a  complete  waste. 

At  Grit,  Mr.  Lamade  reported, 
])aper  wastage  has  been  held  to 
6.6%,  as  compared  with  2.5% 
l)efore  the  .switch  to  offset.  But 
the  6.6  is  considered  satisfac¬ 
tory,  he  said. 

$150,000  Investment 

Mr.  McKinley  said  the 
Brownsville  installation  involved 
an  investment  of  $150,000  for 
the  Goss  Urbanite  ($120,000) 
and  auxiliary  equipment.  The 
decision  to  change  was  prompted 
by  these  factors:  1.  The  70-year- 
old  press  actually  “died”  during 
a  run  of  the  paper.  2.  Inability 
to  keep  young  workers  in  a 
coal-mining  community.  3.  Avail¬ 
ability  of  older  skilled  crafts¬ 
men  and  women.  4.  Job  printing, 
which  had  amounted  to  $70,000 
a  year,  was  being  lost. 

In  job  retraining,  Mr.  Mc¬ 
Kinley  said,  even  the  .stereo¬ 
typers  were  retained  to  work  on 
the  offset  press. 

Edward  J.  Mack  of  the  Sen¬ 
tinel  Publishing  Co.  at  East 
Brunswick,  N.  J.,  set  up  a  plant 
where  three  weeklies,  a  shopper, 
a  regional  magazine  and  special 
advertising  sections  are  pro¬ 
duced.  Much  of  the  equipment  is 
homemade. 

The  regional  plant  that  Rob¬ 
ert  Kamp  established  at  Bryn 
Mawr  now  turns  out  18  week¬ 
lies  and  14  school  papers.  He 
gave  this  advice  to  those  who 
might  l>e  considering  a  change¬ 
over:  “Discount  50%  of  the 
equipment  manufacturers’  sales 
story.  Also,  figure  every  item  of 
cost,  then  multiply  by  2.” 

Report  on  Cold  Type 

Going  into  photocomposition 
l)roved  to  be  the  sensible  move 
for  the  Tarentum  Valley  Daily 
News  after  it  acquired  the  New 
Kensington  Dispatch  in  1959 
and  had  to  combine  the  two  pub¬ 
lishing  operations  in  one  small 
plant.  To  take  advantage  of  the 
.skills  of  the  regular  printers  in 
setting  ads,  the  Intertype  Foto- 
setter  was  the  key  machine  at 
the  outset.  A  Photon  also  was 
acquired  and  soon  it  was  real¬ 
ized,  according  to  George  T. 
Paustenbach,  that  training  of 
employes — just  good  typists — 
{Continued  on  page  132) 
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was  easier  for  the  Photon. 

Now  they  liave  three  Photons 
and  the  average  production  for 
the  past  year  was  30  papes  i)er 
day,  not  including  as  many  as 
24  makeovers  on  a  52-page 
paper.  A  considerable  amount 
of  hot-metal  auxiliary  equip¬ 
ment  was  sold. 

In  another  frank  confession 
l)efore  the  composing  room 
clinic,  Glenn  A.  Shank  of  the 
.411entowTi  Call-Chronicle  New's- 
papers  .said  their  experience  with 
two  Elektrons  had  been  trouble¬ 
some  but  now'  he  l)elievetl  that 
revisions  made  by  Mergenthaler 
engineers  pointed  to  a  “future 
as  bright  as  the  advertisements 
indicate.”  With  the  machines 
running  at  13  lines  a  minute,  he 
said,  a  total  of  5,550  lines 
actually  cast  was  achieved  in 
one  shift.  In  the  “rough”  early 
days,  he  remarked,  the  assem¬ 
bler  caused  difficulties  and  there 
w'as  heav'y  mat  damage. 

Monarchs  are  producing  about 
38%  more  type  than  four  other 
models  of  tape  machines  at  the 
Trenton  (N.  J.)  Times  News¬ 
papers,  it  was  reported  by  R.  L. 
Moyer,  production  manager.  In 
11  weeks  recently  the  average 
from  each  Monarch  w'as  21,768 
lines  of  type;  from  each  of  the 
other  four  machines  it  was 
15,744  lines. 

“Currently,”  Mr.  Moyer  .said, 
“we  are  producing  about  150,- 
000  lines  per  week  by  tape, 
which  is  30,000  lines  per  week 
more  than  w'e  were  producing 
at  this  time  in  1963.” 

• 

Joins  A(1  Ajsency 


Seattle,  Wash. 

Bob  Capeloto,  formerly  auto¬ 
mobile  editor  of  the  Post-Intelli¬ 
gencer,  has  l)een  named  an  ac¬ 
count  executive  in  the  local  office 
of  Doyle  Dane  Bernbach  Inc., 
according  to  William  Zarkades, 
manager  of  the  Seattle  branch. 


JR. 

^  AND  COMPANY 

NEWSPAPER  SALES. 
PURCHASES,  LEASES 

DURING  ANPA 
Aniltkie  at  Wildorf-Astoni 
for  Private  Conference. 
YOUR  CONFIDENCE 
RESPECTED. 

Tfmp/e  3-3018 
RALEIGH.  N.  C. 

1807  McDonald  lane 

NATION-WIDE  PERSONAL  SERVICE 


Prof.  Lasher 
Of  Ohio  U. 
Dies  at  78 

Buffalo,  N.  Y. 

George  Starr  Lasher,  78, 
founder  of  the  Ohio  University 
School  of  Journalism  and  its  di¬ 
rector  for  27  years  in  Athens, 
Ohio,  died  here  March  19.  He 
had  a  stroke  in  July. 

Prof.  Lasher  was  past  na¬ 
tional  president  of  Theta  Chi 
fraternity,  editor  for  38  years 
of  its  quarterly  magazine.  The 
Rattle  of  Theta  Chi,  w'hose  last 
issue  W’as  sent  to  press  under 
his  direction  Sept.  20,  and  for¬ 
mer  vicechairman  of  the  Na¬ 
tional  Interfrat“rnity  Confer¬ 
ence.  He  started  teaching  in 
1924  at  Ohio  U. 

Prof.  Lasher’s  major  contri¬ 
bution  to  journalism  education 
was  taking  his  students  out  of 
classrooms  and  putting  them  to 
w’ork  on  an  existing  community 
daily,  the  .Athens  .Messi-nger. 

He  was  an  early  exponent  of 
a  liberal  arts  emphasis  for  jour¬ 
nalism  .students  and  stressed 
cultural  courses.  He  taught  a 
“stiff”  course  in  grammar. 

“Contemporary  Thought”  was 
another  course  Prof.  Lasher 
taught.  He  invited  out.standing 
and  controversial  figures  in  pul)- 
lic  and  cultural  life  to  address 
his  classes,  to  stimulate  his 
students  to  think  and  to  evalu¬ 
ate. 


‘Mr.  Chips  of  Ohio  U.’ 

His  interest  in  high  school 
.students  w’as  evidenced  by  ar¬ 
rangements  he  completed  before 
his  illness  to  present  $1000  last 
.4ug.  10  to  his  high  school  alma 
mater  in  Plainw’ell,  Mich.,  for 
the  purchases  of  new’spaper  and 
magazine  subscriptions  to  widen 
the  scope  of  students’  reading. 

For  Prof.  Lasher’s  efforts  in 
journalism  education  the  Ohio 
General  Assembly  in  1949 
passed  a  resolution  commend¬ 
ing  him,  the  first  time  the  legis¬ 
lature  had  so  honored  a  uni¬ 
versity  professor. 

As  his  reputation  grew  in  his 
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later  years,  he  acquired  a  host 
of  titles: 

“Mr.  Greek,”  for  having 
founded  the  undergraduate  in- 
terfratemity  program  in  193(1 
that  is  now  known  as  Greek 
Week,  observed  on  campu.ses 
w'herever  Greek  letter  organiza¬ 
tions  exist; 

“Mr.  Journalism,”  for  his 
original  contributions  to  and  his 
success  in  teaching  in  the  field 
of  journalism; 

“Mr.  Chips  of  Ohio  U.,”  be¬ 
cause  his  shock  of  white  hair 
crow’ned  a  professional  dignity 
combined  with  a  warm  sen.se  of 
humor  and  interest  in  everyone 
that  was  reminiscent  of  the  title 
character  in  James  Hilton’s 
novel. 

Bom  in  Hickory  Corners, 
Barry  County,  Mich.,  he  was 
brought  up  in  nearby  Plainwell. 
At  10  he  became  a  “stringer” 
correspondent  for  the  Kalama¬ 
zoo  (Mich.)  Gazette,  a  job  he 
secured  by  mail. 

When  he  completed  high 
school,  he  bought  the  .semi-week¬ 
ly  Plainwell  News,  financing  his 
education  at  the  U.  of  Michigan. 
He  was  also  a  reporter  for  the 
Gazette,  sports  editor  of  the 
Grand  Rapids  (Mich.)  Pre.ss 
and  drama  critic  of  Grand  Rap¬ 
ids  Herald. 

Prof.  Lasher  obtained  his 
bachelor  and  master  of  arts  de¬ 
gree  from  the  University  of 
Michigan  where  he  subsequently 
taught  English.  He  did  grad¬ 
uate  work  at  Columbia  Univer¬ 
sity. 

During  World  War  I  in  1918 
and  then  in  1919  Prof.  Lasher 
.sen’ed  in  France  as  a  YMCA 
educational  director  and  later 
as  an  Amiy  Educational  Corps 
field  super\’isor  for  the  study 
of  English. 

Prof.  Lasher’s  w’ife,  the  for¬ 
mer  Mary  Elizabeth  Siddons, 
was  killed  in  an  auto  accident 
in  1934  in  Florida.  His  sur¬ 
vivors  are:  two  daughters,  Mrs. 
Kenneth  A.  (Mary  Elizabeth) 
Barnette,  Tonawanda,  N.  Y., 
and  Mrs.  Robert  R.  (Dorothy 
Siddons)  Rodgers,  Chicago;  and 
six  grandchildren. 

*  *  « 

Walter  Jambs  Dore,  58, 
treasurer  of  the  Sherbrooke 
(Que.)  Daily  Record;  March  16. 
*  «  * 

William  H.  Shafer,  74,  for¬ 
mer  Cincinnati  Times-Star  re¬ 
porter  and  more  recently  em¬ 
ployed  by  a  local  weekly;  re¬ 
cently. 

*  ♦  ♦ 

Charles  F.  Wentzel,  62, 
publisher  of  the  weekly  Boyer- 
town  (Pa.)  Times;  March  14. 

*  *  * 

Israel  Rabinovitch,  69,  edi¬ 
tor-in-chief  of  the  Jewish  Daily 
Eagle  of  Montreal  for  the  past 
40  years;  March  18. 


Obituary 

Charlf^s  W.  Collins,  83,  a 
newspaperman  for  60  yea  i  s,  who 
conducted  the  “A  Line  O’Type 
or  Two”  column  in  the  Chicago 
Tribune  from  1938  to  1951; 
March  3, 
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Vc  *  * 


Joseph  D.  Shatto,  67,  a  for¬ 
mer  editor  of  the  Sharon  (Pa.) 
Herald  who  retired  in  1961; 
March  10. 

*  *  « 


Charles  L.  Merwin,  87,  re¬ 
tired  publisher  of  the  East 
Palestine  (Ohio)  Daily  Leader; 
March  11. 

*  «  « 

George  M.  Fisher,  73,  execu¬ 
tive  editor  of  the  Hibbing 
(Minn.)  Tribune  who  retired 
after  46  years  with  the  jiaper; 
March  12. 

*  *  * 

L.  B.  Boorman,  67,  publisher 
of  the  Lemmon  (S.  D.)  Leader 
since  1929;  March  4. 

*  «  « 


James  Whittaker,  73,  re¬ 
porter  and  drama  critic  for  53 
years  in  Chicago  and  New  York 
until  the  closing  of  the  New 
York  Mirror  last  October; 
March  19. 

>tc  # 

Waldo  Larson,  53,  co-pub¬ 
lisher  and  business  manager  of 
the  Columbus  (Wis.)  Journal- 
Republican;  March  17. 

Up  *  if 

Melvin  H.  L.arson,  56,  for¬ 
mer  member  of  the  old  Milwau¬ 
kee  (Wis.)  Sentinel  staff  (1928- 
32),  later  in  public  relations  and 
editor  of  the  weekly  West  Allis 
(Wis.)  Guide;  March  18. 

«  *  « 

Ralph  W.  Monfort,  81,  pub¬ 
lisher  of  the  Hartford  City 
(Ind.)  News-Times;  March  21. 


UPI  Gives  Japanese 
Added  Picture  Coverage 

Tokyo 

United  Press  International 
inaugurated  March  16  a  24- 
hour  radiophoto  beamcast  from 
the  United  States,  giving  Japa¬ 
nese  newspapers  and  television 
stations  around-the-clock  news- 
pictures  coverage. 

Ernest  Hoberecht,  UPI  vice- 
president  and  general  manager 
for  Asia,  said  the  news  radio¬ 
photo  service  consists  of  trans¬ 
mitters  owned  and  operated  by 
Press  Wireless  Inc.,  at  San 
Francisco  beamed  directly  to 
Asia.  The  transmitters  can  op¬ 
erate  continuously.  Photographs 
from  all  over  the  world  can  be 
transmitted  to  Asia  immediately 
without  waiting  for  pre-ar¬ 
ranged  sending  periods. 

The  expanded  UPI  radiophoto 
service  will  be  distributed  in  Ja¬ 
pan  by  UPI  Newspictures  and 
Sun  Telephoto. 
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Editor  on  Board 

Buck  Buchwach,  managing 
editor  of  the  Honolulu  Adver¬ 
tiser,  has  been  elected  a  director 
of  the  Hawaii  Newspaper 
Agency  and  the  Advertiser’s 
representative  on  the  executive 
committee. 


On  Bii'  iiiess  Desk 

Dick  (IriflRn  has  been  ap¬ 
pointed  assistant  business  and 
jiiiaiK  ial  editor,  Chicago  Daily 
Sews.  He  had  been  auto  editor 
liefore  g"ing  to  the  i)ublic  rela¬ 
tions  slaiF  of  Sears,  Roebuck 
and  Co. 


.ANNOUNCEMENTS 


,\nnouncemI':nts 


Newspapers  For  Sale 


Newspaper  .4pprniserA- 


CLEAN.  SOUND  SAFE  WEEKLIES 
— Wi8.  $85M-*210.M;  Colo.  Mo. 

$125M;  S.  Dak.  S60M:  Ark.  Ill.iM: 
Fla.  $320M  :  Others.  Marion  R.  Kreh- 
biel.  Box  88,  Norton,  Kansas. 


Newspaper  Brokers 


OPPORTUNITY— Good  New  EnRland 
weekly  for  sale  by  owner  with  other 
enterprises.  Grossing  $40M,  CPA 
audited.  Good  financing  available  for 
experienced  newsman;  also  chance  to 
manage  with  option  to  buy.  Box  1281, 
Editor  &  Publisher. 


VERNON  V.  PAINE, 

Quality  Newspapers 
899  W.  Bonita,  Claremont,  Calif. 


PRE-CONVENTION  ISSUE 

APRIL  18 


CONFIDENTIAL  INFORMATION 
Daily  New-paper  Properties 
W.  H.  Glover  (k).,  Ventura,  Calif. 


1-WBEKLY  GROUP,  Zone  2.  not  for 
sale  but  minority  interest  open  with 
bridge  to  more.  Man  with  some  money, 
plenty  of  energy,  promotional  and 
business  ability  to  bark  owner  who 
needs  strong  arm  in  growing  operation. 
Write  owner.  Box  1372,  Editor  &  Pub¬ 
lisher. 


CONVENTION  ISSUE 

APRIL  25 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper— it’s  the  |)er- 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i>ersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
P.O,  Box  1S9.  Mt.  Pleasant,  Michigan 


All  eyes  in  the  newspaper  industry  are  focused 
on  E&P’s  two  convention  specials  during  the  an¬ 
nual  ANPA  meeting  at  the  Waldorf,  April  20-23. 
These  special  emphasis  editions  provide  you  with 
the  best  timing  for  selling  your  product  or  service 
to  newspapers,  and  afford  the  ideal  time  for  in¬ 
terviews  to  people  looking  for  jobs  ...  or  news¬ 
papers  looking  for  help.  Use  the  coupon  below 
to  order  your  ad.  Mail  it  today. 


1.  WESTERN  SUBURBAN.  Gross  ex- 
cee«ls  $200,000.  Priced  at  $140,000. 
Terms. 

2.  EASTERN.  Exclusive.  Priced  at 
$100,000.  29<1)  down. 

3.  .SOUTHERN,  (k>unty  seat  exclusive. 
Priced  at  $11. 1,000.  $40,000  down. 

JACK  L.  STOLL  AND  ASSOCIATES 
6.381  Hollywood  Blvd. 

Los  Angeles  28,  California 


DEAN  SELLERS  sells  Arizona  and 
Western  Newspai)er8.  625  E.  Main, 
Mesa,  Arizona.  Phone  964-2431. 


.8ALES-F1NANCING-APPRAISALS 
P.  T.  Hines,  Publishers  Service 
Box  3132,  Greenslmro,  N.C.  27402 


PACIFIC  NORTHWEST  Licensed 
Broker  of  Newspaiter  Properties 
HARRIS  EELSWORTH 
P.  O.  Box  .509,  Roseburg,  Oregon 


Newspapers  Wanted 


CONIIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eiuitern  states 
W.  B.  GRIMES  &  CO. 

2000  Floriila  Avenue,  N.W. 
Washington  9,  D.C. 

DBcatur  2-2311 


HAVE  SETVEHIAL  extremely  qualified 
buyers  for  newspapers  in  20,000  to 
100,000  circulation  class.  Location  no 
concern.  Ready  to  do  business  NOW. 
Strictest  Confidence  Assured.  Write  or 
cali  Biii  Matthew,  P.O.  Box  12, 
Panama  City,  Florida,  Phone  234-3743. 


Take  advantage  of  increased  readership  during  and  immedi¬ 
ately  following  the  convention  by  running  your  copy  four  con¬ 
secutive  times.  E&P’s  classified  4-time  rate  is  only  $1.25  per 
line;  only  80c  per  line,  per  insertion,  for  situations  wanted  ads. 


DIAL.  Kalamazoo,  Mich.  349-7422 
"America's  No.  1  Newspaper  Broker” 
Buying?  Selling?  Turn  right  to  DIAL! 


WASHINGTON,  D.C.  desk  space. 
Nat'l.  Press  Bldg.  FSirniture,  utilities, 
air-conditioning.  Very  reasonable.  Box 
1374,  Editor  &  Publisher. 


——CLIP  AND  MAIL  THIS  COUPON  TODAY! . 

Editor  &  Publisher  Classified  Adv. 

850  Third  Ave.,  New  York  22,  N.  Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4  time  rate 

of . per  line,  per  insertion,  in  the  following  issues; 

April  4  □  April  11  □  April  18  □  April  25  □  May  2  □ 

CLASSIFICATION:  . 

COPY:  . 


THROUGH  OBSERVANCE  of  maxi¬ 
mum  security  and  extra  transfer 
services.  Newspai)er  Service  Company. 
Inc.,  has  lieen  chosen  to  handle  sales 
of  many  of  the  South's  l>etter  news¬ 
papers.  P.  O.  Dr.  12428,  Panama  City, 


Publications  For  Sale 


TRADE  MAGAZINE  F'OR  SALE— 2.500 
circulation,  monthly,  old  established 
publication  in  major  industry  covers 
four  states  from  N.Y.C.  base.  Re¬ 
sponsible  inquiries  invited.  Box  1389. 
Eiditor  &  Publisher. 


NEW.SP.XFER  .SERVKDS 


Features 


Newspapers  For  Sale 


"POCKETBOOK” — a  low  cost  way  to 
please  your  advertisers.  Write;  Leader- 
News,  Waupin,  Wisconsin  for  samples. 


high-proftt  cauf.  exclusive 

Only  $10,000  down,  inci.  building,  plant 
and  receivables.  Grossing  over  $50,000. 
Hurry  1 

CALIF,  exclusive  2  weeklies,  fine  plant, 
grossing  over  $120,000,  $30,000  down. 
Isolated  but  good  growth. 

CAUF.  DAILY  POTENTIAL,  ex¬ 
plosive  growth,  needs  chain  buyer  or 
publisher  with  plenty  money  for  ex¬ 
pansion.  Joseph  A.  Snyder.  Broker, 
2234  E.  Romneya  Dr.,  Anaheim,  Calif. 


Fillers 


HANDY  FILLERS,  printetl  copy — save 
time-  money,  editorial  and  composing 
costs.  P.  O.  Box  5451.  San  Francisco. 


□  Assign  a  box  number  and  mail  my  replies  daily 

NAME  . 

ADDRESS  . 


Management  Consultant 


STATE 


(Enclose  remittance  with  order  for  situations  wanted  ads) 


NEWSPAPER  SERVICES 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc., 

1100  Ross  Ave  -  1315  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-6363 

EHIECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900 


Newspaper  Press  Installations 
Moving — Overhaulint? — Trucking 
Qualified  Technicians 
GENERAL  MACHINE  WORKS,  LTD., 
911  Jeanne  Mance  St.. 
Montreal.  Quebec,  Canada 
UN  1-2491 

Serving  Canada  since  1906 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


EQUIPMENT  M.VRT 

Composing  Room 

MAT  DETECTORS  —  FAIRCHILD. 
Cost  over  $600  each;  sell  for  $296  or 
have  3  for  $800.  Universal  Strip  Caster. 
Model  8  with  TTS.  CSM  wide  aux. 
Star  Quadder  and  saw.  Roger  Casey's 
Newspaper  Service  Co.,  523  S.  4th  St., 
Minneapolis,  Minnesota. 


610  VARITYPER  —  nine  new  fonts, 
all  accessories;  880  Headliner.  Both 
about  one  year  old.  Low  combination 
price.  Observer,  Box  88.  Warren,  Pa. 


JUSTOWRITERS:  2  JU-rccorders.  1 
reproducer;  table  Typro.  $4S(>ti.  Ger- 
mak.  35  Montclair,  Metuchen,  N.  J. 


WOOD  AUTOPLATE  22*4.  vacuum 
back.  Wood  Heavy  Duty  Autoshaver 
with  inline  automiller.  10  ton  Kemp 
Metal  Pot  with  6  immersion  gas 
burners,  temp,  control,  motor  valves, 
etc.  Can  be  seen  oi>erating.  Available 
2  weeks.  Ernest  Payne  Corp.,  82  Beek- 
man  St..  N.  Y.  10038.  BE  3-1791. 


Quitting  Business  Sale 

2  No.  30  Linos,  2  No.  14’s,  G-2  Inter¬ 
type.  Ludlow,  138  Fonts  of  Ludlow 
mats,  8  Ludlow  cabinets,  2  Elrods,  page 
proof  press,  turtles,  saws,  miterers, 
chases,  galley  cabinets,  some  good 
foundry  type  and  large  wood  type, 
routers,  stereo  equipment,  40  pp.  Goss, 
24  pp.  Scott,  both  with  color  decks  and 
hi  folders,  light  fixtures,  miscellaneous 
equipment.  Publication  suspended. 

EAST  ST.  LOUIS  PRESS 
21  N.  Main,  E.  St.  Louis,  III.  BR  1-1480 


MODEL  8  LINOTYPE,  ser.  44294, 
with  Teletype  operating  unit  attached, 
alternate  casting,  3  magazines,  4 
molds.  Being  replaced  by  Elektron. 
The  Oak  Ridger,  Oak  Ridge.  Tenn. 


LINO.  MOLD  DISK,  2  Univ.,  2  HL 
Pockets,  $65;  Lino,  pot  and  pump  cam. 
$76;  Lino,  crucible  with  mouthpiece 
and  plunger,  $50  ;  set  24  medium  space- 
bands.  $24.  All  almve  in  good  usable 
condition.  Miller  Typesetting  Co.,  542 
So.  Dearborn  St..  Chicago,  Illinois. 


TTS  TRANSMISSION 
EQUIPMENT 

Complete  system  consisting  of  six 
Model  20  transmitter-distributors  with 
tables  (all  equipped  with  AP  rubout 
eliminators),  three  AP  polar  rei)eaters, 
jack  box  and  cords,  five  model  20  re¬ 
perforators  with  tables  and  with  14- 
inch  reels. 

This  equipment  has  )>een  used  only 
three  years,  and  is  in  first-class  condi¬ 
tion.  Write  Floyd  H.  Main,  Newsday, 
Inc..  550  Stewart  Avenue,  Garden  City, 
New  York. 


MODEL  32  LINOTYPE— 6,  10,  14,  18. 
24.  36  points;  recently  overhauled.  In¬ 
quire:  Barber  County  Index,  Me<licine 
Lodge,  Kansas. 


Equipment  Msrt 


BUY  OR  SHI  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PUO 


Composing  Room 

LINOTYPE  35  RANGEMASTER  64.592; 
72/90,  6  Molds  30M,  Quadder,  Blower, 
Saw,  Automatic  Ejector;  4  Extra  Split 
Mags;  7  Fonts  Mats  18-36  pt.  Bodonis. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  S+.  N.Y.  17  OX  7-4590 


Presses  &  Machinery 

LIQUIDATION 
Remaining  Mechanical  Plant 
Equipment  of  the 

NEW  YORK  MIRROR 


THE  NATION'S  NEWSPAPER  I'flRMS 
roll  on  L.  &  B.  Heavy  Duty  News- 
pai)er  Turtles-- $84.60  to  $97.50,  fob 
Elkin.  Write  for  literature.  L.  &  B. 
SALES  COMPANY,  111-113  W.  Market 
St.,  Elkin.  North  Carolina.  Phone 
8.3,5-1513. 

Material  for  Sale 

PRINTED  ENVELOPES  l«low  whole¬ 
sale!  $3.95/ M  in  2.5-M  lots.  List  free. 
Contray  Envelope  Co..  Ba<len.  Penna. 

Perforator  Tape 

TOP  QUALITY  PERFORATOR  TAPES 
produced  by  fully  integrated  manu¬ 
facturer.  Write  to:  Papertronics,  Inc., 
a  subsidiary  of  Hammermill  Paper  Co., 
P.  O.  Box  66,  Oswego,  New  York 
13126. 


PERFORATOR  TAPE-TTS  &  FRIDEN 
S'  or  14'  dia.  rolls.  Quality  &  Economy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256,  St.  Petersburg,  Fla. 


LOWEST  PRICE  and  lieat  quality 
I>erfor.ator  tapes  in  USA.  $.31  per  roll 
for  and  $.95  for  14' — all  widths 
fob  Cincinnati.  Ohio.  Cartons  only. 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St..  .\kron,  Ohio 

Photoengraving  Equipment 

COMPLETE  NEWSPAPER  Photo-En¬ 
graving  equipment  still  operating,  but 
our  newspaper  is  going  "'OGRAPH” — 
camera.  lens,  lights,  65-85-120  screens, 
light  integrator,  sink,  depth  gauge, 
whirler,  printer  and  lights,  developing 
tanks,  etcher,  etc.  No  reasonable  offer 
refused.  Box  1324.  Editor  &  Publisher. 

Presses  &  Machinery 

DlJPLix 

TUBULAR  PRESS 

24-Paqe  Capacity 
Manufactured  1947 

Standani  model  2/1  press  with 
reeular  half  t>ape  folder  delivery 
GE  50  H.P.  AC  motor  drive. 
Sterw  furnace  &  pump.  Vacuum 
castintr  l»ox,  heavy  duty  Iwrinff 
machine  &  tubular  router. 

JOHN  GRIFFITHS  CO..  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 


(all  22-^/^"  cut-off) 

3  HOE  VERTICAL  TYPE  PRESSBJS. 

1  HOE  6-unit  STRAIGHT-PATTERN 
PRESS. 

1  HOE  .5-unit  STRAIGHT-PATTERN 
PRESS. 


3  10-ton  Metal  Pots. 

4  Wood  Automatic  Autoplates. 

2  Wood  Junior  AutoplatM. 

3  Wood  Standard  Autoshavers. 


10  Intertype,  Models  C/H/F. 

Extra  Magazines,  Racks,  &  Mats. 
V.mdercook  Proof  Presses,  320  &  ,325 
Ad  Makeup  Frames,  etc. 

Monotype  Strip  Caster, 


FLAT  STEREO  Equipment ;  Hoe  Re¬ 
melt  i’ot,  Jig-Saw  &  Drill,  Radial  Arm 
Router,  Mono-Rail  Saw  Trimmer,  etc. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


8  GOSS  HSLC  UNITS 

Arch  Type  Units,  2  double  folders, 
224i'  cut-off.  2  reverse  cylinders,  3 
color  humps,  6  sets  of  angle  bars,  2-100 
HP.  AC.  C-W  drives.  Cline  reels,  Cline 
tensions.  2  C-H  conveyors.  Available 
Now!  Locate<l  Pasadena,  California. 
Will  divide. 

LOYAL  S.  DIXON  CO. 

"Nemspaper  Equipment  Dealers" 
11426  Penrose  St..  Sun  Valley.  Calif. 


HARRIS  LTT— 22  x  30  Offset 
HOE  Double  Page  Tail  Cutter  21 ',6* 

2  LUDIjOWS — Gas  and  Electric  Pot 
1  CABINET — Mats  (Send  for  Mat  List) 
MODEL  8  LINOTYPE  Electric  Pot 

Complete  Plants  Bought  and  Sold. 
IVAMTED—All  Types  Of 
Composing  Room  Equipment 

Ajiex  Ptg.  Machy.,  210  EIizal*th  St. 
New  York-12.  N.Y.  WOrth  6-0070 


BALLON  UPPER  FORMER 
for  standard  2  to  1  Tubular 
George  Oxford,  Box  903,  Boise,  Idaho 


18  GOSS 

PLATE  CYLINDERS 

Plate  stagger  60°;  22%'  cut-off:  cen¬ 
ter  rings  and  clips  .699'  wide;  clips 
high;  rings  A":  lievel  68°.  Presently 
arranged  for  61'  web;  can  he  modified 
for  60'  to  64'.  Sixteen  cylinders  used 
10  years;  two  used  eight  years;  all 
equipped  with  bearings. 

These  cylinders  are  crated,  available 
immediately,  on  our  premises.  They 
have  lieen  removed  from  Goss  Head¬ 
liner  press  No.  2184,  replaced  by  ten¬ 
sion  lockup  cylinders.  Write:  Floyd  H. 
Main,  Newsday.  Inc.,  560  Stewart  Ave¬ 
nue.  Garden  City,  New  York. 


Presses  &  Machinery 

COMPLETE 

MECHANICAL  SET-UP 

FOR  10  to  20  M  CIRCUIATION 

DAILY  OR  LARGE  WEEKLY  AT 

VERY  LOW  COST: 

Complete  mechanical  plant  to  produ« 
high  quality  newspapers  ofliciently. 
Single-width  (k>ss  Straightllne  4-ds(li 
press,  21%'  cutoff,  combination  color 
top  deck  plus  color  hump,  32  regulir 
or  64  tab  pages  plus  color;  ail  steno 
equipment  including  late  model  Sta-hi 
mat  former,  Sta-hi  encloseri  plate  root, 
er,  largest  size  heavy  duty  Gou  nut 
roller  .  .  .  Chemical  engraving  pin; 
including  almost  new  rapid  etcher  .  .  . 
Complete  composing  room  including  fiw 
Linotyi>e8  (two  Comets  and  Model  I 
equipped  TTS;  Model  31  and  2-in-l 
Model  14).  three  Fairchild  perforatoti; 
Ludlow  with  seven  full  mat  cabinsti: 
Elrod  with  22  molds;  four  Hamilton 
heavy  steel  top  8-foot  make-up  tabl« 
with  racks;  Hamilton  electric  page  stor¬ 
age  cabinet;  Hamilton  ad  make-op 
tables.  Rouse  miterer,  turtles,  sam. 
Dural  chases  including  double  truck 
chases,  plus  all  necessary  miscellaneooi 
equipment.  Linotype  metal,  stereo 
metal. 

All  first-class  equipment;  no  junk.  Now 
producing  superior  product  which  we’ll 
match  in  quality  with  any  paper  of  any 
size. 

We  are  interested  in  disposal  in  one  lot, 
and  will  accept  a  very  reasonal  price. 
Available  September.  1964.  For  a^i- 
tional  information  and  current  sample 
papers  contact:  Publisher,  Daily  Newt. 
Miner,  Fairbanks.  Alaska. 

I  C&P  CYLINDER  AUTOMATIC.  12  i  ^ 
18.  serial  #  CY2-325.  Operated  since  ^ 
new  by  same  man  and  now  in  good 
working  condition.  A  bargain  at  SIM, 
or  make  offer  on  cutter,  (llarion  Newv 
papers,  Clarion,  Pennsylvania. 


FOR  SALE 

Five-unit  HOE  press.  (Tut-off  23A*« 
end  fed.  three  arch-type  units  and  two 
flat-type,  two  double  Folders  (one  heavy 
duty),  three  sets  of  Angie  Bars,  two 
Slitters,  Cooksey  Web-severing  Devices, 
Cutler-Hammer  Conveyors  (one  from 
each  side  of  press),  150  H.P.  G.E. 
Motor  and  Control  (new  nine  years 
ago).  Inching  Motor,  Three  Capco  Ink 
Fountains.  Press  may  be  purchased 
complete — three  units  and  folder — or 
two  units  and  folder.  Price  complete 
$30,000.  May  he  seen  running  daily  at 
the  EXAMINER.  Peterborough,  On¬ 
tario.  Canada.  Phone  W.  J.  GARNER, 
area  code  705,  745-4641. 

5-UNIT  GOSS  PRESS 

Arch  Type — 22-%" 

One  Extra  Color  Cylinder  plus  two 
Reverses,  for  Full  and  Spot  Color. 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers. 

Excellent  condition. 

Available  June-.-lugust. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  Sh  N.Y.  17  OX  7-4590 


COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla.  City  Machine 
Works.  Inc..  1637  W.  Main,  Okla. 
City,  Okla.  Call  CE  6-8841. 


12  X  18  KLUGE  JOB  PRESS,  Serial 
#  NB  1212157,  Excellent  condition. 
Used  very  little.  Must  see  it  to  ap¬ 
preciate  value.  $2,000  our  floor.  The  Ob¬ 
server-News-Enterprise,  Newton  N.  C. 


ONE  UNITUBULAR  UNIT,  can  b« 
added  to  your  Unitubular  press.  Georgt 
C,  Oxford,  Box  903,  Boise.  Idaho. 

Stereotype  Equipment  For  Sals 

HAMMOND  PLATE  SHAVBm.  Model 
S-8B.  new  guarantee,  $1960.  Goss  45 
U  giant  size  Mat  Roller,  reconditioned. 
$4260.  Goss  45  C.  heavy  duty  Mat 
Roller,  $2750.  Hoe.  700-ton  direct  rree- 
aure  press,  thoroughly  reconditioned, 
$9760.  Above  can  ho  seen  in  operatioa. 
Midwest  Matrix  &  Machinery  Mart 
712  S.  Federal  Street,  Chicago  5.  Ill. 

Pony  Autoplate  23^*  cut-off. 
Tubular  curved  plate  router 
Tubular  Plate  finishing  machine 
30  to  100  HP  motor  press  drives 
Extra  Control  boards  for  presses 
George  Oxford,  Box  903,  Boise.  Idaho 

Wanted  to  Buy 

PONY  AUTOPLATE  for  22%  cut  o«, 
21%  inch  printed  page,  in  good  con¬ 
dition.  Complete  with  water  cooled 
arch,  vacuum  back  and  pump.  Con¬ 
tact:  Charles  Wahiheim,  Productios 
Manager,  South  Bay  Daily  Breeia 
P.O.  Box  191,  Redondo  Beach,  Csli- 
fomia. 

Linotypes — Intertypes — -Ludlowi 
PRINTCRAFT  REPRESB3SITA'nVES 
136  Church  Street,  New  York  7,  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4S9I 


WANTED:  LINOTYPE  Model  “K”  in 
running  order  to  use  for  parts.  P.  0. 
Bo.x  100,  Quakertown,  Pa. 
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Help  Wanted 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 

^ORTS-rHOTO  COMBINATION.  Up- 
slate  -  collette  ■'*«*‘*  productive 

aports  writer  with  photoifraphy  ex- 
uerience  to  l«come  sports  information 
director,  head  up  public  information 
photo  department.  Male  college  gradu¬ 
ate.  I'ull  ‘ietails  first  letter,  please. 
Box  1314.  Witor  &  Publisher. 


STATE  UNIVERSITY.  Zone  2,  needs 
photo- journalism  teacher  next  fall. 
$8,000  ten  months.  Box  1334.  Editor 
&  Publisher. 

young  NEWSPAPERMEN:  Earn  a 
master's  degree  and  $3,000  a  year. 
Graduate  assistantships  open  at  major 
university  professional  school  of  jour¬ 
nalism.  Graduate  study  includes  work 
on  big-city  newspapers.  If  you  have 
some  experience,  a  bachelor’s  degree 
and  earneri  a  B  average  in  college, 
you're  eligible.  Box  1340,  Editor  & 
Publisher. 

AdminUlratice 

HUSBAND/ WIPE  TEAM  to  operate 
old  established  weekly  newspaper. 
You’ll  be  the  editor-photographer,  busi¬ 
ness  manager,  tul  salesman,  circulation 
manager,  printer  and  pressman.  Good 
salary  -j-  bonus  on  yearly  profit.  Young 
couple  with  experience  preferred.  This 
is  a  golden  opjiortunity  1  Apply  today  1 
Box  1330.  Editor  &  Publisher. 

Circulation 

CIRCULA'nON  SUPERVISOR  with 
sales  ability.  Must  be  free  to  travel  for 
several  months  at  a  time.  Terrific  op¬ 
portunity  for  a  single  or  a  divorced 
man.  Must  own  late  model  car — be 
bondable.  Salary,  mileage  per  diem. 
Send  complete  resume  in  your  own 
words  to  Bo.x  1295,  Editor  &  Publisher. 

ASSISTANT  CIRCULATION  SIANAOEB 
for  East  Coast  morning  and  Sunday. 
Must  be  aggressive  and  qualified  leader. 
Strong  on  service,  collections  and  pro¬ 
duction.  We  are  9(1%  home  delivered 
through  newspaper  hoys  and  adult 
motor  routes.  Salary  $160  per  week  -f- 
bonus  and  car  allowance.  Complete 
details  first  letter,  please.  Include  work 
resume,  past  and  present  experience, 
married,  etc.  Write  Box  1325,  Editor 
&  Publisher. 

EXPERIENCED  STREET  SALESMAN 
for  assistant  street  sales  manager’s 
position  large  evening  and  Sunday 
metropolitan  paper,  zone  6.  Send  com¬ 
plete  personal  and  job  background  in¬ 
formation  plus  salary  requirements  to 
Box  1385,  Editor  &  Publisher. 


Classified  Advertising 

CLASSIFIED  MANAGER  wanted  with 
background  of  sales,  layout  and  cre¬ 
ative  ability.  Age  no  factor  if  seasoned, 
ambitious  and  loaded  with  initiative. 
Grand  opportunity  for  permanence — 
attractive  starting  wage — hospital  and 
health  benefits  with  one  of  Ohio’s  top 
six  evening  dailies.  Modern,  air-condi¬ 
tioned  plant  with  private  office  and  two 
very  exceptional  female  assistants  for 
office  and  telephone  operation.  Write 
immediately  stating  all  pertinent  in¬ 
formation,  including  starting  salary  de¬ 
sired,  references,  proof  of  selling  abil¬ 
ity,  sample  layout  and  tear  sheets.  Pro¬ 
motion  ability  is  a  requisite.  Address: 
Dale  Brubaker,  Advertising  Director, 
The  Ashland  Times  Gaxette,  Ashland. 
Ohio. 

MAN  (OR  GIRL)  for  classified  adver¬ 
tising.  Should  have  6  moe.  experience. 
Rne  opi»rtunity  for  both  reputation 
snd  remuneration.  Clarion  Newspapers, 
Clarion.  Pa. 

immediate  OPENING  on  small  daily 
for  a  top-notch  classified  advertising 
Wetman.  Real  opportunity  for  ad- 
.  vsMement  within  the  department. 
iTOTen  record  will  earn  position  and 
higher  income.  Complete  resume  to: 
Jtobert  Rossi,  ’The  Tribune,  New  Al¬ 
bany,  Ind. 


Classified  Advertising  \ 

CAM  to  supervise  department  and 
handle  outside  automotive,  real  estate 
and  retail  sales.  Daily  Ledger-Gazette, 
P.  O.  Box  711,  Lancaster,  California. 

IMMEDIATE  SPOT’  AVAILABLE  on 
large  chain  of  suburban  weeklies  for 
creative  classifieil  manager.  Must  know 
phone  sales,  account  control  and  i>ru- 
motion.  Send  resume,  photo  and  salary 
re<iuirements  to:  Graphic  Newspapers, 
2UU  Main,  IxHnont,  111. 

SALES  PROMOTION  MAN.  with  5  to 
lU  years’  us  Classified  Manager  or 
Supervisor.  Permanent  work.  Excellent 
chance  for  advancement.  Circulation 
over  2OO,UO0.  Area  5.  Send  complete 
resume  and  salary  to  Box  1384,  Editor 
&  Publisher. 

Display  Advertising 

AWARD-WINNING  MIDWEST  DAILY 
— 30,000  bracket — has  opening  for  well- 
rounded  retail  ad  salesman.  Layout  a 
must.  Excellent  starting  salary — best 
working  conditions — congenial  staff — 
many  fringe  benefits.  Send  complete 
resume  to  Box  1302,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER  for  small 
progressive  Southwest  Ohio  weekly  — 
aggressive  young  man  who  can  handle 
layouts,  plan  campaign  and  sell.  Send 
resume  to:  Box  1219,  Editor  &  Pub¬ 
lisher. 

ADVER’nSING  MAN  with  college 
training  and/or  experience  for  6,000 
daily  circulation  paper.  We  desire  man 
who  will  take  responsibility  and  au¬ 
thority.  10,000  tourist,  industrial  and 
shopping  center  city.  Reply:  E.  T. 
Huckle,  Box  616,  Cadillac,  Mich. 

ADVERTISING  MANAGER  -  SALESMAN 
for  established  36-page  weekly.  Excel¬ 
lent  position  for  the  right  man.  Please 
give  complete  resume  and  salary  re¬ 
quired  in  first  letter.  Box  1235,  Editor 
&  Publisher. 

ADVERTISING  SALESMAN  for  week¬ 
ly  group  on  Mass.  South  Shore.  Ex¬ 
pansion  of  ad  department  has  created 
this  opening.  Permanent  iiosition  with 
bright  future  in  fast  growing  area. 
Please  send  complete  resume  and  refer¬ 
ences.  F.  P.  Co.,  16  Park  St.,  Rock¬ 
land,  Mass. 


THE  LEDGER-ENQUIRER  Newspa- 
Iiers,  Columbus,  Ga.,  has  openings  for 
two  exi>erienced  retail  staffers  good  on 
copy  and  layout;  also  layout  man-copy 
writer.  Contact:  Retail  Advertising 
Manager, 


AD  DIRECTOR  —  Excellent  oppor¬ 
tunity  for  leader,  hard  worker  as  ad 
director  with  25,000  daily,  chart  area 
4.  This  newspaper  affiliate  with  larger 
organization  always  seeking  proven 
producers  for  advancement.  Box  1345, 
EMitor  &  Publisher. 

ADVERTISING  MGR.  Strong  on  pro¬ 
motions.  solid  layouts — Monday-Friday 
PM  daily.  Excellent  opportunity  for 
stymied  adman.  All  details  first  letter 
including  salary.  All  replies  confiden¬ 
tial.  Ralph  Rainwater,  Hopewell  (Va.) 
News, 

ADVERTISING  SALESMAN  for  45.- 
000  daily  in  Zone  2.  Fully  exi^erienced, 
with  strong  background  in  sales  and 
layout.  Excellent  salary  plus  fringe 
benefits.  Send  complete  resume  and 
photo  to  Box  1338,  Editor  &  Pub¬ 
lisher, 

ETXIRIDA  DAILY  in  one  of  the  fastest 
growing  retail  markets  in  the  nation 
has  an  opening  for  an  experienced 
retail  salesman  letween  the  ages  of 
25  and  35.  He  will  work  on  a  long 
established  and  progress-minded  news¬ 
paper  in  one  of  Florida’s  most  delight¬ 
ful  cities.  He  will  receive  a  realistic 
salary,  bonus  and  other  supplementary 
benefits.  Send  complete  resume  with 
letter  of  application  to:  Box  1363, 
Editor  &  Publisher. 
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Display  Advertising 

GOOD  OPPOR’TUNITY  for  thoroughly 
experience*!  display  salesman  on  six- 
day  small  daily  near  Sacramento.  Write 
full  details  to  Jim  Hughes,  c/o  The 
Daily  Democrat,  Woodland,  Calif. 

IMMEDIATE  OPENING  for  energetic 
display  salesman  who  is  creative  lay¬ 
out  artist  and  imaginative  copy-writer. 
Permanent  position  with  opportunity  to 
advance  for  experienced  man  or  gal. 
Lewiston  Morning  Tribune,  circ.  19,- 
000,  north  Idaho’s  largest  daily. 
Modern,  new  offices.  Send  resume  and 
salary  requirements  to  Publisher,  Box 
602,  Lewiston,  Idaho,  the  gateway  to 
famed  fishing-big  game  frontier. 

RETTAIL  SALESMAN  9.000  circulation, 
evening.  Send  complete  resume  to 
George  Utter,  Westerly  Sun,  Westerly. 
R.  I. _ _ _ 

ADVICRTISING  SALESMAN  for  six- 
day  paper  in  California’s  San  Joaquin 
Valley.  Starting  salary  $125  per  week. 
Write,  giving  age  and  experience,  to 
Box  1388,  Editor  &  Publisher. _ 

ADVERTISING  SALESMAN  5-day 
Midwest  daily.  Good  opportunity  and 
chance  for  advancement  for  capable, 
aggressive  i>erson.  Permanent,  Salary 
commission.  Write:  William  Bur- 
feindt.  Daily  Sentinel,  Woodstock, 
Illinois,  giving  resume  plus  references. 

ADVERTISING  SPACjE  SALESMAN 
for  Manhattan  weekly.  Salary  com¬ 
mission.  Shoeleather  nee*led  for  go<xi 
opportunity.  Call:  212  PL  2-5252  for 
appointment. 

_ _ _ _ 

DISPLAY  SALESMAN 

TO  WORK  WITH  SHOl’l’ING  CENTERS 
Duo  to  fast  expanding  metroiwlitan 
area  and  creation  of  many  iwrimeter 
shopping  centers  and  shopping  areas, 
we  are  looking  for  a  man  who  has  a 
good  sales  background  and  experience 
in  organizing  groups  of  merchants  and 
planning  their  shopping  center  pro¬ 
motions.  Must  have  good  leadership 
ability  and  promotional  background 
and  lie  able  to  talk  the  "merchants’ 
language.’’  Retail  display  experience 
very  helpful.  Send  full  particulars,  in¬ 
cluding  past  earnings,  to  Box  1370, 
Eklitor  &  Publisher.  All  replies  con¬ 
fidential. 

EXCELLENT  OPPORTUNITY  on 
largo  daily-Sunday,  zone  2.  for  experi¬ 
enced  display  advertising  salesman. 
Start  $7500.  Send  complete  resume  to 
Box  1405,  Editor  &  Publisher.  Replies 
confidential. 


EXCITTNG  OPPORTUNITY  for  2 
experienced  salesmen  in  wonderful 
Southern  city.  Young,  ambitious,  and 
dependable  men  will  join  fine  new 
paper.  Send  brief  background  resume 
for  interview  consideration.  No  phone 
calls  now.  Write  Adv.  Director,  The 
Atlanta  Times,  P.O.  Box  5298,  Station 
E,  Atlanta,  Gwrgia.  30307 


EXITStlENCED  DISPLAY  SALESMAN 
needed  now  on  8,500  West  Coast  daily 
in  group  of  seven.  Sales  ability  and 
layout  a  must.  Permanent.  Elxcellent 
weather  in  Central  California  on  Mon¬ 
terey  Bay.  Write,  giving  complete 
resume  and  picture  to  Charles  Peebles, 
Register-Pajaronian,  Watsonville,  Cali¬ 
fornia. 

EXPERIENCED  DISPI.AY  S.fLESJIAN 
for  zone  2  daily-Sunday  with  real 
growth  potential.  Ideal  for  man  de¬ 
siring  spot  where  all  his  time  can  be 
spent  on  sales  rather  than  production. 
Salary-l>onus.  Write  Box  1402,  Elditor 
&  Publisher.  Replies  confidential. 

PERMANENT  OPENING  SOON  for 
thoroughly  experienced  advertising 
salesman  take  over  established  list  of 
accounts,  flood  working  conditions  on  a 
growing  daily.  Staff  knows  of  this  ad¬ 
vertisement.  Write,  giving  full  infor¬ 
mation  to:  George  R.  Poynter.  Retail 
Advertising  Manager.  Mansfield  News- 
Journal,  Mansfield,  Ohio. 


Display  Advertising 


RETAIL  ADVERTISING  .SALESMAN 
EY)R  .METROPOUTAN  NEWSPAPER 
We  have  :in  o|>ening  on  our  sales  staff 
for  an  ambitious  young  man.  Appli¬ 
cants  shoulil  have  experience  in  ad¬ 
vertising  .sales  or  creative  selling.  This 
is  an  unusual  opi>ortunity  to  join  an 
organization  in  zone  chart  2.  that  is  a 
leader  in  its  field.  The  starting  salary 
is  modest,  but  the  future  is  extremely 
inviting.  E'or  a  personal  interview, 
please  write  a  short  letter  of  applica¬ 
tion  iis  to  references,  military  draft 
status  an<l  resume  to:  Box  1368,  Editor 
&  Publisher. 


EDITOR- WRITER 

Aero-space  component  manu¬ 
facturer  seeks  writer  with  HO 
&  PR  experience.  Tech,  back¬ 
ground  preferred  but  not  essen¬ 
tial.  Include  salary  require¬ 
ments  with  resume.  Permanent 
with  good  opportunity  in  new 
department. 

NATIONAL 

WATER  LIFT  COMPANY 
2220  Palmer  Ave., 
Kalamazoo,  Mich. 
Attention:  Personnel  Deportment 


R EXPORTER  (man  or  woman)  wanted 
for  position  on  Pekin  (111.)  Daily 
Times,  Write  to:  Managing  ^itor. 

CITY  EDITOR — Challenging,  reward¬ 
ing  opportunity  awaits  inteliigent,  hard 
worker,  25-45,  on  7-day  20-25M  news¬ 
paper,  chart  area  4.  ^cellent  opi>or- 
tunity  to  move  up  in  organization  for 
man  who  can  build  extensive  locai 
coverage.  References  required.  Inquires 
confidential.  Box  1304,  Elditor  &  Ihib- 
lisher. 

Cl’re  &  SPORTS  EDI’TOR  for  small 
Ohio  daily.  Must  have  news  initiative, 
be  dependable  and  accurate.  Box  1323, 
Eklitor  &  Publisher. 

LOOKING  TO  MOVE  UP? 

If  you’re  No.  2  gal  in  women’s  depart¬ 
ment  and  you’re  blocked,  here’s  oppor¬ 
tunity  to  hit  top  rung  and  get  out  of 
rut.  Growing  metropolitan  daily  seeks 
women’s  editor  with  modem  ideas, 
creative  approach,  flare  for  attractive 
presentation.  Prompt  interview.  Re¬ 
plies  confidential.  Day  hours.  Write,  in¬ 
cluding  resume,  salary  desired,  to 
Managing  Elditor,  ’The  ’IVentonian.  306 
East  Front  St.,  Trenton,  N.  J.  08602. 


REPOR’TER-ASSISTANT  EDITOR 
Nash  Newspapers 

Somerville  New  Jersey 


SPORTS  EDITOR  for  growing  mid- 
western  daily.  Many  extra  ben^ts. 
Possibility  for  advancement  in  group. 
Write  Robert  Nellis.  City  Eiditor,  Dixon 
ENening  Teiegraph,  Dixon,  Illinois. 


TEa,EX;RAPH  EnJITOR  for  3-edition. 
6-day  P.M.,  Chart  Area  6;  five  wires; 
experienced  man  who  knows  layout. 
Write  fully.  Box  1280,  Editor  &  Ihib- 
lisher. 


WHERE  IS  ’THE  YOUNG  WRITER 
with  a  flair  —  the  guy  who  can  turn 
an  off-beat  assignment  into  sparkling 
prose,  but  who  won’t  tom  up  his  nose 
at  straightforward  reporting?  We’d 
like  to  find  our  man  on  the  way  up, 
with  small  daily  or  college  experience, 
give  him  a  couple  of  years  varied  work 
on  a  medium-small  daily  in  the  Great 
Lakes  area,  pass  him  on  to  the  big- 
time  or  make  him  an  editor.  Pho¬ 
tography  would  be  a  bonus.  Send  us 
three  samples  of  your  best  feature 
work.  (’This  ad  has  so  far  produced 
one  managing  editor  and  two  top  re¬ 
porters  for  our  growing  organization 
— any  more  takers?)  Box  1322,  Eklitor 
&  Publisher. 
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DESKMAN  who  is  fast  enouRh  to  fin<l 
time  to  also  write  on  small  5-<lay 
daily.  Must  have  know-how  to  coordi¬ 
nate  work  with  shop,  Scan-A-Graver, 
darkroom  experience  desirable.  Ex¬ 
clusive  of  lienefits,  pay  was  in  excess 
of  $5800.  Send  resume,  pix,  salary 
needs.  No  calls.  Area’s  future  tre¬ 
mendous.  Healthful,  mild  climate,  out¬ 
door  recreation,  vacation  haven.  Mar¬ 
ried  man  preferred ;  must  lie  depend¬ 
able.  no  boozer.  Montrose  (Colo.) 
Daily  Press. 

EDITORIAL  LIBRARIAN 
Midwest  Metropolitan  newspaper  needs 
an  experienced  librarian.  Should  have 
Library  Science  degree  or  equivalent 
experience  as  chief  librarian.  Excellent 
working  conditions  and  salary.  Write 
giving  personal  and  employment  his¬ 
tory  to  Box  1335,  Elditor  &  Publisher. 

EXPERIENCED  REPORTER  for  ag¬ 
gressive  Texas  daily.  Excellent  opixir- 
tunity  for  man  with  ability  and  enter¬ 
prise.  Give  full  details  education,  work 
experience.  Write  (no  calls!  Managing 
Ekiitor,  Globe-News,  Box  2091,  Ama¬ 
rillo,  Texas. 

GENERAL  ASSIGNMENT  REPORT¬ 
ER.  Bxiierience  preferred  but  would 
consider  recent  J-school  grad.  Write 
all  details,  salary,  references,  or  call 
A.  W.  Crosbie  (Cjrosbie),  Willimantic 
((jonn.)  Daily  Chronicle. 

IMMEDIATE  OPENING:  Copy  desk 
man  experienced  in  editing,  writing 
headlines,  laying  out  pages.  Must  be 
fast  and  ccanpetent.  Reliability,  so¬ 
briety  are  musts.  Send  background 
resume  to :  J.  L.  Beardsley,  Clearwater 
(Fla.)  Sun. 

LOOKING  FOR  A  SPOT  TO  AD¬ 
VANCE?  Stifled  in  your  present  posi¬ 
tion  7  If  so,  we  may  have  just  the 
spot  for  you.  We’re  a  medium-size 
A.M.  in  Zone  2  looking  for  an  alert 
young  reporter-photographer  who  has 
the  ability  and  drive  to  advance.  It’s 
not  a  "brat”  job  but  instead  one  with 
new  and  different  challenges  each  day. 
If  you  think  you’d  be  interested  in 
locating  with  a  growing  organization, 
then  let  us  hear  from  you.  Send  com¬ 
plete  resume  along  with  samples  of 
your  work  to:  Personnel  Dir.,  The 
Morning  Herald,  Hagerstown,  Md. 


LOOKING  FOR  EDITOR  for  high 
circulation  Negro  weekly  in  Southern 
city  riiie  for  iiolitical  education  and 
organization.  Skill,  versatility,  vigor 
and  ambition  necessary.  Box  1832, 
Eilitor  &  Publisher. 

NEW  MORNING  DAILY  newspaper 
in  rapidly  growing  market  with  trad- 
I  ing  area  of  150,000  needs  editor,  sports 
i  editor,  and  complete  staff.  Located  in 
i  Zone  6.  Good  salary  and  excellent  work- 
I  ing  conditions  with  profit-sharing  plan. 

Please  write  giving  full  qualifications 
I  and  desired  salary  to  Box  1348,  Editor 
I  &  Publisher. 

i  REPOR’TER  for  imlice,  courts  and  gen- 
'  eral  assignments,  7-<Iay  central  Vir¬ 
ginia  morning  newspaper  with  5-day, 
40-hour  week.  Experience  preferr^ 
but  will  consider  recent  J-School  grad¬ 
uates.  Numerous  fringe  benefits.  David 
W,  Wright,  The  News,  Lynchburg,  Va, 

I  REPORTER — Aggressive  50,000  sub¬ 
urban  daily  seeks  young  man  who  has 
had  two,  three  years’  experience  on 
smaller  daily  who  wants  to  move  up 
to  where  merit  is  recogmized  by  better 
pay,  opportunity.  Or  would  pay  excel¬ 
lent  salary  to  more  experience  man. 
Box  1364,  Editor  &  Publisher. 

REPORTER  with  top  writing  ability, 
initiative,  news  sense;  camera  knowl¬ 
edge  helpful.  Northern  Illinois  daily 
offers  fine  opportunity  —  good  pay  — 
many  extra  benefits.  Excellent  facili- 
I  ties  in  growing  city.  Send  details,  few 
clips,  in  confidence  to  Box  1333,  Elditor 
>  &  Publisher. 

REPOR’TER-EDI’TOR  for  chart  2  area 
.semi-weekly.  Prefer  6  months  mini¬ 
mum  newspaper  experience.  Fine  op¬ 
portunity  for  alert  man  willing  to 
work  at  all  phases  of  community 
journalism.  No  loafers  or  drinkers. 
Replies  confidential,  but  include  refer¬ 
ences  if  possible.  Box  1328,  Editor  & 

I  Publisher. 

:  REPORTER  capable  of  handling  one- 
j  man  bureau  in  town  of  23,000  for 
!  afternoon  newspaper  in  neighboring 
:  central  Connecticut  city.  Must  supply 
two  or  three  letters  in  morning,  plus 
,  supplemental  phone  coverage.  Minimum 
I  two  years’  experience.  Write  Box  1355, 

I  Editor  &  Publisher,  with  full  resume. 

'  education,  samples.  State  salary  ex- 
,  i)ected. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 


REPORTFJt-WRITER 
Write  management  column  and  fea¬ 
tures,  national  business  magazine.  Neat 
NYC;  to  $12,000.  Box  1356,  Editor  & 
Publisher. 

SWING  MAN  who  can  double  in  brass 
on  AP  wire  (tape),  sports  desk,  gen¬ 
eral  assignments.  Afternoon  daily  in 
‘  central  Connecticut  city  of  55.000, 

!  10,000  circulation  bracket.  Good  work- 
I  ing  conditions.  Benefits.  Write  giving 
exjierience.  salary  exiiected.  samples. 

I  Box  1330,  Editor  &  Publisher. 

TWO  JOURNEYMAN  REPORTERS 
and  three  lieginners.  or  with  one  year 
experience,  for  Eiist  Coast,  50,000 
morning  daily.  Give  experience,  salary 
i^uired.  Box  1350,  Editor  &  Pub- 
'  lisher, 

VIRGINIA  PUBLISHER  needs  re¬ 
porter-editor  to  help  staff  superior 
industrial  newspapers  and  fine  com¬ 
munity  weekly.  M.  D.  Coe,  Bassett 
Printing  Corp.,  Bassett,  Va. 

I  WOMEN’S  NEWS  EDITOR  needed  by 
near  30,000  Illinois  daily.  Ideas,  en-  ' 
thusiasm,  news  sense  important.  Will  | 

I  direct  3-meml)er  staff  that  covers  all 
phases  —  home,  family,  social,  civic 
life.  Top-notch  pay  and  lienefits  in 
progressive  community.  Send  resume  to 
I  Box  1354,  Editor  &  Publisher. 

I  .\  MATURE  NEWSMAN  will  find 
challenge  and  lots  of  rtxim  for  cre¬ 
ativity  with  this  big  circulation,  com- 
I  iietitive  weekly  near  CTiicago.  Must  lie 
sober,  iuitute,  productive  and  strong  on 
I  photos.  Send  resume,  photo  and  salary  \ 

I  ixxiuirements  to:  Graphic  Newspapers.  | 

,  2I>0  Main.  I.a:mont,  Ill.  ' 

I  CAPABLE  (^TY  EDITOR  with  goo<l  * 
liersonality  .and  college  education.  E.x-  1 
Iierience  counts  although  young  man  ' 
acceptable.  Small  midwest  tiaily.  $140 
weekly  to  right  man.  Write  Box  1373. 
Editor  &  Publisher. 

COPY  DESK :  Top-notch,  fast-growing 
tiaper  in  booming  suburban  area,  chart 
area  2.  needs  man — young  but  highly  ! 
skilled — to  run  copy  desk,  ttssist  manag-  | 
ing  editor.  Advancement  to  news  editor  j 
i  in  90  days  if  qualified.  Must  have  speed,  ' 
iiccuracy,  top  skills,  be  willing  to  learn  ' 
under  etiitor  with  high  standards.  { 
Write  fully,  including  salary  retiuire-  j 
ments.  Box  1383,  Editor  &  iSiblisher.  | 

DESK  MAN  to  handle  wire  copy  (AP 
^  taiiel  and  sixirts  desk  with  heads,  page  | 

!  layout,  and  fill-in  on  staff  days  off; 

I  other  <lays  general  reitorting.  Two 
years’  experience  minimum.  Good  work-  i 
ing  conditions  and  lienefits.  Afternoon 
tlaily.  Write:  S.  H.  W’endover,  Meriden  ' 
Journal,  Meriden,  Conn.  Give  full  de¬ 
tails,  educational  background.  No 
’phone  call  accepted. 

EDITOR  to  handle  news,  photography 
I  on  weekly  newspaper  averaging  16 
IMiges.  $7M  to  $8M  earning  range. 

'  Housing,  cameras,  teleiihone,  travel 
furnished.  Immetliate — permanent — fine  I 
community.  Write  full  exjierience  de-  j 
tails  to:  News  &  Advertiser.  Kennett  ' 
Square,  Pa. 

GENERAL  REPORTER— 10,000  daily.  ; 
Familiarity  with  ctunera  helpful  but  ; 
not  essential.  Send  full  details  includ-  ! 
ing  training,  exiierience,  references, 
salary  requirements  .-ind  picture  if 
available  to:  R.  S.  Mam’in,  Beatrice 
(Nebr. )  Sun. 

SOUTHERN  BUSINESS  PUBLICA¬ 
TION  has  aliening  for  young  man 
(under  351  who  can  prepare  articles, 
layout  the  magazine  iind  handle  edi¬ 
torial  detail  generally.  Also  should 
have  flair  for  establishing  btisiness 
contacts  and  meeting  right  people. 
Write  fully  to  SOUTHERN  MOTOR 
CARGO.  P.  O.  Box  4169,  Memphis. 
Tennessee  38104. 

Free  Lance 

.STRINGER  W-VNIDD  from  state 
capital  and  major  city  newspapers  to 
reiiort  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Replies  con¬ 
fidential.  Address  M.  Sweeny,  Box  ' 
1390,  Editor  &  Publisher. 


WRITERS-, 

come?  Like  to  have  fun  doini  it) 
Well,  each  year  The  Bawl  St  eet  Jouriui 
lampoons  the  security  broke-.: je  business. 
We  seek  short  advertisements  cartoons, 
and  short  feature  stories.  All  naterial  has 
one  item  in  common — it's  .ircastic.  If 
you'd  like  to  contribute  we  pay  cash.  For 
full  particulars,  drop  a  postal  card  with 
your  name  and  address  and  wr'll  mail  yon 

Iinfoimation.  The  Bawl  Street  Journal 
Room  2104.  120  Broadway,  hew  York  5 
N.Y.  * 


Mechanical-Froduction 

OFFSET  PRESSROOM  IDREMAN. 
We  need  an  experienced  Rotary  offset 
pressman  capable  of  taking  chargn  of 
our  iiressroom  operation.  We  havt  re- 
cently  installed  a  new  32-ptqn  Gra 
Urbanite  press  in  a  completeiy  new, 
modern  building.  Group  hospitalization 
and  life  insurance  program.  Paid  n. 
cation  and  generous  profit-sharing  plan. 
Open  shop.  Write  giving  experienct 
and  background.  Include  present  earn, 
ings.  Nolan  DeLaughter,  News-Dinai 
Pub.  Co.,  El  Dorado,  Arkansas. 

MECHANICAL  SUPERINTENDENT 
and  Production  Manager  for  newspiper 
commercial  printer,  printing  nevvtpi. 
pers-circulars.  Fully  experienced  in  ill 
departments  of  letter  preu  pluL 
ability  to  mark-up  copy.  Union.  Lo. 
cated  Western  Pennsylvania.  Writs 
Box  1308,  Editor  &  Publisher, 

COMBINATION  PRINTER-OPERATOR 
for  small  5-day  daily.  Permanent 
Open  shop.  Clinton  Daily  Journal  and 
Public,  Clinton,  Illinois. 

MACHINIST:  17-machine  plant.  TTS 
exjierience  necessary.  Union.  35-hout 
week,  nights.  $152.50.  Scale  will  in¬ 
crease  to  $160.50.  Excellent  fringe 
lienefits.  The  Bakersfield  Californian. 
Bakersfield,  California.  Attention: 
t'omposing  Room  Foreman. 

I  AUTOMATION  ENGINEER  I 
Graphic  Arts- Newspapers  i 

Our  long-range  program! 
require  an  unusual  man 

He  should  have  a  computer  ap¬ 
plications  background,  preferably  ia- 
eluding  programming.  His  back¬ 
ground  should  also  include  exposuic 
to  photo-optics  and  color  techniques. 

.  platemaking,  and  web  printing  pro- 
-  duction.  . 

We  offer  a  correspondingly  unusual  | 
starting  salary,  challenging  work,  and  | 
senior  responsibility.  If  interested,  | 
please  send  your  resume  or  letter  I 
with  salary  history  to  I 

BOX  EP  935. 

125  W.  41  ST.,  NYC  36  I 
Your  reply  will  be  kept  confidenfiol  | 
An  equal  opportunity  employer 

II  'iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniHnK 

TKADK  S(J1(K)LS _ 

lAnotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotyiie,  Intertype  Instruction 
Free  Information 


SITU.VnONS  W.\i\TED 


JOURNALISM  INSTRUCTOR  nsek* 
same.  East.  Newsman  6  years,  MA. 
Box  1293,  Elditor  &  Publisher. _ 

MANAGING  EDITOR  reaching  f« 
goal  of  journalism  teaching  after  « 
years’  of  metropolitan  daily  newspaper 
work.  Has  strong  background  of  re¬ 
porting  and  editing  on  all  desks.  leb 
of  administrative  and  personnel  experi¬ 
ence.  Familiar  with  problems  of  bu»- 
ness,  advertising,  circulation  and  me¬ 
chanical  departments.  Strong  on  w 
tory,  too.  Columbia  MSJ.  Family.  Bw 
1357,  Editor  &  Publisher. 
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Situstions  Wsrited 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Academic 

1-HOTO  JOURNALISM  TEACHING 
positii'H  wanted  by  photojournalist,  29, 
with  1  ‘I  years’  wire  service  experience : 
also  skilled  in  reportinft,  writinp:  and 
editing.  I'amily,  Hox  1400,  Editor  & 
l*ublisln‘i’. 


teaching  post  by  experienced  daily 
editor-i'  iiorter.  lleKree,  family,  college 
stall  <  perience,  27.  Hox  1369,  Editor 
&  I’ubl.-tier. 

Administrative 

SEASONEID  NEIWSPAPERMAN,  ex- 
periencoi  business  departments,  produc¬ 
tion  and  Iatx>r,  seeks  position  medium 
daily,  .\vailable  for  interview.  Box 
*  1306,  E<litor  &  Publisher. 


TOP  MANAGEMENT 

available  for  interview  at  ANPA.  Ex¬ 
perienced  as  publisher,  (general  man¬ 
ager,  wiitor.  advertising  director  on 
papers  up  to  150M.  Educated  in  busi¬ 
ness  administration,  journalism  and 
law.  Experienced  ns  financial  advisor  to 
millionaires.  Splendid  results,  excel¬ 
lent  20-.vear  record  in  multi-million- 
dollar  operations,  but  likes  the  smaller 
ones,  too.  Heavy  chain  and  competitive 
background.  Not  too  expensive,  but 
disguste<l  with  internal  politics.  What 
is  your  need?  Write  Box  1342,  Editor 
&  Publisher. 


AD  MANAGER  of  stagnant  publication 
wishes  to  contact  management  of  gootl 
weekly  or  small  daily  (prefer  offset). 
Young,  ambitious — offering  18  years’ 
experience  all  phiuses  of  newspaper  oi>- 
eration.  front  end  to  liockshop.  Bo.x 
1398,  Elitor  &  Publisher. 


CONTROLLER-AUDITOR 
OFFICE  MANAGER 

College  trained.  Experience  in  all  de¬ 
partments.  Excellent  references.  Stronpr 
on  ineth<Hls  and  procedures.  Will  accept 
any  reasonable  offer,  lio.x  1403,  EJditor 
&  Publisher. 


PUBLISHERS’  OFFICE 

Available  s(M>n  for  relocation  with  aj?- 
jrreasive  new8i)ar)er  seekinsr  improve¬ 
ment.  Familiar  all  departments.  Initia¬ 
tive.  ex|>erience.  leadership,  intesrrity 
qualifies  this  man  to  assist  Publisher, 
(^neral  Manawment  or  Production 
Management.  Hox  1397,  Editor  &  Pub¬ 
lisher. 

Artists 

EXPERIENCED  MAN  to  direct  lay¬ 
out  and  jiroduction  of  magazine  supple¬ 
ment  or  si)ecial  section.  Complete 
knowlecige  of  e<litorial  design.  Single ; 
college  graduate.  Consider  any  area. 
Box  1378,  Editor  &  Publisher. 

Circulation 

(TRGUL/V’nON  MAN,  31,  experienced 
city,  country,  street  sales  on  large 
ME4S;  CM  small  daily.  Know  all 
phases.  Top  references.  Box  1391,  Edi¬ 
tor  &  Publisher. 


CIRCUI.ATION  SUPERVISOR  experi- 
enc«l  in  all  phases.  Good  promoter  — 
top  references.  I’refer  Zones  8.  9.  Box 
1387,  Editor  &  Publisher. 


COMPETENT  DISTRIBUTOR.  12 
years’  circulation  experience.  Hard¬ 
working,  married,  two  years’  college; 
seeks  large  suburWn  dealershit) — news¬ 
stands,  home  delivery  or  loth.  Chart 
Areas  8  or  9.  Box  1367,  Editor  &  Pub¬ 
lisher. 


27-YHi\R-OLD 

AREA  CIRCULATION  MANAGER 
on  35,(ion-f-  daily,  ex()erienced  in  all 
phases  of  <lepartment,  wants  manager’s 
1®1>-  Top  references.  Box  1394,  Hklitor 
&  Ihiblisher. 


Correspondents 

VERSATILE  NEIW'SPAPERWOMAN. 
35.  Europe  bound,  seeks  assignments. 
Box  1373,  Editor  &  Publisher. 


Display  Advertising 

AD  DIRECTTOR,  32,  display  and  classi¬ 
fied  9  years,  4  ivs  manager.  Reputed  top 
promoter  —  account  builder.  Quick  on 
ideas,  layout  expert.  Secret  of  suc¬ 
cess:  "benefits  dramatically  presented." 
Zones  2,  3  or  4  medium  daily.  Box 
1246,  Editor  &  Publisher. 


AD  DIRECTOR  seeks  same  position  on 
15-3UM  daily,  areas  2  or  o.  Sixteen 
years’  experience,  last  8  as  od  manager 
with  top  Canadian  newspaper  group. 
.\ge  35.  Strong  on  .sales,  jiromotions, 
organization,  training,  idunned  lulver- 
tising.  Work  closely  with  other  ilepiirt- 
ments.  Box  1377,  Editor  &  Publisher. 


E.XCEPTIONAL  BACKGROUND! 
Twenty  years’  experience  —  promotion, 
administration,  s^es  —  all  phases  of 
management.  For  small  daily  nr  sub¬ 
stantial  weekly  —  would  invest.  Box 
1376,  Editor  &  Publisher, 


EXPERIH2vrCED  ALL  ITIASES  of 
local  .and  national  advertising,  daily  or 
weekly.  See  ’Stagnant’  under  ’’admin¬ 
istrative’’  classification. 

Editorial 

REPORTER-FEATURE  WRI’TOR: 
Newsman  seeks  challenging  writing  job 
with  daily,  Sunday  section,  or  maga¬ 
zine  wanting  top  feature  skill.  Daily, 
wire,  foreign  experience  and  publish^ 
I  free-lancer.  Now  in  PR,  but  want  re- 
!  turn  to  newspaper  or  magazine.  Mis- 
I  souri  graduate,  38.  Box  1263,  Editor  & 


I  (X)PY  EDITOR:  Does  any  newspaper, 
I  magazine  or  publication  need  a  young, 
hard-working  copy  editor?  Write  Box 
1305,  Editor  &  Publisher. 


PROFESSIONAL  JOURNALIST.  28. 
over  3  years’  experience  in  political, 
financial  and  general  news  writing, 
U.S.,  overseas.  Degree  Business  Ad¬ 
ministration.  News  Editor  of  weekly 
with  wide  duties  including  columns  and 
editorials.  Desire  editorial,  column  or 
feature  position.  Box  1317,  Editor  & 
Publisher. 


SPACE  AGE  EDITOR  seeks  dayside 
job  as  wire-makeup  editor,  small  paper 
M.E.,  or  metro  sports  makeup.  Need 
$160.  Box  1297.  Editor  &  Publisher. 


WRITER:  Looking  for  a  man  with  a 
wrist  tattoo?  Tough.  23,  trenchant, 
seeks  challenging  position.  Will  go  any¬ 
where.  anytime  after  August  5th.  Box 
1296,  Editor  &  Publisher. 


ARTS  REPOR’TER 

Reporter  of  proven  worth  seeks  spe¬ 
cialization  in  theater-music  held. 
cellent  background.  Permanent  itosi- 
tion.  Box  1347,  Editor  &  Publisher. 


EXPBnUENCED  NEWSPAPER  WOMAN 
wants  job  small  daily  or  weekly.  Zones 
6,  8.  Reply  Box  1343,  Editor  &  Pub¬ 
lisher. 


FEIMALE,  28,  single,  3  years’  wire 
service  experience  including  bureau 
managership;  B.A.  University  of  Wis¬ 
consin,  history  major,  math  minor, 
courses  beyond  calculus;  honors  B.A. 
University  of  Cambridge,  mathematical 
logic ;  extensive  European  travel ;  some 
French  and  German;  seeks  stimulating 
editorial  job.  Box  1361,  Editor  &  Pub¬ 
lisher, 


SPOR’TS,  either  editor  or  writer,  seeks 
medium  to  major  daily  post.  Degree. 
Experienced  in  all  phases.  Box  1339, 
Editor  &  Publisher. 


WOMEN’S  EDITOR  —  Specialized  by 
choice,  not  chance,  after  winning  na¬ 
tional  and  state  reporting  awards.  Ex- 
I)erience<l  all  desks;  held  2nd  spot  on 
40,000  -f  daily  and  Sunday.  Strong  on 
features,  ideas,  community  interests. 
Bo.x  1331,  Editor  <&  Publisher. 


WRITER-EDITOR:  Experienced  in 

fields  of  art  history  and  criticism, 
sociology,  business  administration.  BA, 
MBA.  Available  November  1964  after 
European  tour.  Box  1326,  Editor  & 
Publisher, 


Editorial 

TELEVISION  CRI’nC,  seasoned,  needs 
new  firing  range.  Can  write  with  zing. 
Box  1336,  Editor  &  Publisher. 


URISP,  (XflXlRITTL  WRITER.  35, 
USJ,  married,  seeks  interesting  career 
ol>|)ortunity  in  newspaper,  press  rela¬ 
tions,  magazine  or  PR  field.  Combine 
excellent  writing-editing  ability  with 
7  years’  corporate  PR  (press  contacts, 
publications  and  advertising)  and  4 
years’  solid  newspn|)er  news-feature  ex- 
(lerience.  If  you’re  after  e.xperienceil, 
versatile  pro  who  likes  |>eople  —  is  an 
energetic,  imaginative  producer — write 
Bo.x  1379,  Editor  &  Ihiblisher. 


EDITOR,  small  or  medium  daily,  in 
Zones  2,  3.  1,  5.  Married.  Eleven 

years’  experience.  Box  1401,  Editor  & 
Publisher. 


EXPERIENCE®  METRO  REPORTER 
wants  to  edit  small  or  meclium  paper 
hour  or  so  from  New  Y’ork  City.  Will 
consider  reporter’s  i)08t  if  it  is  proving 
grounil  for  editorship.  E’ormer  editor  of 
tiny,  prize-winning  daily.  Age  33.  Bo.x 
1399,  Editor  &  Ihiblisher. 


IF  YOU  seek  P.M.  Sports  Eiditor — ac¬ 
curate,  sensible,  enthusiastic,  strong 
local  coverage — I  have  had  12%  years’ 
reliable  reporting,  e<liting  experience 
to  offer  medium,  small  daily.  Prefer 
zones  2.  3,  8,  9.  Age  35,  married. 
Minimum  $140.  Box  1395,  Editor  & 
Publisher. 


NBW^SPAPER-WIRE  SERVICE  ver- 
eran,  28.  with  solid  writing-editing 
background  wants  copy  <lesk  slot  on 
P.M.  midwest  daily.  Good  references. 
Box  1392,  Eiditor  &  Publisher. 


TELEXJRAPH  EDITOR,  presently  em- 
(iloyetl.  desires  move  to  Midwest  or 
East.  Exi)erienced :  tape,  make-up.  off¬ 
set.  Must  )>e  top  job  —  $25,000  to 
$100,000.  Box  1371,  Eiditor  &  Publisher, 

Employment  Agencies 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
66  W.  45th  St..  N.Y.C.  212  OX  7-6728 


EDITORIAL 

We  specialize  in  Eiditorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Employers  and  Employees. 
PRESS 

Elmployment  Service 
1107  National  Press  Building 
Washington,  D.  C.  tel :  638-3392 

Mechanical-Production 


LINO.,  INTERTYPE  OPERATOR, 
British,  single,  age  25.  Good  worker; 
9  years’  experience.  Desire  position 
anywhere  in  USA.  Box  1351,  Eiditor  & 
FVblisher, 


MANAGEMEa4T-ORIE24TEJD  Mechani¬ 
cal  Superintendent-Composing  Room 
Foreman.  Age  44,  sober,  dependable, 
conscientious.  Thoroughly  competent  all 
composing  operations,  ’ITS,  color,  sys¬ 
tems  development.  Elxijerienced  super¬ 
visor  stereo-press-engraving.  Desire 
Chart  Areas  4  or  6.  Box  1362,  Eiditor 
&  Publisher. 


PRODUCTION 

MANAGER 

who  knows  all  departments  and  is  ex¬ 
perienced  in  labor  negotiations  desires 
to  relocate  in  Zone  1  or  2.  Presently 
has  top  responsibility  in  daily  and 
Sunday  operation  where  he  has  affected 
su^tantial  cost  reductions.  Worked  in 
Composing  Room  while  earning  col¬ 
lege  degree.  Subseauent  training  in  all 
departments  before  assuming  top  posi¬ 
tion  in  production.  Steady,  reliable 
family  man,  age  43,  who  can  furnish 
top  references  and  has  valid  rearon  for 
desiring  change.  Box  1264,  Eiditor  & 
Publisher. 
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Mechanical-Production 

EXjREMANSHlP  WANTEID  daily  news¬ 
paper.  Wish  to  advance.  Experienced 
in  complete  newspaper  (hot  type) : 
learned  printing  on  weekly.  Married. 
35.  Zones  2,  3,  4.  Box  1329,  Editor  & 
Publisher, 


BXPERIEaiCEa)  AD  &  MAKEUP  MAN 
Keeks  day  work  in  area  2.  Now  work¬ 
ing.  Reliable.  Box  1381,  Editor  &  Pub¬ 
lisher. 


IS  YOUR  PRESS  ROOM  CHAOTIC? 
There  .are  four  steps  to  tranquil  effici¬ 
ency.  You  must  take  the  first  step  by 
writing  Box  1386,  Eiditor  &  Publisher. 


PRODUCTION  MANAGER 

Kxi)erience*  leadership,  initiative  and 
integrity  qualifies  this  man  to  call  the 
signals  for  your  Production  team. 
Available  at  Hox  1366,  Editor  &  Pub> 
lisher. 

Photography 

PHOTOGRAPHER— Young  (age  27) 
and  imaginative  photojournalist  has 
experience  in  magazines  and  newsiiapers 
in  l>oth  photography  and  feature  writ¬ 
ing.  College  and  photo  school  grad. 
Single.  Box  14U4,  Eiditor  &  Publisher. 

Public  Relations 

PUBLIC  RELATIONS  —  PUBUCA- 
’nONS.  Small  department  director 
.seeks  larger  opportunity.  Journalism 
degree,  new8paf)er  experience.  Self¬ 
starter:  top  editor;  skilled  writer; 
knows  layout :  does  i>hotography,  too. 
Bo.x  1393,  Eiditor  &  I^bli^er. 


PUBLIC  RELATIONS  WRI’TER  with 
6  years’  news  experience;  contacts: 
business,  politics,  education  clients. 
Box  1396,  Eiditor  &  Publisher. 

Special  Editions 

Any  size.  Long,  successful  experience. 
Financially  responsible.  Positively  no 
aftermath.  Box  1382,  Eiditor  &  Pub¬ 
lisher, 


CLASSIFIED 
Advertising  Rates 

LIm  Rato*  EACH  CONSECUTIVE 
laiarftoB 

SITUA'nONS  WANTED  (Piytol*  with 
otoir)  4  tlBii  •  80e  *ir  lin*  mwIi 
initrtieii;  3  tints  O  90c;  2  •  Sl.OO: 
1  tint  SLID  per  lint.  If  kwtd,  i4d  SOe 
far  bw  ttrvict  and  coaat  it  1  addi¬ 
tional  lina  in  yaar  tapir.  5  lint*  nininnn. 
Air-nail  ttrrlc*  on  blind  adi  $1.00  antra. 
Do  not  sand  irrtplactabi*  clippinpa,  ate- 
in  rctpani*  to  Htlp  VhMtad  odi  ooUl 
diract  rtquttt  it  nad*  far  than.  EAR 
cannot  b*  rttoantiblt  far  thalr  ratam. 
ALL  OTHER  CLASSinCA'HONSs 
4  tints  •  $L2S  par  lloa  mtis  Inaartlni; 
3  tint*  a  $L35;  2  •  $1.45:  1  tin* 
$1.56  ov  lint.  If  ktyad,  add  SOc  far  ban 
invic*  and  connt  it  1  additional  lint  io 
yoar  copy.  3  linM  nininan.  Air-nail 
itreie*  on  blind  ad*  $1.00  axtra. 
NEWSPAPERS  FOR  SALE 
(Payabit  with  trd*r| 

52-Tln*  (hMtract  Rat* 

85c  par  lint 

DISPLAT  CLASSIFIED:  Tbt  oat  af 
raitt,  boMfaca,  cats,  *r  otbar  dacarationa 
chaniia  yoar  elassMtd  ad  t*  “ciattMtd 
display."  Tbt  rat*  far  ClataMad  Dhplay 
It  $2,M  par  apata  lint— $35  par  ealana 
ineb  nininun  spact. 

DEADLINE  FOR  CLASSIFIED  AD- 
VERTISIN6,  Taaaday.  S;00  P.M. 
Count  five  average  words  to  the  line.  No 
abbreviations.  Box  holders’  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  right  to 
edit  all  copy. 

Editor  &  Publisher 

■BO  ThM  Ava..  N.  T.,  N.  T.,  lOOU 
Pkeaa  PLcna  2-7050 


137 


Shop  Talk  at  Thirty 

By  Robert  U.  BroHTi 

Doctors  and  the  Press 


Many  doctors  like  many 
lawj’ers  blame  newspai)ers  for 
all  manner  of  imagined  sins  and 
accuse  them  of  unfairness  or 
distortion  in  their  news  stories 
and  editorial  comment  about 
these  professions. 

It  is  refreshing,  therefore,  to 
find  a  leader  of  the  medical  pro¬ 
fession  who  has  an  appreciative 
understanding  of  newspapers 
and  what  they'  try  to  do  in 
serv’ing  the  public. 

Just  such  a  leader  is  Dr. 
Samuel  R.  Sherman  of  San 
Francisco,  president  of  the  Cali¬ 
fornia  Medical  Association,  who 
wrote  an  article  on  the  subject 
in  the  February  issue  of  Cali¬ 
fornia  Medicine,  official  journal 
of  the  association.  The  article  is 
titled:  “The  Press  —  Neither 
Friend  nor  Enemy.”  It  is  worth 
keeping  around  the  editor’s  office 
or  city  room  for  occasional  use 
on  those  doctors  and  lawyers 
who  view  the  press  as  their 
natural  enemy. 

Dr.  Sherman’s  words  are 
worth  quoting  in  full: 

“During  my  year  in  the 
presidency  I  have  had  many  an 
opportunity  to  learn  at  first 
hand  something  of  the  way 
news  of  medicine  and  of  the  pro¬ 
fession  reaches  the  public 
through  the  press.  This  experi¬ 
ence  has  given  me  a  view  of  the 
diversity  and  scope  of  this 
medium  of  expression  not 
usually  seen  by  a  reader  of  one 
or  two  dailies.  I  would  like  to 
share  this  view  with  you. 

“The  medical  profession,  when 
publicly  defending  a  way  of 
medical  practice  it  believes  is 
better  for  every'one,  is  propound¬ 
ing  a  point  of  view,  not  pro¬ 
nouncing  a  scientific  fact.  "This 
invites  argument  and  criticism 
from  all  w’ho  differ,  because 
each  is  his  own  authority  on  a 
matter  of  opinion.  Unless  medi¬ 
cine  can  swing  freely  in  public 
debate  and  accept  the  bruises  of 
retaliation,  it  had  best  confine 
its  forensics  to  the  classroom. 

“This  is  particularly  true  for 
those  of  us  who,  by  designation 
or  by  office,  serve  as  spokesmen 
for  the  profession  at  various 
organizational  levels.  The  give- 
and-take  of  the  open  forum  can 
be  a  harrowing  experience  until 
you  become  hardened  to  the 
blows  of  rebuttal.  Even  then,  it 
is  not  comfortable. 

“Medicine’s  position  on  the 
economics  of  medical  care  is  not 
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easily  accepted  by'  those  who 
l)refer  to  believe  promises  that 
imply  they  will  be  freed  from 
basic  self-responsibility.  To  this 
extent,  we  are  championing  an 
unpopular  cause.  But  we  must 
continue,  despite  the  battering 
that  sometimes  distorts  the  re¬ 
flection  of  our  public  image  in 
newspaper  reports  of  what  has 
been  said  or  done. 

“This  occasional  distortion  is 
a  source  of  concern  to  all  of  us, 
and  many'  of  us  vent  our  dis¬ 
pleasure  by  blaming  the  news¬ 
papers,  by  accusing  them  of 
prejudice.  Let  me  assure  you 
from  first-hand  experience  with 
the  press  that  it  is  not  out  to 
harm  us  or  to  help  us,  to  be  our 
‘enemy’  or  our  ‘friend.’  It  is 
there  to  report  the  news,  not 
make  it.  We  and  our  adversaries 
are  the  ones  who  make  it.  When 
the  news  that  is  reported  about 
medicine  is  harsh  or  uncom¬ 
plimentary,  don’t  blame  the 
press.  To  do  so  is  as  pointless  as 
killing  the  courier  who  brings 
bad  tidings. 

“Sometimes  the  profession 
looks  good  in  print.  Sometimes  it 
doesn’t.  But  whatever  the  ap¬ 
pearance,  it  is  the  result  of 
something  that  someone  said  or 
did,  on  either  side  of  the  argu¬ 
ment. 

“The  responsible  press  of  this 
state — and  it  is  by  far  in  the 
majority — is  represented  by  re¬ 
sponsible  reporters.  They  are 
capable  and  conscientious.  They 
are  seldom  misled  by'  evasion  or 
double  talk  and  quickly  learn 
whom  they  can  depend  on  for  a 
straight  answer. 

“Reporters  are  trained  to  look 
behind  the  prepared  statement 
for  the  ‘why’  of  the  story.  And  if 
there  is  another  side,  they  need 
to  know  what  it  is.  It  is  simply 
enlightened  self-interest  to  co¬ 
operate  w'ith  them  to  the  fullest. 
The  results  may  not  always  be 
flattering  to  us  or  our  cause — 
but  that  isn’t  necessarily  the 
reporter’s  doing;  it  usually  is 
the  nature  of  the  news  itself. 

“There  are  instances,  of 
course,  w'hen  medicine’s  image, 
as  reflected  in  a  newspaper 
article,  appears  to  have  been 
deliberately  disfigured  by  the 
writer.  This  is  most  likely  to 
seem  to  be  the  case  when  the 
reporter’s  name  is  signed  to  the 
story,  a  practice  that  permits  a 
freedom  of  expression  not  pos¬ 
sible  in  an  unsigned  article. 


“When  this  occurs  it  is  a  good 
idea  to  give  the  article  a  second 
reading — and  then  a  third.  It 
might  develop  that  what  at  first 
appears  to  be  reportorial  bias 
resolves  into  a  straightforward 
recital  by  the  reporter  of  some 
unpleasant  statements  that  were 
made  by  someone  else.  This 
could  be  confirmed  by  compari¬ 
son  with  another  newspaper’s 
account  of  the  same  story. 

“If,  however,  the  verbal  em¬ 
bellishments  of  the  facts  show 
prejudice,  one  is  certainly  justi¬ 
fied  in  going  to  the  source  by 
arranging  a  meeting  with  the 
writer  for  an  airing  of  differ¬ 
ences  of  opinion.  It  is  surprising 
how  far  a  reasonable  discussion 
can  go  toward  achieving  a 
mutual  respect — even  if  neither 
accepts  the  other’s  point  of  view. 

“It  is  at  times  like  this — and 
whenever  medicine  speaks  on 
public  issues — that  the  aloof¬ 
ness  of  the  profession’s  top  hat 
and  the  authority  of  its  frock 
coat  must  be  hung  on  the  rack 
with  the  buggy  whip.  Shirt¬ 
sleeve  sincerity  is  the  strongest 
armor  we  have. 

“We  must  continue  to  speak 
out,  even  knowing  that  our  posi¬ 
tion  may  not  now  be  unchal¬ 
lenged.  And  we  must  continue  to 
speak  plainly  and  clearly,  hop¬ 
ing  our  words  will  be  ade¬ 
quately  reported,  fully  under¬ 
stood  and,  eventually,  wdely 
accepted.” 

• 

Editor  Blasts 
Water  Official 

OEOVI1J.E,  Calif. 

A  lavish  coat  of  whitewash 
w'as  applied  at  a  State  Senate 
subcommittee’s  investigation  of 
the  Oroville  dam  project,  Dan 
L.  Beebe,  editor  and  publisher, 
Oroville  Mercury  -  Register, 
charged  editorially. 

His  review  of  the  subcommit¬ 
tee’s  action  was  presented  in  a 
half-page  editorial.  In  this  Mr. 
Beebe  spotlighted  his  attention 
on  William  Warne,  head  of  Cali- 
foiTiia’s  department  of  water 
resources. 

The  editorial  sounded  the  call 
for  a  new  round  in  a  battle  in 
Mr.  Beebe’s  criticism  of  the  local 
project,  a  key  in  a  state-wide 
water  program  expected  to  cost 
$1,700,000,000. 

In  the  first  round  Mr.  Beebe’s 
charges  were  rejected  by  the 
subcommittee.  At  this  hearing 
the  editor  felt  he  was  “Daniel  in 
the  lions’  den,”  he  told  E&P. 
(See  March  7,  p.  44.)  Between 
rounds  the  man  described  at  the 
hearing  as  “a  little  match”  clari¬ 
fied  and  corrected  his  original 
report  in  a  special  editorial. 


ANCAM’s  Plaque 
To  Groucho  Marxj 

Los  Angelei 

A  1905  want  ad  which  started 
Groucho  Marx  on  his  show  busk 
ness  career  was  cited  when  Um 
actor  received  a  bronze  plaqu# 
from  the  Association  of  Newt^ 
paper  Classified  .4(lvertisi; 
Managers. 

The  trophy  has  l)een  ^ivni 
each  year  since  1957  as  em- 
blematic  of  ANCAM’s  “Distiin 
guished  Citizen  Award”  to  a 
prominent  person  whose  ca 
began  with  a  want  ad. 

Groucho’s  career  started  whea 
he  answered  an  ad  in  the  New 
York  Morning  World  for  a  bojr 
singer  for  a  vaudeville  act.  Ha 
got  the  job  after  an  auditioBC. 
on  the  roof  of  a  tenement,  but 
the  act  folded  quickly,  leavinfjt 
him  stranded  in  Colorado.  Latar^ 
he  achieved  top  billing  in  the 
theater,  movies  and  tv.  f 

Among  those  participating  in  if 
the  ceremony  at  the  Marx  homa:^ 
in  Beverly  Hills  were  Frank<j 
Lester,  Los  Angeles  Times;  Har 
Henry,  San  Jose  Mercury  Newt; 
Mrs.  Cal  Tremblay,  South  Coait 
Daily  Breeze;  Charles  B.  East- 
wood,  Santa  Monica  Outlook; '] 
and  Don  Taylor,  Los  Angela,] 
Times. 
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Mrs.  John  F.  Kennedy 
Gets  Speeial  Issue 

Carbondale,  III 

Howe  Dlorgan  of  Sparta, 
president  of  the  International 
Society  of  Weekly  Newspaper 
Editors,  has  sent  a  copy  of  the 
current  issue  of  Grassroots  Edi¬ 
tor  to  Mrs.  John  F.  Kennedy. 

The  issue  contains  17  pages 
about  the  death  of  President 
Kennedy,  as  seen  by  editors  of 
weekly  newspapers  throughout 
the  world. 

The  pages  contain  118  clip¬ 
pings  of  comment  from  weeklie* 
in  the  United  States,  England, 
Canada,  Australia,  Ireland, 
Switzerland,  and  the  Philippines. 

Howard  R.  Long,  chairman  of 
the  Southern  Illinois  University 
department  of  journalism,  is 
editor  of  Grassroots  Editor. 


Honored  Writer  Dies 

Bangor,  Me. 

John  McKernan,  49,  who  was 
named  Maine’s  outstanding 
sportscaster  by  the  National 
Sportswriters  and  Sportscasters 
Association,  on  March  19,  died 
the  next  day  in  Boston.  He  was 
former  editor  of  the  Bangor 
(Me.)  Daily  News  sports  depart¬ 
ment  and  had  been  in  Boston 
covering  a  basketball  tourney 
when  he  died. 
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The  true  cowboy:  living  American 
symbol  of  independent  man.  Today 
there  aren’t  as  many  true  cowboys 
around.  But  the  spirit  they  stand  for 
is  part  of  all  that  is  America. 

That  spirit  lives  in  the  professions, 
businesses  and  industries  that  serve  you 
today— enterprises  built  and  run  by  free 
and  independent  people.  Businesses 
owned  by  investors— by  people  like  you 


—  who  still  prize  their  individuality. 

Yet  some  other  people  think  that  our 
federal  government  —  rather  than  indi¬ 
viduals— should  own  certain  businesses. 
Our  investor-owned  electric  light  and 
power  companies  are  one  of  their  chief 
targets.  These  are  companies  built,  run, 
owned  by  and  employing  people  who 
believe  in  individual  effort.  They  have 
served  you  well,  and  you  helped  them 


grow  by  your  support  as  a  customer. 

When  you  consider  what  our  country 
has  always  stood  for,  can  you  see  why 
anyone  should  want  our  federal  govern¬ 
ment  to  do  any  job  it  doesn’t  have  to 
do— such  as  owning  and  managing  the 
electric  light  and  power  business?  Isn’t 
it  best  to  leave  that  to  individuals,  like 
you,  who  believe  individual  effort  is 
what  keeps  our  nation  strong? 


Investor- Owned  Electric  Light  and  Power  Companies..  .  serving  more  than  1 40,000,000  people  across  the  nation 

Sponsors’  names  on  request  through  this  magazine 


